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Expert Interview

(M27t 2ER)

Market Demand and Preference

QIE|E 7|8 : YHIRA
(Alveus)
EHSESAUH

QIE|R EEYXL : Mr. Fynn

(Sales Manager)

Market Distribution and Trend

Gschwendner

- QIEE 719 : E| JHI%0|
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A - EOHAX|
- QlE{R BEXt : Mr. Lukas
(Purchase Team)

Market Trend and Customers

Wollenhaupt
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Expert Interview

(M27t 2ER)

Market Trend and Distribution
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=27t 8=

Mr. Fynn
(Sales Manager)
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Sales Manager, Mr. Fynn
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Interview @ HSEZE(Wollenhaupt)

°
HHISIZE
(Wollenhaupt)

H27t £

>

YBIZE
(Wollenhaupt)
AO I_ITECHX.”

=27t =

Mr. Kolbe
(Leading Sales)

41)

Wollenhaupt

SIS E(Wollenhaupt)
Leading Sales, Mr. Kolbe
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41) MXIXt=: 2RIskEE(Wollenhaupt) SHO|X| (www.wollenhaupt.com)
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Interview @ OIRE OHHAE HMHL
(Mount Everest Company)

°
OI2E OfHHIAE ZHDL|
(Mount Everest Company)

T2 &

2

OFRE OHZAE HmL|
(Mount Everest Company)
SRS

=27t 8=

Mr. Henning
(International Sales)

Produkte

Unsere Tees

ﬂf—S—E OiltHIEiI 5’*111L|(Mount Everest Company)
International Sales, Mr. Mohr
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42) ANEIRtE: OIR2E OHZIAE ZILU(Mount Everest Company) ZHO|X| (www.mount-everest-tea.de)
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Interview ® C|9HH|(D & B)

CJoh|
(0 & B)

T2 &

I

C{2HH|
(D & B)

SURSH
B2t Y

Ms. Ran
(Sales Manager)

43)

DB s

Fine Taste sence 1836

C|HH|(D & B)
Sales Manager, Ms. Ran
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43) APRIXtE: CIHH|(D & B) ZM0|X| (www.dethlefsen—balk.de)
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A1 Xz

MTea in Germany, Country Report,, =5 UYE(Euromonitor), 2019.03

TPopulation, Total,, B="3(World Bank), 2018

"Households: Germany, years, sex of the reference person, household net income classes;, ¢ <%

EAX(Federal Statistical Office of Germany), 2018
F64% of gross income earned from employment,, 52 ¢4}

eight Management and Wellbeing in Germany,, -#%%UE|(Euromonitor), )
MWeight Ma d Wellbeing in Ge =R UEH(E itor), 2019.10

MTea in Germany,, -F-2%UYEEuromonitor), 2019.03
"Why don’t Aldi and Lidl deliver?,, DW, 2019.01.29.

"Marktkauf in Neuburg-Nord becomes Edeka,, ISNMagazine, 2019.02.15.

EA%(Federal Statistical Office of Germany)
Bottled Water in Germany, Country Report,, =% E(Euromonitor), 2019.03

"Edeka Nord Posts 4.8% Growth In Comparable Sales In FY 2018,, ISNMagazine, 2019.06.25.

TAnnual report: AMAZON COM INC,, Amazon, 2018

MReal before the end: branches across Germany affected - supermarket giant wants to take some,,

Waldeckische Landeszeitung, 2019.10.31.

FAldi and Lidl introduce food traffic lights for some productss,, Business Insider, 2019.10.24.
USDA FAS, "Germany Food and Agricultural Import Regulations and Standards Report,, 2018.10.31.

A1 AOE

F2%UE (www.portal.euromonitor.com)

International Trade Center (www.trademap.org)

KATI (www.kati.net)

L (www.mofa.go.kr)

= A SAPI(www.destatis.de)

L= T (www.worldbank.org)
FARZEHCOSMOPOLITAN), cosmopolitan.de
Z1365(CHIP365), www.chip.de

FoE|(PuroVerde), puroverde.de

7F-ZHE(Kaufland) EH0]A] (kaufland.de)

uhHl(Wabel) E#|o]#] (wabel.com)

oto]F ] 2]e| Lol d 2] AIGD RetailAnalysis) E#H|o]A] (igd.com)
TolAd|(Deutsche Welle) E|0]A] (dw.com)
FoJE|(Reuter) Z¥°]A] (reuters.com)

H| 2 A (Business-review) <H0]A] (business-review.eu)

G (Real) EH©]A] (real.de)
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35.
36.
37.
38.
39.
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41.
42.
43.
44.
45.
46.
47.
48.
49.
50.
51.
52.

Hu ANOE

S8 A¢rHuAEl A (The European Supermarket Magazine) #]0]4] (esmmagazine.com)
o|[dl7HEDEKA) &¥°]A] (edeka.de)

Uj(Aldi) &#lolA] (aldi.com)

AEfE]AEKstatista) ZH[O]X] (statista.com)

2&(LidD Z=o]A (idl.de)

3 E7Re-E(Marktkauf) E#0]A] (marktkauf.de)

b2k Famila) E#[©]A] (famila-nordost.de)

t]liH](dnb) &#©]A] (dnb.com)

ZHI(REWE) 2H|o]A] (rewe.de)

HE(Netto) ZH°]#| (netto-online.de)

Zhangto(Ze]) lo|AE ZHjo]A] (facebook.com/eH=-41324-AEKoreahaus-Zhangto-326937763989725)
AAEFE(JustFood) EH|°]A] (just-food.com)

Q%0124Ruhr24) E¥0]A] (ruhr24.de)

2| L E(Teller Report) EH[0]A] (tellerreport.com)

F7}o|R}olE RAEBH E(Kreizeitung Wochenblaatt) EHo]A] (kreiszeitung-wochenblatt.de)
H]ZU Al o] B (Businessnsider) €#0]A] (businessinsider.de)

] A=t (TeaGschwendner) 290]A] (teegschwendner.de)

SF5(Handok) Z#°]A] (handokmall.kr)

oflel7KEdeka) 719 ZHo]A] (verbund.edeka)

oflE(Amazon) ZHo|| (amazon.de)

El22Rl(t-online) ZH[°]A] (t-online.de)

| 250](Merkur) E¥0]A] (merkur.de)

G >-A(Alveus) EHO)A] (www.alveus.eu)

E] J4pE0)(TeeGschwendner)

LABHFE(Wollenhaupt) Z#|°]#] (www.wollenhaupt.com)

R E o AE AHYMount Everest Company) Z#°]A] (www.mount-everest-tea.de)
AH(D & B) E¥o]A] (www.dethlefsen-balk.de)

A A4 1 L (UNIPASS)(unipass.customs.go.kr)

02 HEE 39l d A H]AUSDA FAS)(fas.usda.gov)

KATI s 4 E5E4 B(KATD(www.kati.net)

Skt TA (www.customs.go.kr)

A AP HL3(EC)ec.europa.eu)

EUH ¥ E X9 (EUR-LEX)(eur-lex.europa.eu)

= 4H[RRY 9 A]3ZoPH A (BVL)(www.bvl.bund.de)
=g AFIAMA(ZOLL)(zoll.de)

THFAEEATY A A5 A A" (enviagro.go.kr)
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