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Product information

H39
Product Name

MZEAH=ESH)

manufacturer

E2EHA, BHOOF 6.89%7 =2,

¢ MEY Product name :
Ol24} HIOIE Yl=8t

ANZE FAHS

¢ HIZAF manufacturer :
o= 8lElLt

Similar products on the
market

¢ oHE =0t EOHIHA
50 7=

OFUEIAE =& @l & SEN =

Date of consumer’s survey and numbers of respondents

=& R
Date of survey

g2 2% &

Number of respondents

314

=4 21

Analysis result

2HIXF 88 / Consumer type

AY Gender

HE Age

male / female

11s / 20s / 30s / 40s+

13 & /183

58 / 11& / 38 / 128




M= O} (1) / Product evaluation

&S J=KIGIC N BS0ICt =i} O =t
Strongy disagree Disagree Neutral Agee Srongy agree
R s %/ % 1184/3% 5/15 15/50% 102 /30%
Package preference
Al & OlA
A!_' e ) g/ % 19/3% 2% /6% 139/42% 108/30%
Impression before eating
NA = B}
. ) 199/3% H/% 19/3% 6%4/20% 23 /74%
Evaluation after eating
o|
H'.Ol" s . /% 48/12% 8%/26% 9%/29% 109/30%
Naming evaluation
AFEIZ
JE@ 2t I H/% 19/3% 10%/30% 8%/26% 12 /39%
Productivity evaluation
o= T}
. . g/ % 2%H/6% 2% /6% 139/42% 14H/45%
Price evaluation
HZ Tl (2) / Product evaluation
mllalrxl /e ~e oy (== |
CIXket HIOI& ot 9
(Flavor/ (Food ot (Taste) ) )
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
BHE Qol
. 259%/81% 299%/95% 299/95% 30Y¥/97% 199/61% 279 /87%
Satisfying factor
go1= Qo
e 2H /6% 18/3% 194/3% 194/3% 4H/15% 2% /6%
Unsatisfying factor
SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
S2HMSE0 CHot 23otJIJF HE LD QIAIGHIIF HAd® S&EOI
AS. THES 22 HIFGIH 28N AISE = UES ot1, AEZRS
el E=2/0HHE OF JHLStH SUE HotH otlH, ZE N = BAXE &gdH T
Ex UEE ZHYO HEHE HiE Z2RIF US. OHacty &2 0t
£2. A8 0|0IXI2 ZI0E &2 as= 21 US.
&= JH & / Future plan
_ 2§80t HS G0N MEY EIIE HLE 2RIt U3,
s s28o SIREBI0 010 2XIS HEO XM |SLO0Igoz 224gD Ys &
Product ZHATNFE 2/2TZ2le MMHE Sol H¥=2 EE6t1D, &2 ASAlAS
promotion p|an Soto HE UES+= Y= HIIE NU=F U= = ERIt US.
SNS E2 OIHE S S8t &2 =22 2080 JI.
AT E=urot SEOEE MHAE0 e H2oHUesE A2 JIXLD UALB8Z, XSFEHO! A
: TS T |SAA DI RHZ JEUIN £EN o8 4~ UAES BEM 2 ERI Y
recipe application N | o g vz SEYZ NHLEON PO 2 AEA0 ASAOR BOE.




