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Analysis result

2HIXF & / Consumer type
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Gender Age
male / female 20s / 30s / 40s +
4/23 4% /189 , 59
HZ ZDF (1) / Product evaluation
X5 TRIKISICH TRIK STt EE0ICt TRICH 04 RCH
Srondy disagree Disagree Neutra Agee Strongy agree
pachH:gl :' piferfnce 3%/111% | 6%/222% | 8%/296% | 10%/37%
M e 5%/18.5% 79/25.9% 79/25.9% 83/29.6%
Impression before eating o/ 1827 o/e92-770 o/eo.770 o/eID7
A&l & &t o o o 0 o /379 n] o
et e el 1%/3.7% 53/18.5% 10%/37% 118/40.7%
40|
Nan-:lir?lg e\flj;ﬂon 19/37% | 2%/74% | 4%148% | 10%/37% | 108/37%
g%’é ‘_gjl' [u] ) H o, [u] ) H o, H o,
SO s 1%/37% | 3%/ 111% | 5%/ 185% | 9%/ 333% | 9%/333%
H IH
Pricje *;V,:l’ui *tion 62/222% | 8%/2968% | 13%/48.1%
HZ =D (2) / Product evaluation
12:?(:1(! g/ ~e 410/ o} a9
(Package (glca‘:rir)/ téifuor(;) 2 (Tasie) (Naming) | (Price) (Other)
design)
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Satisfying factor 158/55.6%
201= g0l S
Unsatisfying factor 13/3.7%
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AXM =&=24 / Supplement and comprehensive analysis
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(BHE : 37%, OIREHE : 40.7%)
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Product

promotion plan
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