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Product information

manufacturer

Zﬂ %‘tg 2% 0 0]
Product Name A e
A ZAEFEEHAD = A3}

NE FAAE

market

Similar products on the

+ A& Product name :
Doritos Sabor Queso

F**

+ A|ZA} manufacturer :

AN 4
. Doritss
vt

PH2E A 2R R SRA &

Date of consumer’ s survey and numbers of respondents

F3 G5
Date of survey

2021 34

HE $9A 5

Number of respondents

203

24 A%

Analysis result

AW 2} {3 | Consumer type

A
Gender

ik
Age

%A <

Residence

male/ female

10s / 20s / 30s / 40+

25% | T5%

10% | 40% | 15% 135%
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A= %7} (1) / Product evaluation

A3 a8 %
oot {f;‘ ;‘ﬁ 29 23t
Strongl . A Strongl
disz(i)gnriz Disagree Neutral gree a;rneiy
< A = T
WA Hex 0W/0% | 0W/0% | 3W/35% | 10W/35% | T9/35%
Package preference
AlAl A oA
12 A A4 0%/0% | 17/35% | 4m35% | 67/35% | 9%/35%
Impression before eating
A & -
A& B7E 0%/0% | 0%/0% | 3W/15% | 3m/15% | 14v/70%
Evaluation after eating
Wlol® =
Aol ™) B 7} 3w/15% | 7W/35% | 5W/25% | AW/20% | 1%/5%
Naming evaluation
AFIZA]
gE48 B7F 0%/0% | 1m/5% | 10%/50% | 9%/45% | 0%/0%
Productivity evaluation
ﬁ —
Pﬂg g gy a?ug Eon 078/0% 19/5% | 5%/25% | 6%/30% | 8%/40%
A= H7} (2) 7 Product evaluation
AR |
A | SRR AE ) g ey | g | a9
Cackage scond | textarey | (Tast®) | (eming) | (Price) | (Other)
T Q 9l 0%/ 21 6w/ | 1=/ | 0w/ 0%/ 0%/
Satlsfy1ng factor 0% 10% 30% 55% 0% 0% 0%
E9= g9 21 473 0w/ 17/ 9r3/ 31/ 19/
Unsatisfying factor 10% 20% 0% 5% 45% 15% 5%

A% A3/ Preferred age range

A 20s (2¥8/10%) 30s (278/10%) 40s+ (674/30%)
Age range D2 B[@ (B 0[P [B[a[0 [ D[] [@[6
of W B | Ul olel wAme Ame Agne Az | 4 TN A L
reason & analysis | Tl AFS =3 o) ojto] o
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A% 7140 | Preferred price range

A
Pri?e —}aqlll ge 8,000Gs(25%) 10,000Gs(50%) 12,000Gs(20%)

_ Az AN EL AFol FdFolIZ=
olfr E &4 A BAE 2 = . =
reason & analysis | Atel= F 7+ IO’OOOG% 7:7]}7;]} e gﬂifﬁ?;

FHE4A / Supplement and comprehensive analysis

orelete AEWel @AASIAS JIA e}

- ®4 ol AR FHET AL AAE T F o} onARoz
Am|Qlo] YA Tl AAL s tha REst 9
- 71BHQ AR o= grolu} Mg Fal| o AAMF o] 2o
Hgo g HQ3H
- 2 atolze] @A st wls) 40% b vl
7t 4 - OF AFET 2L B AL BA A §lo] 714 Wyt Bk
A2 2t FHAgelAE AL =S 1A
- A E HEY 29 AT st wm el
o} - R 2ASS @ 2URTRE A AWS HEEle] “9F & dx] Ha
Ela=
- BT BA BAHs §5713] 6Ll vz AAA #F )
S =7]3t AgalA| e
- 2% AF FFEROE oWE2 Hujrt AP A 2L

&3 A& | Future plan

A F SRR
Product
promotion plan

- SNS $ 1
AF AR HS =7 Az}
- ¥ v oWE A<

Ao S8t
recipe
application plan
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