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JIEAIS 20194, EU 1.9% OHE X AHIAK J|X QX MU

nggE e, 2H 7t E S0l e W 2, 228 F7[2=0 E

TEIZX
o (AAE) X SFSEN| 7|2 20194 6.6%=2 FMECHH| 0.1% 24 Fat
o (L=p) 7|EEX D22 Y 7HAAS ZOHO| WHE LHsH7| Y
e (29 2Z2Y F7|3E Y W 2ofof IHE &2/ St K& dd
=< AL
Q0|+ AX AQISTIO| RTX QB AIISAl MT
o MOUAMEH XE QT 4K} MAEY HE AL ICT SE7|&2ME, 2244HY,
oIH3 8 CIXE 82 20F s =9 2|
e SE FoT 4K MYUEHZ HIT HMOZ FF F: MEHMOZ HEY 7|8H0|
Aot 5, ZTEtA O|Er 2|0, A H A
[ 93 T3 43t MIs HY |
=Y Industrie 4.0 ADIEMEZ|(25, M|, 3D T2IE 5), ADfEAH|A
oA Industrie du Futur | ®7|KS X}, EIEtziMet 17| S 1L, 22419, BIG0|E, ADIEDZ|E
0|Ef2[0t Industria 4.0 252 3D n2lg S AISY0]M, AFHQIEL F2RE, AO|H Ot
ALl Produktion 2030 ZEMA, BIHI0|E, 2R
A2 KOTRA fREXg=E
byl A
MX|2A EU, ®EDH= J1R =2 £=0| ‘AN-MA BSH
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rE
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201949 EU 3| {= 25 EYAZE Mat 2018H0] 0|0 33 A% M /= EHA
HAE HI(=EL(1.8%), S=(1.2%), 22t=(3.7%), 2 0HL|0FH(3.8%), AL Q1(2.2%),
dA2|A(2.0%) )

=28 47250 ME 53X
(20184 1~92 7|F, EUQ| ==
7| CHH|, WTA)

AAES 57%2(2018WE) 2009 3 0|Z %M K| 7|2, X|& 5}EHA|

LAl 2|50 O2 4H|, JHEX =0 HE
(111.6%)0F +=UH(113.2%) & S7HFE 5

HYLE, 0|22 FHEY S ZA1-3H =4 d S0 WE U BI1ER

glA3 WE
QZ-EU 2 B MY Ot ZHAY XSO R YO Y3t EXF L 91% Ths A
(ZO|X|3 AEKX|H, XHit 450090 R 2 = O™ LH(2018. 9. 18), HSBC, JPE

7 S BE 0N EUXIY 2M F)

(29 %)
GDP A%IS EU 28 0.3 1.8 3 2.0 2.4 2.1 1.9
°c QEE -0.3 1.4 9 1.9 2.4 2.1 1.9
A2 EU 39 ZHEYE A (2018E 118 LHX|)
[ 23 GDP HEE Hs}]
(91 %)
Graph I.1: Real GDP, curo area :
15 r q0-q% index, 2010=100 EU28 1.8 2:3 2.0 24 251 1.9

0.0

SEE HYA
184, 194 ™

L7 KREE 1.4 2.1 1:9 2.4 2.1 1:9

| 115 kS
L =Y 22 | 1.7 2.2 2.2 1.7 1.8
. , - oA 1.0 | 1.1 1.2 2.2 1.7 1.6
: = 29 | 23 1.8 1.7 1:3 1.2
o|g=jor [ 0.1 | 0.9 1.1 1.6 1.1 1.2

15 16 17 18 19 20 Bac 3.3 3.8 3.1 4.8 4.8 3.7
GDP growth rate (lhs) i‘"i 27 53 25 43 30 29
GDP (quantedy), Index () g2l | 42 | 35 | 23 | 41 | 43 | 34

e (i DP (annual), index (rhs)

4 108
A2 1.4 3.6 3.2 3.0 2.6 2.2
Jdeg|a 07 | -04 | -0.2 1.5 2.0 2.0

=opdot | 34 [ 39 | 48 [ 73 | 36 | 38

=@ EU TS ZHEYEM(20183 118 EH)

B =X 2019 M AR FIEH2E-S 2 (KOTRA) 4 famnet
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2I2(4%)). B +YTL 165000502 HAIHY F 792 KX

== XXt 2
20179 4E Ol Qle MEl= sl THSEA7|7F =OIX| A Y4tEfo] Zagth
2018 A== <F 2H{ QI

— A ol X p9o|=

W = 730IHE A0t &Y = 49 E XH
OlZZ|ot= REL 7t H2 Lol HiE dist= =71, 2017HE 7|&Ee =
O|EZ|OfLY Al TpY 4 AHZF2 10,009,000= 0| Hj= 738,000 A.(4%)
WAtERol oF 1/38 =5t A2 0{(2977,000&) Hi= ==t T 42((138,000
=)2 A5 A

p S MM I MM = =F 2018

PRODUCTION IMPORTS EXPORTS

VOLUME (‘000 tonnes)

FRESH FRUIT® 2015 2016 2017 2018p RES“ FRUIT 2 1 20

Apples o7 1033 597 1089 Bananas 1399 143 1418 1257 A:“fg“s N o e e

Strawberries 173 143 135 144 Apples 549 520 629 582 On?nges 36 32 28 31

plum : 8 : 6 Watermelons 368 401 12 498 Table Grapes 2 28 23 28

Pears 43 35 23 47 Oranges 487 490 462 480 Other 2 25 200 21

Sweet Cherries 31 29 17 41 Easy Peelers 402 414 380 365 TOTAL 781 715 694 557

Sour Cherries 17 16 8 19 blefocane 20 20 0

Blueberries 12 1 14 16

Currants 14 14 12 15 Fineapples 44 0 48 03

Mirabelle Plums 5 4 3 6 Nectarines 187 172 183 148

Other 12 1 1 9 Other 1301 1332 1449 1371 * = X: FRUITLOGISTICA2019.

TOTAL 1327 1334 847 1447 [l ToTAL 5332 5387 558 5333 EUROPEAN STATISTICS HANDBOOK

p OI=diOr MM W2 & =@ +=F 2018

PRODUCTION IMPORTS EXPORTS

FRESH FRUIT 2005 2016 2017 2018p | FRESH FRUIT 2015 2016 2017 2018p
Apples 2280 2272 1704 2200  Bananas 69 72 755 800  Apples 104 100 9% 500
Oranges 1668 1592 1536 1,782 Pineapples 139 141 164 182 Table Grapes 462 474 502 520

i arve Y Qa7 Q26 Oranges 217 137 232 159 fuife 212 299 279
Lemons 115 104 122 17 Pears 148 150 138 196

o0 0 3 0 0 Qthers 752 722 744 743 es rines
Nectarines 736 657 688 580 TOTAL 1902 1816 2037 2,001 Oranges 120 152 m 141
Peaches ? 589 536 588 498 Easy Peelers 79 88 94 74t
Easy Peelers 752 698 650 486 Lemons 41 46 47 45
Kiwifruit 575 452 369 435 Plums 47 59 56 31
Others 1685 1,704 1754 1710 Others 334 416 525 525
TOTAL 10,448 10,056 10,009 9,975 TOTAL 2952 3060 2,977 2514

5 famnet



I — A 1| = AO o
—o= = 1303 E MWASLL =it 5 =HAH0l 1S
20178 J|Z=02 mEtAL] AlM 0t AAIEES 3229 000EC 2 11 = Hj&=
133,000 & KHX|StLL AZ(6%)
QU EZ2S HH H J SOt X|SX™OZ HLILFZ| 74EF Qto| Qg1 Qlom,
Hi= = &5 79/& 2o {IXISHK] 5t A&
P = = 205 E MADL =0t = oY E KX
P) - {0 OW TTA =2 & =
=2 A=l b WAMEO| dOjEe = A2 IUtE, EUS7t 5 1298 AHX|
g 2017HE 71E G A Mot MAZER2 419,000F(Hi= 25,0008)2 2
|03t +X|2 29, 0|0 Woh Tt 42 A 1% 84,013 000E)
0| & Hf= 133000222 +=UE= T 9% E XHX[&
p TFA MM P WA =Y £ 2018
PRODUCTION IMPORTS EXPORTS
FRESH FRUIT ? 2015 2016 2017 2018p e PR
Apples 1674 1515 1424 1477 Einenas 599 572 690 77 2015 2016 2017 2018p
Bananas 283 201 184 250 Oranges 492 512 sI7 495 Apples 6l0 565 54 438
Melons 278 252 280 245 Clementines 352 37 355 351  Bananas 287 255 251 243
Plums? 165 216 21 170 ::tl:"“ehns 150 18 188 2‘;0 Oranges 4 46 46 39
= ns w5 14 180 16l :
nricots 52 6 57 2 Melons 48 44 43 38
[Pt 1561 TS LARRS] s v 0 7
Peaches 120 113 122 108 AVOCBdOS 117 135 146 155
Nectarines 97 94 100 By ioiEs L0 1153 L6 1ug  Otfhers L
Kiwiruit 7 & 58 Y oL 3151 3,256 3,416 3,408 [l TOTAL 1352 1228 1224 1023
Peele 29 40 42 40
e 48 sS4 s 510 * Z£X: FRUITLOGISTICA2019.
= T EUROPEAN STATISTICS HANDBOOK
> AH A}
O -
PRODU
T
2015 2016 2017 201p Rpyeesen 2 % 50 6
Apples 243 244 206 220 Bananas 1,152 1211 1,235 1210 Oranges 29 30 31 35
awberri , g Apples 413 382 525 520  Apples 20 17 26 20
Melons 269 301 306 320  Other 49 4 6l 65
Pe 25 27 25 21
aE Easy Peelers 07 317 289 300
Raspberries 17 16 17 16 Oranges 286 202 287 200
gtad“””“"ts L 2 B ¥ phle Grapes %8 25 2271 200
bills L g 5 8 Pineapples 1“4 M8 168 165
Cherries 5 2 6 5 40 4 &0
Other Soft Fruit 9 8 11 10
Other 4 5 4 5 ot - = - y
TOTAL 444 443 419 424
6 ramnet



Dol IHE sS4 AIE, &9 51 IHE0l 222! IHEQ| 75%
S AZE AT 013 FRE % 18359 822, omatel oEo| A
Of=<Ho| 2F 90%Q! 1,651 S X}IX|&t.

S35| Edeka 18, Rewe 181 22 H 91 #HOH 42 574 7| 20|
£ om0l AEE RE HZ Y| 75%S XX,

S AH|RHE MO|OIA 22102 S HE 0N ES NSHoE 57t
St UXIB AREC Y2 HIAEE ME0| b 2=l FojELT}
£70 LEHE (R Eatel 89%, 2291 11%).

omatolo] F RYUAME S3| LT oIN RojH|F0| 52 Hol A
o= 248, M 2500 A047| B 259/ oo SU|Rol 547t 91K
st Q.

> 20189 = S 204712 TOP 6

TOP

Rang | Unternehmen Umsatz 2017
in Millionen Euro
1| Edcka-Gruppe |s7068
Edeka-Regionalgesellschaften 41929
Netto 14473
Sonstige Geschiftsfelder 663
2 | Rewe-Gruppe |a2.493+
Rewe-Konzern 39.485*
Vollsortiment 23.804°
Penny 8119*
Sonstige Geschiftsfelder 7562
Rewe Dortmund 3.008"
3 | Schwarz-Gruppe |3sso00r
Lidl 23430"
Kaufland 15.070*
4| Aldi-Gruppe” |29.550°
Aldi Sod 16.400"
Aldi Nord 13.150*
5| Mctro-Gruppe |13.623*
Real 8an*
Metro C&C $234°
Rungis express 117*
6 | Lekkerland |9:200°

* =X : Lebensmittel Praxis / Trade Dimensions

7 ramnet
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103%E XX/ 0= SU(13%), BR(12%), THA(L1%)0] 0[0f 4Ty

2 AlEY

aziLt oztalo §
£xo= oIt 2
atof S0f7hs YUK
O|EfZ|Of 7|22 2= COOP, CONAD, SELEXZ} 7}%& CHEXNOI SEH K
(37} SEUO| AIHHSE 35%)

2017 ZXO[= LhHO| FFM O SOHAMBM(HELHH| 2.6% S7h O
2

> 0|E20t S 10l FSY X H[E

COOP ITALIA 15,0

CONAD 13,7

SELEX 9,4
ESSELUNGA 8,7

GRUPPO AUCHAN T2
GRUPPO CARREFOUR 6,2

SiGMA h 34

GRUPPO PAM _ 8,1

FINIPER _ 2,8 Fonte: AC Nielsen — gennaio 2015

A12%: AC Nielsen, Federdistribuzione

* ZX: FRUITLOGISTICA2018. EUROPEAN STATISTICS HANDBOOK
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2013

2014

2015

2016

155.6

177.7

192.0

200.0

03

02

9.2

96

5.0

168.0

156.5

1374

3381

3635

3654

=X: KOTRA

=X 92aL|H
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. EUS 3320|120 0]0f sH=o| 30 MAACH(18. 1
. (£3) UL, 928} 7HK MEHE Q8 220U HHHOR 0.4% A Z7}

41792 7|2
¢ (3R RIHS IO T2 AR YT B0 R 10.7% S7ke 4699 2y
7|2

. ($X]) 2012 HE Hx} 7|2 FO|L}, EUS| H7|S|2 02 MAIELS X|& AN

=Q0|# AHITH, AZ2, ITHI SHM HOESS 2)1W A SEHE Ho|U
21 AIZR ()| AMAIZS ‘HAE Ot E=T|

> 2017~184([98) HRE 24 A= 531 S5 U+

21 21 20 20 ‘
59m 1 4
5—5
1
<&
|g5% T g’L & P @‘* SN O ,‘\&" 2
NN % %’i & °>‘?y & &
%

FMTI 459 712 20571 25 =&
Az RFHYE K-Stat SHX| 718 KOTRA REXYER 24
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=20

A
'I'Eg

10JH=

AL
LI}

SlndSMATHMIER)C YRE APHRESE B2 &
« ot=o 7E U TUAY BRE2 2.6%, Fo o= MY H| X2 Hra
« RO ST MY W UMY HRE EU2.6%(Z521.0%, HZA 1.7% )
vs. B3 9.9%, 0|2 3.1%, Y24.1% (WTA, 2017)
O]=, U&=, ASEAN, EU) 22| 27|9

B 0

o=l 5 ==Y S(EF.
TZHS0| g Z2 A

maoz x7| M| K WRHE AS0| oS AR

2018 FEZt EA 20194 NAAE XEHEOf ostH FEA|EO| CHaY
‘He™ ooz X7| TR0 o2 AIZ S 2 ol (166p)

SEIMAZ JIE 5 &9 10010l FE2 0IE = 8138
(T © &3HE)
e A
&4 - 5 43
1 Ue 2,085.2 YR 1,71100 Y& 1,740.9
2 == 1,359.7 == 1,1025( &= 1,233.0
3 0|2 1,025.3 o)1= 8255 o= 870.7
4 HEY 4809 HEY 390.1 HEY 470.9
5 UAE 4483 UAE 3725 23 350.5
6 B2 4222 =2 343.6 g2 345.4
7 232 392.5 23 312.2 [3oF 310.4
8 el 376.8 4o+ 305.2| Q1= A|O} 192.3
9 | QIEL4A|0t 194.1| QI A|Ot 166.1] 2{A|0t 185.9
0| == 1868 =3 153.3] UAE 158.2
KRR 20184 108 sETMAME =258 X 84
— [ 27ra 38 +2ES(-A71D) |
O W B ER) 40 130 (3 13 437, [EEF) 71, 851, PR R1, 401, (ZR) 42 2221
O PB4, (@D B, N7, (D N, 2108 (AP 407, 1977, QWtE 418 5147
O 0 2 (DR, 1297, (83 612 917, B 415 271, (HIAZ) 248 1801, (QWiR 215 =207
O WEY : (Y¥A]) 332, 457, (88) 249, 481, (R7)) 203, 2597.1 1, (3fM) 127, 1041
O B 2 (™AD 926, 281, (Z) 792 1421, (2 167, 208, (288) 54 %81, (F7) 47, 1281
O 8 B e 03, 2214 (M3 04 777, (QRR) 247, 6341, (F7) 134 251, &9 115 1201
< O OF : (7)) 75, 249, (22 169, O0, (QXHR) 166, 981, (H) 158, 207, FILZAE) 139, 225
O Y FEAE B0 236 (38) N0, 24687, (3f 152 887, (1) 48, 224 (Z) 40 274
< U AE - (381318 2611, B 30 263 (IR 22 2163 FEEAE 21, 2331, (B2 15 031
< A0 - GRS 34 1787, (D 142, 204 (88) 125 1987, OEYA &3 2210 (3 50 2481

13 ramnet



sEaun ZEUImOR dm InEe dun duns B
omAx =2, EEC, ANIQL A, 012cl0L &0, dd1A” =M
2101 = @900 & 28 %
am 20154 2016(A) 20174(B) SUE(B/A
32 29 2 =29 2 =4 8 34
A 158,144| 335,707| 169,647 | 422,638| 199,607 460,528 177 9.0
1. OIAHE 988| 24,875 751| 90,502 911 122,841 213 35.7
2. Hl‘éuéE 53.017l ...... 7 é.974 _43_814 81':’,46 44,279 86.501”“ 1 o _63_
3. 2 14.358| 30455 15610 32416 21249 42602 361 317
4. =Y 7,487 42924 m8.682 42.9"71“ 9,851 41,200 13.5 M N4
5 BTL 13,238 16,790 ”-‘I“8.325 23.8.‘.I7_ 25,403| 30,361 38.6 27.5
6. AHQI 13,101l 20,827 _18964 22461_ 23,927| 22,645 N 26.2 o _08_
7. oYA 1.217| 14076 0241 18075 18804| 21603 1045 200
8. o[gt2io} a517| 11497| 6455 15513 7683 15684 100 14
9. @0 3,845 10,479 u7,153 15,019 5,663 13.235““ A20.8 A11.9
10, 22)A 42| ma424) 6067 34722) 3989 125710 a%a| r638
* At 20178 SESMME +EYUSE A S
29 HIESE0 &= RdUd SEXMUAE S TOPS MS0l HAY 294
RS BUEEE Medua aX an s
o A= [=Rmi=]
22579 +=5¢ (Co: £ ) FETOPS (THel: &, HE, %)
+E +9 20174 20184
|E
e 2o e 2 xR e 2o %8 2y CL]
2019 3.791 8,833 25.164 42638 SUZA- 27.416 43888 | ZpZH- 22,017 36.203
2018 51.716 96,089 248964 |  465.837 A50E{A 1,784 6.857 | ASOIHA 2.146 8.692
2017 45,421 100.217 299,645 443,358 3| 289 6.204 | ZIEFCHA--- 289 5.800
2016 44,460 88688  247.504 | 334269 2 1.174 4,662 2 1.437 5.746
2015 53.851 86.492 170.557 316.086 JIELS=2 5.435 3.772 23] 197 4.159
% 712 :2019.018 (U= GlOJElE CHS sl 2823 YS9 HS0| U 4+ YsUCh) * b2 2 http://www.kati.net
14 ramnet



AL
20l &
o 23, SSEHARE, 2, 7IEHSR, YK, 7|6 DAE £EY
o AM MBS EAENN HOtE = 83
I 5 52 o & um) TETOPS (chel: & HE, %)
+E 29 20174 20184
He
¢ =94 1 3% 5 ¢ =4 5 x4 =94
2019 2,970 7.817 3,785 22,810 2jo1 2,276 9,196 | ZpIRA|--- 11,361 12,555
2018 27.622 64.336 48.443 316.964 EA 5.793 6.354 2 2,558 10.677
2017 21,874 51.772 53.875 317.467 | 253 5.806 U 233 5.599
2016 16,569 43,228 60.308 296,419 7[Els=2 4,309 3.291 | Z|EHIRAE} 964 3,512
2015 15,139 37.736 111.440 330.692 Uz 712 2686 ZIERRE 3.784 3.046
* XF2 2 http://www .Kkati.net
ol A — O x< IX X
49 20 &= Ut sSESMAE Z TOPS
= ol SYRNARE, 4, 2tH, &X|, "etE 7| et TtAE +=F Y
= = MM HES 2AEAN HotE = 8lE
2 579 =5 e £ ng) TETOPS (TH9l: E, HE, %)
45 29 20174 20184
de
29 =90 2% o ) o =0 e 2% =
2019 960 4277 39,790 84.196 EpRA]- 1.447 20517 | Zpt2A-- 2.113 28.126
2018 13.796 67.391 420.221 936.259 r] 269 6.951 4 3N 6.881
2017 10.462 52.483 411.646 952.554 2jat 1,060 3.860 2pa 1.598 5.946
2016 9.535 50.952 356.189 767.949 3| 102 1.955 23| 126 2.335
2015 8.259 49,688 318.186 712.350 Aale| 69 1.733| 7|EpRAE} 1.011 1.931
* XAFE Y http://www kati.net
15 ramnet
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o == AZXCI-= O = ==
5 SHCE +E5H= felut sE=4UASE = TOPS
=gl s 2YXZMARE, ALZME, 7|Et2R, 2tH, 4 =&Y
=SCc— . MM HES 2 AE0M ROt £ Qe
ill___l 57“|'|ﬂ ¢§ﬂ (L—_‘_], % :j%) #‘; TOP 5 (F_l-_?_l %. ﬁ%’ %)
45 4o 20174 20184
T
3y 3 2y 3 zg 3y 3 Eg 39 24
2019 2.038 2.676 6.040 7.690 Btz 13.095 14,772 | Egt2A-- 10.719 14.336
2018 24,449 33.488 49,102 69.402 o ZHE 720 6.818 HOZAE 870 7.954
2017 25.495 31.276 41.500 79.713 e 10.875 6592| 7ZIERRR 10.980 6.873
2016 18,346 24,424 31,210 61.277 2 162 775 2t 223 1,115
2015 13.271 17.439 27.454 60.020 z 39 722 FL 34 1.070
* XFE 2l hitp://www.kati.net
A — O =< X X
6% AHOI0 +=&kl= f2Udt sESMAME 3 TOPS
AT Ol o X, EYUXZMAMEE, HIX|E, 7IEIE R, LY =FY
A 91 . AH HES 2|AE0M Zot2 5 g2
3257 +5¢ co £ sy TETOPS (SHQl: E, HE, %)
(Tl &, d8)
22 ] 20174 20184
(€]
Y =29 3 1 o 2= Y o 25 Y =4
2019 1.804 2,181 25.795 66.105 2 11,915 34394 | EpRA| 20,517 16.332
2018 32,194 48367 217.392  563.202 EpRA 17.631 13,067 23 4,490 14,469
2017 37.760 67.146 188,310 436,342 HR|2} 964 5.640 2|2t 468 2721
2016 27.879 51.878 168.437 379.089 JElg= 2.982 2.463 230 346 2.288
2015 18.216 37.323 145,749 361,701 230 513 2.259 ERS= 2.197 1.711

* XAFE Y http://www kati.net
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DZAN $EEE LaLE} STSAAE 5 T0PS

A, sS=MARE, 4, A0, 23, Jt2|H| =0 DtAE +F Y

n it O AL o -
—o— U HMEFS 2| 2E0M HotE 5 BlS
A ol AL
HI25MA == (S £ 1e) +ETOPS (THel: &, M2, %)
+E 24 20174 20184
(SIS
Y 2% Y off =5 Y =9 8 3 =294

2019 2.174 6.752 13.558 55,185 2kx| 3,329 49,951 23] 3.143 45712
2018 22,137 79.191 168,694 618.682 EpEA- 9,634 8.718 | =pi=A|- 14,242 13.085
2017 23.781 84.414 235,519 540.632 2 230 5.233 Fl] 180 3.669
2016 12.955 65.610 301.496 483,478 Aof 371 2.769 213 723 3.109
2015 15,387 59,964 406,266 503,472 21 400 1,546 | 212812 137 1,365

* XFE 2l hitp://www.kati.net

8%
0110}

OIE'EIOIOII Ehl= 2dUd S8MAF 5 TOPS

AHK|, §6+7<X1|M§a, 7|Et0j &, ZHF, O|/AN
MM HEL 2|AENA &otE = Ql2

IT A=
G, O T O

ol. | — R
22 57 45 o uw) TETOPS (@5 & B8
*5 4 20174 20184
1=
Y 2% -1 =% 25 g = =5 Y 2%

2019 1.121 5.868 13.347 61.654 243 7.028 39.598 2| 41 32.645

2018 15.217 59.603 139.480  683.314 EZpRA- 3.047 5.614 | ZRZEA- 4,080 8.279

2017 16,441 61,744 138954  538.136 7|EfoIF 1,009 2,789 | ZIEIIR 580 1,842

2016 13.410 54,173 122,814 482,356 s 1,546 1,919 z 246 1.822

2015 10.472 36593  103.609  436.739 o|FAHE 499 1.672 Zz 1.634 1.743

* XAFE Y http://www kati.net
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Lidl

=g H7EEE

https://www.lidl.de/
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Schwarz GruppeOj Al Y
St e ADHYH 2

19304 4 &

REWE

REWE Group

o
£

it
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l

http://www.rewe-group.com

578 R 2(20174)

THE[D =0, REWE

ary= DA, S Q120

Q| x|t 1000m2 F 2 9|
-

20

ALDI

ALDI Nord & Sud

ALDI Nord : & of Al
ALDI Sud : =< Zg}¢

http://www.aldi.de

6369 F2(2017H)

ALDINord®} ALDI Sud 2742]

, S UL & 1,6007H
ol ofE2 eFstn US

THolt Qon, KflA B
AT OfER |2 e
RiZo| 2 xpH = e



__I.I.
=
—

ou 2

—xC >T

12 2

0% x

COOP

Coop Italia

O[EZZ|0} 7hatd| 7|2 L=

https://www.e-coop.it

1459 R 2(2016'4)

HEHO| 4(1,000m=0|35}),
7|242 2,000~2,500m?
o f=

CONAD

CONAD (Consorzio Nazionale
Dettaglianti)

O|Ez2|of, Z2LF

https://www.conad.it/

1309 | 2(20174)

O[Etz|ot B2 22 L0 ZALE
T on g7l A0 HE
Zoo 2 - UAS
196214 M 2I%|0f O|Er 2|0}
FYo M7 fEYUS =T
FESHO|IH, 2 3T
HEE ERst1 US

o, XA Fof AS KA,

21

Todis

Todis

O|EfZ|Of, Im|Ot 20t

https://www.todis.it/

799 2(20174)

199410 Topdi2 A& =|RACH}
199914 XY Q| Todis 2 HZAE
CHed 4042 A

S{XY 2F 250712 MEQ}
1007He] AGAZE A=

AFHQ EXE WY Y1

-

= A
20144 glo| = = 2|0/ A
HMES A% Aol EEY
Z0p 0§ M ZHRIoH B R=9]
87 17z 2ol Mg &F
FH3RE SO o =2
YENA DE2A EF7e



i J1H 2 KGY 1.4~2.998F (1,800~4,0009) HI0ILAEHIQ

Lidl2 B 1kgS 149922 TOfe|n U

REWEE 1kgQ 1.69~2.999 22 7t70| &0 Qlom, 50090 279820
bio &= FH|E[H U5

EDEKAE B# 1kgT 169922 Tojz|n U
NETTOE 1kg & 1.59R 22 Tojez|n 9l (tga;yg)
ALDIE= 1kg% 139R 2 ~ 169322 MY

R 7|5 ME0OjEQl BIO COMPANYO| A= 500kg & 279922 THjE| 1 US




A B 712 KGE 1.79~3.78F (3,000~4,500H)
= Todise 1kgZh 1.79 ~ 3299 22 THE| 1 QS
=  COOPL 1kggt 22892 FONE|D YS
= EATALYE 1kgZt 258922 MHAE|O )2
=  CARREFOURE 1kggt 2.28~2.582| HQI0| A THOfE| 1 QS
= CONADE 1lkg%h 3.29~370R22 CiA &2

p 0IE2I0t £S5 IHE J1H XAl
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FRUIT LOGISTICA HI2o| & &

e QEO| HEXNO ANSME OB Yl
=  FRUIT LOGISTICAE AMM 1t S XA, S 7| s4t=

—
& B2B 2 E=Y

= Jf%| F7|= 1H0|0, Messe Berlin GmbH(H| £ 2!
=)

= EEs]

Award)7} CHEX Q| O|HIE Q!

Future Lab

=
2 T g0 MAIZH, S5 Al Hholof, Fato

= S0l =l
* 20199 HH3|E 1300174, 3,20070 2| T A| K| 2t 78,0000] H o)
2t

= CtYst Hjo|HEES TIHstH 1 & FLIA(Fruit Logistica Innovation

FRUIT
LOGISTICA

VAcedmm  Africa | Afrika
I Americas | Amerika
I Asia | Asien
. |H International | International
Machinery & Technology | Maschinen & Technik

C | Mittel 13nder

Fresh Produce Forum

Central & Northern Europe | Mittel- & Nordeuropa

Event Prog | Rahmenprog!

Exhibitor Service / Business Center

%

26

Entrance CityCube Berlin: Halls 8, 7-11

Eingang CityCube Berlin: Hallen 8, 7-11

North Entrance: Halls 18-24 | Eingang Nord: Hallen 18-24
South Entrance: Halls 1-6, 25-26

Eingang $0d: Hallen 1-6, 25-26

Entrance 9: Halls 8-11 | Eingang 9: Hallen 8-11

Entrance 25/26 | Eingang 25/26

@  Shuttle Service Airport Flughafen Schonefeld / Tegel
Hotel Bus Shuttle

QOGO Fairg Shuttle | Gelandeshutt
B rarking | Parkplatze

famnet
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ARKADIA = =7t: =M=
e UR 0P A

« HIOIH™ : Juan Francisco Abellaneda
« RSEZ MM IHIFZ0= AHQ! HHOI0]
-  BHIOIX| : https://www.arkadiaeuropa.com

38 LAIIHE H 3
M 03~04RE Hle
> =it iRt X &= IS

Home  Company  Services Products Quality and Traceability ~ Trade Delegations t 1 ontact

Products

To supply our Customers we have our own production and also that of collaborators, the combination of which gives us more than 5,000 Ha. We, and the
collaborators, share the same passion for producing crops with special care and respect for the environment and, in addition, guarantees us the programming
and constant supply.

&0 P el i T -

Salads Tomatoes Vegetables Citrus F:uns Aromatics

ol

28 ramnet
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2019 Primafruit Ltd

o1
o
H : Filippo
=
=l
A

i

- 7S - wa0pEiIE HHOl= a1k
1208 waitrose 2lHIY IIEHY
-  ZHIOIXI : http://primafruit.co.uk/

Home About Us Our Products
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Operations Blog Contact Us Jobs with Us

Delivering quality, fresh fruit

Primafruit is a leading name in the fresh produce industry, specialising in the
sourcing and supply of fresh fruit to the UK market. Our team is proud to work
with some of Britain’s best-known retailers and foodservice customers, delivering
consistently great quality, fresh fruit, whatever the time of year. It is a complex
business, and it’s the core of what we do.

Working from our Evesham headquarters and from our Ripening Centre at Bishop’s Stortford, we source the
best available fruit, seeking out suppliers from around the world who can grow and harvest just what we're
looking for. Relationships often stretch across a great many years, during which we work closely with growers
to fulfil our customer orders and provide shoppers in the UK with fruit theyll love. Our aim is to develop
mutually beneficial relationships, focused on business growth and success for all parties; our customers, our
growers, our packing partners, and for Primafruit.

Primafruit is part of

Latest Blogs ruu sio-

It's so important to
Primafruit and our

| growers that we produce
e great tasting fruit, but
(AP that it's grown in a way
that's kind MORE>

Would you know how to spot modern
slavery in a business? Would you
know what to look for? What do you
do if MORE>

There were howls of
laughter at Prima HQ this
moming when photos
emerged of our intrepid
10-strong Wolf Run team
MORE>

0 were in

—— Primafruit is dedicated to

serving Waitrose as its
retail customer. Our team
needs to live and breathe
all things Waitrose if

we're to MORE>

We're lucky enough to
A5 work with pmd?:gs that
don't only taste great —
they can also do great
oo things for the
communities where MORE>

You may have heard
our news about a new
long-term partnership
with Waitrose. We've
seen a significant

[
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« 2]} : IAZ0LEIO}
« HIOI{Y : IVAN SULOG
- RS4=  =Eo QA i ZaC= Ti{ di0l0

« ZMI0IX] : http://www.exotic-king.com/

Naslovna Novosti Onama Recepli Katalog proizvoda Otkup vocaipovrca Sjemeisadnice Rawisuperfood Kontakt W

@ SULOGd oo, Krapinska 12
10298 Bistra, Hrvatska v |

er food

E

Jalapeno chilly
paprika

Karela - gorka
dinja

Tamarind

N Tamarindus indica il Tamarind je
mahunarka iz obitelji
Fabaceae, porijeklom iz Afrike.

[
¥ Jalapeno je topla zelena paprika
i Srednje Amerike, veligine 5-9 cm..

Azijska tresnja, vilo omilieno vode
g u Kini gdje se inace i uzgaja vet
preko 4000 godina

Gorka dinja ili buéa je iz porodice
Cucurbitaceae biljka je koja raste u
tropskim podrudjima.

Pitahava - crvena &

30 ramnet
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« HIOIOY : brian Myrick
. SEAHS . [IEE XN JIX|I YL 2YE XIoH

TTOoO O -1 p— e | —dHLlL O

« ZHO0]X] : http://www.commissaries.com/
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V@E « HIOIOIY : YEN LE
%{::::;e‘y - SSZEZ :0IAO0I SEUIM HIHFE A A0

S8 010 ool wd
- ZHOIXI] : http://www.vegandfood.com/

Sl A= OIAIOF A=
AMZ HHFE U=
SE0HIM EHOIH OLAICHA|
> Ot AM QA

+420775222228 info@vegandfood com LOGIN | REGISTRATION

VEGGle enter your search term... O CART: €0

ASIAN FOOD
<
e

ABOUT VEGGIE FRUIT FRESH HERB FRESH VEGETABLES FRESH FRUITS CONTACT US CONTACTS

FRESH FRUITS

FRESH FRUITS, PAGE 2

FACEBOOK
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=290 HHo|of

+ b =20l
- HIO0I0IS : arno
Bakchuset * SEBE HIOHAZ AT A4
« ZHIOIXI : https://www.bakehuset.no/

(®)
sek QA Om oss
Bakehuyet

SORTIMENT KORM OG KOSTHOLD KVALITET OG MILJ@ OPPSKRIFTER

< Startsiden

VART SORTIMENT

BR@D

Vi baker et bredt utvalg bredserier og lokale favoritter til din
butikk.

SMABAKST

Enkelt nar du er pa farten! Grove smavarer til lunsjen - eller noe
godt til kaffen?
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- HIOIO{Y : Andrea

- 738z 3= UERS W& WQH

« ZHOIX] : http://www.fesa.co.uk/

QEA HHE 30t US
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Exotic, Top and Stone Frwt

We don't just specialise in the corsp d lswef ll
duty to develop the offer for er and ers:)
we grow and supply a ra g ofseasonlpodcr

(Cmore ) (_view supply chain map )



o HJ}:OTEA

- HIOIO{H : Alice, Alex
e SEZAZ :OTANAM LI I QA NI
AAE B0l Old US

"ANGEBOT
Nashi-Birne

2495

Karton S5kg

; ASROPA 45002 SAND (ASIAN) PEAR 8 COUNT (12337)

 NasniBime (v Shgo) 5 o) (8Stck/Pes)

mmmm(m pyrifolia)
NOR/DK/SE: Ingredienser Nashi pare (Pyrus pyrifolia)
Iiehwuehu'l Bitte im Kiihlschrank

 Prod Kilhlschrank lagern (bei 2:7°C)
und mm:wmmopmm thoroughly. ]
Stofohrelmalor(z'l‘cw\dmmmpidy
Ursprung/Country of origin: China/CN
pomnnlporlu'uﬂoplfoodcmw 4
Mnlrstr o.mmemmny

35

‘\ 06 33 67 93 62
mie.sarl@ hotmail.com

ST by
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TIZ [ Whepnth
/ Alex

Operations Manager

146 rue de la Tour
centra 108
94566 RUNGIS CEDEX




Do you know what an Asian pear is?

Q1. S HIZ OFML|70F?
Q2 Have you ever had an Asian pear?
: SY HIE AN F|gol 2 HO| USLITI?

Q1. Do you know what an Asian pear is? | Q2. Have you ever had an Asian pear?

60% S oty oIx| 50% St AZFE &

sr3fo| BAlg 2ol MY SYHE 33
80|0] 108 = S 6= tfo|of=
27 91 Hio[ol= 58 = 50%
6 = 60%
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If yes, what country was the pear from?
SAI0| QIX|DE SUHHO| HAK|=?

Q2. Have you ever 32 3 [N=10]

had an Asian pear? 3
2.5
2
1.5

1 1
1
0

2 S ¥4 \Z

C(\\o \®Q° $°,‘?/ 00‘90‘

& &
19 &
‘5‘
\)Q

B China = Japan M South Korea ® Unknown/Unsure

o=tiE Fa % f_' 047|" Hf0|01 18 Al
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What would be the use and marketability

Q1. of the Korean pear IQF?
o126 10FS DITIR! Ol Al B0 MR AFNE?

[N=10]
Q1. What would be the use and marketability of the Korean pear IQF?

Il Yes [ No

1-1 Food Resources (B2B) Fleld 1-2 Consumer (B2C) Fleld 1-3 Korean pear |IQF Marketabllity

2|ME 1 2H[AHE 7140 HEsta SelchH
S A IQF= or= L IQF 7t
QIAIL T} AH|XIE J|EgE AHEE0] A1
H|81AH MY &eHo=z MEOM +=&7tstt 7tA0|2t
L}EFL dASE Us



Choose as much as you can

Q2. which IQF forms European market use a lot.
RO MYT Ot=8l IQF BEKE 118 + U= TS MEIDITIH?

MC o ke

[N=10]
Q2. Choose as much as you can which IQF forms European market use a lot.

81074

Edge 6 (60%)

Cube 6 (60%)

Slice 5 (50%)
Half-cut

Dice

| Axlet 72 FEWT} Jé‘§| |I:}0|*2} SI=3 MCHA HIMS I

X2t FE HEWIt CIO|AQF S ZEZ 2
IQFME =HC{ O Ao 2

2&H0[2t L 28d HOAM HH=




How would you utilize
Q3. each of the cuts from the pictures above?
Ot=tlf IQF € FEOIM= A AKZSILIR?

[N=10]

Q3. How would you utilize each of the cuts from the pictures above?
(Eg. bakery, juice, yogurt, salad, etc.)

SE5M
1 don't know, but | have seen them in many products, | believe it's a preference of the consumer that can change
even with countries as close as Spain - Portugal
fingerfood and Sacks

yogurt

Joghurt, bakery

Smoothies, juicing and salads

TN FE A RHE

0|71 Mpi= ASLLFL

S J J
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What is the appropriate price in Europe
Q4. for 1kg pear IQF products?
FEOM 22750 o= IQF 1kg A 7+47?

Q4. What is the appropriate price in Europe for 1kg pear IQF products?

up to 5 euro
2,0 US Dollar
£2.99
2.5Euro

3.49 euro

41 ramnet
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www.Instagram.com/kopero.kr
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Easy to eat # 1
/
/|
Take Migo®
with you
\
\
\

X
Something to get
your teeth into
TR

@

~
#4 Long-lasting
quality
\

Julw but
not messy

Migo® you

Nat messy,
g’h” |u ‘,\4

endt
pear

\ ) Migo® is the friendly pear you

\ can eat anytime and anywhere.
\

A pear with

personality

anywhere!

Migo® is the friendly. pear.you can eat a
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062-530-0571~2

062-530-0573

062-530-0579
http://www.cnup.co.kr

HIOHZ

978-89-6849-634-9 (93520)
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