ol oreiue Mz oeiAs za I

O HIAE HIS 38
Product information

H29
Product Name

OH Al

oHAl BTl 2

H0
nic

HMZEAH(=ESH)

manufacturer

S M

ANE SARIE
Similar products on the
market

+ HEY Product name :
Nescafe classic 91.2¢g

¢+ HIZAF manufacturer :
Nescafe
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Php 130

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents
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Date of survey
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Analysis result

2HIXF 88 / Consumer type
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Gender Age
male / female 20s / 30s / 40s +
15/ 15 17/71/6
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/ Product evaluation
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Strongy disagree Disagree Neutral Agee Strongy agree
. Pl e 0%/ 0% 0%/ 0% 0%/ 0% | 5%/ 16.7% | 252/ 83.3%
ackage preference
Al ™ OIA
A e de 0%/ 0% 0%/ 0% | 5%/ 16.7% | 102/ 33.3% | 152/ 50.0%
Impression before eating
IS 52 ok 0%/ 0% 0%/ 0% 0%/ 0% | 102/ 33.3% | 202/ 66.7%
Evaluation after eating < < < < ) < )
o
dlliel eoh 0%/ 0% 0%/ 0% | 5%/ 16.7% | 152/ 50.0% | 102/ 33.3%
Naming evaluation
AEZAH B} o/ no o no o . o . o .
sl Grialieion 0%/ 0% 0%/ 0% 109/ 33.3% | 102/ 33.3% | 10%/ 33.3%
o1 =}
: : 0%/ 0% 0%/ 0% 59/ 16.7% | 15%/ 50.0% | 10/ 33.3%
Price evaluation
MZ ZII (2) / Product evaluation
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- (Flavor/ (Food | 9 (Taste) = !
(Package (Naming) (Price) (Other)
X Scent) texture)
design)
St faster 0L 100% | 0 100% | 0 100% | 0 100% | 0 100% | 0 100% | 0 100%
e el 0%/ 0%| 0%/ 0%| 0%/ 0%| 0/ 0%| 0%/ 0%| 0/ 0%| 0/ 0%
Unsatisfying factor = ue 2/ 0% =/ = v 2/ 0% = ue 2/ 0%
HAAE L AX S&E4 / Supplement and comprehensive analysis
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