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Product information

=g

Product Name

HMZEAH(=ESH)

manufacturer

AS SAHHIS
Similar products on the
market

+ HI&Y Product name :
Nestle Coffeemate

+ HIZAF manufacturer :
Nestle

¢ OHE=0F EOHOHA
Php 1,200

OHBIHAE =8 20 € SEL =

Date of consumer’s survey and numbers of respondents

Number of respondents

2F ST o2t ou0
Date of survey =
g2 2% +
* 302

= AR
Analysis result

2HIXF |8 / Consumer type

84 Y
Gender Age
male / female 20s / 30s / 40s +
15/ 15 17/71/6




HZ Tt (1) / Product evaluation

&5 J=KQiH =X etk PE0ICH & 0§ J=0t
Strongy disagree Disagree Neutral Ages Strondy agree
By i 0%/ 0% 0%/ 0% 0%/ 0% | 103/ 33.3% | 203/ 66.7%
Package preference
Al ™ OIA
A A B 0%/ 0% 084/ 0% | 5/ 16.7% | 152/ 50.0% | 102/ 33.3%
Impression before eating
A o 0%/ 0% 0%/ 0% 0%/ 0% | 103/ 33.3% | 202/ 66.7%
Evaluation after eating < = = = ‘ = :
a
S ek 0%/ 0% 094/ 0% | 1021/ 33.3% | 102/ 33.3% | 1021/ 33.3%
Naming evaluation
AZH Bt >/ o =/ o o4 o o o o o
Productivity evaluation 0¥/ 0% 0/ 0% 5%/ 16.7% | 10¥/ 33.3% | 15&/ 50.0%
== Bt
) ) 0¥/ 0% 0/ 0% 10¥/ 33.83% | 159/ 50.0% | 5%/ 16.7%
Price evaluation

HZ Ot (2) / Product evaluation

EHB'X: F/ L Al ALt , -
ol 4ol =2
. (Flavor/ (Food ot (Taste) ﬂOl. j}. 1 <l
(Package (Naming) (Price) (Other)
X Scent) texture)
design)
BE Qo 305/ 305/ 309/ 309/ 305/ 309/ 309/
Satisfying factor 100% 100% 100% 100% 100% 100% 100%
el 0%/ 0%| 0%/ 0%| 0%/ 0%| 0/ 0%| 0%/ 0%| 0%/ 0%| 0/ 0%
Unsatisfying factor = < = < < < <
SAE L HdX S E4A / Supplement and comprehensive analysis
- 2K, 88, NS U0l S0| I SFAEEC=E oA
- OlO|E2|&H LAQ| NZAE] &2 A8 Eo=Z SO 2018
IS Hi<etml - Higetsro| 2otn 2= &Xl AHIX=S01 8S6HH, JHE LHUIA
OrAID 0= JFEB1DF £ECk= 21A30|LF SR SS5E= ME gl O
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/ Future plan

HS 82480t
Product
promotion plan
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