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24 | 12021 Business & ESG Report] , Coca-Cola

25 | 12021 CHIPOTLE SUSTAINABILITY REPORT UPDATEJ , Chipotle

26 | [ShakeShack_SFSG-Report-2021] , Shake Shack

27 | %7149 Kelloggs &3 o)A (kelloggs.com)

28 | 2)&7]9 Kraft Heinz €9 ¢]A] (kraftheinzcompany.com)

29 | 21F 719 Fetzer &9 o]A] (fetzer.com)

30 | 2J3F719 Tablascreek.&# ©] A (tablascreek.typepad.com)

31 | 215714 Starbucks &3 o]A] (starbucks.com)

32 | 217149 Maple Leaf Foods.com & o]# (mapleleaffoods.com)

33 | 2% 714 Nestle 7yttt &# o] A (corporate.nestle.ca)

34 | A% 714 Saputo &# ©]A (saputo.com)

35 | 217199 Nature’ s Path &9 °]#] (naturespath.com)
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36 | 2)=7]Y Agropur &3 ©]A] (agropur.com)

37 | 2]¥71 Ben & Jerry’ s &3 o)A (benjerry.com)

38 | 2]& 7] Honest Tea &3 ©]A] (honestorganic.com)

39 | )& 7] Keurig Green Mountain &3] %] (gmcr.com)

40 | 2719 McDonald” s &9 ©]A] (corporate.mcdonalds.com)
41 | 21%7]99 Yum! Brands &3 ©]#] (yum.com)

42 | 215719 Loblaw &% o]# (loblaw.ca)

43 | 2F719 Mars &9 oA (mars.com)
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