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Product information

HZ Ot (1) / Product evaluation

=4
Product Name

2AH GWANG-IL Food Corp.

HZEA(=Z=HA)
manufacturer

Gwang-IL Food Corp.

¢+ HEY Product name :
Aim Roasted Corn

NE FAHS

Similar products on the

¢ HIZ=AF manufacturer :
PT.Aneka Indomakmur

market

¢ OHE=DF EOHOHA
Selling price in the country :
(QI=HIAI0L- 0.3 $ JIE)

k’aﬂstcd.
Corn
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OFUEIZE Fd En & SEX =

Date of consumer’s survey and numbers of respondents

Number of respondents

=X ut
o 2023. 11. 20
Date of survey
= SEA
= b= 50

5 JRKIAICH TR 2S0ICH Rt O D
Srongy disagee Oisagree Neutral Agee Srongy agee
mIINX d5< - 29 289 199 19
Package preference (4%) (56%) (38%) (2%)
Alal & olak B 5% g 299 5%
Impression before eating (10%) (22%) (58%) (10%)
NS 2 B B 3y 179 262 ]
Evaluation after eating (6%) (34%) (52%) (8%)
Holy ®ot B 4% 169 19% 1y
Naming evaluation (8%) (32%) (38%) (22%)
&F4 "It B 5% 199 23% 3%
Productivity evaluation (10%) (38%) (46%) (6%)
PIER - BlY - 3% 189 259 43
Price evaluation (6%) (36%) (50%) (8%)
HZ Ot (2) / Product evaluation
Wy | e N
ol dory 2
(Package (Flavor/ (Food | 2 (Taste) (Ngmlin ) (F? ) (;hﬂr)
Kag Scent) texture) < ree ©
design)
orE Qol 38Y 269 AR ] 359 219y 189 _
Satisfying factor (76%) (52%) (82%) (70%) (42%) (36%)
20E Qol 129 249y 99 159 299 32g _
Unsatisfying factor (24%) (48%) (18%) (30%) (58%) (64%)

=4 2
Analysis result

2HIX 28 / Consumer type

=

Gender

oy
Age

male / female

20s / 30s / 40s +

Male (40%) / Female (60%)

20s(70%) / 30(15%) / 40s + (15%)
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&= & / Future plan

RNE E2Yot
Product
promotion plan
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application plan




