Product : QIAEE 7{Ij(Instant Coffee)
Country : 2{A|OHRussia)
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2. RUSSIAN FOOD&DRINKS MARKET MAGAZINE , ‘Review of the Russian Coffee Market’, 2016
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3. Russia Beyond The Headlines, ‘Russians are drinking more coffee’, 2017.03.28
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5. Argo2b, ‘In Russia increased the volume of sales of coffee’, 2016.09.20
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£%{ : Russia Beyond The Headlines, ‘Jolting javal Russia emerges as an instant coffee powerhouse’, 2017.05.11

6. Agrozb, ‘In Russia increased the volume of sales of coffee’, 2016.09.20

7. WorldFood Moscow, * The shape of the Russian tea & coffee market’, 2016.08.25

8. Russia Beyond The Headlines, ‘Jolting java! Russia emerges as an instant coffee powerhouse’, 2017.05.11
9. RUSSIAN FOOD&DRINKS MARKET MAGAZINE, ‘Review of Russian Market of Tea and Coffee’
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10. Rusholts, ‘On coffee and "coffee-based beverages" labeling’, 2015.03
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Drive for life The LIVE COFFEE company (UK)
Wild Nature Indian Coffee Alliance
Jacobs Monarch Akobc MoHax Jacobs Hax
MacCoffee Arabica MacCoffee
Hausbrandt by Martino Zanetti Hausbrandt
Espresso Casa SegaFredo Zanetti
Egoiste Egoiste Café Noir
Bushido Premium coffee Bushido Coffee
Koken(TpaAMLUMOHHBIA MONOTLIN) OpuvMun Tpewna (Orimi Trade)
Kodbe Royal Plantation dasopuT(Favorit)
Barista Blend 9 (SOSSIZO?’CSIQOIPEEPF?BTAMS%NG)
LEBO extra arabica(apabvika) CnaBKO®E(SlavCoffee)
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MADEO(wokonaaHbIM anefbCcuH) Madeo
Belagio Deluxe Coffee NHuTepkade(Intercafe)
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Edelweiss

420054, r. KazaHb, yn. 2-as
Tuxopeukas, 4. 39A (Kazan town,
Tihorezkaya 2 Street. 39A 420054)

4 "H%* Y== 2 BEAF 1570 U4

=

15/5 Solnechnaya st, Krasnodar,
350072, Russia

Bahentle Supermarket

yn. BosasmxeHka Mocksa, 10 Moscow
Vodvozhenka 10

£2|  HAR|HEZAHEdelweiss, Magnit, Bahentle Supermarket, 2017.04)

e

Drive for life
Wild Nature
Jacobs Monarch Akobc MoHax
MacCoffee Arabica
Hausbrandt by Martino Zanetti
Espresso Casa
Egoiste
Bushido Premium coffee
Koken(TpaAMUMOHHBIM MONOTLIN)
Kode Royal Plantation

Barista Blend 9
LEBO extra arabica(apabuika)
Mokko(Mokko)

MADEO(wokonaaHbIM anenbCcuH)
Belagio Deluxe Coffee

1 1009 & 7t4 (&)
2 ST (9)
3 3718 (1)

The LIVE COFFEE company (UK)
Indian Coffee Alliance
Jacobs Hax
MacCoffee
Hausbrandt
SegafFredo Zanetti
Egoiste Café Noir
Bushido Coffee
Opumm Tpena (Orimi Trade)
dasopuT(Favorit)

Cow3 kode PocTuHr
(S0YUZ COFFEE ROASTING)

CnaBKO®E(SlavCoffee)

MockoBckasa KodenHsa Ha [asxb
(Moscovskaya cofeinya na Poyah)

Madeo
MHuTepkade(Intercafe)
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The LIVE COFFEE company (UK)

A

Drive for life

0
0
Q

N
3

H
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(o)

100% natural freezed dried coffee

3
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N

—
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Xueoe Kode

_EII

—-]
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Bahentle Supermarket

-

2k AFe] F1E 2 8 2

Indian Coffee Alliance
Wild Nature
134

75

mlo|mf

Instant coffee
Instant freeze-dried coffee

24714

ol

BrpmMuHa
(Virmina Russian company)

Edelweiss
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Jacobs Hax MacCoffee
Jacobs Monarch Ako6c MoHax MacCoffee Arabica
A EE 200 213
- ) 95 100
=
m | ERIEY 48 48
sz Instant coffee Instant coffee
= Instant freeze-dried coffee Instant freeze-dried coffee
SQEJ[3t
S - 1871< 2470€
) ” i
A= =7t =4 HItEE
BupMumHa
AO| 3l -
(Virmina Russian company)

Ell

r

=E
oX J

Edelweiss Magnit
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HAUSBRANDT

Seclian Coglec

Hausbrandt

Hausbrandt by Martino Zanetti

350
250
SELIER(

Natural roasted coffee
Premium Class
2471<

ol ot

Magnit
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ZANF’Ty " “.
i . 4
|. ESPRE&SQ 4

715 GUSTO CREMOSO
# 5

4

—

m

8 1003410%34411

SegaFredo Zanetti
Espresso Casa
1,000
250
oI

Natural roasted coffee
(mix of arabica and robusta)

24744

o| 2o

Bahentle Supermarket
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AE #07 A= #08

[

. PREMIUM COREEE,
RED

.

. Em

In-Fi TecinoLooy
1 NATURAL COFFEE INSIDE FREEZE-DRIED

BUSHIDO
RED KATANA

KPERI#, HACBILLIEHHITL.

o
__
r8 p

Egoiste Café Noir Bushido Coffee
Egoiste Bushido Premium coffee
463 520
Al 100 100
=
2
W | EAE g2y ks
oz Natural coffee inside freeze dried Instant coffee. instant freeze-dried
= (roasted) coffee
/573t o .
JHY
(h) 19712 1971
AQA AQA
Edelweiss Edelweiss
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A= #09 A= #10

oLl HO
rg p

A Opumun Tpena dasoput
© (Orimi Trade) (Favorit)
Xokel (TpaAMULMOHHBLIN MONOTLIN) Kodoe Royal Plantation
71383 150 100
Al 8o 250 100
=
W | R Tjo| T Tjo|Tf

r

Natural, fried, ground blended coffee Instant freeze-dried coffee with flavoring

2

(;1%' 1871 2471
=
2| A|OF 2{ A OF
Tl . _
Magnit Magnit

=
——
oy
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CARAMELLY, VELVETY AND DEEP

o
Hr
i HO qu
rd r.

Corwo3 kodpe PocTtuHr CnasKO®E
(S0YUZ COFFEE ROASTING) (SlavCoffee)
X =H Barista Blend 9 LEBO extra arabica (apabuka)
7HA(EE 450 130
A i) 250 200
2
w | EYEH mjo|m Zapag
A mixture of 100% arabica Coffee . :
= Freshly roasted in beans Roasted flp/leed%[jor#ngoggl‘fee arabic
Medium Roast
8718t o o
24748 1271
ol i f
2 A|Of 2 A|OF
Bahentle Supermarket Edelweiss

_25_



28| >0

2

(©

e

0
0
g

e
]

o
Hu

r

o
4

:ﬁ
0
N
ol
-

T
-

—
N
==

!

o 5

oN

5

HE #13

Mockosckas KodelHa Ha [Naaxb
(Moscovskaya cofeinya na Poyah)

Mokko (Mokko)
256
250

mo|mf u

A mixture of 100% arabica Coffee

Freshly roasted in beans
Medium Roast

18711€

2| A[OF

Bahentle Supermarket
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HE #14

8 v acoopmume MGG ROMAD CRRESD PO —
TPuopas  mpaumus  Kavecmen. . Apwees T

OPE MADED BEPEXH) COBHPETCA BRYSHMNO.
TPOXOAMT KAYECTBEHHYIO COPTHPOBEY.

2

BONEE 9 MADE
By M"SO EGPTDBKJET‘EG‘.I

Madeo

MADEO

(wokonaAHbLIM anenbCUH)

1,000
500

Batag o

Roasted fine ground coffee arabic

Medium Roast
24711

2] A[Of

Bahentle Supermarket



HF #15

Hr
¥ HO Ju
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NHTepkade
(Intercafe)
Belagio Deluxe Coffee
dEEE: 110
Al 23 100
=
W | B g2
2= Instant freeze-dried coffee
p 2474
2{A|Of
Magnit
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19943

1980

330 5,000 2,700 1,226
1012 7,606 (20161) - 1,698 2,9120H34(20154)
AAHE I, ZE, QIAHE I, Y=
H+ 5 N &
HE: BE
_L:j‘_fjl
” .
L
&
""i i
- -
_ ':5*_'91 EE -’.-_‘-?_f, - SNS% %‘g@- %EEEJ-%
- Ho|lA5E &3t
NESCAFES} - 2o 19i9) A gy S
SRS TV E w2 % 04O &8 _ DH%'I‘jO Ha
HARYE i
- It all start with a - Ot 2719 FFE - AF oMY E2
NESCAFE OrE 30| A F{m| oAl



AAA MY T2MA

|

HHEHE 01, A|ZF AQg A9 7| Euromonitor &g
20164 7|2, BAOF AT A 7|UE HRE ZAH0165 7|Z)3

- Nestle (22%)

- Mondelez Rus (19%)

= Orimi (8%)

MBAZ 02, 22401 ATLE FAL 2201 4WE 24}
- 7|1YE : kodbe, ObicTpopacTBOpMMLIM Kodbe(Z L], QAIAHE F{I)
- 22101 4= XM (Glavkofe, LEBO, JACOBS, MOCCONA, bushido, infinity, nescafe)
- Yandex Market(market.yandex.ru)
- OZON(www.ozon.ru)
- ULMART(www.ulmart.ru)

HiHE 03, a0l OjZF A QIAQI DY W

- 2{A|OF 24| S{O|TOFF, CHFOLE #132(2017.04)
- Edelweiss, Magnit, Bahentle Supermarket

>

| =29, 94|, = 7|E F I =F

v

B A1 3¥A B2 A

ComAl ohY WORERI V(Y @ - QIR OjY TOpEQl Y|Y M - 2=ERl of TojEel 7Y M

r

13. OiEH(Value Sharejg 7|E22 i3t HREY
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—12 o HA{ -
Nestle & == 7|Y &AM : Nestle

— FERUE 2w visds 20163 7% AR 22%5 23
1 21 924 1111 Ao} AR AE A=ska ghgle. Aok A ellA JI2HE 7]
 Nestlé SA Avenue Nestlé 55, Hazol Y7l sk Halre] A7} Sshy] Wiy

1800 Vevey, Switzerland

E3 : Nestle(www.nestle.com)

Ig 718l

D A s 1,866
@) R e 330+ 5,000
B & O e 1012 7,606 2016 7|12)
@ FBEE O|ABIE 7{I| 22, M4 =

£ : Nestle(www.nestle.com)

A5 8L

OIAHE 7| YA ZE QUAHE I HA7HH Z2f4

—

E4 : Nestle(www.nestle.com)

HEE

“It all start with a NESCAFE”

Nescafé 3-in-1 Concentrated ( "Sanh dam”)
HHES SEOP7| Holl XS4 TV L& 2=fsi
HLE O Of &7t0| EE5IH= 227 off
U HIFOR §F L1 A|Z|ZE Z|2tet1 Q)

=

£2] : Nestle(www.nestle.com)

14. Euromonitor, ‘Coffee in Russia’, 2017.2



2] 71 24 * ORIMI TRADE
Orimi Tradex #AloF H9 Ay 9 2} AXIALZ HA|o} &5
AA A 30% ol e Haslar 9els.

ORIMI TRADE E &

o= wTr
- R st
1 +7-812-346-8240 - .. -
Fa @A Orimi Tradee] AlF-2 2o} ol2olls F4d =7} =7kt
: Tobolskaya str., 3,
Saint-Petersburg, Russia (CIS)’ %—E— 3%’ <) O‘jfjl /\];g'oﬂﬁ l:‘rf% 71(:—!] f EO ,3_ E-OID:] 2014]5 ‘H}‘]o]'
&4 - Ormi Tradetwwmeorimicom) o *gajo] Au) 2 ARE. AT 714 AE FuE 93 A
SA1E o vt ASBARE TR ~E=SAL Hl 2B B e AFE
ZAA3E] Foll B71HeE Foslal A
719 718l
@ EREE crmmmmmm————————————————————————————— 199414
@ AL A 2,700
@ _/l_,\_ DH% ............................................................................................................................... §_J|-C|>_|%7|-
@ FQ A o T4 274, CIS, LE 32, 587 27t
© HBES o AARE I, US, XY 5
Z£2{ : ORIMI TRADE(orimi.com)
AEF 8]
TEHYHD
Jardin Jockey

£2| : ORIMI TRADE(orimi.com)

g0} Fei2a, ofE|ouo,
FOERY HEE BEZ AgS
za|n|y Iz Ze F0E L2 4

oloo Ftx
AAII:IE 7OI——'—

£ 2519 AFe EHsY

S Lger O|HE| zojet
£%| : ORIMI TRADE(orimi.com)

15. Tradekey(www.tradekey.com), ‘Orimi Trade’ Al Z1f
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15682233 24 1980d0] Az BAEE ZAEAL ALHoz A
: 1%%;! %lurE;L S35 546%1%| A4 Fe] Y Bzt 3
B mmmaneoltwae. ge] Ay AN RG-S 198 AN Sad A%
AAE ARSI YL BANEL 40 EACE WD Yo g

|

skat wid 10071 obge] AgzAleh B412 AAskL glom 4dnict
ot & Sp1A oS W

lg 718l
(@) ERIIEILS, et v rore e reerens v e et 198044
@) RIR A 1,226
@ £ OHE st 1,698 291231 201544)
@ HGFT o QIAHE I, HE, AEE &

Z2 : A (www.mymaxim.co.kr)

A5 ZE]

£2{ 1 WA (www.mymaxim.co.kr)

AT 7L HE o|0jZ|o Y= 2 He “AA ML E2 AL WY

e

Maxim
WHITE GOLD

9ol By gz Usol
F{sj3ge] Zoj3e] chexck
) sjol=ge

O OfCIMLE E2 7I| BADJRE £2S ALRSIO! 21
ool FusuE = OHME £ 22 + e ALY 42
£ WA (www.mymaxim.co.kr)
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SEEA

SEREEA

WIS BIEAE | 220l B2CAOIE |
|

2210 {E

— Auchan - Yandex I

1.8%

- Lenta - UL MART
,‘k i By sto|mo}z " 0 wygh = 20| 2 0f3 moly
O key Dzor
- Metro
- DIXY - Azbuka Vkusa Tslim - Magnolia
= Auchan -Victoria - Gum - Perekrestok Express
- 0' key - Perekriostok The Passage
£[Z AH|X}
o O EZHL=AE O (o X=]
< 311' 'IT'%ZHEE Tr%zc-:l'n"é'
5L B ¥ 5%
o, 0.5% 2.4% - = = 2
1.5%1L3% (& 0 en - 0PN - YBRRERE Wilish= 0™, T2 280~ 2,300n Of%

i <2 tifsEs d=olke

= =TO 1O oTT= O;
201 ex. YSHEF U=H S
Hoby : o2 7R 4EF= R£=EE URo g 2 Tists

- EHAEO] ¢ U= 100K, 2F=2f 1000FHO )k RARY O
- 2201 1 220l YAOIES S5 = = HHE O18SH i

u IO} /510 ] HOf P LIET- T -

= iisz Hen misy SH= ADfMOZ BB B2CE LI

u ERAEN S UYEAIE w 22101 A o N o _
g gelny 71E} - P IO : Uiy Eechll YU¥o2 FO|L AF, ¥

88 5 2Z MESS NFMEC nzzoR
1 70| £2 FOB Tofste oy

£2| : Global Data(2015), ‘Hot Drink’ 3EH4S-8 7|&



ROUTE #1. sjo|mjOZi- IO

P RAMES Y HISO| =2 So|mopl- GO
gjAlote] AHIAFEE Aoy A RT ol B sto|HmlolA
TUEFS 7k vlFol & A A6, E3] gAlof FEHHEZ
230 sto]priAle] o] H2 Holw Exdnke] AHgole AUt
Fa5ike] A GAR Qe AiFo R stolyrple] & FEoE Hy
HA] Eal¥a AR 2aT8E 22 (Moscow ring road)ol]l UA-17.. slo]H
e A9 o] X3 258 EAE HIselM & AHES AR
IS ol9dl AES FHAFshe vlFe] 7] Wi AXHE #u9
=0] 7Fs3 8RR AbRE. BAlol U tiEA”] di¥viERE: DIXY,
Auchan, O” key7} =

o

ROUTE #2. T™o|A

40| BOJ5H CiUSH A|AE B T
n|= FEE7L BEEE  ‘Retail Foods Russian Federation” #}gof w2
Agd vH F27F 2 e oty 544, HAloF IRl we] x99
A3 stolHrAlo = EFES HHOE FYstal Ydole HYHS

BS7} Bom AT §F vgo] £ EF HlY AUS 2k FfaSol
Z/hHEA 1 st FEH0] 4% 3. G0kl BEAQ Ao oE

Magnolia, Perekrestok Express 5©] <l

do o

ROUTE #3. 22101 85

:ofje] QIEUILTE 72l S|

Ao} QlEYIAAAFES(AKID o w2 20163 1/487] g Ao} AR}
E2 39 AEULFEAA 7008 FES Fuls] 20159 7] iRl 106%
s 715319, @ Aok JIEYl £BE5S 53 TS 3% SVl
A 9 e ES B3 A87F TA SU1e A= Jehd. ARk
gAlo} ARAEL AR oF W A 788 ek AR, &
2 SE, At HE 58 sk Qo] 2EiklES 53 AEe] Fmjulee
A & Aoz Algd. #Aloke] txE L2l §E5UAEE Yandexst
UL MART7} 91

AR EPIMERETAL FEAF AT B LSS Y3 HERAHRIAIOMH), 2013

. 0|2 =252 (United States Department of Agriculture), ‘Retail Foods Russian Federation’, 2015.12
. 0|2 =525 (United States Department of Agriculture), ‘Retail Foods Russian Federation’, 2015.12
. RussiaZ®7{4, ‘2{A|0f0l 5{{Q| 220l J10f 24 =91, 2016.05.30
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FETZ B4 A3, o] 7Iqlo] AFale] AT AL solsiniA 2
| Aoz A, solsinhl - fiuhAe eem AN Thg
FAdoI @A2A A3} ASHE A

:{o
Nt

m‘
-0
)
T

IHE ASIE HFEH BAlo} Holo] ol
mkEs} mARolx R0 EE AFS HEHL it SO0 HAAAS

n)=t HX3o]  ‘Retail Foods Russian Federation20-” o) w2 slo|wniAle
oprlo} AEHS LFhe T TU AFY] FHAFECl e A His)
=2 AoF AN oHe HAES 1HT ) Fvle)] MEslE ARt
slo|HulE Ao R FEksle Zlo] AAE ZoE Hel

gAlo} U] thEA<Ql slo]ull HAl= 2= Lenta, DIXY, Auchan, O’ key7}
dom HulAl HAE 2= Azbuka Vkusa, Victoria, Perekriostok”} Q)2

H 52 #E §&1X Map
SEUN
TERSYM
22121 §E
onzpl 95
HHEOLE elEY & 2212l B2CAo[E
— Auchan - Yandex I I I
- Lenta - UL MART
o e 80| mo}3 # O} LT LIETE Moy
O key Ozon
- Melro
= DXy - AzbukaVkusa - TsLiM - Magnolia
= Auchan \ictoria - Gum = Perekrestok Express|
=0 key - Perekriostok - The Passage
£Z AHIR

20. 0= =2 E(United States Department of Agriculture), ‘Retail Foods Russian Federation’, 2015.12
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o = =
st AE o 49 4z ¥z CAE TN BUD YRS JKY 2L LD Yol 2 sl
Bfo[of, A 2 2 +~UR-SYA oM HEFS sUoH2 AL
CHAF OIE{E ZISH AL U EUX| Professional Coffee Service
(20174 4%) TR AEF +, 2017.04
- AL +YRSEA
- AL fEYA
"FAtE 2 BN HE(EF)E st AR
Al

ME S 5YA Kvadrat
ERteto] QIE{H &, 2017.04

‘AES z8 204RQIS 1AL HHE QA EO[H HE % 52 0f|
AU 2D ULt Lavazza®t 20| 2AOPIN F2 B[S W1 = HZof
thel 487t & Ho|Cct”

70 S EAx|| Coffee Brands
Sratere] QIE{E &, 2017.04

Q2. A F2 82 5= oiHqUrt?

ALUARL T2 A F2 UEE o™t HO ™A T7 EH 222
Ao = 7t HOEE

AL £USEYH Professional Coffee Service

SERLeLO| QIE{H =, 2017.04

"HAS Ef 7|Q0IM RES OIS & 2AMSO HelE TOfstD Qlck
Z2 fE OFES 22101 ', TMXO|Z #UOPHOR HES LE
st Qlct

S| Kvadrat
SHFREQEO| QIE{E i, 2017.04

AE AR AR EE 22100 YR HES YESIT UOH Lavazzas
AH-E5t0] HiE| AEHS dst7| & gt

70 SEAx|| Coffee Brands

QIE{E i, 2017.04
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METRO

AyEHE 19924 19644
32k 3,151%F (20154) oF 29t FH(20161)
= 4421 =2 (20154) 3169 =2{0124)

51 3,3002+F =a{(20154) -

88711(2016'd 7|E)
!

o)
ofm
(1)

of
(1)
o|=2
10 | M
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2,9547}(2016H)
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20014

CF 2,800 (20154)

19

F 262 =H2{(20164)
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- 20173 127| 02
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H 6.1

DIXY(5to|I{OFZl, M o)

OAMKCMKM Dy Gompe 20169 71F 26667ke) A, 116749 siwizl, 4074)

Simply. Noarby. Neighbouriy

: DIXY O HE

SloldrlES WA Aol Fa AEaW gA F shiel F=

grlote] T A 271 92 2 Zeidaeis Ao skl =

£H|Z[ot0| A5 g5t
Bolshaya Ochakovskaya Street, 47A, Building 1 Moscow, 119361

+7-800-333-02-01

DIXY Group, 2{A|O} #|uHS|- A0 3t =
2017'@ 22 Dixy Group2 2{A|OF A& 2|ef 2 AlOF £01Y HSI(ACORT) 7
g2 ZME AZ olF I° AU S5 dHMA A0 LA U S5 A

284S =01 HEEE HF2 HES A 0 2 + Us AR HYH

=2 -

o 1

At HELE 2
DIXY&= Dlxy Club©

£2| : Dixy Russia(www.dixy.ru)
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METROE 5] Ad) ¢ 54} 21 Metro AG7H €98l gl =] 4z
Aplzs - ) QA FE RY AT oAlel B Rolmelzle] AR
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Russia, Moscow, str. Skladochnaya 1, stroenie.1

o N
L @
H
>
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o

+7-395-278-45-00

B{A|OF £E-LHZ|S D4 B

Metroe &A|OF =ZZX[H0f| 87008 F2f, H&EAIHO| 2,300% F2E FARSIA
Ofgs S8 2fAoF W D459 §FEE =Y Y. £ Metro Group

= —

WA A0 |G WOl OfyS o =2 A

zd =

=] =3

22= A5 CEOE QUE2 LA SAlmel ol
iy

2

=

£%| : Metro(www.metro-cc.ru)
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O’Key

\@ OKE" O’ Key rmlEE 2001d A=l 20029 5¢ AEsH=R=23St

Petersburg) A<l A iy vlEE &% 2009 FE2x=mtol|A A<l

FHo] mge eEson] 20161 71EeR Aok vl TIHe] vigE
G

H 63 :0Key 1Y HE

A5 of5te| A 45E EfY
105066, MockBa, yn. HmxHas KpacHocenbckas, 39 ctp.1, 6 atax

+7-495-663-66-77

O’Key Group< 20178 1&7| O
CiHl 0.5% =7fgh. 20174 O
At +8 7|28 HOR WY

S o

#ol 7= g ALY 4HE 2%

OKey DFE QI 71= 0| A| 500007 QIE{Y 4HES 2Fsto] 2E A
MBS 2O 50% 712 F we b QUE{UOR JOIH F HiE M)
Zoz YUY 4 US Aol Ir5g

c 1 ¢espans 2017 ropa
B Marasunax O'KEN Np1HUMaoTCA
TONBbKO HOBbIE I(aprl O KEHA

Kaptsi O'KEW cTaporo o6pasua He npuHWUMateTcs!
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£2] M1 (www.customs.go.kr)
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16. TradeNAVI www.tradenavi.or.kr

17. Russia Focus russiafocus.co.kr
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