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Product information

XZ =IO (1) / Product evaluation
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Product Name

HZAHSELH)
manufacturer

¢+ MEZ Product name :
Fine Food

ANE SAMNS

Similar products on the

¢ MZAb manufacturer :
Spain i

market

¢ OHE=20F EHOHOLA
Selling price in the country :
29.00 (AED)

arzt

Date of consumer’s survey and numbers of respondents

BHAE =& 2 & SEL £+
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Date of survey

2023.8.21.~2023.8.25

T6l JRXINCH =R St == =it OH J3CH
Strorgy disagree Disagee Neutrdl Ages Strordly agree
PacT:;:'pi:ince 0 /0% 0% /0% | 1% /44%]| 122 /48 % 2% /8 %
A4 @ B 0 Z 0 % 0 /0% 79 /28 % 119 /44 % 79 /28%
Impression before eating - B B - -
Al =
Evallf;ti_g)ntf:?}eating 0 g 0 % 0% /0% 59 /20 % 10 & 40 % 10 & / 40 %
Narlilir?;lggevflj}ation 0% /0% 0% /0% 79/28% | 152 /60%| 3% /12%
- ditﬁi’f‘y fvituation 0% /0% 08 /0% | 1838 /52% | 128 /48%| 0% /0%
A
Pric:;}ie‘v:uja}tion 0 g 0 % 3 2 12 % 12 ¥ /48 % | 10 € /40 % 0% /0%
HEZ ®Ot (2) / Product evaluation
gig: &/d M ~E urorg A a9
= Flavor/ Food | 9 (Taste = N -
(Package ( ( 2 ) (Naming) |  (Price) (Other)
design) Scent) texture)
Sati:—;yfngﬁf‘ojctor 6% /24% 12%/48% 75 /28% 0% /0% 0% /0% 0/0%
Unsftiffinf?actor 02/0% 02/0% 0%/0% 0%/0% 79/28% 189/72% 02/0%
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Number of respondents

HetAlsl 2 AF S&HE4A / Supplement and comprehensive analysis
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Analysis result

AHI X & / Consumer type

=

Gender

male / female

20s / 30s / 40s +
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promotion plan
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