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Product information

=4 21

Analysis result

2 HIXH 2& / Consumer type

=4
Product Name

| (Pink Strawberry)

=

Gender

=]
Age

male / female

20s / 30s / 40s +

HZAHELA)
manufacturer

Evergood

=4(11)/04(35)

20CH(4)/30CH(15)/40CH+(27)

NS FARIE
Similar products on the
market

¢+ HEY Product name :
awoyuki strawberry

HZ EOt (1) / Product evaluation

¢ HZEAF manufacturer :
awoyuki

¢ oHE =Dt EOHOHA

Selling price in the country :

(2,200thb.)

OIEAE =8 @l & SEL =

Date of consumer’s survey and numbers of respondents

= ERW

Date of survey

20234 48 21-23¢

&4 SEL +=

Number of respondents

469

=5 JRWQCH | RIX Gk 5[ it 04 R
Srongy disagree Disagree Neutrd Agee Srongy agree
Pacf:;g'pi:{fme 0%/ 0% 09/ 0% 194/ 2% 794/ 15% | 382/ 83%
Al ]
Impres}s\li;'l fefirfeaﬁng 0%/ 0% 0/ 0% 0%/ 0% 62/ 13% | 40/ 87%
Al =
Evallﬁt;ntfzf;ﬁng 0%/ 0% 0%/ 0% 124/ 2% 63/ 13% | 39/ 85%
a)
Narilir?gljoevfligtion 391/ 7% 194/ 2% 691/ 13% | 8/ 17% | 2881/ 61%
ArZ A
Prodit?/i?y fvituaﬁon 0%/ 0% 02/ 0% 194/ 2% 6%/ 13% | 392/ 85%
24
Pﬂcje:vfuﬁﬁon 0%/ 0% 02/ 0% 3%/ 7% 1028/ 22% | 332/ 71%
K= EOt (2) / Product evaluation
Cao | M | a2 W | o= | 2
- (Flavor/ (Food | 9F (Taste) = -
(Package (Naming) (Price) (Other)
desian) Scent) texture)
o= Qo
Satisiying factor 451/98% | 45%1/98% | 45%3/98% | 452/98% | 36%/78% | 43%/93%
=oi= |
Uns‘aﬁ“s;m?%actor 09/0% | 0%/0% | 02/0% | 0%/0% | 4:/11% | 0%/0%
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Axl s&t=E4 / Supplement and comprehensive analysis
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&= & / Future plan
HE soamor |1, 88 3 MEE KFZON BS, =30t S Oys JAS 828
Product OZ CIAZdOlot Z2|0lgy WLZMN X &2
2. AHIAIEN 2H Ao 282 0l 225t st= s

promotion plan

45 82 0

dAlLl EEgot
recipe
application plan
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