ool oELs ME ozEAs za

OIBIHIAE HIS &2
Product information

=4 21

=3

Analysis result

2 HIXH 2& / Consumer type

=

Gender

=]
Age

male / female

20s / 30s / 40s +

manufacturer

=4 _ _
TE(WsS
Product Name (28)
x AEZOHT
HZAHELA) Evergood

=4(4)/014(25)

20CH(6)/30CH(10)/40CH+(11)

ANS SALHIZ
Similar products on the
market

¢+ HEY Product name :
Kyoho Japan

HZ EOt (1) / Product evaluation

¢ HZEAF manufacturer :
JA

¢ SHE=Dt BOHOHA

Selling price in the country :|)i

do DR =X oLt =3oict &tk Dj J=ICH
Srongy disagee Oisagree Neutral Agee Srongy agee
Wan == 02!/ 0% 3%/ 11% | 99/ 33% | 7%/ 26% | 8%/ 30%
Package preference
Al ]
AI._' d s . 29/ 7% 19/ 4% 5%/ 19% 69/ 22% 13/ 48%
Impression before eating
A=
NS 2 B 2%/ 7% 1/ 4% | 79/ 26% | 9/ 33% | 8%/ 30%
Evaluation after eating
aj
HIolg Bt 3%/ 1% | 42/ 15% | 112/ 41% | 12/ 4% 82!/ 30%
Naming evaluation
484 "ot [af] o, o] o, o o, o o, o o,
Productivity evaluation 19/ 4% 19/ 4% 74/ 26% 9%/ 33% 9%/ 33%
JH &t [af] o, o o, o o, o o, o o,
Price evaluation 0g/ 0% 49/ 15% 12/ 44% 49/ 15% 78/ 26%

OIIEIAE =8 @l & SEL =

Date of consumer’s survey and numbers of respondents

K= EOt (2) / Product evaluation

FU IR
Date of survey

2023 9¥ 8-10<

g}:il}‘f: e/ M He Hor = a2l
- (Flavor/ (Food | 9F (Taste) Ny -
(Package (Naming) (Price) (Other)
) Scent) texture)
design)
o= Qo
e 15624/56% | 179/63% | 18Y/67% | 192/70% | 9%/33% 17H/63%
Satisfying factor
g0 g0
Ee= 29 3%/11% | 52/19% | 22/7% | 32/11% | 72/26% | 42/15%

Unsatisfying factor

2 Sgx 4

Number of respondents




OIFO HIgH AFQIDIAZEI Z&Eol Z& 2 SH0l E0tRE L=

o ot A0 108 Oget SF2 ZEFE Yot

M Seted - _
2 or ZE0| JHAE MBS E24 MZ0| SSTA 0 e
st EH= AHIKISO| =24 ILEO| J1AH9| =[Ch= 2240] o Z28
A N HE0 24 AFRIHASNS] AFD XHEEHS =22 01N
&% A& / Future plan
HE s2ge X QIEZEROA U XA SNS E2510f 524 DU HE, 55 S
Product S ES5tD JIEY, #MAF DM $E EY HSEE U TRPH
promotion plan AL S XNEH 2285 ™ 0E
dlAIT &gro ) } _
) 102 S Q2 UZ201M B8 ARIHAZM CIHE HAIL Hab HE
recipe TR T e

application plan




