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Analysis of Consumer’s survey
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Product information

XZ =IO (1) / Product evaluation

HEY

Product Name

130} / Sweet potato
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Similar products on the

market

1504 / Sweet potato

¢+ HEY Product name :

¢ RIZA manufacturer: China
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Date of consumer’s survey and numbers of respondents
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Date of survey

@ 2023.08.18
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Number of respondents

509

=4 Z
Analysis result
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male / female
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Strongly Disagree Neutral Agree Strongly

disagree agree
® Zx HY 0% 10% 15% 70% 5%
@ Z® Mz 5% 30% 20% 40% 5%
W3IX A5E ® Z& OXel 0% 10% 25% 60% 5%
Package @ ®oly 5% 5% 10% 80% 0%
preference ® JHAlA 10% 15% 25% 35% 15%
©® X /8% 0% 5% 30% 65% 0%
@ X EYCS 0% 5% 25% 70% 0%
AAL H Ol A @ A2 olat 0% 10% 25% 60% 5%
Impression | @ 2= ola 0% 10% 30% 55% 5%
before eating| g suc 10% 20% 25% 40% 5%
® Al 5% 20% 30% 35% 10%
@ NS = =20 0% 5% 30% 65% 0%
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Evaluation
after eating | ® J&= 20l 0% 0% 30% 70% 0%
® =4 0% 10% 25% 55% 10%
® & o BE 5% 5% 40% 50% 0%
® s 5% 20% 20% 55% 0%
oI &ot ® Jle! 0% 15% 20% 65% 0%
Naming
evaluation ® oz 10% 10% 20% 55% 5%
@ Hd5E 0% 35% 15% 50% 0%
® 52 0% 10% 45% 45% 0%
@ das 0% 10% 25% 65% 0%
® =g 0% 10% 30% 60% 0%
484 8ot | g ay oz 10% 15% 25% 45% 5%
Productivity

evaluation | ® M=e 85& 0% 5% 30% 65% 0%
® 3IEX 0% 5% 15% 80% 0%
@ AXNE 0% 5% 20% 75% 0%
ol HeE 0% 5% 10% 85% 0%
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(Package (Flavor/ (Food | 3t (Taste) (Naming) (Price) (Other)
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&35 JtA / Preferred price range

e
. $ 2.5 ( 60%) $ 4 (30%) $ 11.2 (10%)
Price range
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application plan




