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Analysis of Consumer’s survey

OBIHIAE HIS 32
Product information

H39
Product Name

HZEAE=Z=LA)
manufacturer

23848 / Fried rice

+ HI&2 Product name :
884Y / Fried rice Kimchi

AZE SAHHIS
Similar products on the
market

+ HIZAF manufacturer: China

¢+ OHE =Dt ZHOHOFZE 9,900%/
10,000%

OHBIHAE =8 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& D2t
20238 10&27<
Date of survey
£ SEHA =
& A 0%
Number of respondents

=4 21

Analysis result

2H|IXF |8 / Consumer type

= Hd HE=XS =0 &Y
Gender Age Residence Job
male / female 20s / 30s / 40s + | ot=7/ £=SHIE/ JIEt Z8/01&

6/14 4/9/7 8/8/4 13/7




MIZ O} (1) / Product evaluation

3 X | e
ao | =R O
Strongly Disagree Neutral Agree Strongly
disagree agree
D ER Y 0% 15% 30% 40% 15%
@ ZE Y= 5% 5% 40% 35% 15%
- = _g- OI_I OO OO OO OO OO
W3IN Msc| ©EBOX 0% 15% 35% 40% 10%
Package @ ®molN 5% 10% 40% 40% 5%
preference ® JHAIA 0% 10% 40% 35% 15%
® ZX 72" 10% 5% 40% 35% 10%
@ #x E#Cc 0% 15% 35% 40% 10%
A& & olar | @ AR oy 5% 10% 25% 50% 10%
Impression | @ &2& olat 0% 5% 35% 35% 25%
before eating| 4 suc 0% 20% 30% 40% 10%
@ A2 5% 10% 45% 35% 5%
@ NS = =0 0% 5% 40% 40% 15%
| & IH
A& = 8t g ag 2 =0 5% 5% 35% 45% 10%
Evaluation
. MUIA = % % % % %
after eating | @ &% 20 0% 0% 30% 50% 20%
® =24 0% 5% 35% 45% 15%
® & o "G 0% 5% 55% 25% 15%
D g2 0% 5% 30% 50% 15%
| IH
Horg Eot @ 7l 0% 10% 50% 25% 15%
Naming
. of 24 M % % % % %
ovaluation ® HzA 0% 10% 40% 40% 10%
@ d55 0% 0% 35% 45% 20%
D 825 0% 15% 45% 35% 5%
@ M2T 0% 5% 50% 30% 15%
® =g 0% 0% 30% 55% 15%
P I
a85d Bt | g agy gz 5% 5% 20% 35% 35%
Productivity
: =0 dSE % % % % %
ovaluation | © X=e &3 59% 59% 40% 35% 15%
® 314 0% 10% 40% 35% 15%
@ oXE 0% 5% 35% 40% 20%
oIl MEE 5% 5% 30% 45% 15%
JtZ EI} Price evaluation 1.8% 7.6% 37% 40% 14%




MIZ O} (2) / Product evaluation

WITA ) g e
ol Hol 2 =]
CIAt (Flavor/ (Food ot (Taste) “Ol. }. |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
. o 5% 5% 35% 40% 10% 0% 5%
Satisfying factor
=0E 0l
=== 15% 20% 10% 10% 10% 25% 10%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
=St olelele|e olelelele | oleele|s
Age range
5% 0% 5% 5% 5% 10% 5% 5% 15% 10% 5% 10% 5% 5% 10%
oS =AM ==
1% = =5 | ooy 2o s0 HS UACH A dgms= =2
reason & analysis 2 &L

&S JHAW / Preferred price range
A
. b= $2.87 (50%)
Price range

$2.9 (35%) $3.4 (15%)

Ol ¥ =4 | J1=220] - 10129 JtA0|
. = 0l JtA0l HYGHC.
reason & analysis X=2 HIMCLH ©




&/ Supplement and comprehensive analysis
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H & / Future plan

<
R o0
= a0 N
o ol Zr o
0 M = 0
] = 3]
o A — 20
gl LT I od
r RK w. o
=
L ujo O
ol <
(IO = i
© __OO =
o = ol
mw o S| &
I W=
H ki 75 M = _
ol o~ _ =
- <
I A W o oK
TR
o5 | 11T
SoHzrm | o0 <
O = F
5 §51¥ &
m_m_.o - a D0 o
HSc | ®gs
__c._o ©T 9 ol o .m
SO0 |- 0o @®
e g | 252
= 2|2 8
o T o




