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* ZX : Slide Share / ASEAN Today, "Vietnam'’s thriving retail market
Brands Vietnam, "Hinh &nh cac ctfa hang tién loi d6i véi ngudi tiéu dung Viét
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- Vietnam net, "consumers prefer small convenience stores over giant supermarkets ; (2017.09.02.)
- Bao moi, "Bung né “cudc chién” clra hang tién lgi & Viét Nam;(2017.09.25.)
- Vietnam net, "Convenience store chains expanding at fast rate (2017.10.13.)
- Vietnam net, "Foreign-invested convenience stores seek to find firm niche in Vietnam(2018.01.16.)
- Vietnam net, "Central business district in HCMC full of convenience stores ;(2018.02.01.)
- ASEAN Today, "Vietnam's thriving retail market,, (2017.12.26.)
- Brands Vietnam, Minh anh cac clra hang tién lgi d6i véi ngudi tiéu dung Viét ,(2017.8.9.)
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