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Analysis of Consumer’s survey

O HIAE HIS 38
Product information
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Product Name

&Y

HIZE A )
manufacturer

¢ MEY Product name :
HiglD SF2X

ANE SAMHS

Similar products on the

MIZ=AF manufacturer :HIH| 22

market
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Selling price in the country:
55,000 / 500g
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Date of consumer’s survey and numbers of respondents
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Number of respondents
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Analysis result

2HIXF |8 / Consumer type
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Gender Age
male / female 20s / 30s / 40s +
99 / 103 37 /79 / 86




M= O} (1) / Product evaluation
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Strondy disagree Disagree Neutra Agee Strondy agee
SIRAZ(SHMC) AXE B} 528 / 26% | 65%/ 32% | 229/ 11% | 40"/ 20% | 23%/ 11%
~ SNS, 22te! XIQIAI | HoOIOFP &2 JIEf
=2 Al Eg% o % %4 ,
SRiiEls 22 2 E= 9%/ 4% | 182/ 9% | 1729/ 85% | 32/ 1%
HIIX H5E 0%/ 0% 19/ 0% 199/ 9% | 949/ 47% | 88Z/ 44%
A& & ol
R IS v 8%/ 4% | 32%/ 16% | 34%/ 17% | 78%/ 39% | 50%/ 25%
A& = o} o no o) o o . o) Ao o1/ 0o
ST i 19/ 0% | 119/ 5% | 3158/ 15% | 80%/ 40% | 79%/ 39%
o
Nari'i:fevfﬁ;ﬂon 9%/ 4% | 1494/ 7% | 782/ 39% | 692/ 34% | 322/ 16%
AIE
Produitf/ii f\;uation 0%/ 0% | 272/ 13% | 4021/ 20% | 5021/ 25% | 8521/ 42%
pI=: It
Brice evaluation 269/ 13% | 769/ 38% | 29/ 14% | 45%/ 22% | 262/ 13%
MZ I} (2) / Product evaluation
ﬁi;gl /e ~e Hlol ez a9
- (Flavor/ (Food | 9 (Taste) = - N
(Package (Naming) (Price) (Other)
desian) Scent) texture)
BHE Qo
e Qs 20/ 10% | 312/ 15% | 459/ 22% | 929/ 46% | 79/ 3% | 7%/ 3% | 0¥/ 0%
201E QoI
T i) 4%/ 4% | 3%/ 3% |17/ 18% |28%/ 30%| 2%/ 2% | 35%/ 37% | 5%/ 5%
H2AIE 2 HAA S&=4 / Supplement and comprehensive analysis
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&S H & / Future plan
HZ S840t
Product - o, DI S =24 22X & osele MB(E2)0 8 &2
promotion plan
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recipe - ctHI EH AlA
application plan




