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Analysis result
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Gender Age Residence Job
Female 10s FeolE Student
Female 10s FeolE Student
Female 10s FeolE Student
Female 20s T E House wife
Female 10s T E Student
Female 30s FHolE House wife
Female 30s FeolE teacher
Female 30s FeolE Banker
Male 30s FHelE Cost Controller
Female Less Than 10 FeolE Student
Male 30s FHolE Nurse
Female 20s T E Accountant
Male 30s FHolE Taxi Driver
Male 30s FolE Human Resources
Female 10s FeolE Student
Female 40s FHolE Chief of Finance
Female 20s FeolE Teacher
Male 20s T E Doctor
Female 20s FHolE Delivery Service
Female 10s FeolE Student
Female 30s FHolE Restaurant Manager
Male Less Than 10 FeolE Student
Female Less Than 10 FHolE Student
Female 10s FeolE Student
Female 10s FHolE Student




Ry A o
A= 7} (1) /7 Product evaluation
43 17 = ) -
2 a8 HE
a or} oI} e Lo
Strongly Disagree Neutral Agree rongly
. agree
disagree
Al Al A ol AF
]_—' = =< 0 1 5 11 8
Impression before eating
AlAl & 37
]7 87 _ 0 0 3 9 13
Evaluation after eating
28t . 0 0 2 14 9
Taste evaluation
713 AEE
H7A S = 0 0 6 12 7
Package preference
V3 &7
: S }. 0 2 2 8 13
Price evaluation
ALEX 1] 7
cwe O }_ 0 i 5 8 1
Product evaluation
I 3T .
A= H7F (2) 7 Product evaluation
W | A B 5
clAel (Flavor/ (Food kS el 7}_j ]
(Package | " 1) | texture) | (Taste) | (Naming) | (Price) | (Other)
design)
U= o
o) 2.9 2 2 1 8 1 5 0
Satisfying factor
= 8]l 3 0 0 1 0 2 0
Unsatisfying factor
XS A s Preferred age range
A=) 10s 20s~30s 40s +
1l o
Age ronge [ D@ [B[DO[D[O[R[D[B[D DO DG
(024 (024 3 3y 5 (0224 1 iz 4 5y 5 (04 04 (024 (024 17
0222 0222 12% 12% R (0224 % o P07/ L0 7/e 0222 0222 0222 0222 %
5o o|MEXSS M | HEE S24S BEYUS. X
=20l s4s EO‘};“;%. SHA | ol 2 MEfO] To| =
ol ¥ &4 5 2% A Sl ole =R MME0 o | o ME ZAOIM BRE
reason & analysis | ko= = 7p o[z} | St2, Hofed sixlof of | 20| 815,
of{7| m=of = £} | ol23I CHE SHol7] of
ot 2ol 37]Al0] =2 Y.




X% 7}A M / Preferred price range

A

$0.75 $1.15
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Price range
7420l 2to| UKD, HX| | o
2 o | B MFE JIHoEA, % = = 3
o] 6 T A o| ofo|A3E H} MESo oAM= = o|xo| 9x|o 7t40| H2 £of B &
1+ 2 24 HlsH BMA, XS] H|FY nrl;llx_loilho}iﬁ.l: “a nlj'?u’ Zl8e2 roslols £
TELE TET | caple oz mohE,

reason & analysis

olE9l elofz ojz{xo]

oz =x|st.
A ke A E2. - E

- - hJ H - -
HALE) 2 QA Z£3EA / Supplement and comprehensive analysis
ar olfio| Ar o} Ljgo| 2% Ste] ma= #x|9IS0| Zofste Ste| xatel dSz
>\ Sl e Boeh 52450 ZXjgicle He Anz ¥ 4 s,
#x1o] ofol~3a W7|AIet Blaat old MAel WISt CIRle A8IASZ ol
T (G = 74 Aol ALEAO] 2 Xolob Sichm Lol & ~ 9lS. amLl AJAl Sof olabo|
15 AR AIAL Hofl ulsh BEMOR MaE HE Y & 20|, AIM BAIE Bo I= & US
zel.
» 27 MED s TMS o 712 2Rl US. oISl Wok offa} w2 o= =
714 of wEXISOIAE selmel A, B3 HZ JisMol S,
40| Holgols X7t 34 ¢S,
k5. A& / Future plan
S 5 H H}o
AE FEBE | ans cow xee oo Ausin, S5e 588 Dsil ool Dy
Product S s SEz a1 YUS. Lot #AS0| AF Bt Tas HeM Sof oms
. of AEo| nE 542 52 A,
promotion plan
A9 813t
recipe of ME2 2t HESZAM 2AlmI} S,
application plan




