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Analysis of Consumer’s survey

OBUHIAE HES 82

Product information

d5f =R

<

HEY

Product Name

Korean mountain ginseng / &2kat

RMZEA(FEAH)

manufacturer

HEE KnG &ta

ANE SAHS

Similar products on the

market

+ HNEY Product name
Korean mountain ginseng
drat

/

+ HIZA manufacturer: Korea

¢ Oig=It O JHA
288,000% / 70,000%

DIIEIAE 238 Ui 2 SEX

Date of consumer’s survey and numbers of respondents

=& 012t
Date of survey

@ 2023.08.25 ~ 27

245 SEA =

Number of respondents

150

=& Z
Analysis result

AHIXH & / Consumer type

=

Gender

oy FXd
Age Residence

male / female

20s / 30s / 40s +

Ste+/ =SHE/ JIEt

630/870

15/60/75

62/72/16

MZ ®IL (1) / Product evaluation

=
%Ct 18X =8 agc JRCH
Strongly bl olck Agree Strongly
. Disagree Neutral
disagree agree
®ZE 2y |3.33% 6.66% 50.00% 30.00% 10.00%
@ ZZ W2 |8.00% 3.30% 30.00% 56.26% 2.40%
W% Mss| @ F8 0T | 10.00% 10.00% 30.00% 40.00% 10.00%
Package ® ®old  |3.00% 13.33% 40.00% 26.66% 17.00%
preference ® JHAlE | 2.30% 2.66% 34.73% 38.60% 21.66%
® == 7222 | 6.00% 3.33% 50.00% 30.00% 10.66%
@ X €= | 10.00% 20.00% 31.00% 26.33% 12.66%
AA F pla | @ AE o8 373% 5.26% 40.00% 30.00% 21.00%
Impression | @ 2= ola | 6.60% 10.00% 30.00% 43.33% 10.00%
before eating| 5 sa=  |260% 17.66% 36.66% 36.66% 6.40%
® 42 |0.66% 1.00% 43.33% 41.66% 13.33%
@ NS = =00 |6.40% 16.73% 37.46% 26.80% 12.60%
A& 2 8O | g Az = =20/ |3.46% 20.00% 39.93% 26.60% 10.00%
Evaluation
. MUA = [») 0Oy (o) Oy Oy
after eating | © B 301 [4.33% 18.73% 43.93% 30.00% 3.00%
® =242 |8.20% 20.00% 26.40% 41.40% 4.00%
® 4 2 HE [3.13% 7.33% 48.73% 30.80% 10.00%
® 22 |8.00% 2.00% 60.00% 20.00% 10.00%
Hold ot @ et | 8.80% 12.66% 39.33% 33.20% 6.00%
Naming
. 24 4 9, [s) 0, ) o
ovaluation ® o=H | 2.40% 16.66% 33.06% 39.86% 8.00%
® 455 |0.00% 0.73% 49.66% 43.60% 6.00%
® 325 | 13.20% 20.00% 28.33% 33.26% 5.20%
@ 0T | 12.66% 13.33% 38.66% 24.33% 11.00%
® 9=% | 11.00% 20.00% 43.40% 15.00% 10.60%
484 B | g ap oz |6.00% 9.33% 56.06% 18.60% 10.00%
Productivity
. 20 5 0, [s) 0, o, o
evaluation | © =8 &3E | 10.40% 10.00% 43.60% 30.00% 6.00%
®5lE4 | 0.40% 1.33% 55.66% 23.06% 19.50%
@ 9NE  |4.10% 6.66% 43.33% 20.00% 25.86%
ol 455 | 1.00% 2.00% 43.66% 43.33% 10.00%
J1A "D} Price evaluation 5.60% 10.38% 40.96% 32.11% 10.81%

XZ =II (2) / Product evaluation




ZUCH J2dLE MX = o

W |z a | o |
CIxte! Hory ot a e
(Package (Flavor/ (Food | 3t (Taste) (Naming) (Price) (Other)
) Scent) texture)
design)
orE R0l
. 6% 13.33% 36.6% 21.66% 7.66% 10% 4.6%
Satisfying factor
20t I
E, R =2 6% 10.33% 12.66% 11.33% 16.66% 29% 14%
Unsatisfying factor
Hd& HAHN / Preferred age range
20s 30s 40s +

HEn
Age range

® @ e ® 6 0 o 6 ®

wAE A

Ot MZ0l JtitctD 24245t

]

JHROF oL

0

1% | 2% | 4% | 3% | 0% | 10% | 6% | 4% | 8%

6% | o | 6% | 10%
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reason & analysis

Mo CHQHO| L Good to drink.

SI100 2HE GO

AYES Aoh E2 MBOZ 2D A4
OlAtol S|t XISt stk &
L2 AMHE0 A A4S0 U2 ¥
Ct.
[tetd el ME32 E=2ot= A2
elotCls A2 EEoi0oF &LICH

&= & / Future plan

ME =Yoot
Product
promotion plan

&35 JIA / Preferred price range

IR
Price range

$15.8 (36.66%)

$20.1 (32.66%)

$82.8 (30.66%)

dAII Egoet
recipe
application plan

2
R
e
pall

t2 OtAlE dIATE 2HECH

VEREY

reason & analysis
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It240] HI%5H0! L 2200 22 | 22 A0 &S0
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