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Analysis of Consumer’s survey
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Product information

HE2 AFRIB{ A3 / Shine musket grape
Product Name
HZEAE=Z=LA) =5
manufacturer
+ HIEZY Product name :
MOIHA3N / Shine musket
grape
AZE SAHHIS S
Similar products on the |+ MIXAt manufacturer: China > "‘“‘% ‘\"'*
market s O s
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Date of consumer’s survey and numbers of respondents

2023E09& 15
Date of survey

£ SEHA =
20
Number of respondents

=4 21

Analysis result

2HIXF 88 / Consumer type
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Gender Age Residence Job
male / female 20s / 30s / 40s + | ot=7/ £=SHIE/ JIEt Z8/01&

10/10 7/9/4 3/5/15 8/12




MIZ O} (1) / Product evaluation
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Strongly Disagree Neutral Agree Strongly
disagree agree
O ZT& HY 0% 10% 35% 50% 5%
@ ZE Y= 0% 5% 40% 40% 15%
- = _g- O|_| (o] (o] oO oO 9
WIx asc| @ 28 Ox 0% 0% 40% 50% 10%
Package @ ®ol A 5% 5% 45% 40% 5%
preference ® JHAIA 0% 10% 35% 40% 15%
® TE p/e 5% 0% 40% 45% 10%
@ & E#C 0% 15% 50% 35% 0%
Al ola | @ AT o1y 10% 10% 40% 40% 0%
Impression | @ &2& olat 5% 10% 30% 40% 15%
before eating| 4 suc 0% 0% 40% 50% 10%
@ Al 0% 5% 50% 35% 10%
@ NS = =0 0% 15% 40% 30% 15%
A& = 8t g ag 2 =0 0% 0% 10% 50% 40%
Evaluation
. MUFA = % % % % 0
after eating | @ &% 20 0% 0% 0% 50% 50%
® =24 0% 10% 40% 40% 10%
® & o "G 0% 10% 30% 30% 30%
® 2e 50% 50% 0% 0% 0%
Horg Eot @ Il 5% 10% 40% 35% 10%
Naming
. >4 A % % % % [\)
evaluation ® HzA 0% 10% 40% 40% 10%
@ 855 10% 10% 40% 40% 0%
D 825 0% 15% 45% 35% 5%
@ M2T 0% 5% 40% 40% 15%
® =g 5% 10% 30% 50% 5%
d5d 8t | g ay gz 0% 15% 35% 30% 20%
Productivity
. 20| ST % % % % 0,
ovaluation | © = &5 0% 5% 50% 30% 15%
® 314 5% 0% 40% 40% 15%
@ oXE 0% 10% 35% 50% 5%
o M55 0% 5% 45% 30% 20%
J}2 B} Price evaluation 3.6% 8.9% 35.9% 38.8% 12.80%




KIZ ZJI (2) / Product evaluation
m:a:xl 8/ M Al Jol2 - |
CIXtol . 4ol o o]
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Othern)
. Scent) texture)
design)
0tE ROl
. e 5% 5% 40% 35% 5% 5% 5%
Satisfying factor
S0l= ol
=== g2 5% 20% 10% 10% 15% 30% 10%
Unsatisfying factor
SHS AHMO / Preferred age range
20s 30s 40s +
A0 olelelele|o/elelelelolelele|e
Age range
5% 10% 10% 5% 5% 10% 10% 10% 10% 5% 5% 5% 0% 5% 5%
= AFOLAF AlIDF HC oo — o
reason & analysis Z00 QUL 80| EULE.
&S JFAW / Preferred price range
A
. $5 (60%) $5.5 (25%) $17 (15%)
Price range
0] JtA0|™ = Ol Jt&EE2 =2
Ols & 22& 0 JtZ01™ IS0l dioh 280l | HIMLE HIS0l £0}
reason & analysis | 2OHGHD| 0l = &5t 0RO Jisst JIE2 2000t
JFA0|CH. JtsolCt.




/ Supplement and comprehensive analysis
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