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Analysis of Consumer’s survey

o
Product information
M=
Product Name
HEAHSEZ=SHA)

Broccoli/ E22¢2|
manufacturer

OIBIHIAE WS 82

=)=

¢+ HIEZY Product name
ANE SAHIE
Similar products on the

Broccoli/ E222|
market

Date of

=& D2t
Date of survey

4= SBA4 +

¢ MIZAF manufacturer: China
L)

ot g =Jt
/ 50,150%

THOHOEH: 7,300%

OFUEIAE =& @l & SEN =

Number of respondents

consumer’s survey and numbers of respondents
2023.05.11

==

=4 21

Analysis result

Gender

[ ]

Age
6/14

2H|IXF |8 / Consumer type
of
male / female

20s / 30s / 40s +

HE=X|

=0 &Y
Residence Job
ot/ £=SHIE/ JIE Z25/01&8
2/12/6 7/9/4 15/5
_




M= O} (1) / Product evaluation

®5 2gx \ e
g | IEWO =R g g
Strongly Disagree Neutral Agree Strongly
disagree agree
@ Z& 2 [5% 5% 50% 25% 15%
@ Z= WA [5% 10% 35% 40% 10%
WIIK A5 @ Z&E CIXe 0% 5% 50% 30% 15%
Package @ moHd 0% 5% 65% 30% 0%
preference ® JHAE 0% 0% 50% 30% 20%
® Z& 72/8% | 0% 10% 45% 35% 10%
@ &KX EHE 0% 5% 60% 30% 5%
AAL F OIA @ A= Q1A 0% 10% 45% 40% 5%
Impression | @ A ola 5% 5% 50% 40% 0%
before eating| 5 =5 |09 10% 55% 20% 5%
@ A4 0% 5% 35% 55% 5%
@ AS = Z0| |5% 5% 80% 10% 0%
A& =2 8It | g a2 = =0 |10% 15% 35% 25% 15%
Evaluation
. MNUHIA = (o) (o) (o) (o) o)
after eating @ Metd Z0] | 0% 5% 65% 30% 0%
G =42 0% 5% 70% 25% 0%
® & SF BT 0% 10% 60% 25% 5%
@ &S 0% 10% 55% 30% 5%
Lol &ot @ e 0% 15% 65% 20% 0%
Naming
R 29 M [0) (o) (o) (o) (o)
ovaluation ® oz 5% 10% 40% 40% 5%
@ H5% 0% 5% 50% 40% 5%
D s2E 5% 10% 40% 45% 0%
@ = 5% 10% 55% 25% 5%
® ot=E 0% 10% 60% 30% 0%
484 B | @ qg 9z |10% 15% 45% 25% 5%
Productivity
. 20| AS (o) (o) (o) [¢) [o)
evaluation ® X201 5% [0% 5% 60% 30% 5%
® 3IEH 0% 5% 45% 35% 15%
@ QX&E 0% 5% 75% 20% 0%
o M | 5% 5% 70% 10% 10%
I EO} Price evaluation 2.5% 7.7% 54.0% 30.0% 5.8%




M= Tl (2) / Product evaluation
EHB'I: /A A2 , \
(o] [u] 2
ClArel (Flavor/ (Food gt (Taste) HIOI.O jr._' -1 £l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
. 10% 10% 25% 35% 10% 5% 5%
Satisfying factor
=0E R0l
=== 15% 0% 0% 5% 5% 65% 10%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
5% | 0% | 0% | 5% | 0% | 15% | 5% | 10%|25% | 5% | 5% | 10% | 5% | 5% |5 %
Ol & =24 H2L| =O A =0
= e e sas | 20 Z200 200 (A0 =20 =10
reason & analysis N RS Z0|ot2 ArJYAAZS

&S JHAW / Preferred price range
A
: $2.1(65%) $3.5 (25%) $14.5 (10%)
Price range
o = Jb2A0| Ch HIMEX Bt
0% % =5 | o 5o s (0 3= k= T AT =
reason & analysis =3 I} el




&/ Supplement and comprehensive analysis
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H & / Future plan
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