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Analysis of Consumer’s survey
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Product information

H3H
Product Name

MZEAH=ZESH)

Kara Mandarin / JIet&t 2

S8

manufacturer
¢+ HMZY Product name
Mandarin / 2

NS SARIE + HIZAF manufacturer: Turkish

Similar products on the
market ¢+ OoE=0t TOH  OHH
56.900% / 12.000%

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=7 |2

HEel 2023.04.13
Date of survey

P =] OCl-Il. _J'\_

=0 S

Number of respondents

=4 21
Analysis result

2HIXF & / Consumer type
A4 Sal= HEXA =R XY
Gender Age Residence Job
male / female 20s / 30s / 40s + | ot=27/ £=SHE/ DIt Zs/0|=
7/13 2/13/5 9/7/4 17/3




M= O} (1) / Product evaluation

5 QX , e
| BN =Rl an | qan
Strongly Disagree Neutral Agree Strongly
disagree agree
O EZX 2 5% 10% 40% 35% 10%
@ XX ME 0% 5% 50% 35% 10%
_ | @ 2= uxel 0% 5% 60% 30% 5%
WX 85%
Package @ By 5% 5% 45% 40% 5%
preference
® JIAIA 0% 15% 40% 25% 20%
® =2 = 0% 5% 55% 30% 10%
@ X EdE= 0% 5% 40% 50% 5%
@ A= olAt 5% 5% 55% 25% 10%
A& & Ol AF
Impression | @ &2& olat 0% 10% 35% 50% 5%
before eating
® s 5% 20% 35% 30% 10%
@ A4 0% 15% 40% 30% 15%
@ A8 & 20l 0% 0% 60% 40% 0%
AA = BIL |G AIS & 20| 0% 5% 35% 60% 0%
Evaluation
after eating | @ A= Z0 0% 5% 45% 45% 5%
® S5 0% 10% 50% 30% 10%
® & o ¢ 5% 10% 60% 20% 5%
@ &S 0% 10% 55% 30% 5%
Hiolg =t @ J|14 0% 5% 70% 20% 5%
Naming
evaluation ® Az4 5% 10% 45% 35% 5%
@ Hdsx 0% 5% 50% 30% 15%
O s2E 0% 10% 40% 45% 5%
@ = 0% 10% 60% 30% 0%
® ot=E 0% 5% 55% 35% 5%
MASH "I} @ 201 & 5% 10% 40% 35% 10%
Productivity
evaluation ® X=0 Hdsc 0% 5% 60% 30% 5%
® olEHN 5% 10% 40% 40% 5%
@ QX&E 0% 5% 35% 45% 15%
S 8% 0% 5% 30% 55% 10%
JIE B} Price evaluation 1.5% 8.0% 47.0% 36.0% 7.5%




MIZ O} (2) / Product evaluation

TéHlilril &/ a8 4ol Jp a e
— DI‘ o -
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
otx R0l
= 5% 15% 30% 35% 5% 5% 5%
Satisfying factor
=0IE 209l
= = 10% 5% 15% 5% 5% 50% 10%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
5% | 0% | 0% | 5% | 0% | 10% | 15% | 15% | 15% | 10% | 5% | 10% | 5% | 5% | 0%
O o glcl _E_& _ DH‘CID- }\Igsn_l- Al Ot o Jb=
il B 238 20IUCH| Lo, e | R0 MWe Fot
reason & analysis Zoi(} UEO0l or2b 23U
&S JHAW / Preferred price range
JHAH
. $3.5 ( ) $7( ) $16.5( )
Price range
QU BN orlt ZH0| g2l
% % =45 s B0l el RCrst Jb2H0ICH | o2 HIA J4HOICH
reason & analysis JE20|Ch
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Product
promotion plan
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