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Analysis of Consumer’s survey
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Product information
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Product Name

28t / Watermelon
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manufacturer
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Similar products on the

market
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Product name :

= oy
=2 o
/ Watermelon

¢ MIZAF manufacturer: China
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: 7.500%
/ 146.300%
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Date of consumer’s survey and numbers of respondents

=& 12
Date of survey

2023.05.27

4= SBA4 #

Number of respondents

3009
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Analysis result

2HIXF 88 / Consumer type

o4 Hd =X = d&
Gender Age Residence Job
male / female

20s / 30s / 40s +

ol

t27/ =SHE/ JIE

126/174

96/135/69 189/57/54
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Strongly Disagree Neutral Agree Strongly
disagree agree
O ZE 2Y 5% 8.3% 10% 60% 16.7%
@ =& W2 3.7% 6.3% 15.7% 56.3% 18%
EQ g 00 00 00 00 oO
WIIX| MBS ® CI Xt 1.7% 7.7% 8.7% 66.7% 15.3%
Package @ ®oly 0% 1.7% 8% 65.3% 25%
SESES [ 5 5y 1.7% 0.7% 36.7% 50% 1%
® ZE /= 5.3% 4.3% 44 3% 45.3% 0.7%
@ 8K Edlc 6.7% 3% 10.7% 58% 21.7%
A& E olap | D AH Y 1.3% 6% 9.7% 65% 18%
Impression @ =2 oy 3.7% 3% 22.5% 48.7% 22.3%
SENRE GEND 5 oo 2% 1.7% 10.3% 63% 23%
D Al 5.7% 0.3% 19.7% 55% 19.3%
@ A2 & Z0| 3.3% 2.3% 10.3% 62.3% 21.7%
A& = BIt | g a2 = =0 3% 3% 34.3% 43% 16.3%
Evaluation
® =249 2% 2.3% 5.3% 78.7% 11.7%
® & o ¥ 0% 0% 1% 76% 13%
OR=IES 1.7% 3% 20.7% 66.3% 8.3%
Horg Eot @ Il 3.7% 1.7% 31% 48.3% 15.3%
Naming
evaluation ® Hzs 4% 10.7% 14% 55% 16.3%
@ H5s 5.3% 6.3% 17.7% 58% 12.7%
Q= ics 1.7% 1% 167% 65% 15.7%
@ saE 0% 1.3% 32.3% 44% 22.3%
® gEC 1.0% 3.7% 28% 55% 12.3%
a5d Bt | g ay gy 3% 3% 33% 51.3% 9.7%
Productivity N
evaluation | ® M= &= 1 0.7% 0% 5.7% 74% 19.7%
® 3lEH 2% 2.3% 34.7% 44% 17%
@ XE 2.3% 1.3% 23.7% 55% 17.7%
oA HS& 0.7% 3.7% 13.3% 63.7% 18.7%
JIE B} Price evaluation 2.6% 3.3% 19.3% 58.1% 16.6%




M= Tl (2) / Product evaluation
?lilrg: &/ a8 4ol Jp a e
(Package (Flavor/ (Food X (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
orE 09l
e 5.3% 4.4% 34.3% 39% 6.7% 9% 1.3%
Satisfying factor
=S0E 0l
E. . 1% 4.3% 52% 6.7% 16.7% 55% 11.6%
Unsatisfying factor
Sds HAHM / Preferred age range
20s 30s 40s +
=S olelele|e olelelele | oleele|se
Age range
10.7% 5% 8% 6.6% 1.7% 16.3% 1% 6% 3% 9% 6% 9% 2% 3% 3%
B R W2
olg ¥ =4 %0l IS £ wn gz 58 |00 A SR
reason & analysis | DEO0l LOF EAS. | A0 U BUS. | T oo
&S JHAW / Preferred price range
A
. $2.1 (53.3%) $3.4 (30%) $42.4 (16.6%)
Price range
Ao
o e == 4 | O MFEEI oo xie gy
e U =2 _ 4802 8BS0/ X8t
. JbAMNZ H oK et S2a0| =0t
reason & analysis o or2 X0 AMEED} -
Of AIMEED) Qg HE FOHS &0l US
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