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Analysis result
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Gender Age Residence Job
male / female 10s / 20s / 30s / 40s +
female 30s Kuwait 217l
female 20s Kuwait stk
female 20s Kuwait 27l
male 20s Kuwait 217l
female 30s Kuwait A}
male 20s Kuwait gAY
male 30s Kuwait 21721
male 20s Kuwait 217l
female 20s Kuwait 21721
female 30s Kuwait 217l
female 30s Kuwait 27l
female 40s Kuwait 27l
male 30s Kuwait 2171
female 10s Kuwait I
female 30s Kuwait T4
female 20s Kuwait 2]
female 40s Kuwait 217l
male 50s Kuwait 2171
male 20s Kuwait 217l
female 40s Kuwait 2171
female 10s Kuwait &4y
female 20s Kuwait 53]
female 10s Kuwait &4y
male 10s Kuwait stk
male 30s Kuwait 217l
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