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Product information

H39
Product Name

MZEAH=ESH)

manufacturer

E2EHA, BOOF 8.20% =2,

¢ MEY Product name :
Ol24} HIOIE Yl=8t

ANZE FAHS

¢ HIZAF manufacturer :
o= 8lElLt

Similar products on the
market

¢ oHE =0t EOHIHA
50 7=

OFUEIAE =& @l & SEN =

Date of consumer’s survey and numbers of respondents

=& R
Date of survey

g2 2% &

Number of respondents

214g

=4 21

Analysis result

2HIXF 88 / Consumer type

AY Gender

HE Age

male / female

10s / 20s / 30s / 40s+

99/ 12¢%

g /138 /28 / 69




M= O} (1) / Product evaluation

TE RXKIQICH =X Qdtk B20ICH &t 0§ J=Ct
Strongy disagree Disagree Neutral Agee Srongy agree
PRy i %4 /% %4/% 394/14% 621/29% 1224/57%
Package preference
Al X OlA
A!ﬁ & B ) ¥ /% /% 6%/28% 5% /24% 10%/48%
Impression before eating
A& = "I}
. ) H/% H/% H/% 3%/14% 18%H/86%
Evaluation after eating
o|
Hlle) el /% 19/4% 7%/33% 9%/43% 48/19%
Naming evaluation
AFEIZ
JE}S 2t I H/% H/% 3% /14% 8% /38% 10 /48%
Productivity evaluation
= Eot
. . H/% H/% H/% 13%8/72% 82 /28%
Price evaluation
HZ Tl (2) / Product evaluation
71 SF/LH A Al
Cl Xkl ol oA a9
| (Flavor/ (Food ot (Taste) i l. + |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
OrE QoI
. 18%/86% 18 /86% 20¥/96% | 21¥/100% | 13Y¥/62% | 21€/100%
Satisfying factor
S0l= [e]]
iy /% 194/4% /% /% 124/4% /%
Unsatisfying factor
SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
SISHBSH0l U5t 2851710t o@D QA0 olgie &0l
AS. EAHES 22 HIFGIH &N AISE & UZE 61, 2ZXE
e E=2/0HE OF JHLStH SUE HotH otlH, ZE N = BAXE &gdH T
S UESE ZHHEHO JHE HiE 2RIt US. HFE X2 OtAl=
X0l CHotd Cta MASH S IS
&= JH & / Future plan
_ HSSHI| BHet SHA HMEZE EIIE g 20t A2,
s s28o SIREBI0 010 2XIS HEO XM |SLO0Igoz 224gD Ys &
Product ZUMIIFE 2/2TZ2t2 MMHE Sold 22 2o, &2 AISAIAS
promotion p|an Sot AE SE= Us HIIE K= 2S00 2 2RI US.
SNS E2 OPHEE Sttt &2 22 205 I
AT B2t SYOSHH L=d OFNUF2A=E XANEDHE S0 =2 A2X2Q OI0IKE
. . E20 & 2RIt US. £t AXH 132 HWAMX HEHE HLsCiH 20
recipe application n 2 HRAMO QSHOZ mItE




