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(ZX:Market Report of Thai-Denmark Co.,Ltd. in 2015) (EX: A Ryoot o Gow Mk Cogperaiion Qrgarnization in Tralland)




- A FAF ALY AFLLS Cow MikE H]E3s] Soy Mik, Corn
Milk, Brown Rice, Millet Milk, Oats Milk, Whole Grain Drink, ~1&]iL
Sunflower Seed Mik o2 AAZAHFE Holi Jom Cow Mike
AN 26.3%01 3HFE.

Market Share for milk products in 2015+

55,508 Million THB in 2015~

Growth 5%.

UHT (Pasteurized and Sterilized)-

14,625 Million THB (Growth 72}

Soy Milk- Corn Milk- Brown Rice« Millet Milk-

97.36%- 63.16%- 35.53%- 2850

Oats Milk- Whole Grains Sunflower Seed
Drink« Mlilk

15.79%«
6.53 %% 5.26%
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(ZX: Position magazine of Saphapt Group)
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o 2013 2014 2015 2016

Sl e Jue as | 2 [we ey | =2 [uwE [as | 2 | e | as
3,;!'2" 34,330 4,325 | 143,813 | 44,754 6,781 | 225426 | 48,206 4,479 | 148950 19,322 1,552 51,616
18 3,237 317 10,552 6,711 1,119 37,192 4,713 495 16,449 7470 569 18,909
2%’ 2,076 208 6,918 4,631 782 25,988 4,914 459 15,277 6,895 570 18,951
38 3,815 383 12,720 4,689 777 25,840 7,108 646 21,483 4,957 414 13,755
44 3,730 362 12,048 3,050 495 16,465 4,793 411 13,654 - - -
52 3,387 338 11,242 3,330 543 18,049 3,588 315 10,490 - - -
6g 2,318 259 8,615 3,138 502 16,681 3,363 351 11,686 - - -
78 1,457 199 6,606 4,824 729 24,250 3,864 423 14,062 - - -
8 2,463 400 13,313 2411 343 11,391 3,824 374 12,427 - - -
9% 2,241 349 11,615 2,744 379 12,594 1,703 166 5,516 - - -
]_OSéJ 2,547 402 13,354 2,338 301 10,022 4,438 362 12,035 - - -
:|.:|.‘?éJ 3,865 593 19,722 3,423 428 14,217 4,844 390 12,971 - - -
12¢ 3,194 515 17,108 3,465 383 12,737 1,054 87 2,900 - - -

(EX: Office of Agriculture Economics http://www.oae.go.th/oae_report/export_import/import.php)
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2013 2014 2015 2016
=
= HIE | @3} = HIE | 33} = HIE | &} = HE | #3}

HA| 59,819 7,554 | 251,119 | 62,525 8,818 | 293117 | 82,449 7,023 | 233532 | 14,278 1,086 | 36,109
1€ 852 96 3179 | 2244 326 10,831 | 4414 460 | 15,309 1,678 140 4,643
28 2,237 231 7,666 | 3,355 502 16,692 | 5415 492 | 16,345 5,539 431 | 14,321
3& 5441 576 19,141 | 5,747 890 29,578 | 13,005 1,155 | 38,395 7,060 516 | 17,145
48 4,586 487 16,187 | 4,155 629 20,902 | 8,209 732 | 24,350 - - -
58 3,686 391 13,014 | 4391 678 22,536 | 6,864 630 | 20,947 - - -
62 5,808 658 21,869 | 5434 834 27,717 | 4,876 413 | 13,749 - - -
74 5,697 743 24,709 | 6,547 982 32,635 | 5,608 510 | 16,950 - - -
8g 3,963 533 17,712 | 4,305 618 20,560 | 6,581 562 | 18,686 - - -
9¥ 3,296 442 14,707 | 6,644 927 30,810 | 3,158 269 8,956 - - -
10€ 4,736 680 22,606 | 6,357 842 27,980 | 5,293 426 | 14,150 - - -
118 7,532 1,044 34,698 | 6,456 832 27,658 | 7,975 573 | 19,054 - - -
128 11,985 1,673 55,631 | 6,890 758 25,218 | 11,051 801 | 26,641 - - -
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X: Office of Agriculture Economics http:/www.oae.go.th/oae_report/export_import/import.ohp)
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www.dairyhome.co.th

Butterfly
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Murrah
milk
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http://www.murrah
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3. Organic A& ¢ Marketing channel
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Villa Market, Gourmet, Tops &< 53| #djst S
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