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Gingerbread Green Tea
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Lemon & Ginger Knightsbridge




(B

John Lewis

50| O£ IO
Sainsbury’s

310[T0[Z/ AT}

Marks and Spencers

Buenater Py, Datfad, Greenhithe DAY 95A

5-7 Homefield Rise, Orpington BR6 ORT
CEHAEQ

138 ngh St Wnchester 5023 9AX
30 [T/ 4T

310|017/ O

Tesco

Holland and Barrett

Lidl

E3t

18 High St, Winchester S023 9LN
E4 1 HAEZAJohn Lewis, Sainsbury’s, Marks and Spencers, Tesco, Holland and Barrett, Lidl 2017.11)

szHE 147 MZ8.

330 Grofton Roed, LONH odkebatton BR6 8NW

o= oL
L AEy H|ZAL
1 Ginger Green Tea
2 Gingerbread Green Tea
3 Ginger Selection Twinings
4 Lemon & Ginger
5 Spiced Ginger
6 Lemon, Ginger & 'Manuka Honey Pukka
7 Three Ginger e,
8 Organic Lemon & Ginger °
. Heath & Heather
9 Lemon & Ginger
10 Mandarin & Ginger Infusion Taylor of Harrogate
1 Lemon Ginger Tesco
12 Lemon & Ginger Sainsbury's
13 Lemon, Ginger & Ginseng Infusion Marks and Spencers
14 Lemon & Ginger Knightsbridge
24 1 HREZA{John Lewis, Sainsbury’s, Marks and Spencers, Tesco, Holland and Barrett, Lidl 2017.11)
= AR 2Y - 6Nl =
B8
1 ST ) 4 TS
714 (3) 5 FHE
3 8713 (C1E) 6 HZ=7t
18. Ul H=7t] F2 HS CODE 2106.90 E2=(L2 FRER| 42 24| ARE, 7[E)g 7|822 YARAS. HR| 2A F& MH=
7| ZoE RAEO £UM LA 2R %7ror%5 Gior=, MI%EJE, =Y, 0|2 A BO| RAER] A 4 AS

_19_



= U 78 32 4EA AIE 1000 714 T 6857419
A B SlolorlATIn, Wb, seloe] W Ay} g ) W) 3
o WA} AES) 100g & B 7S 687AOR Bl

100g & He 7140] 7P vld AlF2 Heath & Heatherfit] Organic
Lemon & Ginger A|ES2 100g9 7F4-2 14,6359, ¥HA 7 A =gtk
A2 Knightsbridgejite] Lemon & Ginger A2 w3 tin] oF 6.74)
AEgk 2184902 A

AR FEJANA AR 1) 73R AlES] S Hi2 539, f5715k
B4 27718

|

=

# 31 A= =712 331000 T 7H4 (9l - ®)
15,000 .
- 14,635 — 14,635
12,000
9,000 A7}
: - 6,857 27
§iito 6,857 =37}
HH7t
3,000
~&184 2,184
0
THI(1471) dx]LH(147])

£ 1 SRR John Lewis, Sainsbury’s, Marks and Spencers, Tesco, Holland and Barrett, Lidl 2017.11)

B 32 3F Y 9857013 22| A-HHf20 (T © g, 7hE)
Cx- i k4
150 40 36
120
30 27
100 | 24
20 —
539
N . 2 i
0 B :
Ee] B2 1PN |y B2 EPS

£2| : HAREFEZAJohn Lewis, Sainsbury’s, Marks and Spencers, Tesco, Holland and Barrett, Lidl 2017.11)

19. TIH2.S(GBP) = 1468 3BUKRW) (KEBSILSR TA|7|E, 2017.11.13), ZAHIE 712 242 sl R STl E2 IHC'S 51512 1510 AR
20. Z%0t 9E7I5t] B M2t 18 90| £2F 2

_20_



B 33 : 3YAHE WA 25

f

 SELECTION

k:
o
i,

4221, 30| FA A Mg T

WA AR ARE W) W AR 2 So) A SRR A
s g

Ze=

AAAFNE A, BT, AR AE Y, B 9 0E 3,
223y, AANFEI} FARE AHEH

Hz=7t
Y= A=A, 6700] vigel M 2ARE 14709] AlFe] 27 dRjake R B

=7ke] Al ERIEA] e

ginger

o g

LEMON-GINGER
20 1usor

LEMON
& GINGER

22| 1 JARRIEZAJohn Lewis, Sainsbury’s, Marks and Spencers, Tesco, Holland and Barrett, Lidl 2017.11)

_21_



#34: ZHAE 2R 55

Ginger Green Tea

Gingerbread Green Tea
Ginger Selection
Lemon & Ginger
Spiced Ginger
Lemon, Ginger & Manuka Honey
Three Ginger

Organic Lemon & Ginger

Lemon & Ginger

Mandarin & Ginger Infusion

Lemon Ginger
Lemon & Ginger
Lemon, Ginger & Ginseng Infusion

Lemon & Ginger

4=
R ICE N TN
=3p, M7, dARER
B2, A7, Bedets, HeRY, AL, S Y, ¥
WY, HARYR, YR IetA, A RUY, SUHR Y, BY
N, Uz, AL, Y
N, 2E, HEUS Z 23, WHS Y 2 0E 9,
2%, s 2
WY, 9%, 23, Uz
Q715 M7 ATAY, HAMSE, Q|5 2, PO,
15 27T, §o5 ale s, X7 uel
W7, MY, SR Y TAL HARYE, 22,
ey, aE 2
SIH|AZA B 273tA MO QTR SAME Y, MY}
MALR ooy, oaiaf Azl wE Jt g o W
W4, NGHE 2
W, U AL, 22, 2R, Y2 arA
ARD, ALHE, M7, 22y, B2 aetA, 272 wel
227
BRZY, M, Y, HRarA, AL, 2, A
W, AAY, HAAYE, HSUY, SUHR Y,
[Ba52 225, S 4x

E2] 1 R|EZAJohn Lewis, Sainsbury’s, Marks and Spencers, Tesco, Holland and Barrett, Lidl 2017.11)

H 35 FHAE H==7t
Ginger Green Tea
Gingerbread Green Tea
Ginger Selection
Lemon & Ginger
Spiced Ginger
Lemon, Ginger & Manuka Honey
Three Ginger
Organic Lemon & Ginger
Lemon & Ginger
Mandarin & Ginger Infusion
Lemon Ginger
Lemon & Ginger
Lemon, Ginger & Ginseng Infusion
Lemon & Ginger

Az} H|E

T

100.0%

Zx| 1 HAR|FEZAJohn Lewis, Sainsbury’s, Marks and Spencers, Tesco, Holland and Barrett, Lidl 2017.11)

_22_



JE >0

2y A

I
i

el
rg

[N
=B
530)

7F4(GBP)

sucdiid )
H==7t

ool
o

$I2| ZAF AR
I A fremia
%

e B9l AR AlEe 712 2 5 HEA

HE tat 2ol Aled

Twinings
Ginger Green Tea

40

John Lewis

_23_

The Taste..

Twinings
Gingerbread Green Tea

40

Tesco



==}
T
QitH Gingers
11| INDIVIDUALLY \WRAPPED \‘
=
0|
o
A
S
A ZAHH Twinings Twinings
A =H Ginger Selection Lemon & Ginger
330) 33.75 120
Al 712(6BP) 2.70 450
=
m A SO At 0| At
2z g, A, gl dets, g2, AL, Y, duzyE, gz, gEE A,
& sz o, YT sz g, Py
FERIIE 24 24
A 227t e I=
T moysol
=2 HHh= 2l Tesco Sainsbury's
: Ofat
2

_24_



23 A 05 A 06

ol |
33 Bl ..
i
Siat gg@'
i
i

o
IT -
A
=
0|
oj
A
St
X ZAHH Twinings Lemon, Ginger & Manuka Honey
A=H Spiced Ginger Pukka
330) 35 40
Al 71A(GBP) 1.25 2.00
=
| | 0| At ZO| At
o _ _ M7ZF 7tz mEL}D B 23 dix e
e ¥ A2 AN, By " de g Q) A, ik 2
FRIIE 24 24
HZ=7t e I=
T mopel _— |
= o+ Sainsbury's John Lewis
2 ©

_25_



AHF 07 A= 08

?\::&g .

(ERBAL PIONEERS SINCE 1559

WERTGERERTER

o
I -
LEMON & GINGER
A
IT
=
0|
oj
ZI == e hnmﬂ:mlen.lnr
6NN K e
SIH
‘ o '
o EIN Pukka Heath & Heather
A= Three Ginger Organic Lemon & Ginger
330 36 30
A 7F4(GBP) 249 2.99
Z
m A ZO| At ZO| At
w718 A, A, MAzRE R,
= VY ¢4 23 8= w75 =Y, AL, R7|s B,
w71 Bl&detAs, 2|7 B
57 RIIE 36 36
H=Z7t S= S=
A
THijsto|
= I_u:;rl_ Tesco Holland and Barrett
Z °

_26_



JE >0

2l A

HI
3

HO
r

>
rg

A=A
BB
30

7F4(GBP)

A= 09

NETWT: 1009 € (3.50z)

Heath & Heather
Lemon & Ginger

100

Holland and Barrett

_27_

A= 10

]
TAYLORS

of HARROGATE

I Zir R
MANDARIN
& GINGER N

T\

i
: infusion

s Is spiked with )
nd the softly tan

Taylor of Harrogate

Mandarin & Ginger Infusion

50
3.00
0| 2t
Sl ARA B2atA Mol GRS
b kA R i e B - 1
Qax| ZA 7z HA 2% WA
WL HNSHE =
24
I=
John Lewis



N oony2

JE >0

2 g g

HI
3

HO
r

M0
£]

o EIN
=B
S0

7F4(GBP)

&7 RI°IiE
H==7t

TR
OiFE

LEMON:GINGER

Tesco

Lemon Ginger

80

Tesco

_28_

A}, AFIFE, M7, 223

Rl

Sainsbury's
Lemon & Ginger

40

Sainsbury's




>0 opjs.x

JE >0

2y A

HO
r

»n
re

H=AE
HEH
330)

7F4(GBP)

& R
A==t

Tl
Ol

AHE 13

LEMON, GINGER
& GINSENG
1

20 lemon, ginger and ginseng teat
SERVING

Marks and Spencers
Lemon, Ginger & Ginseng Infusion

30

Marks and Spencers

_29_

A= 14

KNIGHTSBRIDGE
Werming and Zesty

LEMON & GINGEH
(e s e

r

KNIGHTSBRIDGE

lres Sy . i g s o

selection herbal.
et i

B cal i hae & i of Roigtbrids”.

e I

Knightsbridge
Lemon & Ginger

80

Lidl



% ZAA} B OVERVIEW



AMAL M OVERVIEW

e

A= 8=

ofon
Hr
rx
L

742
ZAfo]=

pu%(a

TESCO

_TWININGS

SES

20014

=

CF 100016

OF 30002t F2aimy
QF 393 40802+ A

7k
l

Ot
i

ZHR)

- Every little helps
- OFF Atadt HER

=20

=

1919

=

OF 468+ Bo1s

OF 62421 7,0002t F-=016w)

OF 812 924401

=

1706

=

QF 42 000H201644)

of 829 REmed

A 2t
. ETPRIS Bt 24

- Inspiring change in the
world
- H3FE ME6k= Pukka

% 2t
S\SE 2183t A 28

- The taste of elegance

- B2l O

Olls M&71Y



B U8 ZEM A

N

Hu
¢!

g

: Ginger tea(AM7Z zp)

=

- Amazon.uk

- Tesco.com

ok

(2017.11)

g OpE We

2 #37| sto[mop-

- Saintburys

(o]
o

- Tesco

- John Lewis

- Marks and Spencers

- Holland and Barrett

- Lidi

3
= mH
N 0
ou ko
m.O u% _z_.___
4@ |u
lA
e |2
ol w_\ &
5 8 |
W o1
o 31 ~
wo wo i
+ 8o
A
_z_.___
LH
e
=0
To
o]
o
ol
Xlo
X0
M
o
10

YHE 02. 2EEQ! O AL

1ESLO

pué}(a

N
o
<

of4

N
Hu
<

;

N
i
<

;

Py
~N
&

=

.

- 2Eef01 Of

_32_



= 718 B4 © Pukka

Pukka & Pukkas= 2001'd F=ollA AHdE R7ls 2KAx 2 A=,
BARE BB IXa9E. 0164 71E, Pl 10099e] 2g

i 9le. 2017

- CHE M3} - +44-845-375-1744

e S BHF3A glom AAF AFES 407 H7te =
- A2HR| : EB|AE (Bristol)

o

O]

=249 7|9 Unleverel miz=glom, QA= 1873 Ay 1,
£4{ * Pukka(www.pukkaherbs.com) 3;:_]'76113 _ 7]:1:3’_ }_/‘5] % g %EH %aﬂot_]‘g] ﬁ,‘?.% E?;}ZL

1Y 718l

@ AJBRILAE oo e 20014

@) RIRAA OF 100%H(20161)

@ DR oot s Ok 30002 S0 p' ' KG

@ FTES s Al MstRI 312 =

Z£%{ : Pukka(www.pukkaherbs.com)

A BE]

2I)E!

2 AIE

2 2t

£2] : Pukka(www.pukkaherbs.com)

Fhz| ZRyo| =

“Inspiring change in the world”

Inspiring change in the world

- 'H3HE MESH= Pukka’
- Pukka= 3459 2, 9 B3 712 24 52 &3l 821 7Y

o Wk AUBEL QUe. API| HA|ZR0|Z2 E5) WAl 7
H

- Facebook, Twitter,
7 AjojE9] 40| B
5P| M2sHL g °

2218 225HT HAACO| Tt AH[Rie] AlzlE 23t

£2{ : Pukka(www.pukkaherbs.com)

21. Retail Detail, ‘Unilever acquires tea company Pukka Herbs’, 2017.09.07

_33_



Tesco AHE

A= 71" 2M : Tesco

= WA 7k 2 thgavlmadAl= dRolA oF 30%3,0007] v

o © 00
;gg._o %tm

R - At glom, Tl 7 S8 ] obalo}
Eiﬂx] %:]r;ld E%heshunt) &=, g, 48 9 v=7kA] A3 o2 St s 20161
71, WEAS oF 6249 7,0008 FrEE GAFoH, EARE G5

£2] : Tesco(www.tesco.com) ﬂ] A HE oﬂ % 7‘(]6 79 _%_ 99,

71 712l

19194
oF 465+ T(20164)
QF 624 7,0002F S-2(20164)

IT = IT S =
MBE WUSE TS S

TESCO

£2{ : Tesco(www.tesco.com)

E 8]

i ‘.‘%
% [ /\ )

PEPPERMINT
%(E)a?_l INFUSION i
= AS 2 5 ug
as
¥ Ll
HHRIE 2t FHR0RY 2}

£2{ © Tesco(www.tesco.com)

IHz)Z&[0] =

"Every little helps”

= = =+ = | F = | e
_ _ i} ., - OFF ApASH ZEL £20| Lk
- AAF EOO|R|O] Fxt ¥ U EY H|Zof Cfst ZRoMe E5f - e s .
AHRjE] NS 42 Mol Zk2 AB|E T 2 ZFES FHY 2= FHR|ZF0|=
- T £ E&f| I74E0| T3t TRl FAIZOI O|0|R|S |23t

=

£ : Tesco(www.tesco.com)

22. The Guardian, ‘Tesco to buy Budgens and Londis owner Booker in £3.7bn deal’, 2017.01.27

_34_



g 7|1 2M : Twinings

Twinings= 1706 Aol H" 2 Az D F5UAZ dAp)
Twinings H& 71 F3 HATol HEDo} oj9t wjiE] Ar] PAe] FES §o

R E: Z1§_|- 44-0-1264-313444
- e 2%
n

+_ 1 /s
- 2212| : ZH(London)

19720 AejAb 2~ oq%iTEi TE 'gf—'_—g— Aol FEAk
A dE Wke. 2T Bl FE

Qor} FA 107) S 200 AV} e YR s e

£ : Twinings (www.twinings.com) _
A, S Qe

1Y 71L]
@) AJRIES e 170641
@ ZI.?._]J\ ......................................................................................... g|l: 42,&1)%‘(2016'&) =
@) DREOH ovvveeees e OF 821 O F(7016L) ﬁWlNlNG
= a2
Z£%{ : Twinings (www.twinings.com)
[AIFE 8Ll
2(Izfl
20l AF
% E &{E E
Z£%{ * Twinings (www.twinings.com)
[£5 2
L eplgs 32| 220 =
Z10] &St S0|22 FHEHIZE 0|23 A= 25 "The Taste of Elegance”

% i

- AMAE ETOJR|0 I EE = E| EolE AT, "SI oless

24 2 59 S0|ER TRZ2E o ZW HES =2 J|oloEm DS
Po=M 1=

23. CMS Wire,'Blending Ecommerce and Customer Experience With Twinings Tea', 2017.08.14

_35_

—= TH? T_A%"rﬁ OF ELEGANCE

201

ZOPIM 2EF ARFE HEoske
It Z2 O|0[R|E Al 82t

£ Twinings (www.twinings.com)



% SEJZ 315 OVERVIEW



O EIX OVERVIEW

@ A f57A= Map

22tel

= Amazon Grocery

= My Supermarket

= Walmart

= Ehid

= Ebay

= Morrison's Supermarket
= AsdalWalmart) online

= Aldi online

EEA
SRR
Lnaiol =
BHO] HOME /IO HeH
= Maorrison's Supermarket — Bargain Booze
- Carrefour - Best-One
= Marksand Spencer - Blackmore Retail
- Aldi - Central
= Tesco Extra - (o—op Food
- Asda(Walmart) - Tesco Express
= Booths
- Sainsbury's

8.8%

nSOIEGRRATIR wEIHLTRE w2  wJiH

A 2HIAG

SEAIE 20| U 53
- S{O[HOf- L0}

- MEEF, 28 st YBE, Y EF 59 7FE8EES Tiists oY
)

- % 2,300nt Of4H(5to|mOp
- M7 280 ~ 2,300m O|AH{+IOH)

- WO | HEREE AR FUSH: 47T YER NRE U,

WHGHIAAT, AT 39 HiEe HSe

- 22101 1 RERIYON EE U MH|AE A= QEY I ATE
- 7|Ef - HioRY, M 2R MEY, TR S ERR AR A0y

r

-

£2{ ! Global Data(2015), ‘Hot Drinks’ 53438 7|

AN



ANE drE
Global Data®] Aol w2, 20156 7% 4= Wl “Hot Drinks’ F%<)
o A AR seldv&mHrlol TL1%E 7P w2 72
JAR. 1 HE olo] Mool oF 154%0] HAE&E 7 HAZ &2 1|

AAReH, 2ERlo] 47%2 YERd. ol AlLdt v Mshy, 4

&
e, Selife 2o’ e eAd el e 8.8%e Maee VIS

o

ROUTE #1. SO|m{0f- A1 O

P A 20131 e I Ul dikdRmoE

ZEd BAXY Statistac] wE® 20159 195E 20179 39714 95 o)
el S Tesco9t Sainsbury’ s Aol oF 43.7%E HA|skA]
7P 2 Hlss ARG HFIRINES] QIVIE Qlate] A5F Al A
‘4] 4> qpHulA(Tesco, Sainsbury’ s, Asda, Morrison)o] 53 2k kAL

771 At QIEEelde] 7R AnAES] WaRo] i oE At fF

Ada ERIHo = Folial, ol wet IR 22l &8E0] solup] AR

Statistaw= 201419 AA AEF FBAE F 42.2%5 AA stolHupA -

FAuA L] He-go] 201990E 34.9%E oF 7.3% 31H A o7 o =3

551 ¢ SlO|HOZRATIOFIOR SESHe 4OU HH

- Xuyang International Limited

ET[0|z| xuyanginternational.co.uk
SA= AEYA 158 dYE 7 Gz, 2 SYUM S AEOIL 2,
7191 712 52 39 AE2 ¥ ¥ 355 YAY. = W Day in supermarket, Wing
= fat supermarket, Singkee, Seewoo, New loon moon supermarket, Loon
fung 22 A& /S5t AS
SUPERMARKET
A
L A AN Speenghar Foods UK Itd
ﬁ ET[0]Z] www.speengharfoods.co.uk
50| IO QA TH O ZI4Me | BAE FE HEF TROM HFS +YstL W 3 HMEE Mokhtary
Keith Spicer Ltd
E0]] www.keith-spicer.co.uk
S g | GATE 1934001 MEEIIO0] 20133 BAE Aof AHE HFOBSE HUCE
= A Y T2 =2 WHRE HE0M, i 4YIPILE |85t U=

24. Statista, ‘Market share of grocery stores in Great Britain from January 2015 to March 2017, 2017

_38_



1. 34| 215 20 7=

ROUTE #2. ™o|A

D YT AHALEC) Tapy 272 Qs HORY ARl 31

HT 9= U AS5F Ale B2 IE 22l &3] By STIE QIS
Ao AEES FHlske AHIRP FolEdon Heds Foehe
20 g2 Wks] AFgE USDA]  “United Kingdom Retail Foods
016" B m2H, F= W 255 AP 7= 2021974 oF 9.9%
gsie] 19699 aheEg 7SS ZoE . o] FollA HeHe] Ak
A5, 20163 71= oF 375 R=oA 20218d71A] oF 4199 3eErlA]
71 Aolgtar e,

H52: HOHOR QESH= AU HE

Palmer and Harvey
E10|Z| www.palmerharvey.co.uk

TAE 1925 HEE RSYUAE oF 929 AUHHO R A FS RS
MEE FF A, A, 88 S IR HEEE HEY

Booker

www.booker.co.uk

AR 18359 HYH RSYAR o 1300059 HS A,
ApAL AUAL B BAEE HJSI0], HEES O HIH

Abra Wholesale Ltd

ST[0]Z| www.abrawholesales.co.uk
719 e TAHE 20039 MEEH FEUAE O A01™, HY™ S22 HES §83
= oF 12,000 XL AHES {55 Ot 258, AEEZ IS A

25. USDA, ‘United Kingdom Retail Foods’, 2016.12.13

_39_



ROUTE #3. 229l
P Qe U 2210 |8AES A
T Y= U 22kl B8l AEEFS sk Ut FF o R ekl
. USDAS]  “United Kingdom Retail Foods 2016° XAl w=m, 201613
44 71% F= W 22k FeAds 5% AEF Tlile oF B9 REE
7153t90m, 2021 d0dl= 68%°17d 57 oF 1769 Ietof o]& Ao]
2hal ARl o] e AnlEeks gt 1‘”55’— 2] FeAlds
E3lo] AHRISA] Thoket AElAS AlEsla 9 20163 Alds 282l )
‘Speaal buys® ¢} ‘wine online’ FEI=E 1/]-%431 Hede AuAZo=ZH
H1Z Sfol] gl2iu 9lom, Amazon®™=gt ‘Amazonfresh’ 2R= 22R01 Apde
Sl Y= AEF Aol =96

B 53: 2ERICZ {855} Hqe
Tradewinds Oriental
O] | www.tradewindsorientalshop.co.uk
He AL 2000 HR-EO] Orfst Mais, 2|, &, M 2 HSSt=
OO, 3=, 2= &) A& % E f& 20HgAY
Orientalmart (UK) Ltd
Ll 1
-@' / 0] www.orientalmart.co.uk
/ e TARE 20061 *EL 2 2201 AWES QER! 20087 GO 9—Ef°| "DH;H
e < QIBIRON, EANZ X, WSAE AE 82 ANE S Lokt HES 32
222l
Next Day Coffee
=i o pd| www.nextdaycoffee.co.uk
7191 e YALE R2 Y4QUECH EO(YORLE HES wWOf 2219108 955
= HBAMES HEEZS F=4H(Twinning tea)o|H, Y24 25 HEotl US

26. USDA, ‘United Kingdom Retail Foods’, 2016.12.13

_40_



Q1. S=0lM o7t == Tea 2EHES} AF2 FAA/IR?
“SZ|0flA Twinings Tea= ¥ AH|AISO|A| 7FF ©17| Q= HEHEQIL|LE £3|,
=21, 82 8|1l B2t 40| @ S017 BlE s | AH[AEA
17|17t HeH, TiHE 1 AFHH”

r

o
QIE| S R4 Tea A& 3824
(201718 1138) Next Day Coffee At Ms, Christinef2] QIE{E. &, 2017.11
FAPE HESHL Qs AE F 2T AHAEYA T s Tea EHEE
Mokhtar Tea®lULC} OEE AH|ZE= QUuioz L=xpHCE AAPHOZ D=
S5 M33A[TF Mokhtar Tea EHES| AHF J0AME= =2t B M5t

Tea AF 4% - S8

Speenghar Foods UK ltd OfAHEHEA SR Mr. Nassan2tQ] QIE{E. &, 2017.11

THE =AO|H, 55|, 24 o =zt d=A

'—llif HHHO| HZe2 Tt AEatet ot Tea
22 AL UEUTL

"YT:0| AH|AS0| MBS T
Fr2=zt0| MOKgO| TKY &
HAE M0 Mjge He 422

)-II

Tea A& &2
Orientalmart (UK) Ltd THIfEA ZHdZ} Amanda?te] QIE{E &1, 2017.11

Q2. Tea(’43zhe F0HRQIS FAQN7[R?
‘YR Tea AT R2 FOBHE AHASLS JIAECE BUS B ZR5p
NZIBI0], MBS MEBIE Za0| YBLCE 0|2 QI3 70| 22 HMERiE B
0| Fofit Twinings HHE HES 20| AofILICE”

Tea A& R

Next Day Coffee BHHAt Ms. Christinete| QIE{E =, 2017.11

“HAZ[OM FAZE B = Tea AH|ES FOfot= THEE AH|ZA= AE2

Solieh W -9 FLR|E 7HY HA 125 f0:| HE2 -_r’-':'|'|°|'4_l UEHL R

AH|IR = QAP #goks 22|F7ME AFEQ FH0| TSSO AES A0Sk
0| Qlsct”

Tea A& £ - 824
The London Tea EEA} Ms. Lorence?}e| QIEIH =, 2017.11

_4"_



EW

o



TESCO

Premier

agreat deal more from your local store

amazon

R

Tesco?’. Premier Stores Amazon28.

sio[mOPZY(F=) HolH(3=)
Madg 1919 199414
2 & CF 470t 6 Ho16) oF 13t 3 Froswp.
= OF 49 91502F
& a4l _ OF 484 M2 E(0161)
o= T2 E o160
e oF 702 29662 4,4009t ¥ .
72 2,410 &
x4 6,9027H2016%) oF 3,0007H20164)
HeES HEER AR 4EEE S MER HEES S
o
AR
OHE
3
OHCH
I
o i - TESCO, 20174 Wz - Tesco, B3 2|0 42
'I‘R OI'IT o 5 O|A
487119] Of HIEors ZOHS|A} Booker Q14
. 7I7HO| o742 A=d5 Ssho| GH al
neoM e lﬂ—_l—l?ﬂa—.—n._f 2Ol _WAF )
IRIEA 2B I ZEQNMOE sk

27.
28.
29.
30.
31.

Tesco PLC, ‘Annual Report and Financial Statements 2016°, 2016.04

Amazon.com, ‘2016 Annual Report’, 2017

Premier Stores®| 3|APYEI} SHEGI0 27|U9l Booker Group PLCO 2 £E 7|zfat
Premier Stores2| 3|AMYE7} 2FHESI0 27|29l Booker Group PLCO Of&HS 7|23
FAt= 222 OfFol7| w0l 47|t Zo| 7|2Hgt

UEN £F=(0|F)
19941

QF 348+ 121 400 201614)

QF 1,359 8700T+ =014
149z 24572 32500 ¥

=31

3 MONTHS FOR 5.,

PR =N
o Y

S AIjE Eatols Az

0% “OfoRE may
Ly o=



Tesco

G YolA 7P 2 did8auf-5dAE XA F 30%3,73971 uil)

AEo F2 AiEs 2Rkl Jlomse, Vet 7 =7 Egsle] oprlo}
TESCO (=, 3, 98 @ m571A] AF3HoE A8t . 2016 71E,

nfjEole- oF 4849) w2 E(313} 70% 2,962 4,4009HFDS GAlgl o, BEAl=

B ALE AA|8lar U=

H 6.1 : Tesco Oj%F HE

7191 4 I 20 RIMez JHAN A HOM JHY 3t AES AE™
21_: e =4 New Tesco House, Delamare Road, Chshunt EN8 9SL, UK
© CHE 23} +44-0345-677-9702
Z8 HojEs ABE +UME, 2R WS S
o3&
TESCO, 20179 L2 48712] OjRF WA ofj&i33.
O+ 0|4 20179 327|5E F= MG TESCO O SO HA0| A =x3t X2 HUs7|=2 3
© £000| 70| 9= AlZo| HZI5F DjRFS CHALO 2 20178 W2 £ 48740 TESCO OHZH
= HE A=Y
I40| O|7AS 4Rt JEHEA ZUETIE T
SEe TESCOE 871 7Y & ZYEIEE UY0| 77|of YEFHORF ZAUES AEY 4 Y=
I n7Ho| Emske AHGI{ 2|2 TESCO Club CardZE 7HE) 17Ho| 2mshe S{ASH=
L] 70| 2 ZMTE HUSH= Z{0|2H= DR 22| M1 sy ZRMEES 21545 34z
7|1 DASOA A L= SO/H 20173 Y= & BHESH A2
AlE T

=2 : TESCO(www.tesco.com)

32. The Guardian, ‘Tesco to buy Budgens and Londis owner Booker in £3.7bn deal’, 2017.01.27
33. The Guardian, ‘Tesco staff ‘shocked’ as call centre closure puts 1,100 jobs at risk’, 2017.06.21
34. Essential Retail, ‘Tesco rolls out contactless loyalty cards’, 2017.07.11

- 44 -



Premier Stores
Premium-Stores+ 20161 d 71, 9= W] 3,0007§ o] wjA-S H-F3l1
— A= HH 19AIY. 199430l A7i=lo], Booker 1352 AlBAY 43
Qor ztzte] uae Mol ols) EYHow 9E. 43l AP,
e MEZ) AA 53 2o NVHLFES O E  Mega Dea’ 89 T2RAL
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£2] : Premier Stores(www.booker.co.uk)

35. &AL EH|0|Z| k1, www.booker.co.uk

36. The Guardian, ‘Tesco to buy Budgens and Londis owner Booker in £3.7bn deal’, 2017.01.27
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o3 ERRUSDAOIA Q1F3ke 70% AFS oF 34 ol B AlRA,
HE, AFA B ASEA g £5 A9 AR 4aE URE

TE AEs VIEeE F

B 82 {7|7I8A&E USINOP) O3 F&F
100% Organic

Organic
B JIE 95 ~ 99%9 4E0 s

USDA o|ofof & LiMZ| Y¥EL NOPO| 2|3f

W SQUE FE0[0f0F &

g 432 HQF ZE YRI 100%
$71%0[0{0F &

0

Made with Organic Ingredients Specific Organic Ingredients
70 ~ 94%2| d&0| {7|&0[0{0F 3F /"'“‘ 70% 0|29 d&0| |7|=Y

Q7|5 ol gt Bz £7}5t Q7| o|= gl Bzt £7t5t

w5 *6'5 37FA| EZF FHO| FY| ;‘,"i 239 g%‘ E20 s 47 ®=
7|-—o|' 7|-—o|'

£4 : 0= 5752 AMS(www.ams.usda.gov)
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(NOP), KLBD ZA 9] A5 FHSst A Awol| 7|3+ AFo] 770

E 83 : U5 S BHAE

AHE ZL A= o[ojA| ‘A ol0jA|

= Organic Supportive Root & __\,
A= =
Remedy
£ 4 En ‘?,'?
AR H Heath & Heather “[A“%’“[MH[R .
By ORGANIC |
SUI’I"ORTIVEY
Io—ﬂ-zl 001% wnu%x?rgl,gfolivnlfguum L 4
HSUS F7171-821-S(NOP)

AEH  Organic Green Tea & Ginger

WERBAL PIONEERS SINCE 19,

HAIE Heath & Heather “EM"E')Q,H[ MHEH

- ORGANIC
‘ GREEN TEA &
A gz GINGER
HSUS 2717 t82IS(NOP) : ,:
HZ o|o|7| Ab4| o[ojz|

NIMH

AH=H Organic Lemon & Ginger _ z

h o =
k

3| Heath & Heather 3 HEMH%H[MHEH

@ ~ ORGANIC )
s o
ASAZ  QIPKBUSINOP)
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=3B

A|=H Instant Ginger lemon drink

0]

£%| @ HAZ|"EEZAHolland and Barrett, John Lewis, Lidl, Marks and Spencer, Hengxin Supermarket, Sainsburys, Tesco, Waitrose, 2017.11)

Women'’s Energy

Yogi Tea

(e]|
=2

KLBD ZM QI

AHE ZE

lemon, ginger & manuka

honey

Pukka

=

KLBD IM Q&

AHE ZL

gold kili

Azt

d7tE2 MUIS &

S

HH

three ginger

Pukka

KLBD ZM Q&

A= ol ‘A o|OjA|

A|E 0[0j| ‘A ol0jA|

- @

= >

|

. U\\[ GHR LENON £ <20

YoGIen”

ORGANIC

Women'’s Energy |

Ayurvedic blend with hibiscus,
angelica root, ginger

e

s

[ﬁoml(j

R DRI

A warming swirl of
organic ginger,
galangal & golden
turmeric

Pure Herbal Adventure
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3. HEMF

KLBD Q15 A1 Al AlEslokehs ARE, A T4, ARARSEHE 5 5 Ake 7148l 9

=S o KLBD KOSHER CERTIFICATION
IQ» Tek #44 (0) 20 6343 G4 Fax +44 (0) 20 8343 264
commerceiiibckosher org o wes kibdkosher ong
INITIAL APPLICATION FORM

Company nama
Addreas:

"Ry Post Code: Couniry:
Phone: Fax
Email: Web Address
Contact Nams- Job Tithe:
Dwect Telephons No Ermnail

Do you eusrenily hold Kosher certification? Yes 1 Mol

Dairy ingredients? ves L1 Mol Mot se [
Meat mgredients? Yes L1 Mo Mot swe O
Guape ingredernis? Yes (1 Mol Notswe [
Fish ingredsents © Yes [ Mol Mot sue [

Are any products processed or packaged ot a different sile’? Yes L1 Mo D)

Please give us a short descripbon of your products and manufaciuring processes:

HLBD da rod charge Apphcation Fees. ® All informatson s kepd strictly confidentual
The sulsmssion and Fsesument of B fomm o withowt commitment
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HEMF

7 178 E ASINOP) LAIEAM
O =

. v . 3 S
717 F21F A Al AEsfoksh= 417 = HS-CODE, A% 2p4, 31}l afjoF g
REPHODUCE LOCALLY. Include form number and date on 3l reproductions. FORM APPROVED - OMB MO, 0581-0280
USDA 5. DEPARTMENT OF AGRICULTURE
A o A
may regall in & ! r
‘ L AN e than five yesars o both (18 USC 1001).
MNOP IMPORT CERTIFICATE
7. CITY AR STATE OF PRODUCT DESTIATION 7. DATE 2
MImdaﬂdrﬂs!
Mnumdlddmui
|7 E AL THORLIED BO0T 550N CERTIFICATE
WW
10 PRODUCT AS LABELED | 11 HTCODEAS APPUCABLE | 12 SHIPPING MAAKS 13, FINAL HANDLER N o

15. BEMARKS.

TEERTIFY that the agncultural products speciied hereon have been certifsed under the U authanzed body and have been faurd ta mest a8 ap@licable requinements
of the US-EU Organic Equivalence Arangement.

T8, SHGNATURE OF EU AUTHORIZED BODY 17. DWATE

NOT YALID UMLESS SIGHED BY A REPRESENTATIVE OF A DESGNATED EU AUTHORMZED BODY
Mo financial ability shall artach to the United Srates Deportment of Agaoskture or (o any officer or represendative of the Department with respect 1o this certificate.

mmrapmmmmulmuw&m;mwm arel & prSon i nOT requined 1o respond 10 a cobaction of inforation unkes it dissleys 2 valid
DME cortrol numisar. The valid OME i 0SE1-0280. The tima requisd 1o comphins This sformsation collection i estimated 1o avrage |5 mises
wmﬂhﬂqmmmmhﬁgmwmmwmgmﬂmmmmﬂtm;mﬂlmmmﬁ
iR,

Tha LLE. Deparsant of Ageenuivuns (US0A) prohibing dicis i il inx prog) s actiiion on e Buds of race, codar, d aigin, agu, Ssabil o ks shcabil, daw, masital

mﬁmlﬂlmﬁuﬂpﬁmr‘mlﬂgﬂ\mimymmmmmmwumuawmuanwmkmmw;

public rshlancg peogeam (Mol all prokibiteg Baes pply D ol prograsa) Parsord with disablilies who neguing ANt foe (Brailla, Langa

mamm il contect USDA'S TARGET Conted a1 (2000 202600 fvoice and TDD). To e a comedaint of disrissnaton, -ﬂmmumbﬁmuﬁdm Righits, 1400
il Ewanis 50N, Washi DLl 200500410, o call B0 F95-3077 fvoice) of (202} TR0E3E0 (TOD). USDA is o inguiall epgeetuniny gedidar and amplepir.

NOP 21101
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Q1. ¥ ST W FHAY Y STUALE OH3IR?

[ -
‘PR AFE +20P| M E S U {FSUA L= RSEEE Galor &
UL, RS2 #8827t GaliAE
= 27aloF sf=H|, &<

oy ¢ 23| Wy 4 ey 42007 3 4ERIS 7
Aot 70| 71y 3510, 4522 SSYH F MY D 4 UsUL

£EOI0| Y3liZ|H £ERI2 EORI(Economic Operators Registration And
Identification) NumberE HO[O[RILICE O] S = 22RIC 2 AY7h56HH Z|
O 72A77FA] 288 & UgHOL

EORI NumberS %13 #ro% Lo Ofe ¥ B/ BNl 3
SHo 2t 49000 TSt AASS wrg Tevt 9lon|, W 285 Aty 28U7K
42 FUCk SRR O] AHFS S AE B WasH| G20 2 4
BolofE BEHHIE Sofl AHS0| R ARI0| HISHOF FLICE

@30 450 WS EORI Numberd} Z{%50| BE ZH| E9OH, 3t20f
A3t BT ABIOLE HES0] T 4BA WR AE UL HAES
LoMEO| Toto] 29| 3 ARE FHGHOF SHE, BE MEE FOIZ ZH[

OFRtLC

TR MEH EH| Hol HFO| =0l ZRiorE MM R HAPL 2y
Lo o] mf MoliMe BRAMR AIF0| HAHE 22|st=R[2f 2fF, A7t
517F 7|58 RUSIR=AIE &S, OIS, ot & AE=It &2 Fhe
iy dAE ofA g = UAsHH. s, HE AFS F=2= +20=
BR0l= 72U Mk BAE OoF YU, O|= QleliM S&7[70] T4 Z0iR

=+ QeH, =RH|, 27HZ0| TEE + UsHH”

Mo i

I= S HiEA
Aerona £2UEAN SR Mr. Paulfe] QIE|H &, 2017.11

lo

Q2. G2E TeaA|FE w3 M ER2 QIS MRS FOIOPIR?

‘FRC=E Tea AMFS += € U BHHCE T AS2 9lCH, 7|EAo=
HF HE YE SR, XY BHM 38 MEZF BRH. ¥ 3714
A== GMP(Good Manufacturing Practice)Rl=S BES [If HQ5H MERF =2
57| W20 GMPRISE HSotH S0 =30| 2 AO|2f Al=FEUH”

I E|o r

0l

= S i
Aerona £2UEAN SR Mr, PaulZfo] QIE{E &, 2017.11
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WERBAL PIONEERS SINCE 192

¢ WEATHCEREATHER

ORGANIC
SUPPORTIVE
ROOT REMEDY

=2 1 G2 SHEAMES=ZH(DEFRA, Department of Environment, Food,
23] © 32| WEZA{Holland and Barrett, 201717) = o7 HOHES e . ,
and Rural Affairs), ‘Food labelling and safety’, 2016.10

R TR

4%
A58 OIS AEE0l ofd @&l AET 714
i 289 0187s7ITh B 25 01871 H7|(Ex sy -2 &0| 7ksdt X2 7|AH)
s FO7r TRt =289 F% BEE 7|A
=33 g, kg, ml, 12 H7|(5g K= 5ml O] AFY L aliT)
FE=E AF0| 2714 Ol ge] & FgEUE 0 g2 =52 V1A
BAEE A= - YA O|Fd 245 71
gl TUAFE| B0l AES BHAIE 7|A
HEH2 E= RSIRE AEHE E= /371t 71M
HEgE AlE 580 Iet 22 25 T 2240 Giell 27|
ArERHE =4 liT HFS 3o SHE ASE &7

E£4 = BFAESZE(DEFRA, Department of Environment, Food, and Rural Affairs), ‘Food labelling and safety’, 2016.10

48, HE SN0 Wep IOl 93| 28 0|EY| #20| EE 4 UL



1. Bp B7ARE

BT AE apa 27

G A FEZ5DEFRA, Department of Environment, Food, and Rural
Affairs)= ‘Food labelling and safety’ o oJAsled hdd 71&S AA S
U 20161 10 26 JHAE WHECl ot AFe] A AFH, 571k
£, AR 2 AR 2 fEdA AR Az, Eﬁﬂc}‘:‘*,
ARG 5o AlRRS oFA o= FlsfoF g

ATl R pie 7] 4 ARaor bl ojstal] 47 sofold.
w4 BREA g grHos Fago] glojot WlAks AEo
o A AR % 4Re EAsoR BaA AnEL B0k,
S EU ol9)e] Aol S0g tine] AFel 4 w7k B9,
Jelm BE A0 ol T4 YolE Agslof 3

AF B A EF A7 e AFA diEide AEe s F=
2F71EH9] AF BATFE 9wl wet BAL A B AEH
AT, BRIER, E= 7l ddks WAe FEEY A ARRE =
DAL, oZ0] 4 %‘1 = tAskd AR g Sls 9= AEIEA
SHoIAME Tl AAT HHE AT - =

23 SM B MRS

=
O
N o2
Hi
%
o

Az O HIZO| Ofd Aol AIEY 7|3
95713 2{A10| 0|87157|7H L 2% 018715 BY|(Ee BT %ol 8010 Tj53t 22 7|4
Zojtet ZoPt WasH 28| AS HER 73

£33 o, kg, m, 12 B7|(5g = 5mi O[] HEY AL H)

e AZ0| 2717] OjAte] RO YIS A9 kRl 228 T3
A Az B HO) YHo| 0|22 ZAS 71

A AUAZO| H20 AlZO| HAAE 71

MBS T SEVFH HBHE E= 957[5H2 I
LRI AE S0 wet BE 28 U 270 Cf B7|
Exy

A 54 slig HF2 S0 SHIE AF8YE 27

£X 1 Y= BEMESZE(DEFRA, Department of Environment, Food, and Rural Affairs), ‘Food labelling and safety’, 2016.10

49, I AE7|23- (www.good.gov.uk)
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Of|A]

& 2T Oy

PN R

Y T e T O
B LRl 8 R

&Gin ger

AX Ncrurol iQrE e e

T Suttay BULRAITR B

Towsammy and el At LRI 4IRS0

I
ALl

1)

Ol g HES30] ot 2

Zo| Al
H &

Whal does i Ioule Bke?

- _' = "':'._r
i el | e 7 3?
i 1100 T 1

| Engredienty

; rg_urtmwml INFOEMATION

TR il L T S T Tt

2) &7l

5|49l 01875712t E&
1% 0[87Hs 2 7%

Want to lalk lea?
¢ 244 3 a4

o s onid
Wil our welbyite ot
WG CO L, Of witls 10 L8 O
L Twining and Company
Uimited, Sovih Way, Andover
Hompshire, $P10 5AQ

¥ SPLIED LY

3) A2y

ofg 452 SHIE

b) FHHEZE

NBO| FYHEE BT

A 2= F O A

MEH HI
fI54% 6233
MBS FHslE 48 g EE kg2 2 H7|

_7‘|_

0|2 gl =4 J|

ZAKSainsburys, 2017.11)
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2| @7 OVERVIEW

o BSE QMR 2N Y5

ZAPHSaS
O sopize 0

H O AEIE
TAYLORS o e o
> HEH 0

S OINGER O s -

0 ST O

O Fors 0

O MEH U g O

& 492 AEE7EE 2 o1& 714

7|=(mg/kg) 7I's

Sorbic acid — sorbates 600
Benzoic acid — benzoates 600 B
Dimethyl dicarbonate 250
Sorbitan esters 500 SRk, 2FEA|

£*{ 1 EUR-Lex, ‘Regulation (EC) No 1333/2008’, 2008.12



EU 453718 458

NE AFRS AEY E4, ), 92, WMol A4S 443 s
AT AlZEo] Ak by ZA &4 2 Hio) o
WEs) S AHEE RS ouish B4 R, FE4 AR

FTEUE 5O SEERL AERVIER BA| &

‘Regulation (EC) No 1333/200850." ] Annex I o4& EUAS W 28
AFANE 71EAE AR dom A BFY o tiEiAE FAsT
S A} B2 o] HLEE ATANE 7FE AL E A7} 9o
T AR 2 Ao 58 7|2AE sk ®ol wrEo] I

32

i

B 101 - 42z MEH7IE O 58 7|23

e d

olr

Sorbic acid — sorbates 600 A

Benzoic acid — benzoates 600 A

Dimethyl dicarbonate 250 HEA|
Sorbitan esters 500 SR, 2FEA

£2] : EUR-Lex, ‘Regulation (EC) No 1333/2008, 2008.12

50. ‘Regulation (EC) No 1333/2008'2 EU AEH7=0 &t 71 24l A=Y
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i {5}

of rheumatoid arthritis sufferers

1. Food labelling and safety = SHEAESZH(DEFRA) 2016.10

2. Regulation (EC) No 1333/2008 EUR-Lex 2008.12

3. Hot Tea Market Size in United Kingdom GlobalData 2017

4. Is the UK tea industry in crisis? TOTAL QSR 2017.08.04
5. Is traditional tea DYING out? Young adults favouring different EXPRESS 2017.08.18

flavours at work and home

6. Cheese Tea is a Thing-and It's Coming to the UK INDEPENDENT 2017.09.16
7. Cheese tea exists and it's threatening to come to the UK METRO 2017.09.14
8. Blueberries, ginger and olive oil offer pain relief to thousands The Sun 2017.11.08

unipass.customs.go.kr

2. Trade NAVI

www.tradenavi.or.kr

3. Global Data

consumer.globaldata.com

cert.korcham.net

www.gov.uk

eur-lex.europa.eu

www.fta.go.kr

wWww.gia.go.kr

www.food.gov.uk

10. KLDB(3= ZM 2US7(H)

www.klbdkosher.org

1. siMFUS 2L

www.foodcerti.or.kr
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