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Analysis of Consumer’s survey
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Product information
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Product Name

EOtE / Color tomato

RHZAHSELHA)
manufacturer
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Similar products on the

market

¢ HZZY Product name : E
OE / Color tomato

+ MIZAt manufacturer: China
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11.500% / 47.900%
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Date of consumer’s survey and numbers of respondents
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Date of survey

@ 2023.08.18
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Number of respondents

209
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Analy3|s result

AHIXH & / Consumer type
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Gender Age Residence Job
male / female 20s / 30s / 40s + | 8t/ +SHIE/ JIE ZE/012

12/8 5/14/1 13/2/5 14/6

KZ ®Jl (1) / Product evaluation
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Strongly Disagree Neutral Agree Strongly

disagree agree

O =™ 2y 5% 20% 35% 25% 15%

® == WE 5% 15% 30% 40% 10%

WI|X dsc| @ =2 Oue 0% 15% 35% 35% 15%
Package @ ®oly 0% 15% 40% 40% 5%
preference ® JHAIL 0% 10% 40% 40% 10%
® = 728 5% 5% 30% 50% 10%

@ ®x sac 0% 15% 20% 55% 10%

A& F olar | @ ARH oy 0% 5% 25% 55% 15%
Impression | @ 2= Q4 0% 10% 15% 60% 15%
before eating| g suc 0% 10% 30% 40% 20%
ORES 0% 10% 30% 55% 5%

@ NS = =0 0% 15% 30% 40% 15%

=
A& = BIt| g Nz = =0 0% 10% 40% 40% 10%
Evaluation

after eating | @ 2% =al 0% 15% 35% 45% 5%
® == 5% 15% 30% 35% 15%

® 4 o He 0% 5% 25% 55% 15%

® ws 0% 5% 30% 45% 20%

Hold ot ® Jl9 0% 10% 25% 50% 15%

Naming

ovaluation OREL 10% 10% 30% 40% 10%
@ dsE 0% 10% 45% 35% 10%
® sz 0% 15% 35% 45% 5%

@ dNaE 0% 5% 30% 50% 15%

® =g 0% 5% 40% 40% 15%

484 8ot | g ay 9z 0% 5% 25% 50% 20%

Productivity

evaluation | ©@ M= &% 0% 5% 30% 50% 15%
® slEs 0% 5% 35% 45% 15%

@ xE 5% 10% 20% 45% 20%

ol seE 0% 5% 40% 40% 15%

JtA "I} Price evaluation 1% 10% 31% 45% 13%

XZ =II (2) / Product evaluation
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CIXto! Hory b/ a e
(Package (Flavor/ (Food | 3t (Taste) (Naming) (Price) (Other)
) Scent) texture)
design)
o= g0l
) 10% 10% 40% 30% 10% 0% 0%
Satisfying factor
20t I
=5 = 10% 10% 5% 5% 10% 45% 15%
Unsatisfying factor
Hd& HAHN / Preferred age range
20s 30s 40s +
=2 olelele|e olelelee oleelele
Age range
5% 0% 10% 5% 5% 20% 10% 15% 20% 5% 0% 0% 5% 0% 0%
Ol ¥ &4 210t 104, HSLI| 2H0l ESH A2 9roy ¢t
reason & analysis 0] %1 ZZ36tCH e £2 woltt =
&35 JtA / Preferred price range
=
. $3.3 (75%) $3.8 (20%) $13.8 (5%)
Price range
=EI2M EOIEE St S8
o7 ¥ =4 JrA0l OH? MEot0, | JtA01 G4 HIMXIGH SZ4H01 dich St
reason & analysis e A= st=4t0let M EotCh 20| 2Ot Ol
S22 = HIMCH JbAE01H ECH
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Mol EFE= CHLELICH 22 ME2 g Jts40l
HE =2 DHUA 2000k &LICH
oHAY A Zx == o Soae == = -
ot, B&, S5l /4K =4S S20H0 UE HBW MES
SO{OFELICY.
&= A& / Future plan
HE g9t
Product st I224842 Soi G2 NS HEs 200k St
promotion plan
dAII Egoet
recipe E0IE WAEH =2, SA, LIME, ALIHElI, MHE etc..
application plan




