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Product information
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Exporter S=3d

¢+ W29 Product name :
=S E0tE
(Cherry Plum Tomato)
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Selling price in the country
HKD27.5/%(2509)
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Strondly disagree Oisagree Neutral Agree Strondly agree
PR S - 19/ 3.3% 9%/ 30% 20/ 66.7% -
Package preference
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Impression before eating
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Evaluation after eating
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Naming evaluation
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Productivity evaluation
2
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Price evaluation
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Date of consumer’s survey

numbers of respondents

=S _
Date of survey 2023. 8. 18 ~ 8. 20
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Number of respondents
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Analysis result
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Gender Age Residence Job
ZFON6Y, 20%)
=S4(8Y, | 2004(2Z, 6.7%), Z, 10%
7% | ke, s, stz 670 20 | 2218, 059
e o - SHA(19, 3.3%)
ZAOI10Y, 33.3%),
& (229, | 20CH(43, 13.3%), 30CH(6Y, 20%),
0173(3"/) 4OEHHE6‘1' 20%) )BOEH(E)‘HE(‘1 20%) | KFZ DHE SRS #7109, 33.3%),
o e e SH (2, 6.7%)
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(Package (Taste) (Naming) (Price) (Other)
desion) Scent) texture)
B Rol 0 3 3 3 1294 ~ ~
Satisfying factor 30% 10% 10% 10% 40%
o= Qo 3 62 6% 62 ~ 92 B
Unsatisfying factor 10% 20% 20% 20% 30%
B2 L AH BSEE4A / Supplement and comprehensive analysis
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&% J& / Future plan
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Product = SHMAES REGS ZXGI00F B, 2 AES IS4 AEOR 0|2 AXsie 28 LS Al
promotion plan AD} BBHEI0] RIS GEQ




