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MEY: Tortees 138ar
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Date of consumer’s survey and numbers of respondents

202349 63812~63232
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Analysis result
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Gender Age
Male: 13 5+. 10+, 20+,30+40+
Female: 79 5+, 10+. 20+30+
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P 81.25% 75% 73.75% 90% 67.50% 58.50%
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