o) <relv AlF mlEAE 4

Analysis of Consumer’s survey
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Date of consumer’s survey and numbers of respondents
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® Zx HY 10% 15% 40% 25% 10%
@ Z® Mz 10% 10% 45% 25% 10%
e | % % % % %
W3IX A5 ® Z& OXel 10% 10% 40% 30% 10%
Package @ HoH 5% 15% 40% 30% 10%
preference ® JHAlA 5% 15% 45% 25% 10%
® 2% 72/8% 5% 10% 45% 30% 10%
@ X E™ES 5% 10% 45% 25% 15%
ANl ® OIAb @ A= ola 5% 10% 40% 30% 15%
Impression @ S2t™ ola 5% 10% 40% 30% 15%
before eating| g sac 5% 10% 40% 30% 15%
@ Al 5% 15% 45% 15% 20%
@ NS = =20 5% 15% 45% 15% 20%
A& =2 BIt| g Nz = =0 5% 15% 45% 10% 25%
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after eating | @ =0 5% 20% 40% 10% 25%
® =4 5% 25% 40% 5% 25%
® & o BE 5% 20% 45% 5% 25%
@ ¢s 5% 25% 40% 5% 25%
wWolg 85t | g 5g 10% 20% 45% 15% 10%
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[OF=r3= 10% 25% 35% 20% 10%
@ N2AE 10% 25% 45% 10% 10%
® UHEZ 5% 30% 45% 10% 10%
4848 T | g oy o 5% 25% 45% 15% 10%
Productivity
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® 3IEX 5% 20% 50% 15% 10%
@ AXNE 5% 20% 35% 25% 15%
ol HeE 5% 15% 40% 25% 15%
J1A "D} Price evaluation 6% 18% 42% 19% 15%
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. Scent) texture)
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. $4.7 (15%) $2,61 (20%) $ 1,7 (65%)
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