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omnicoreagency "Instagram by the Numbers: Stats, Demographics & Fun Facts,

Marketwatch "Unicorn Frappuccinos from Starbucks? More food made for your Instagram rather than your palate |
Insider "Starbucks' unicorn frappuccino embodies everything that's wrong with the food scene today
foodbusinessnew "The myth, the legend, the Unicorn Frappuccino,

refinery29 "What's Really Behind Unicorn Fever,

Timeout "You can now drink a unicorn latte in Brooklyn
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