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Analysis of Consumer’s survey
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Product information

H39 )
SIHE 82X
Product Name t |
HIZEAH(S=SLA) o)t
manufacturer
¢ MEY Product name :
BH2I X 1kg
¢ HIZAF manufacturer :
ANE SAHS HIEY YIS

Similar products on the
market

¢ OHE=0F EHOHOHA

Selling price in the country:

150,000 / 1kg

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& YR
Date of survey

2023.06.01.~06.10

4= SBA4 #

Number of respondents

181

=4 21

Analysis result

2HIXF |8 / Consumer type

g4 A
Gender Age
male / female 20s / 30s / 40s +
88 / 93 51 / 68 / 62




M= O} (1) / Product evaluation
T3 TRKINICH TIRIK| QUL ©S0[CH TR OHS TRCH
Strongy disagree Disagree Neutral Agee Strongy agree
BIZAIZ(SURC) QXS B} 469 | 25% | 759/ 41% | 209/ 11% | 30Y/ 17% | 10¥/ 6%
- SNS, 22f0l XIQIAJN | HoOIO g2 J|E
t2AEAS s '
Sl 2o 2 E= 3%/ 2% | 8%/ 4% | 168%/ 93% | 22/ 1%
WIIX 5% 0%/ 0% 08/ 0% 139/ 7% | 81Y/ 45% | 87/ 48%
A&l & ol
| : : 129/ 7%| 229/ 12% | 34/ 19% | 69%/ 38% | 449/ 24%
mpression before eating
A 0%/ 0% | 5%/ 3% | 182/ 10% | 75%/ 41% | 83/ 46%
Evaluation after eating = = = = =
o
. FlRliE =2 1120/ 6%| 102/ 6% | 669/ 35% | 642/ 35% | 302/ 17%
aming evaluation
AEZAH B} o no o o o . o . o .
sl o 0/ 0% 139/ 7% | 20%/ 11% | 559/ 30% | 93%/ 51%
o2 mot
: : 119/ 6% | 669Y/ 36% | 38Y/ 21% | 459/ 25% | 219/ 12%
Price evaluation
KIZ ZJ} (2) / Product evaluation
iﬂilil 8t /LA Al e - 9.
| Kl (Flavor/ (Food | 9 (Taste) " |.° }.ﬁ 2!
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
tx 20 of o o ) of ) of [ oo [ of [ oo o)
S 30/ 17% |21/ 12% |35/ 19% |88/ 49% | 3¥/ 2% | 4%/ 2% | 0¥/ 0%
i e 0B/ 3% | 3/ 4% |13/ 15% |28/ 32%| 2/ 3% | 358/ 40% | 5%/ 6%
Unsatisfying factor < = < < = < =
HAAE L AX S&E4 / Supplement and comprehensive analysis
A MIC 22X 2| DEIEIF SOOI UX &0 MXLD
BH 21 X LA HEHH S22 2 U2, ARKSGD Otatst AlIZH0] 210 M 28+ 90|
gog =8
&S H & / Future plan
S L2480k
Product — BH2UX] QXIS MIDE ol CtYst =9 2UXIQ &8 &2
promotion plan
diAILD Esgor
recipe - Ho 8 S)le WX
application plan




