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Product information
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Selling price in the country
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Date of survey
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Number of respondents

303

=4 Z
Analysis result
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Strondly disagree Oisagree Neutral Agree Strondly agree
PR S - 29/ 6.7% 182/ 60% 10%/ 33.3% -
Package preference
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Impression before eating
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Evaluation after eating
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Naming evaluation
AZEAM
J.E.o Bl . 2%/ 6.7% 8%/ 26.7% 162/ 53.3% 42/ 13.3% -
Productivity evaluation
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(Package Scent) texture) (Taste) (Naming) (Price) (Other)
design)
aHE g0l _ 8g 794 9g 6% _ _
Satisfying factor 26.7% 23.3% 30% 20%
20x Qol 6% 3% 6% 3g B 129 B
Unsatisfying factor 20% 10% 20% 10% 40%
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