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Analysis of Consumers survey
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Date of consumer’s survey and numbers of respondents
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Date of survey 2023/05/01-2023/05/31
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Number of respondents ©
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Analysis result
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Gender Age
o4 20+ (60%) / 30+ (25%) / 40+ (15%)
= 20+ (35%) / 30+ (50%) / 40+ (15%)




A'E E Il (1) / Product evaluation (1)
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Packageopl%ference 968 /% 19.8% 19.8% 30,2% 30,2%
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Impression before 9698 /% 50% 50%
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Evaluation after eating 968 /% 39.6% 10,4% 50%
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Na?nlng°e3all?ation 968 /% 30,2% 69,8%
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Pro_&uctiviE evaluation 968 /% 80,2% 19,8%
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Price evaluation 968 /% 10,4% 19.8% 30,2% 39,6%
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Package | E7 1 L20% no) | (Price) | (Other)
Satishma factor | 96%8/% | 25% 25% 10,4% 19.8% 19.8%
Unsatbinidactor | 96B/% | 146% | 146% | 104% | 302% | 302%
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Supplement and comprehensive analysis
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Ol HZ / Future plan
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application plan




