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manufacturer
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Similar products on the
market

+ HI&Y Product name :
Nescafe Almond Latte 16g*6

+ HIZAF manufacturer :
Nescafe

¢ OHE=0F EHOHOHA

Php 299.95

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

T 2

Date of survey

78 29~302

g2 2% &

Number of respondents

30d

=4 21

Analysis result

2HIXF 88 / Consumer type

84 A
Gender Age
male / female 20s / 30s / 40s +
15/ 15 15/9/6




HMZ Tt (1) / Product evaluation

&S JEKIQICH =Kl STt ES0ICt TJRiCH 0 J=CH
Strongy disagree Disagree Neutral Ages Strrondy agree
IIX ASE o o o1/ o o o o o
PRE PETEEES 0%/ 0% 0%/ 0% 0%/ 0% H/ % |30¥/ 100.0%
Al ™ OlA
A A B 02/ 0% 0/ 0% 0%/ 0% | 2098/ 66.7% | 103/ 33.3%
Impression before eating
A o 02/ 0% 0%/ 0% 02/ 0% 8/ 9% |30/ 100.0%
Evaluation after eating < < = < < ‘
|_ a
e el 02/ 0% 0/ 0% 0%/ 0% | 2098/ 66.7% | 103/ 33.3%
Naming evaluation
A=E4d #Ot - - o (o o o o o
Productivity evaluation 0/ 0% 0%/ 0% 0%/ 0% 209/ 66.7% | 10¥H/ 33.3%
Jt= Eot
) . 0/ 0% 0%/ 0% 0%/ 0% 10/ 33.3% | 20H/ 66.7%
Price evaluation

HZ Tt (2) / Product evaluation

réHlilri: g/ ~e 4ol o} a9
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
X Scent) texture)
design)
BHE Q0 0 0
S e 0% 100% | 302/ 100% | 30Z/ 100% | 30Z/ 100% | 302/ 100% | 302/ 100% | 30/ 100%
L el 0%/ 0% | 0% 0% | 0 0% | 0 0% | 0B/ 0% | 0B/ 0% | 0 0%
Unsatisfying factor =B =B = =B =B =B =B
H2AIE 2 A S&=4 / Supplement and comprehensive analysis
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&5 J|& / Future plan
HE E28tot _
Product - 10 2ALY 8IHY HMEZESZ MZE JHZ0 et 22201 A K
) THOHGHOY AHIKHOIH =8t HEZECZ2 Xel&EE 2= JUZE & HE
promotion plan




