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Product information

HZ Ot (1) / Product evaluation

=4
Product Name

Hallabong Ade

HZEA(=Z=HA)
manufacturer

ILHWA

¢+ HEY Product name :
Fanra Orange

NE FAHS

Similar products on the

¢ HIZ=AF manufacturer :
PT Coca-cola Bottling
Indonesia

market

¢ OHE=DF EOHOHA
Selling price in the country :
(QI=HIAI0L- 0.5 $ JIE)

OIIEAE =8 @l 2 SEL =

Date of consumer’s survey and numbers of respondents

Number of respondents

=T o 2023. 12. 20
Date of survey T
2 SEXN = 50

5 JRKIAICH TR 2S0ICH =R O D
Srongy disagee Oisagree Neutral Agee Srongy agee
WX M5 o 12 59 309 129
Package preference =T (2%) (10%) (64%) (24%)
N& & ol o) 29 RE] 209 159
Impression before eating = (4%) (22%) (44%) (30%)
A&l = "ot o o 19 1g 30% 8g
Evaluation after eating s (2%) (22%) (60%) (16%)
Hiolg ®ot o/ o 3y 159 19% 139
Naming evaluation = (6%) (30%) (38%) (26%)
&F4 "It o/ o 6% 224 169 6%
Productivity evaluation =T (12%) (44%) (32%) (12%)
or "ot oo 5% 223 208 19
Price evaluation s (10%) (44%) (44%) (2%)
HZ Ot (2) / Product evaluation
1PN _
Jé}:ll}": SH/EM ae uory oHA a el
(Pack;ge (Flavor/ (Food | 2 (Taste) (Naminog) (Pri;e) (Other)
) Scent) texture)
design)
orE Qol 38%Y 399 429 36% 429 409
Satisfying factor (76%) (78%) (84%) (72%) (84%) (80%)
20E Qol 129 1g 89 14% 8% 109
Unsatisfying factor (24%) (22%) (16%) (28%) (16%) (20%)

=4 2
Analysis result

AHIX 28 / Consumer type

=

Gender

oy
Age

male / female

20s / 30s / 40s +

Male (40%) / Female (60%)

20s(70%) [ 30(15%) / 40s + (15%)
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&= & / Future plan

RNE E2Yot
Product
promotion plan

SNS/RFRE S g
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