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Similar products on the |[Pure nectar

¢+ MIEY Product name :
Cold—pressed juice 300MI

¢ HIZEAF manufacturer

¢ OHE =0t EOHOHA
Php 360

Date of consumer’s survey and numbers of respondents

OFUEIAE =& @ & SEN =

=& EW
8/26~27
Date of survey /
42 SEHA =
} 30
Number of respondents

=4 21

Analysis result

2H|IXF |8 / Consumer type

== A
Gender Age
male / female 20s / 30s / 40s +
15/ 15 10 /10 / 10




MIZ Ol (1) / Product evaluation
TE RXKIQICH =X edtt =0} & Of J=dCt
Strongy disagee Disagree Neutral Agee Strongy agree
X == 0%/ 0% 0%/ 0% 0%/ 0% 59/ 16.7% 25%/ 83.3%
Package preference
Al ™ O|A
}‘!ﬁ @ . 0%/ 0% 0%/ 0% 0%/ 0% 5%/ 16.7% 252/ 83.3%
Impression before eating
Al S
M._' * 8o . 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% 308/ 100.0%
Evaluation after eating
uoly o
1!0| el ) 0%/ 0% 0%/ 0% 0%/ 0% 109/ 33.3% 209/ 66.7%
Naming evaluation
AP IH
J.E? ok ) 09/ 0% 09/ 0% 09/ 0% 5%/ 16.7% 252/ 83.3%
Productivity evaluation
o= =ot
) ) 0%/ 0% 0%/ 0% 0%/ 0% 209/ 66.7% 109/ 33.3%
Price evaluation
MIZ Tl (2) / Product evaluation
TéHliliil g/ ~e oy oA a9
= (Flavor/ (Food | 9 (Taste) = )
(Package (Naming) (Price) (Other)
X Scent) texture)
design)
oHE QoI
. 309/ 100% | 30¥/ 100% | 30¥/ 100% | 30¥/ 100% | 30¥/ 100% | 30/ 100% | 30¥/ 100%
Satisfying factor
ENE ol
. 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% 0%/ 0% 0g/ 0% 0%/ 0%
Unsatisfying factor
HetAE & AN S 24 / Supplement and comprehensive analysis
- XA RSEHD JA=s WY FA(SS)U Hloh &I 0ot 30|
&S CIHXIK &3
(=2-27) A J#_ | | 23 -
Soyog agg | ORHY BII20I M Zeie peiel S24i2ier Sl
ST EEs 2ABS RS HMEUS HYsiD IEZALY HA220=2 Z2
MSLs X
&%= J& / Future plan
M= S84t
Doduct | |” Bois sEol B0 fmHTo/Hojnly HYs ¥88 BUSEE
soalue HEALY NEgoR =F
promotion plan




