XZ =IO (1) / Product evaluation

o) <relv AlF mlEAE 4

8 )
Analysis of Consumer’s survey ad dwa | o s .
L agc ago
QA olct
Strongly Disagree Neutral Agree Strongly
OIMHAE HS 28 disagree g agree
—— o
Product information ®EF 2 |6.40% 16.73% 37.46% 26.80% 12.60%
= @ Z& WE |3.30% 8.00% 30.00% 56.26% 2.40%
—R=] . .
Product Name Dried persimmon / 22 &0 WK ass| © 2 O%el |4.10% 6.66% 20.00% 43.33% 25.86%
Hlx}\l_(!‘g_éo{ i‘") Package @ #Hoy 3.00% 13.33% 40.00% 26.66% 17.00%
manufacturer < preference ® NS | 2.30% 2.66% 34.73% 38.60% 21.66%
+ HNEY Product name ® == 723/22 | 6.00% 3.33% 50.00% 30.00% 10.66%
1 1 DDI-DI- o
Dried persimmon / Z'Z& 0| @ X EMCS [8.00% 2.00% 60.00% 20.00% 10.00%
NS RAHE _
Similar products on the + HIZAF manufacturer: China AlAl & Ol A @ A2H olA | 3.73% 5.26% 40.00% 30.00% 21.00%
market Impression | @ ®2® olat | 10.00% 10.00% 30.00% 43.33% 6.60%
¢ oE=D EH| ) =] i _
12°HOCéO? ; 30 00%? b before eating| 5 sa=  |260% 17.66% 36.66% 36.66% 6.40%
® Al 0.66% 1.00% 41.66% 43.33% 13.33%
@ ANg = 20/ |3.33% 6.66% 50.00% 30.00% 10.00%
ORLEIAE S S 2 SEX & A& = B o ug = 20| 3.46% 10.00%  |39.93% | 2660% | 20.00%
Date of consumer’s survey and numbers of respondents Evaluation
after eating | © 2% =01 4.33% 18.73% 43.93% 30.00% 3.00%
=3 ot 242 8.20% 20.00% 26.40% 41.40% 4.00%
a8 2023.08.25. ~ 27
Date of survey ® & 9% BT |3.13% 7.33% 48.73% 30.80% 10.00%
& SEX = 1509 o s 0.40% 1.33% 55.66% 23.06% 19.50%
Number of respondents Holy It
S @ I 8.80% 12.66% 39.33% 33.20% 6.00%
Naming
=S4 A ovaluation @ HZEAH | 2.40% 16.66% 33.06% 39.86% 8.00%
Analysis result @ d55 | 0.00% 0.73% 49.66% 43.60% 6.00%
®52E  |13.20% 20.00% 28.33% 33.26% 5.20%
| AHIXH & / Consumer type | @ das 11.00% 13.33% 38.66% 24.33% 12.66%
as e =R =2 &% ) ® ¢=c | 11.00% 20.00% 43.40% 15.00% 10.60%
S . Residence Job dB8d Ot | g g 9z |6.00% 9.33% 56.06% 18.60% 10.00%
Productivity
male / female 20s / 30s / 40s + | at27/ &SHE/ JIEt z2E/0l18 evaluation | ® X=2 8== [10.40% 10.00% 43.60% 30.00% 6.00%
60/90 20/50/80 60/70/20 100/50 ® 3lEX 10.00% 20.00% 31.00% 26.33% 12.66%
® o9XE  |10.00% 10.00% 30.00% 40.00% 10.00%
® ol M5 | 1.00% 2.00% 43.66% 43.33% 10.00%
It "D} Price evaluation |5.60% 10.19% 40.07% 33.01% 11.11%




KZ Bl (2) / Product evaluation

gii: e/ N ae yiorg oA a9l
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
) Scent) texture)
design)
o= @0l
Lo 6.4% 16.33% 35% 20% 10% 10% 2.26%
Satisfying factor
20tx 0l
E. R 1.3% 4% 6.66% 2% 20% 60% 6%
Unsatisfying factor
Hd& HAHN / Preferred age range
20s 30s 40s +
ag D e el @ 06|oe e @6 e e el 6
Age range

119 | 3:33

4% | 2% | 6% | 1% | 933 | 10%| 6% | 3% i

%

20% | 10% | 423 | 8% | 11%

%

0% ¢ 24

= T™

reason & analysis

The taste is very sweet

Sweet and chewy. and delicious.

Sticky and sweet.
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