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1 Saf Instant Yeast 1lb $14.99
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Chd. =4t 24 F9 vl 2892 AFANF s %
a}

4t BAF B 22 &ddA @R
gt FAFE v T 2] AMAA 743 AuE S o] F
il FF Ay AAREAFHLS B X0 X A AL 73] wEt
ol & g ol AA WA= T4 oo w FHH
[t 2F v vj= 22k L&A 3]
3|AHE HAO|E S|AHE HAto| E

1 99 Ranch Market 99ranch.com 38 | Kroger kroger.com

2 Asian Mart asianmart.com 39 ‘ Lowes Foods shop.lowesfoods.com

3 Albertsons albertsons.com 40 | Lucky Vitamin luckyvitamin.com

4 Amazon amazon.com 41 ‘ Maannaa maannaa.com

5 Arirang USA arirangusa.net 42 | Meijer meijer.com

6 Asian Food Grocer asianfoodgrocer.com 43 ‘ Mercado Magico mercadomagico.com

7 Astor Wines & Spirits astorwines.com 44 | Mercato mercato.com

8 Bapmart bapmart.com 45 ‘ Mother in laws milkimchi.com

9 Beechwood Wine & Liquors | BudgetBottle.com 46 | MunchPak munchpakcom

10 | Betterluckstore betterluckstore.com 47 ‘ OTGnewyork otgnewyork.com

11 BJ's bjs.com 48 | Peapod peapod.com

12 | boxed boxed.com 49 ‘ PosharpStore posharpstore.com

13 | City Wine Cellar citywinecellar 50 | Price Chopper shop.pricechopper.com

14 | Cokoyam cokoyam.com 51 ‘ Probityshop probityshop.com

15 | Costco costco.com 52 | Publix publix.com

16 | CrazyKoreanCooking shop.crazykoreancooking.com 53 ‘ Raley's raleys.com

17 | eFood Depot efooddepot.com 54 | Ralphs ralphs.com

18 | EnjoyDecember enjoydecember.myshopify.com 55 ‘ Safeway shop.safeway.com

19 | Etsy etsy.com 56 | Sam's Club samsclub.com

20 | Firstwinedown Firstwinedown.com 57 ‘ Season Food Inc. sfmart.com

21 Frank's Market franksmarketnyc.com 58 | Seoulmills seoulmills.com

22 Freshdirect freshdirect.com 59 ‘ Shop Food Ex shopfoodex.com

23 | Gelson's instacart.com/gelsons 60 | Shoprite shoprite.com

24 | Giant Eagle curbsideexpress.gianteagle.com 61 ‘ Smart & Final smartandfinal.com/shop

25 | Giant food giantfood.com 62 | Snackathon Foods snackathonfoods.com

26 | Grocery.com grocery.com 63 ‘ Target target.com

27 | H Mart hmart.com 64 | Total Wine&More totalwine.com

28 | H&Y MARKETPLACE hanyangmart.com 65 ‘ Trusty online mart trustyonlinemart.com

29 | Harris Teeter harristeeter.com 66 | Vons vons.com

30 | H-E-B heb.com 67 ‘ Walmart grocery.walmart.com

31 Hy-vee hy-vee.com 68 | Weee! sayweee.com

32 | iHerb iherb.com 69 ‘ Wegmans wegmans.com

33 Internet Wines internetwines.com 70 | Wholefoods amazon.com

34 | Jet Jet.com 71 ‘ Worldmarket worldmarket.com

35 | Karmanfoods karmanfoods.com 72 | Yamibuy yamibuy.com

36 | Kim'c Market kimcmarket.com 73 ‘ Yummy Bazaar yummybazaar.com

37 | Korean Lifestyle korean-lifestyle.myshopify.com 74 | Yummy.com yummy.com
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[FaEd]

Adobe <analytics-digital-economy-index-2020>

Ahold Delhaize <annual-report-2019-interactive>

Amazon <Q1-2020-Earnings-Release><Q4-2019-Earnings-Release>

American Frozen Food Institute <Frozen Food Sales Amid COVID-19>< Frozen Food Sales
Retail Market Insights>

Big commerce <BOPIS: How Buy Online, Pick-Up in Store is Catering to Consumer’ s Needs
and Boosting Retailer’ s Bottom Line>

Bureau of Labor Statistics <Consumer Price Index-April & May, 2020>

Coresight Research <Coronavirus Insights March, April 2020>

Costco <Annual Report 2019>

Euromonitor International <Food and Drink E-Commerce in the US>

Information Resources Inc <COVID-19 Impact: Consumer Spending Tracker for Channels>
International Food Information Council Foundation <COVID-19 IFIC Consumer Research-April,
2020><COVID-19 IFIC Consumer Research-May, 2020>

McKinsey&Company <Parcel delivery The future of last mile>

Signifyd <Buy Online Pick Up In Store (BOPIS)>

The Food Industry Association <U.S Grocery Shopper Trends 2019>

U.S Census Bureau <Quarterly Retail E-Commerce Sales 4"2019>

Walmart <Annual Report 2019><2020-AR-Final>

[A}el E A E]

Aasian Mart <asianmart.com>

Albertsons <albertsons.com>

Allrecipes <allrecipes.com/article/best-online-grocery-shopping>
Amazon <amazon.comy

American Frozen Food Institute <affi.org>
Arirang USA <arirangusa.net>

Asian Food Grocer <asianfoodgrocer.comy
Astor Wines&Spirits <astorwines.com>
Bapmart <bapmart.com>

BJ’s <bjs.com>
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Boxed <boxed.com>

Brick meets click <brickmeetsclick.com/online-grocery-delivery---pickup-scorecard—
march-2020--how-do-you-compare><brickmeetsclick.com/tracking-online-grocery-s-growth->
<brickmeetsclick.com/april-2020-online-grocery-scorecard--sales-up-37--over-march-surge?utm_
source=April+28%2C+2020&utm_campaign=April+28%2C+2020&utm_medium=email><brickmeetsclic
k.com/may-2020-online-grocery-scorecard--new-record-highs-for-sales---hh-penetration>

C+R Research <crresearch.com/coronavirus-shopping-habits>

City Wine Cellar <citywinecellar>

Cokoyam <cokoyam.comy

Costco <costco.com/my-life-costco-grocery-online-delivery>

Digital Commerce 360 <digitalcommerce360.com/2019/11/26/ahold-delhaize-tests-a-cashier
-free-food-store-concept> <digitalcommerce360.com/2019/12/24/2019-ecommerce-in-review
-online-grocery-sales><digitalcommerce360.com/2020/02/12/peapod-ends-midwest-sales-amid-gro
wing-online-grocery-competition><digitalcommerce360.com/2020/02/18/walmarts-online-sales-gro
w-37-in-2019-and-increase-35-for-the-fourth-quarter><digitalcommerce360.com/2020/02/25/amaz
on-opens-bigger-amazon-go-grocery-store-in-seattle><digitalcommerce360.com/2020/03/03/target
s-q4-online-sales-grow-20-as-stores-fulfill-4-of -5-web-orders><digitalcommerce360.com/2020/03
[25/target-dumps-its-2020-sales-and-profit-forecast><digitalcommerce360.com/2020/03/27/during-
the-coronavirus-web-traffic-spikes-for-grocery-retailers-while-jewelry-traffic-dips><digitalcomm
erce360.com/2020/03/30/online-grocery-shopping-soars-during-the-coronavirus-crisis><digitalcom
merce360.com/2020/04/01/us-ecommerce-sales-rise-25-since-beginning-of -march><{www.digitalco
mmerce360.com/2020/04/23/targets-digital-sales-are-growing-more-than-100-so-far-this-quarter>
<digitalcommerce360.com/2019/06/06/ecommerce-fulfillment-in-a-one-day-shipping-world><digital
commerce360.com/article/amazon-sales>

eCommercebytes <ecommercebytes.com/2019/11/07/ups-encourages-shoppers-to-pick-up-their -packages>
eFood Depot <efooddepot.com>

eMarketer <emarketer.com/content/amazon-walmart-and-kroger-lead-us-grocery-sales-online
-how-do-they-do-it><emarketer.com/content/what-grocery-retailers-can-learn-from-the-past-week
s><emarketer.com/content/us-ecommerce-2019><emarketer.com/content/grocery-ecommerce-2019>
EnjoyDecember <enjoydecember.myshopify.com>

eTail <etaileast.wbresearch.com/blog/target-omnichannel-two-app-tactic>

Etsy <etsy.com>
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Fooddive <fooddive.com/news/coronavirus-changed-85-of-consumers-food-habits/579532>
Frank’s Market <franksmarketnyc.com>

FreshDirect <freshdirect.com>

Firstwinedown <Firstwinedown.com»

Gelson’s <instacart.com/gelsons>

Giant Eagle <curbsideexpress.gianteagle.com>

Giant food <giantfood.com>

Grocerydive <grocerydive.com/news/report-online-grocery-sales-grew-15-this-year/562885>
<grocerydive.com/news/whole-foods-continues-to-open-online-only-dark-stores/577954>
<grocerydive.com/news/shipt-launches-digital-coupons-for-shoppers/577665>
<grocerydive.com/news/grocers-fulfillment-struggles-are-a-windfall-for-online-startups/577877>
<.grocerydive.com/news/h-e-b-launches-dedicated-delivery-service-for-seniors/574736>
<grocerydive.com/news/online-grocery-shoppers-favor-walmart-during-pandemic-survey-shows/5
78671><grocerydive.com/news/kroger-announces-3-new-ocado-sites/579313>

H-E-B <heb.com>

Hy-vee <hy-vee.com>

iHerb <iherb.com>

Instacart <Instacart.com>

Internet Wines <internetwines.com>

International Food Information Council Foundation <foodinsight.org/consumer-survey-covid-19s
-impact-on-food-purchasing,>

Invesp <invespcro.com/blog/us-online-grocery-shopping><invespcro.com/blog/buy-online
-pick-up-in-store-bopis><invespcro.com/blog/social-media-influencers><invespcro.com/blog/influe
ncer-marketing><invespcro.com/blog/voice-shopping>

Karmanfoods <karmanfoods.com>

Kim’c Market <kimcmarket.com>

Korean Lifestyle <korean-lifestyle.myshopify.com>

Kroger <kroger.com/hc/help/fags/ways-to-shop/ship>

Lowes Foods <shop.lowesfoods.com>

Lucky Vitamin <luckyvitamin.com>

Maannaa <maannaa.com>

McKinsey&Company <mckinsey.com/industries/retail/our-insights/digital-disruption-at-the
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-grocery-store><mckinsey.com/industries/travel-logistics-and-transport-infrastructure/our-insights
/how-customer-demands-are-reshaping-last-mile-delivery>

Meijer <meijer.com>

Mercato <mercato.com»

Mercado Magico <mercato.com>

Mother in laws <milkimchi.com>

Morgan Stanley <morganstanley.com/ideas/food-delivery-app-profits>

MunchPak <munchpak.com>

Offers.com <offers.com/blog/post/online-grocery-delivery-pickup-trends><offers.com/blog/post/
buy-online-pick-up-in-store-survey>

OTGnewyork <otgnewyork.com»

Peapod <peapod.com>

PosharpStore <posharpstore.com>

Probityshop <probityshop.com>

Progressive Grocer <progressivegrocer.com/digital-first-grocery-look-inside-micro-fulfillment
-albertsons><progressivegrocer.com/2020-grocery-innovation-outlook><progressivegrocer.com/ma
cro-effects-micro-fulfillment-grocery><progressivegrocer.com/doordash-leads-free-grocery-deliv
ery-program-seniors>

Publix <publix.com>

Raley’s <raleys.com>

Ralphs <ralphs.com>

Safeway <shop.safeway.com>

Sam’s Club <samsclub.com>

Season Food Inc <sfmart.com>

Second Measure <secondmeasure.com/datapoints/delivery-instacart-walmart-grocery-amazon-shipt>
Seoulmills <seoulmills.com>

Shipt <shop.shipt.com>

Shop Food Ex <shopfoodex.com>

Shoprite <shoprite.com>

Smart & Final <smartandfinal.com/shop>

Snackathon Foods <snackathonfoods.com>

South Mountain Creamery <southmountaincreamery.com/home-delivery>
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SupermarketNews <supermarketnews.com/online-retail/instacart-aims-add-250000-more
-personal-shoppers><supermarketnews.com/retail-financial/ahold-delhaize-q1-unlike-any-we-hav
e-ever-seen-ceo-frans-muller-says><supermarketnews.com/retail-financial/ahold-delhaize-usa-ta
ps-americold-new-automated-frozen-warehouses><supermarketnews.com/center-store/frozen-foo
ds-become-sales-powerhouse-during-coronavirus-pandemic><supermarketnews.com/online-retail/
target-set-acquire-technology-deliv>

Target <target.com>

Techcrunch <techcrunch.com/2019/08/13/walmart-tops-u-s-online-grocery-market-with
-62-more-customers-than-next-nearest-rival>

The Food Industry Association <fmi.org/blog/view/fmi-blog/2020/05/14/understanding-online
-order-fulfillment-options>

Thrive Market <thrivemarket.com>

Total Wine&More <totalwine.com>

Trusty online mart <trustyonlinemart.com>

Vons <vons.com>

Walmart <corporate.walmart.com/newsroom/2020/01/08/how-walmarts-alphabot-is-helping-to-
revolutionize-online-grocery-pickup-and-delivery><Walmart.com>

Weee! <sayweee.com,

Worldmarket <worldmarket.com>

Yamibuy <yamibuy.com>

Yummy Bazaar <yummybazaar.com>

Yummy.com <yummy.com,

99 Ranch Market <99ranch.com>
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