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Product information
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A Z=x o u[EF 500 100ML
Product Name
AZAHFELA) o
manufacturer
AT A= C 120ML
Similar products on r~~ Bn?
the market V|TA50
H|E} 500 100ML
HIEFHl C 120ML (Vita 500)
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Date of consumer’s survey and numbers of respondents
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Date of survey
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Number of respondents
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Analysis result

48| A} 73 / Consumer type
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Gender Age Residence Job
male / female 10s / 20s / 30s / 40s +
female 30s Kuwait A}
female 30s Kuwait AL
female 30s Kuwait A}
female 40s Kuwait FS A}
male 20s Kuwait gAY
male 30s Kuwait 217l
male 40s Kuwait 21721
male 30s Kuwait 217l
female 20s Kuwait SHAY
female 40s Kuwait 27l
female 30s Kuwait 27l
male 40s Kuwait 217l
female 30s Kuwait 27l
male 20s Kuwait I
female 10s Kuwait Rigt
female 10s Kuwait SH
male 60s Kuwait 4]
male 30s Kuwait 2171
female 20s Kuwait 27l
male 40s Kuwait 2171
female 30s Kuwait 217l
male 50s Kuwait 2171
female 30s Kuwait 217l
male 30s Kuwait 2171
male 30s Kuwait 217l
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XS AH D / Preferred age range

10s 20s~30s 40s +

A8

DD D DI D DI DG
}Xge range o | o | H | ™ | o | o8 | 9| 3 | M 24 o | | 29 | o
% | 0% % | 12% | 16% 0% | 0% % | 8% | 16%

8 0g
oL

g

s
= e f oAt HE cf 24l
Elxon_I% OI'ICI otéllgn_l' Elxl“ =0 O = 4OH ;lo/\o < <I§II-_|
olo j-E'IL‘l' 1OEH% El'jj\l 2030EHE: _,_EL—'—DJ C S O” EHOI_|- T—'—'—7|' 5-II Lég
- IiT = = — =
o o o oz st zyz E5 | ZIEMESO A=ciM | o, S5 AdFE BE0l S
olfF & =4 +ezo= Dojsd 4 ¢/ | US. MBS 4T Sof £ |ofzk MBol ozt MBI}
reason & analysis %L%'QL9§$49| 2RI E | X2 S5 dxlelse ME | RXEHe Hez M
ASBAUS o, 5 |22 soldel w5 wEs |2 e=du oo} cherd
2L}al s2 d=M H | = st of 2 A = 40| ut
=0 Cidoln ojas o | S7HAI70E B Aol 2ulsE 2ol &

ol 2. SE




X & 7}A Y / Preferred price range

71A )
: $0.70 (15%) $0.85 (25%) $1.00 (60%)
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