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L & 3 22l AF AL
7} 2019 AR
O (&WiAA) 539 &mAE & e 46149 3322 (33 of 220
- (2 AR Adoin] 13.3% A7 of 2429 FF22(33 o 34xD= AA|
A 5.2%F AHAS FE 5dXF AW 13% 4ol ZIdiE, 24 4369
23223 oF 6.8 & AN
O (H+x &v AR oF 9479 3 2R3} oF 14.72) T w3 uplo] ¢F 4519
T 23 o TR A wiEde 47.6%F AA, IRE AwfF(45.2%),
M5(5.1%), 22k AN-QC%) =
- (A AR A el 15.8% S7HeE oF
AA 22kl AN 7.9%E AL FF5
ZF3del (s oF 15,8909 <€) #=E A%
O (WF &% 2 #& A '19d 6€5E A 33 A91¢k 20

mxl

99 &2 (3t of 2,959 H=
P AR 13%2 Agstel o 389

Y. 839 &4
O (F8 o] & AH|XZF) 28l Fu] o] 8&F 7|+ 25~444] A%

O (B} #%5 AEd#e AEA) T3 v A, JIdv = Hgs A3
glow, ot 17 folg 3 3 ol &E&3 vl e = AR
2 Ao A oko] Qlom, Wl ARAE AT A ANEEI =L AlAE
YA o] Golstt 714 wwrt g=dste 714 FAol A4

O &4F 7% Al B&A

- (A3 I wAF I Aol glo] I BA AFol dviEHL o,
+lE dHe] &old &HA v 2 AlE $7] E)l 5 HZE ilez &
7hedh BE, 33 AJA dUE, Fan, BAE 55 HIFL F Qo] I

- (@A) Mg 71zke] Ao ARE-TDo] £8) MRS} v Ed, FEA
BRI/ WHA ot AF ER Aol o] MM HE FF A F8o| U2,
SH gFe omeel ue HT4el kol exmell TuE MBI MAGoR

=gkl TFATY oF 3B% Fol FEHH
gl T BREHN A= e AlRbe] AeE MW



2. A4 d%
7} 20198 JA A3
O F8 272l HE £FES HKTVEMHKTVmal), A E(ztore), Z-$4HJOUSUN) 5o 2
& 2 HKTVEHKTVmal)e] 28.49 &3228k} oF 4,399 )= 7H ==
O F8 #HuAY &gl v FE vEHLS FZI4HPARKnSHOP)©] 75. 797 &
gej(eF 11799, LA (Wellcome)o] 25.29%r &3 Za](oF 3999 F5 +F9
Y. 52Z g 289 AYE 293 U EA
O IXIAKPARKnSHOP), €4 (Wellcome) & 8 ¥ ulzle] Ax; A vlF2 %
H i Ed o] 1% vnto|y, &% AA 7heAdS aEs] 3448 FAE oozt
O 7% A+ 2-dAA(Green Common), 17
G o] &) T BAAR THFY HE &P EC] 9
O 2=l i ARl 7HAAARL A gste 714 &Rl ok He &<, &<

I AT T ZE2RHE AT
O 39 dd mi$ A=de] die Bgstr] fs ezl figd) s 53
=

. 5Y 54E 49

O FFe A BAF ANFl A Y. FAF Fao) o 9B5%E S0l o=
S glol BE FEE £Y H4Fo

O & B# HFAFE 45

- ZEA<1(cold chain) ¥ 27} A ol m WlEuIsk o} Tulg, Ao W -

YEHE B vlFo] e

o B3 F4F 49

O °F 51004 %] &= AFol AT Yov), g, WF WE, Ang 29 F
29 AR 5 7Rl Fsd AF Ak wE

O WEHE B, 29 5 2} gol FiE R A% ¥F AFL U WEe)
AGTL A, 5O, 00 5 54 HAS AW &

H
o

4. frEAd T8YL
7k d4d 4 R e 9
O (HrHAl 71i £2i)l £38) wida AF 5 22l T
O (&8l 7|5t A& £33 E) HKTVEHKTVmal)e Lrbxo=
FHl, N =Ctore)= AlFS TElste] anlAtelAl Avsts FE =
W (Fr AR &8l AF A Al A8 F5E goldlas 28R g



L am H 28 AR e
7} A ATFRED2)3)4)
[1 20199 AWAIG 72

O (NF =) &vjAdS Hx Lmi AP (2ERR] A Zhe
25, 20199 F WSS 46149 &F 2@ oF 7229

£)
H
B>

- 20199 HE 2vjAR WSS 43249 TFL(@S oF 67RD)oIm LAl
04.8%% AA SR} shRE AzE FTASe] dFoz WdnE 6% i

|
rfo
W)
o
>
o
flo
kd
ot
et
o
!
Hd
[y
2
>
ol
=
ko
Ir
2
[\
O
S
12
olof
ot
gt
v
e
1]
©
=~
w
N
(e

O 23 AF T2

O (A& 5) 201938 28101 A& uj&dL oF 24299 3 Hg(
A 7o) 52%2 x}A3F A 537 280l ARe A&
2019 ol = A oin) 13.3% A4

O (AW 28l AL 2ujA A A 2pA|FH= H|Z=0)

o &% HAHol =5 FEREUEE FF Hd 9

o
2024'A0l= 4369 SFE (3} oF 6.8x%) FRe| AlFe

<EZ W 200 AIE & 22t AIE IiE 72 >
(SH9] @ 90F EZ 22 (HKD
2= 2015 | 20164 20174 20184 20194
HH AN HES 462,258.1 | 444,986.4 | 458,544.5 | 485,729.7 | 461,353.1

o HE AN ANE

. 441,254.6 423,014.7 434,704 1 459,622.7 432,383.1
(Store—based retailing)

o RPEZ AAZE

(Non—Store retailing) 21,003.6 21,971.7 23,840.4 26,1071 28,970.0
- 2¢ctel AlIE 16,255.9 17,455.0 19,288.7 21,344.0 24,192.5
(AOHAIE W BR8) 3.5% 3.9% 4.2% 4.4% 5.2%
(BEHl Bot8) 6.7% 7.4% 10.5% 10.7% 13.3%
- jf_g_o;: QEOHF}%IQM & 4,747.7 4,516.7 4,551.7 4,763.1 4,777.5

* A2 : K2 2LIE, TE-Commerce in Hong Kong, China; , 2020.03

1) Euromonitor, "E-Commerce in Hong Kong, China, , 2020.03

2) Euromonitor, "Food and Drink E-Commerce in Hong Kong, China, , 2020.03

3) Census and Statistics Department, "Report on Monthly Survey of Retail Sales, , 2015,2016,2017.2018.2019
4) Euromonitor, "Retail in Hong Kong, China; , 2020.03
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GGk oF 14720, A o] E H|FS AHEHE o] oF 4519
T GH(Es oF 7T2UE AA| wEHe] 47.6%S AR, FHUMAS AL S
ARt A H(45.2%), W3- BG.1%), 22420 A ZQ2%) o2 YERY
<EE AN HEE ASE AE A2(HEA)>
(2 @ 8ot S22 (HKD), %)
B 20154 20164 20174 20184 20194
200 SEH
D=  HiE | IS HiE | OIEY  HE | =  HE2 | IS @ HIS
AlSE AN OHEH 87,809 100 | 88926 @ 100 | 90,972 @ 100 | 95,026 100 | 94,698 : 100
— QA
(Als= == oy 40,365 459 | 41,048 462 | 42,352 @ 466 | 44,324 466 | 42,834 i 452
~ A 1688 486 | 43675 491 | 43893 482 | 44453 468 | 45106 476
( |A|E§r X‘”gl) y . s 75 . y . y 5 . 5, 7
— UHSPH
(A2 == o) 4,045 46 3,283 3.7 3462 38| 4608 48| 48% 5.1
o] AR
(TELOEAEE) 801 0.9 920 10| 1265 14| 1,641 17| 1,902 2.0
* XA22 @ Report on Monthly Survey of Retail Sales (December 2015,2016,2017,2018,2019)
SZ22LUIE, TFood and Drink E-Commerce in Hong Kong, China; , 2020.03

O 2221 A5 A%

O (W& 7®) 201938 221 AFAFEE oF 2429 3FEH($st oF 3.7x9)o|H,
olF Aem ARe Ad tiul 158% 2713 oF 199 T3 (35 oF 2,9559]
DE AA 22 AIZY 7.9% 5 *A 7

O (AW) 3o e A% 42T P AER A A A we 4AB
AT 2E NIT LY B FO2 AYR oF FII YRAS clofsin
Jom # E'_H H= 2024Q37HA] A+ 13% S Awshy ofF 389 T3<d
(8t oF 5890919 Fre] Ao o J3

<EZ2 U 22t AE 72 2 ASE JHHE AIE 72>
(S @ 840 EZ 2 (HKD))

20154 20164 20174 20184 20194
HH 2ct2! AlE IS 16,255.9 17,455.0 19,288.7 21,344.0 24,192.5
- AlSE 222! AIE DS 800.8 920.0 1,265.3 1,641.6 1,901.7
(22t AIE W HIB) 4.9% 5.3% 6.6% 7.7% 7.9%
(MEHHl &s0t=2) 13.8% 14.9% 37.5% 29.7% 15.8%

* A28 K2 2LIE, TFood and Drink E-Commerce in Hong Kong, China; , 2020.03



- (AH e W3 20199 7] Aliell o]of 20201 Ny 2199 g4t

O AR 53 9 Fr Z71A8-5678)9)

=

O NBZEH 37 A9 R Z2YU19E Z-F &H|Re &) PF W3}

- 20208 3€¥, d4&2=(psos)= ZE2U19 /3 7IZF TFRA] AnjsH 2 A RE
4

=]
NHEE 2AS A FFASS =R 4718 D o dgsi,
TS 9% Lokl el B WS AR} EL &MIEA Ut 2O U

o
2T ABARe 4&H] PFol WIUE vbERE. 9EE AAskaL, 7R m T
AH7Le] S 28] £ o8& FUIE olojF. ZEU9 E4F M3 vk,
SHARY] 48% = 221 &£ o B2 AIRE Rital §83 6% S8AF
=2eles T3 *‘E% T ST e, 33%Y FHAE EEAd HES
a2t AA o] Abge] YA g§E
&E]ue(Alibaba)e} 553 (JD.com)2]
Hodk A9 R Qe B

<] T =]
AARNEC] T #E 7Y BHE A& &F 7IdE0l BhAtels EA H

M(
%ll
o
W ﬂlf
o

-0

oy

(el FHl Vb A2 2e 4BE &Pl BT S8t F4F. A2 AR

I
F TUE {3 o83 28] &£ Eo oigk AEo HKTVEHKTVmal(-e-2Ake]
71%)7} 7V =gkom, 31714KPARKNSHOP) 22481 E(48%), e(Wellcome) 22}<1
=(37%), ©]=HAEON) 2%l &(18%), X =(ztore)14%) %l AS=E Yehd (55
9 7Hs)

- (FF 3 A4 FE ) WEAE el 19%2] SEAPE 2219 £3d0 ¥ ol

AZsH, 41%7} eTerel TulE HEHTL 3 AMAT glo] S
0%t e1el £We MEsin, 45%7F omelel TulE @ Aolehw Ul A
Tl A 17%) SAl kel £Be MBI 3 (2Tl 8%)

T30 A 2ok £PE “HKTVEHKTVmal)” & L2119 o] F 61d A4
N e A uz 94 ;@419 gk 279 20209 199 “HKTVE
(HKTVmall)” 99 B# FF A5E 2240040]001), BAHO T 343 299

dd B FE dae A4 EHH] 46% Z7Fet 32,6000 0= w53

o N

fd e

STHAAEL EX AHZS gACE 2HEsE AZE 9 HdZFo g EAAA L
+ (ZAHIOUSUN) Aabatet aHIAE 2 Ads)FE FRFE AA 8 {7

5)
6)
7)
8)
9)

MARKETING, "Report: COVID-19 drives Hong Kong consumers online to buy necessities; , 2020.04.02
Inside Retail Asia, "HKTVmall Sets records as Hongkongers move online during coronavirus crisis; , 2020.03.09
Euromonitor, "Food and Drink E-Commerce in Hong Kong, , China, 2020.03.

MARKETING, "Foodpanda Hong Kong officially launches Pandamart grocery delivery service, , 2020.02.06
mastercard, Hongkongers Continue to Embrace Online Shopping, 2018.05.30
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AFE fFE B FFoIAM AdE w2F WSl w5
- (2=3po] k2 @ 74 (Spicebox Organics) &3l a7 I& 71w, 278

z2 AF AEHR = - & #ujg

- (FI1EL FE=(HOMEGROWN FOODS) + 13] A4 9 #d Fejr] H7ujF
Al 2E AEE nAe] AAEH1-2%], 2-49), 4-69D)T AESHFA, FHA,

EF4) JBE PO T 0P FFY Ak 2L AL P0E N5

<EZ HES 2

e
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iz}
o
00
nE
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| Jou Sun | | Spicebox Organics | | HOMEGROWN FOODS |

WWW.jousun.com WWW.Spiceboxorganics.com www.homegrownfoods.com.hk
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shdou BAUY AUE FH0R 2okl £go] ST UL WE AHls B
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eohel Aol AL Ae

- (£ £BL FHE o) FTF LKL ©
76.4%)° & 7V F85A Az el
A2 22l £3(69.3%)° , ‘=zl ujol HlF
1 HE olg. = 2l P2 65.5%7
AAste ol $717} 7o) el FFL viATy B

- (2B & A LA Bl Aol o) BIMTT2%), ARF WA
AATTI%), AF AT TS ek 8 BAGOR F
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Y. f531d 54
[0 38 o]& AH|A=101D12)
O A", A, ZAA &€& A7 & 28 Ful Aulx o] & H &

- 33 54 ARd g=w, 20184 154 o4 AT 71FE 358%0 e
22209009 ] A2 19 ) el FulE @ AHo| Yoty F

- (F8 AMAF) 28 Fuf AH]22] FQ o]& AH|FL AA FFE =
25~44A4 2] oA Ao FE YERG

- (%) 2] TR Hle-& 25-344] AR TN 64.3%= 7HE =kom™, 35~444]
(56.4%), 15~24A1(52.3%), 45~54A1(37%), 55~6411(18.4%), 654 ©]’H2.8%) o= YERG

- (AR SAHGAmET AH4@7.5%)°] ol&E°] H & AE JAH
- (BAZT AF) BAZE AT46.7%)°] °]& HlEo] HAZAZE AT(19.7%H T

o 5e Aow zAE

<o, 44, FXN &= 20 O 222 200 ABlA 0l dHI8 (20184)>
22101 20l MHIA OIEX
s oI | mesg o /o
@) | (%) & %)

15K — 24Al 367.2 16.5 52.3 _

25M - 34H | 603.3| 27.2| 643 ER

35Ml - 44M | 583.5| 26.3| 56.4| AL
o

45K - 54K | 414.9| 18.7| 37.0| R

55K - 64K | 217.6| 9.8| 18.4| SN

654 04 345 16| 28| W

ek 997.5| 44.9| 34.0 S
s Cows

ol 1,223.4 | 551| 375

AREEAR [ 1,7307 | 77.9| 467 -—

HIZRIESeI? | 490.2 | 22.1| 19.7
AT e 208. 1 9.4| 475 R
25 e ' : : [

_ XxXg
o= =5 203.6 92| 26.0 ]

- 28X 72.3 33| 60| mm

- J|E} 6.2 0.3 9.8 _

=5y 22209 | 100.0| 35.8]| ° - ‘ 50 100

*A2 : 22 SHEA, Tinformation technology usage and penetration; , 2019.06, 2018& J|=

10) Census and Statistics Department, Thematic Household Survey Report-Report No.67-Information technology usage and penetration; , 2019.06.27
11) Societe Generale, "Hong Kong Market : EF-COMMERCE, , 2020.03
12) Santander Trade, "HONG KONG: REACHING THE CONSUMER, , 2020.05
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O B #5 Adshe] g4

<JIE 2E22 7S MHE>

*ZX: HKTVmall, TInterim Results Presentation for the Period Ended 30 June 2018, , 2018.08.30.

O (@4 HH) A R 2ol A glol &% b, UshE o= W s
S e B WAL ATHF I 2AAE A el B 2

M AR A0 Ak glo] Frlstel Yshe Fow v
3 =3

T, &%, At e A = low, Abgo

O (M= i) 7H4 ®lart da s

T2 FATAVE A FEA At 7HHEA ok A ol gdu By
AA 2=l Rl AlFE2] dAo] A&, S0l e Al BdE 37t
733t A|Fo] obd o)A Aol Q3 fu] AA Qolo] Hu L. ekl Fu] A
dAE, AFE 7H4 Mol &olste 7HA Hlwrt Hw wWEA {5 JAE
WA AEE 28t A, T Fed e dHY AsE 5 I Z=
RAog u7 gx 5l {FAE Hs =¥

13) IJSRST, "Online Shopping vs Offline Shopping : A Comparative Study, , 2017.02.28



O AF Tt AAFE el Solsht 28 Aol N4F
el 27 F2 Aloke] glof TR AF WEE BT F 9
AF el vlaa golsel, AnlAelA PEAT HAL AT b5 FF A

P E T F50 TS BAsd AFo] YA THestER FAo] X

A}

ey

O (F9v& 23 MR dlz A =7 =% °§ 27
A

- ( HEE 27T 5 Us

S (27] BE R AL 5 3 emehel uae] A% 1D 918 27] Bl
FoaAT, Lale] A AE ANRo LT BlE ALY 5 gom 2]
Y g A3 Byl Hg

) wAR) ¥ Holy 3 o
Ao 2eel AgAlBR Letele B
s ghul A gTiE 1A dlolElzh 3
S5l EH el ARHA FuE T F 9

o
o
2
N
!
¥

O 4% 4% A 9519
O AAE A% H2E 2 vhAY SPFLEA B8 b5
S A AT ERE) S A Gl ook BEORAS FTOl AL
AkHo AN g2 ANGAE FAT. TR OREe 3T L e
Jolsl FTolE AFHL 9o} FFe Laiel FAFS B Fo4A A 2L ol
Aol ERHA FR Y A AR 22 F F Ae

o

- (AAF H2E AR T332 HEF00=
TAZE flol AlAl Zr=o] gt AAFEY A D HEo] HIHs)
3 o]

T :]1 = =
e 27] nigos ekl Agel Ystel AAES] BAE AFOR BE HsY
Y okl 4EL Tl ) RS ATE HAR F7 N %—zsﬂ el

21 ] A HE ] of
3} 2707

gg3tdo, AFUE 2

- ]l oA AF dET E 4 e v, 289
S ho s
=
A

14) GO-Globe, "Online Consumer Shopping Behavior in Hong Kong — Statistics and Trends [Infographic]l, , 2018.02.05
15) Euromonitor International, "E-commerce in Hong Kong: Ready for Take-Off; , 2018.06.23
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- BT 29l £BE QY] A9 B A3 B, “ux” 5o A9}
MEsgon, g 2ol aREAAE ed AFE ANTYE B £
sl e P w2 wule] BE FR WU =F WSS BE. olF 53
B 97 5 PAL AES PO Lol PSR a0t Bee U 5 AS
arlge] AN B3t A3 FAL AFY WS AHaE ekl Fuje
A} FHoN = B

O Al 2 A4 o glo] &£ 715
- Go-Globeg] A} A¥o] WrEwH, F Av]A9] 40%7F &8kl &£ AHES
A FZkel] FoRbR] EThe HOo R e TFL oK AA FHoEo] Hof ¢
FA o

o] 7hg o] ARt eolng ol= A FH<

O Hl& Az 3 A & &0

T BEE QUL AL S 28 B A ALY GE Q9 233

- BT &¥As BE Tl Hls) o 2ElET exeiql migelA A3 v
= AEd ezl £ A3EVF A8 w2 ol WE WE
T2 AF vlustd 4343%), 20 Tl A EAEE < =062%),
- 7l mAo] o 2kl Fujel daAS X =AQ6%), T Ee
vl <& E7H16%), =29 e ©A XF16%), ¥ e JAT 2
A& AlET(14%), ng B e Al HjE B8 TAO%)S2 ol A=

NE

=
=gl Fvf AFS WA wjEo] &

16) aT St=asHAAERESIAL 201949 HAAE RS TALEZ WUF B1A,
Kon 8

17) Statista, "Main reasons for offline shopping in Hong



O &HIAY AFHE A& H AL &8

- Go-Globee| A& A3 37%°] SHAVL AFe F2& AFHsA %o
A

f
A

58 2uAT olg A

AHAZLS A BEL S 25444
Aoz Yehd BF AT AT 2 A= md, 20193 2 /E
Fo] AA AF oF 7507 Wolw), 254~444 A& of 2229 Ho 7 A
79 oF 30%E ZA|E HA AFe] 34.5%(eF 2597 H)E A} Sh= 554 o]
b el anle] &A1 A Akl B FOE o4

.

4

<ggo e 83 27>
(&2l A9, %)
o 15K | 1541 - | 25M - | 35K - | 45K - [ 55K - | 65M | gy
OIS | 24K | B4M | 44Kl | 54K | 64M | Ol

£2 017 & | 880.7| 675.3|1,041.6 | 1,181.3 | 1,136.1 | 1,232.0 | 1,353.7 | 7,500.7
AROID HIS 1.7 90| 139| 157| 151 164| 180 100
P B -| 867.2| 603.3| 5835| 4149| 217.6| 34522510
T -| 49| 80| 78| 55 29| 05| 296

* KF22 : Census and Statistics Department, "Population Estimates_Population by age group and sex; , End-2019

O eztel BulE 8 e AF ouA % AF AR "R
2ol ol A eehel £BBol 2ME AR R AR wEHOoR suAe) &
SR AF olnA AT FEALA s Tt dofe AF, A ¥

- (RB) BF 2uAE 4EE T A o FHAA Fuishe A%l U8,
o FEQAA, AT ARA, JuiA AF

CRE e A8 ARE Ha T F9

S
) .
S
T



<23 U HiE=s>
AEE 2cio A= 20k ShHl A AR CHE EREf X
EHA SHOURE HKS500~600,  EHHHSl SAHIQF SO [t Bis 22 HiEe Z2< 2 20 01
etat ‘%t 5,OOO~90,OOO$._4)Ol’c\>F 25 =TE. TkgH®Hi HK$30~ | 018 Al Y HKE36B(EE <Ff
=2 A 22 i MHIAS ME  70(8H3t 2F 4,500~10,500&),10kg | 5,600&) SH, 2 HiE 2 3002
GHH, H’O‘EE HK$30~80(E§F Sl HK$138~175(8kt 2F 21,000~ « Ol&H 018 Al AHY HK$28(EHst
4,500 ~12,000&) & 27,000&) oF 4,300)FE JtH0l MFHE

*
E"l
%
>
ey
N

o)

n
T
@)
I
=

oA BETt BLOlE BPED 9U EE oY wgo)
LSl 9 g v B
F Tzt I3
Z7ko] whop A4

jm

=
& MHIAS RSt AS(2020.05 JIE)

A TF A AAYNA AD AFLS 2@E, 1@EEA, AR FF
o7 2 HEe A st dubF o g H4 3-5de] 28

FREEYEH Y w2 ZTFANAe Avjd 7| 2019@ wiEAdL HKTVE
(HKTVmalDe] 2849 FFE# (s} <F 43999 D)=2 7Hd =9kom, olntE
(Amazon), A wFAl(GMarket), E]EZ(Tmal)o] HE o]&. TF F8 #YulAlY
A5F eI 23 AA 22l A FEE oEde 331 4HPARKnSHOP)
75.79 0 ZE (e 11799, LAWellcome) 25.299F &3 Z2(¢F 3999)
TEY

* Yahoo Store= 2020E 2E 112 AtY 2 HHOZ EZ20 A HE AHIAE SHE

[l

FNEERCR] BiAs. fIBE BEX?EHERERBAEEF=ERF | ,, 2020.05.11
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<2 U 2cio 23 Al HE 72>

(&9l - wet 2292{(HKD))

2ol ATE H(LMH) 20154 | 20164 | 20174 | 20184 | 20194

SR EED 453 | 1858 | 1,0570 | 1,8%.1 | 28380

OtOtE(Amazon) (Amazon.com Inc) 1,182.9 | 1,527.9 | 1,904.3 | 2,403.3 | 2,756.5

0F=!(Yahoo!) (Yahoo! Inc) 1,080.5 | 1,1129 | 1,175.2 | 1,258.7 | 1,362.2

XI0t24(GMarket) (eBay Inc) 315.4 397.4 490.3 593.8 667.3

ElZ(Tmall) (Alibaba Group Holding Ltd) 103.1 150.3 227.3 366.4 442 6

I+21 & (PARKNSHOP) (AS Watson Group) 18.4 25.5 37.2 51.8 75.7

22! (Wellcome) (Cairy Fam Intemetiondl Hidings Lid) 13.1 13.8 155 185 25.2

*» @ R22LUH, "Non-Store Retailing Hong Kong, China, , 2020.03
O ZF Y =< &9 4AE EdgY 32 #&EA

- AL YSimilarWeb)oll Az w=w 2020@ 2€9~49 9 HF WEASFE
HKTV=(HKTVmalD2 °F 6688 oI, &5 Biee At 4 Jd <« FeA

F= ¢F 2009+ Ao E HAAH. v 2+ FII4HPARKNSHOP) ©F154
A (ztore) 819+, Lx(Wellcome) 759
o] &(AEON) 1799,

17794,
Jasons) 7.79+,

uHAE
Z-5+4HJOUSUN) 6.99F o,

™

[eX)

gloj=  Hiol

o}

1 Oy

22 (suning) 227+, FA(E L)

A o]<(Market Place by

A B3 (city’super) 6.19+9% <=

<EZ TOP 10 AZ2F 22t2 AT il Eciy L U2 >
(&2 © &)
Sal0l ALE e | i =x

HKTVE (HKTVmall) hktvrrell.com 6,678 1,96 | 22 =ciol Bg A=
IRI&F (PARKNSHOP) parknshop.com 1,543 658 | #+HOE! XtAl 22te! =
M (ztore) Ztore.com 814 35 | 2efel MEE T AT
2 (Wellcome) wellcome.comhk 754 315 | AHOR! XAt 22101 2
24l (suning) www. hksuning.com 225 134 | 22 220! S8 ALs
S (Eh) m.hijebn.com 170 87 | 2UAE MEX KA 22kl 2
0l2 (AEON) www.aeoncity.com.hk 166 110 | 38 #HOB! XAt 22ie! =
el D01 OIS iwaetposhjasons oom 77 12 | D3 AHOR! T 220! =
Z24F (JOUSUN) jousun.com 70 P | ANAE FZ 220l 2
AEI#H(city’super) www. Citysuper.com.hk 61 44 | D= #HOB! XAt 22fe! =

» N2
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[
O

O

o FuvAe L9 ARRE A B3

DA (Wellcome)# 3H71AHPARKNSHOP) 3 Z+-& 8 froupAldA AAAHE B3
mjZo] AA wjEo|A ZA|Sh= 1% v|TroZ H|Fe 2o, &F WHyd /‘ﬂEH%

S 18, A SR A WA AN - THHEAY Do BE T
W, AEA Wk BHOE AN, OYE ZERA AF D) L B A2
o] BAHL UE
#AE A4 eEkel aPEe £95 2 )
9 g ANz AZ, el - ox

s 2l A ARAE AT

(SH$] : 840 =22 2{(HKD))
20174 20184 2019
7v IHOF3U R 220 2210 | ®ME 0 22 2210 | ®ME 0 22l 2210

= iE= OiEHE | D= iE DOiEHE | HE & EHE

21l o
(WeHEC(‘):me) 16,671.9 155 0.1 % | 155832 185 0.1 % | 152820 252 02%
21 &F

(PARSHCP) 12,171.6 372 0.3 % | 11,873 518 0.4 % | 104266 757 07 %

* e @ K2 2LIE, "Supermarkets in Hong Kong, China; , 2020.03

2F W 8 A 7% A= 132(China Resources Enterprise Ltd)<
ALstae AA 22 &P ES Y5 A=
- 3 4FPARKNSHOP), 1#o]E(Great) 5 T2 fHupzal BH=g &
ASSkZE(AS Watson Group)2 dut fp3 ezl Bl =]l 3714 PARKNSHOP) 2
FHuA B e O o] E(Great) 221 £B=S 93 I1d o] E(Great)
£ EANE F71% AE, AANEESTF Y, AD) 7HEngE HEE
H F5 7 B oheket
- A7 (Wellcome), npAlZd o]~ nlo] A|o]<(Market Place by Jasons) & <3 nu}
A BASE Fste dHojgl F JdHUNAE &9 2(Dairy Farm International
Holdings Ltd)&= ¥4t s vzl Bl =9l 47 (Wellcome) 224 &3 E3 15
FHuA B =9l npAlZg o]~ nlo] A o]<=(Market Place by Jasons) <}Q] 4t
FEsS +FstL A+
- o] 2(AEON) 20199 ¥ 2lAamPgA 27l%=(0cado)et AFE Ho A}
dAH A s

_\L

of
ol

]_

a}

&

o o EH rlr

Ao F}O:‘

1:]

_‘|5_



A
0ol
Ol

F2 ~+Ho

FSEMe 2cte A8S

[y o=

H0

%:'z

e
Olor

F>

S A | JeanE | snoz s | AN 22te sEE
cT= g S5 =

PARKNSHOP www.parknshop.com

Fusion -

AS Watson Group 31.3% 17,571 TASTE -

InterNational -
Great www.greatfoodhall.com
_ . Wellcome www.wellcome.com.hk
Dairy HFg[é?ng”Ste[?g“O”a' 29.4% 16,505 | Market Place by Jasons | wwmerketplaoebyjasors.oom

ThreeSixty -

Chira Resources Brterprise Ud 1.2% 657 | CR Vanguard Supermarket -
AEON Stores Co Ltd 0.7% 412 AEON www.aeoncity.com.hk
City Super Ltd 0.6% 332 City' Super online.citysuper.com.hk

JIEt B.7% 20,580 - -

&Kl
* A2 R22LIH, Supermarkets in Hong Kong, China; , 2020.03

U A F o 22k &%

+98H

O F8 229 AE &3 E
_ s T =+ o
bl 4 mall E l”% JOU SUN
HKTVE2(HKTVmall) M = (ztore)19) X2 AHJOUSUN)
SSAHM | Hong Kong Television Network Limited | Ztore HK Limited Jou Sun, Inc.
ZHOIXI | www.hktvmall.com www.ztore.com WWW.jousun.com
HK$499 0l4at 00, 2= BHS | HK$200 OlAal 22 O|L 22 HHs
= Ab o2 H A '
BHS | HKDS00 Ol&r Al SEMS || agy 014t 2o, 22 Bl | Hkga00 01 CHS < 92 s
ne (‘1900=) 2,417.3MotEs2<e] | (“19008) 2 Nz 24S (‘1901s) 21 = 28
J—— AE, N4, 018, I+, AXEX, = o= = - =
F23=2 IEHE = = AmE AR H AE MEE MEAE UHs 8 42
e= HBHROl 8l A S D AIZZ O|XO| Al B} AIZE Al A
;3B | (A ME B ¥S) IS AE TS 4B A AF | Ad
MZAHA0 | S201(HA), DA S20(HA), Fof ES20((EAM), "0
S9IE | E2 Y 6500 020 & 2% | 220 &2 2¢ct0 M2
20154 &g 2015 MEl=l AIRE 22101 8 | 20159 A8
=2zl & 22! AZE 22 A0 HME ¢ HHE =2 SR MAX L
EZ2 SA & CI2st HES THOHE 2RIATP} HiEoks Al AIZ T
Mo o 201749 020 D& 2 & 20198 WS AIE M2 SN | - KA BHEEI0] S X MAFXE &
Exli KA S AlAE 29 UESE(XKEERM) N 850 LRIHIZEEH MBS +=&ot)
- HE HSAE HHEIts 020 EEHS DHE “CIEME DA e
DY CH2ts & (KEX%) 29
Z0H Z2HAHC AHOBIY | 20198 D= AISE, MEE THHIAM
MNEMOl AM X s A8 JIENENK ES &8s
19) hked.com, 'AHIMASMERESEIASESHE, |, 2019.04.28
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O s uA 22

&P =

FFE wellcome

PARKINSHOP.com

citysuper

AMH
22 (Wellcome) 121 &(PARKNSHOP) A El % H (city ‘super)
ZIAIE | www.wellcome.com.hk www.parknshop.com online.citysuper.com.hk
SEAHM | Dairy Farm International Holdings Ltd. | AS Watson Group City Super Limited
HKDB000I & R EHiZ Al O A
e | HKDSO0 01& Al REMIZ | (1A 0% 2 gats) | Koo Ot RE S,
HKD150014 =2 & = < o= =
(‘1901E) 15,282848F EFL] | ((190IEH) 10,426WH0F 232 =ou o} S=ct
A2 | -2ellfE: 25080 B2 | -R2ACINNE: 75,70 S EJﬂ'ﬂf;;ﬁﬁ}ﬁ =e=d
(Oh&=) E2 &S 2F 28004 (D&E=) E2 &Y 2 27004 ST ee =
FH3E=2 Metdol AZE, MIE HEHROl ARE MIZ HetAOl A2E MOE
g4t MEHMOl 5t=2 Jt2 AE MetAol =2 JI2 AE Metdol &2 JI2 AE
FH22= (Al AE HIE &8) (MH AE HE 28) MA R
MNSAHH | S=20{(HA, 2HA), 0 S20(HA, 2tH), G0 SR (HA, 2FH), FO
‘19454 &g 197248 & E 1996 A&
- 2018Y MIAHAEE X | A28 220 AsE 5 2 S, Rlls & S 13
2l SEES JI2. OYst T | olH & 11Al OI& =240 | AXNMHe H2 HI=E0 =2
SRHEOZ 22401 DM 2|0 | ol HY His MHIAE HZE | 20148 2HIY ¥ S A
Sl 20184 108 == oIy MHIA |- 2018E 118 112 H ZZX
- 20199 AMAIE 2 AZ2E | DY HHE(Tencent)2t AISE | A M, FZ AES Ot
o | TOF X SOHE SIEIGIAL A8 XIS ot= OHHIE S MG, b
M2 . 20198 ISUIAIOL ZBOINOL | 20198 18 ADEAE0 $26 | B DRRES X YE
=& ADJIEE AIZ EHE SEZ & | I DI StA ESL(HanshowESL) 2t | -2020E 58l S4l, S8 tie
8ot M2 22, ALNE | MHIA MS

CIAEYI0l S LIXE &368 £
20209 5& HE Al watsons
(EOAEN), Fortress(EXHMIS
HEN) ol SEATE SEiZ
=Yotl

oSglilo=2

__}\H /\] A} J—@}:%

2l

&8

green common

=TS 'Q'L EuYan Sang
S H Ol E(FgALT

&l HH(Green Common) FOFA (RI=4) )
SIAIOIE | www.greencommon.com www.euyansang.com.hk Www.nampeihong.com
SEAHM | Common Good Trading Limited A (FS)BIRAT Nanbei Xingshen Medicine Co., Ltd.
b & HK$400 014 RZHliS HK$500 Ol&t RZ S HK$600 014 R2HiS
7= (Oh&=) E3 Y 70 (Dh&E=) E2 ™S 530 (OH&=) E3 Y 1404
so=e | HNAS 7S “% =2 ol NEHA IAF HEHAIR E H2IAIZ
SIRAL
%_:é%g Bl SHXI, HIH 25D 22 JIsH AE(0A, B4 O | 242 JIsd AIE((QA, &4) =
M3 | S20{(2HA, 2HA), S0 S20(HA), Hod S20(2HAI, B1H)
o127 +852 2263 3152 +852 2544 3308 +852 2637 0728

Eshop@Greencommon.Com

WWW.euyansang.com. hk/en/contactus
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- eetel o) Al EAskel A4 mlash golshel, MWW HAL HAs) Lwrel TuiE
Heshs 207 Be. 2ol ge exeel uigste AUH AP
AT 01 714 TG FE LU 4R EA 9 P 4 e

Azk 7ol Felol W S YA, AT AF T Adg A

- SNSO] o] Zvbsta, AnlAs AEL Fulsh] Aol WA ThE AulAe] Ag
1% AU, THA G2 FAYo) FolAD U AT SHE Yot
2ol £BBE TH) $/1S WY, A, 2L B FRE 5 A= A5 Fh

O 191 HTlolE B4 JAE Ay F32020

- (&4 H|Ho)) é\_"éu]ﬂoi(Social media)= AHEAZE ZR2E RHEAL FR5t
28 HEH A AT F Ae HAIE e oz FFoA dy AL
A8 mhodl& ?l:bE}:l%‘(Instagram) 9} =l(WhatsApp), #e]2~E{Facebook), E$IE
(Twitter), ¥ &l 2~E(Pinterest), fFH(YouTube) 5°] A=

OICIHE &8t OB3HIE>

il U IHA DR BT LB BE B
LT

-

PN 2
HKTVmall 012 E} ]2 o0 ZHtoreIH;;Egg o city super QIAEII
020 OHE 012 GiIH tLh cHsh 22| oY B D228 OHY

* NE3 0 QIAE]E

- (0] &2 = F7D &4 vihol] ol & = 20149 FF AA AT 68%
4587t woll A 2018 d o= 5677 (A Q1] 83%) o2 wMEA FUist o,
454 ©]/&2] o] &AF Hl&o] 37%NA 50%=E F43%] F7Ist] Be AR HolA

24 mlrjele] GFeel F7} S U % F UL

20) Legislative Council Secretariat, Social media usage in Hong Kong, 2019.12.12
21) TheDesk, Hong Kong's social media landscape in 2019, 2019.1.22
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- (1% BA) &4 Hoely ol§ FAol: AT 2F FAS% B WA
(12%) 7% olgel= Fr2= 2 AW - FH 5 e L 3L A% ol

sdFor &AL e

- (@R P A BaEe] AR 29, ABFAANuencenshe] B, 24 wEiolo)
I BE 5L 5o TR F AS =W oxmetel v @AV Lol 2y
o2 ARFol wet 24 vtielE 37} ) AT 1T 5 AS

Mo, of persoms
(oo}
£ 000 571
4581
= 5
3000 4 E—
4% 3%
e B3
2014 016 2018
Aged 10-24  WAged 3504 B Aged 45 or above
A4 0ICIH OI=8Xr &= ¥ g0l HE dI=> <A£ 00N ol =&E>

* N2 R : Legislative Council Secretariat, "Social media usage in Hong Kong; , 2019.12.12.

T8

O 0201 &9, HUPick upEY T 2HIAY &6 A HM3E 93
- (s 3F 22 ME dAs TAHA wE Abe AEstA
TTE R <l FAFe 73%’—7} 2o wEkd T Lkl agae
23 Hd Al wjEE AFe ULF Al o= A

mlo
r>~
glu)
o

- (020 W) &3 LRl £¥ES AnArt 2Rl ANGHe A 9
020wl 3 Az ] Alxsls ASHo% Fgetal e &R PR 2
2Rl &P ES A5 wD gA} AFt] An2E

[e)

Bl A SRS ok S Glomm TR AYE AY

T 52 zﬂ-Lo}O# E=ass zﬂ‘ﬂ EF9 dAE B3R T
* 020 : 22i2l(online) 2t 22 I(offline) 0| Z&fok= Sals 2|0|
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< HKTVEZ(HKTVmall) 020 OHE(HIOIAS Xt=)>

- HKTVEMHKTVmall) 2 ¢F 113(400sqft) w5 O20vj4-& 5402 7] 3k
201999 = 7] 657 miRE 9. O AE FEEN ofye; tke A XY,
Ao A 22 FE WY Al T A AT FoE &8

L EFe) Fa U KENA A A A AT FYCelf pick up) AE
AolN Fadgosn x93 3

of
%
rfo
i
0
2
2
4
2
rok
ES
o
fo
[
i)
Lo
2

(HHJPick-up)EEYH =) T2 Sdo] FH HFo] wof HT F AHAHY
6A1~9 DT o] HiES Ao wiE Fort w2 A9 Atdels 4 dAE

FHOE FEF AFS AW AT £ Yt JYELS =YY

3]

<FR 2240 A4F 02001 2t 2 Hiu>

Hooeeesso _.,~.-:_ 1.

*AZ2 @ 0 HKTVZ(HKTVmall)l SHIO0IKI, I &H(PARKNSHOP) SHIOIX

2 DS " 25
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3. FAF AHAR
7t A F
0% 53 3= 54F

O #EFE

- 2018dolE FF BB Fh BT HF AAE 4%, 949 5o 371w
GHUSH7HA] AsslF oy, 20190 = sh7|HE AlZtE TFA9e] dFo =
HES SYFHAE F2e Adoin 5% AT 35308 DUSHY

< SESMAE £ IH(F2 54)>

(EH2: USD & E¢)
=y A= 20154 20164 20174 2018E(A) | 20194 (B) | Z22(B/A)
g A 346,603 330,236 340,243 371,381 352,909 A5.0
S22 307,495 287,167 316,864 349,193 326,218 ANB.6
S22 36,320 39,732 19,551 18,889 23,900 26.5
NS 2,788 3,337 3,828 3,299 2,791 A15.4

«EX: KATI sAEF=8 5 (www.kati.net)

O ¥ TF & ¥ &5

- EF 5E YAESE WU, A 9F, AR, @7, oW, 2E, 3R,
H| 7] 5ol &

LA UMEE) o FR AR, @7 $F Rasgod X, wa),
ZE7 2 Zow 453
O}F 259M9E) £F AAGFOL A4YA £F MFo] T AT, WF, AAF
Solle = AAFo =gt
<H EZ =49 101 E=2(FZ 508>
(EH2l: USD & €¢)
o 20154 20164 20174 20184 20194
=7 =S5 || S5 |sEU%| EF Y| S5 U | S |==A
1 HE 145669 &EEY 46,601 B8 |49,436) & | 73,014 2& | 67,715
2 Zd 39,111 W= | 34,839 W= 34,739 &8 38,518 & 33,616
3 GHz= 135,134 Z2& 28,856 2& [30,385] THE | 36,204| W= | 31,497
4 |QIA= 134,856 QIAISE | 18,594 oI&= | 21,336| @1 & & | 28,997| Cl &= | 28,899
5 = 113,751 2t | 12,635 ED| [17,346] ZDJ| [17,941] ZEDJ| |17,282
6 2t® 113,635 ZD| 12,424 2t 112,284 ctH | 13,972] 2™ | 12,765
7 |HIA2]13,243] HIA3! | 11,279/ HI A2 10,151 82 10,012 = 9,341
8 == 9,288/ =& 8,909 =& 9,596/ HIA3!| 8,381/ H|A2| 7,613
9 | M| 8,356 SAXF | 5,989 S ALXE| 5,790, & X 4,489 LT 5,896
10 | S AFXRF| 5,048|0AEHEH | 4,495 2 X 4.346] L& 4,100 &2 X 4,953
« B KATI sAEFEHE (www.kati.net)
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http://www.kati.net
http://www.kati.net

7Y FAHF AHEH

R
O B3 AA BHF Tl A9 flol FAF £9) o 65%E £ 9
St glo] BE B2 £9) FHF 4 Hol AL

% 7HE3AE 2 4F T HAOE £

- 38 4F F2o vjEdl e FF A ML Yvinw 93 Lokl wo)
Hlo] 10.3%2 71 Fom, @4(5 %), A - Shoseh B RRASY, T AELT,
dos A D =) E06%), AERADG TS FL BBo] Fsd 71T
whEele] 19 olgel L2kl 452 Fo WS o= AAY

21 o) Fo] Eew ot W%
£ 7)%o] o Anw 9 HlFo] gol
A6 &HlA oA FhE AEFL

QI ol T mko] 49 elel TS
0 W3 % WEAEY 2ol HF vFL Ao Be

- AE FAIFEO0.9%), 7 SF7
s

=
=
5o ekel Aol £ ulgo] %

~u

- 3306 HT
TT= =&

Nl
o
—
Q
o
—
(@
(@]
=
o
| i
=
<
X
E

25 AFHE BF QAT ABHoIH, W%
01 94 90 EAES 2Tl Bl vFo] we ¥
£ BAE merel AgeIAe] wulsk BAE

- HZole WA 2 dsart X" O20vdS FAoE W 9 WesdE 2 A
AF] HE FES TSt 4v S 98 Mg 9l 5 ZErAS I

22) Euromonitor, "Packaged Food in Hong Kong, 2020.02, 'Bottled Water in Hong Kong, 2020.01, "Ready Medls in Hong Kong, 2020.02, "Processed Meat
and Seafood in Hong Kong, 2020.02, "Processed Fruit and Vegetables in Hong Kongy 2020.02, "Rice, Pasta and Noodes in Hong Kongy 2020.02, Soft
Drinks in Hong Kong, 2020.01, "Sauces, Dressings and Condiments in Hong Kong, 2020.02, "Savoury Snacks in Hong Kong, 2019.09, 'Beer in Hong Kon
g, 2019.07, "Breakfast Cereds in Hong Kong, 2020.02, "Edible Olls in Hong Kong, 2020.02,  "Drinking Milk Products in Hong Kong; 2019.09
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<20194 DHEAUN ME =2 3= =S MEE =N L HIS>

(EH9] : 89t 2B22{(HKD))

= espel 22t | AHOR | BN | HSASEE | JIEH A

T AF 58,284.6 975.8 | 30,872.1 5,081.7 8,271.8 13,083.2
HIE(%) 100% 1.7% 53% 8.7% 14.2% 22.4%

o, MAE Y 8F 5,214.2 233.6 3,935.9 157.5 702.3 184.9
HIE(%) 100% 4.5% 75.5% 3% 13.5% 3.5%

OtAlE |RHS 3,603.4 30.7 2,230.1 1,020.8 205.4 116.4
HIE(%) 100% 0.9% 61.9% 28.3% 5.7% 3.2%

B |F & o= 3,039.6 18.5 2,162.9 - 632.1 226.1
HIE(%) 100% 0.7% 71.2% - 21.5% 6.6%

Al 2,031.3| 111.9 744.9| 5759 429.3 169.3
HIE(%) 100% 5.5% 36.7% 28.4% 21.1% 8.3%

A, Eal 2 X0IE 1,537.1 24.6 964.5 22.3 488.1 37.6
HIE(%) 100% 1.6% 62.7% 1.5% 31.8% 2.4%

AER 1,101.4 11.2 930.8 6.1 113.2 40.1
HI (%) 100% 1% | 84.5%| 0.6%| 10.3% 3.6%

2HEH X2|AlE 1,062.2 9.8 780.9 67.6 171.4 32.5
HIE(%) 100% 0.9% 73.5% 6.4% 16.1% 3.1%

SR 898.2 5.7 529.4 224.4 98.4 40.3
HIE(%) 100% 0.6% 58.9% 25% 11% 4.5%

hB Y L WA 519.6 2.7 385.3 - 123.8 7.8
HIZ(%) 100% |  0.5%|  74.2% - 238% 1.5%

OLEHE Meld 372.5 2.5 319.8 27.6 7.6 15
HIE(%) 100% 0.7% 85.9% 7.4% 2.1% 3.9%

M 350.4 3.0 210.3 85.3 39.1 12.7
HIS(%) 100% | 0.9% 60% | 24.3% |  11.1% 3.7%

o4z (0t 2|E) 63.2 6.5 31.7 16.6 6.5 1.9
*18E JIE  HIE(%) 100% 10.3% 50.1% 26.3% 10.3% 3%

* ANEad : RE22LIH
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0 A7 5 % o2

O &M =l AlZeA B e A7) F5

e 01| HZ 07| 0|8
%% i) = b} TT
2 200 Al &0 JiHS H2s
2 UEX 2982 7.6%2 =X
- o0} MIIHOZ AMYGHs MA =2
= 29 xS 9 21J} 2 HEQ
= | = HiZ MHIAZS A58
NS (=g T2 J|= Qe 221 AL=S IRy M8
HK$62.9/1.5 Lx12  HK$75.5/250m*24 HK$105/900mix4 IR U
US OIS WS 9Ms
we i Fol 2H, AN TIR JKs
OtAlDt SPIIMAE 2~404 RS THOHGH &
= olgl JtAOZ TIHGID US
j\ T
e BFERE YS0S  AFALC WE 94A SEJ[2t0 HIDE 20 U 200 =
HK$49.9/180g+*3 HK$23.8/10 pc*2 X2t HF I JtsE
e . MS UNEOZ o= ZAlQ
- & CJ0F BISIL =1 EX0| UHE0 ARE
hé* i o AES 2D J0He 2 oS
o - - BIDF 370 DAY Hi AHIAS M55
EH2AH S50l STAN2URAM  EHRAF S0 . Bkg, 8kg, 10kg S HEZ 01J| =2
HK$109/8kg HK$86.9/5kg  HK$193.9/10kg
S 20198 JIE 22 IAS2S 4053
o o e s e T T
_Win 8 . —— Da;grgjo.o oF ) J
onet - P 2| 12 ?4/0 24 ] )0t
ﬂ&;.h m; HAE2E IS, & AN U
=2 %12
s . A o US$3009 =@ A2
I= STN KRl SA  HI2AH AR S22 EiR=2A AR S2X= SEMNEY HIsSS 222 A-S0|
HK$45/1OOQ*5 HK$169/75Q*12 HK$8/4OQ Eégl'% D|E|' iHLé-'Ol 98%% il‘ﬂé”
Mxo| AQ} SEMEY = 2240 S0
X G HIB0| 10.3%2 =2
ﬂ i [ 2 03 AIRO Y352 B Jf20
& MxEZ ASEIHL B2 Z2I01Y 2|
oK == = Wxs M5B 20 20k s
- - 00| THR0| =2
2I0H 0 WE S2AH WE AP Y MHE S 4H B 120 249 SSHEI2 THHE
HK$160/330m24  HKB145/330mixd  HK$39.9/330m1+6 oims Coh L B S DI
2247 SO AH 22401 i 0185 =2

A2 HKTVE(HKTVmall) 2HI0IXI, 20209 42 D&

23) PetfoodIndustry.com, Hong Kong pet market, pet population shrink further, 2019.12.16
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094 ¥%

- 2UF TI4F, W o8 9] 49%, ST 389% WANIEAE 0% =0 1%
AZxAF 1265, 1 2224F 115F, 7 58%,

F7Ps B ARNF 154% 529 B 3
A

= |
NEY AT 9%, 8 L 85 3%, FYAE 12F Fol BHw Ye

o1|ZS HZ 0l0IX 01| 0|
P 24040| RSRIE 21 P20 20/6104
| M50} =2
g SZOISS QIAEIE AIE, S5| 213
oz = = 8t A5S9 AHIZO0| S =9
[ & AN 0 XIZetsd 22 o|a=ol gt}
MR, SHESHD 22 =4l
Al 2t e Ap XX 2ted 23S MOE groz 01Dt US
HK$47.5/120g%5+2 HK$29.9/900g HK$20.9/111gx4
UIE R U IR AL AAGEOR B2
= | goy adaa oBx020) B
_ammma g | Ol X Q0F A2 SAIGHE AHIKH
WEots e Y HeDPE =8 _ )
3 - HHID BYE MBS ZEE s
BI2Al OIS XE0| BT D US
HOD Wsoe  ups  ay o | SIS 2~ 55 0G0
HK$49.8/2500%2  HK$39.9/400g HK$45/315g g2 @ JtA2= EiHotl) /US
(L U
e SN AVRE AY 2HAl0lets
Ry OIAIDL BN 21010 =8
A= M - JbE O BAIE BILIKE % oS
AL 2 WAL Hol S MRS
£49 o OZ 2 0|8 2o, 0|5
J ZAE Ot o HZS HSHA
SILIKE Ol=2S o ol 2ue ofRs| QD2 21 US
HK$49.9/250g HK$49.9/250g HK$49.9/250g
22 A9 € RRUI9 980z
| B JKsE AIZ 0D} &S
sl=A EXa8l #e B2t MEL
Sxa se HILBHOT JISJI0F M1 skl
= = M350 &8
- W2 29 AA, O12lAA, XX S
X= SEHE SITY & o2 I ME S USHH
HK$38/300g HK$39.9/340g HK$28/340g 7| =2

* A2 1 HKTVE(HKTVmall) 22tel A8 S, 20204 48 JI&E

_25_



4. FEAE 89t
b9 A 2 AE P
O 3] uvlA 71HF &3 £33 829
O (3 7]=o 2zl

A" H AF T 2= A7t 4 A

teaplles 22 (Wellcome) 21 & (PARKNSHOP)
1. EHOIXE S¢& S5 1. Yt (vendor) 8 XIS =
- EH0IXl At ‘Contact Us’ - 222 S5 AOIEWA
- 88 J|ddtd HE 29X 2 NS EF2 B4
o8 * 0lY Fa&, o2ty S x 22101 S2 ALOIE
PSP www.aswmarket.com
=2
2. | A = 0lHIY &2 - _
= &= Oltiiz =< 2. AR AFEAA m HMEEE KIS w o
H&S = Quality Assurance S9!
1. g BB 1. &d 3%
- gHMY, =4, g9 38 ¥ HEy -MEX SEE, MY, SHOIX, HEH,
2. 8AIOIE &EE HEN, 2, JIE RS 88 S
22 - BAOIE F4, B YRS, HYUX, 2. HE 3%
a4 249 HOIXl =3l S - FRAIE, BHEY, HMSY, S
ZEZZ2, zd F22 =8 S

Wellcome Customer Service
(®&) +852 2299 1133

otz (OIMIY) wdservice@dairy—farm.com.hk

A.S. Watson Retail (HK) Ltd
(®3) +852 2606 8833
(BMA) +852 2690 2836

(ZHI 0| XI)www.aswatson.com/our—supp
liers/becoming—as—watson—-suppliers

S = Fuli(purchase)et $eAl(consignment sale)7}
4‘% % d TE 7

39 SEAANA Tujste] Bujsied,
GwHozy sEavel FeE Aohe. Anol A Bo} BID A5 FEE
Astn FFAAN AE 2oL Hakst
- (R4 71ZD @l ulet AREY YA o= b WS 30600 F AN
- (5E) Wl we AR Y dwAoR ) 7hAe] 20-40%¢)

« dHMo 2 Y ool MER A& 4F AI i

HE HZoz ad|22 Hulsti o|dlE
xS 5H|Z(Distribution Allowance, D.A), CIMEIE 2|H 0| E
back-end income)S2 HW=2=2 FII QE Algo| &

S A olo
AOHOEF—I_NI\E

24) Jump Start, How to get products into Hong Kong supermarkets, 2014.09.1
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[0 22l 719 AE ¥ &
O HKTVEMHKTVmal)& ko sl vhilsh= del= 9%
<HKTVEZ(HKTVmall) && ZX>

248 Zx NE &

* HE A
- 22 ANYX S=2=
=‘f’;° = xQE AA
s °¢E HE mms.hktv.com.hk/mms/#/main/newMerchant
* 2tgd 29 aog.merc@hktv.com.hk
* SO|AIEH ¢i=tx] Business Partnership £ A
(M3} +852 3145 6888
(0IY) dp.ftv@hktv.com.hk
. HOEM BN U 2210 QA =2 2 HES
H Aot » WE X2
SE 2 N2 - A BB (A Z2Z 27 0/0IXI)
" | - HME H2(Ye ¥ =2 MEY, ANKEB, MEAZ,
TN S HEZ 30| L 2H B, B b= S)
anoimaliN M= n=s seos
== ¢° =S HKTVmallol Al MZ 001K & NS, )i 92C
S = ulil O AR
- (0 =2 F2 LY A ZF & HKTVmall S2R4EZ 25
Bt - 2 i) (HKTVmallol Al BHs =)
Nﬁ ! AM—HKTVmall 2234 EH—> DM S
(HI) ChLst o2 2D HIE, Sl =42
[ (BEh) g 2 Aoz mIf Z2H0A &0
. | 2 PSR =22 Mg = H& (ANE A 22)
= « Oty HI8 US
@' x A3 DY 20| 18~28% (Z20 W2t C+2)

* X221 HKTVmall(mms.hktv.com.hk/mms/mer—recruit/index.html), 2020 48 J|=

<HKTVZ(HKTVmall) 2etel &£ S>

e fr— | T e ) . —_—

" ' .
c- e g® e

: | =5 . - 2
A B K
- [ = | = AR o
| HKTVmall B2 HOIX | | 8+= AU 3tE|I22] HOIX | | 8t= AW XM= HOIX |
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mailto:aog.merc@hktv.com.hk

O A E(ztore)= YR o2 A|F-S Fuj(purchase)ste] #ujsl= FEHZ SFH
<Ml (ztore) & EHII>
UE EX M 32
ME(ztore) EHIOIXIE St 83 AF L AIE B XS
* AN E2
- ©2X HE(018, dMatds, oloY F=4)
- SIAF AR
- HE 22, NE 2AE 2 AAM(quotation)
3= ¢E - HZ ol0IX
342 M3 - MZ A00+=
! * 332 &MF
www.ztore.com/en/partner
* 2@ 29 www.ztore.com/en/partner
* ZOIAIE A& Merchandizing Department
(& 3}) +852 3592 2648
(0IMIY) merchandizing@ztore.com
o o HEE 22 AMEAE HIES2Z 240 UseE BR
| ME(ztore) S XIF 25 Het
*» T2, 2EEUYH S FIF 9 R
£H0H ME(ztore) A HIE AKE &S L H2C
! 1 NES;
&4t §OolE Sl 23
ANE Sst MM AN 20208 6 JIE
<M =(ztore) 222 ATE>
.%_, .EEHiJTI 'I-'-:- I'ﬂ-_-: ._.-\ -*!

nnnnn

P "
- -
E a =

-
—

E;-E, 2E
- ﬁ P r.ﬁ.
-y
JteIn2l HOoIX | | 8= AW RIZ HOIX |
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Bl
O ekl 4F Bv) A A2 FZ2 BodxE R §
©)

Z R (Public Health and Municipal Services Ordinance. Cap 132)+% %
B} I A o)A 22 4F Ao a7= = o]l 2(licence)”F U=

O AgH 2] E(restricted food) &7}

- 4% 99 74 (Food Business Regulation (Cap. 132X))| o wz} th&3 7o
AE AFS Bojete AEIde] A5 [AF &4 AYAHAEMREEES) ]
ZRE $UE wolof

- (AFE 2 F(restricted food)) Well F7]A &2(non-bottled &5, W& THF
(frozen confections), & ¥ ¢/ &5, A 7Y, 32KChinese herb)x}, =3
G, 25, 3, A4 JEHE HE F e 2, A4 JEHE HE F e §F
o], 2AF, 44F

- AP 2RE B 2 eSS R(&aT], A, ] 59 290 a
- AP 2 2% 9 3(sashimi) o] 224] Fhu
-2 dEHE He ¢ e AR 24" Z(oysten) o] 241 )
AP 2R WA 9 B 2R, AR 2l d
2 3o &7 ¥F T3 A E(confection)e] 2+ FHof

- YAIE mE Lokl FAE AR B BHE BE ATY 4FL 59
3L

d FH GACNA AR EH, AR 237 AlEFS SE oo &

- oglol Ful AAANHE BRI, HIAREY], TA) == AW AZEo zgr}
A

FAFAAE o B A AFH WAF FHF] AT AF A FAo
weh B AGE A b wE AW AF 4 B} DAY
- T f9 AR Age) eddlom Bolse A% A #39 AR AFe W=

— HIBtEl AIZO| 27101 WY 2t 7X OHM

www.fehd.gov.hk/english/licensing/Guide_on_Types_of_Licences_Required.html
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O

20199 JAER

FQo 289 AL £FE vjEFERE ZRAHmomofEiEe] oF 4049 tiTrd e
(gh3} oF 1.62E 190w, &3 EWRE M) 1929 tiRtEd, PChome24h
(PChome24h) 1769 tiwt&®, okFulol(Yahoo#Bikpats) 1719 tivtadd] &5+
I 2~EF(COSTCO), 7+=3Carrefour), LEIFFERT-MART) & 8 2=l 4
HupA s AL &8l T AllEE FE35la Ad S Y8 =

TAE A 290 £BFE LIEH

= & s 4]
A3 g3 Z2RAH g B ojiES I3 AHxt 7B dsEe nHAR
TMAER] ZERMHOE ZAME
AT FF T AEFAAGL A 25 AE AE 3 AF FHE F
Edte ANY &% 49 A= S
7FES| AL} Al FE T8 2EAE A& AEItE o8 7HE Y-S AFd

3. HF AHIR
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O
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O
.
O

FF FYFUNE £583
20199 Hojwh SEe Ado 08% FAF 3099 FUSHE T8 £
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T4E 4YER

S5 BEF Axdoz 2gllEo)
<
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O
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CHOF

rﬂ

L &df 5 221 AlF e

7} A AT J.25)26)

[ 2019
O NATR) &mjA%

HH, 20193 &= wj&

- 2okl

| .
w REE AIE S

O 23 A T2

O (A& 7=) 20193 22k A%
2mAFY 11.1%S 2A s
O (AW FEXYHE=
o] (33) of 21=x4

SujAI TR

O
.

0
Ho
.

o &

f

=
[¢)

glov A

e 5 AHTA
)

b

l‘%

HEZE MX|

ok 130x%

3,544 ot
oul 8.7% A
AE 8%E A=
Fuel AgoE 43¥ oz AU

A2 A
@) R
102D 2ulAEe] 84.2%.
13.3%2] Bl&& 223

5,059¢ divtee] (3} oF 202¢D)

ot Al

25}

Z3ho=w

2233} ofF dxd)=

st 2024\ ol = 5,222

)

< CHBE ADHAIE Y 22101 AIZ Ol A2 >
(GH2|: BHOF CHOF S (TWD million), %
20158 | 20164 | 20174 | 2018% | 2019w @ =mog
NN 2,077,839 | 3,030,9059 | 3,035422.3 | 3,112,285 | 3,192,6949 100
_(go%&gljsldAli;lim) 0,567,102.2 | 2,597,8089 | 2,583,975 | 2,634912.7 | 2,686,781.0 84.2
- A2E ADH
G P ailors) | 1017.088.4 | 10503067 | 10455126 | 1091,0620 | 1,1304832 35.4
“HIAZE AN
s AN i) | 11688748 | 11502818 | 11358889 | 1,131,851 | 11304495 35.4
- (sﬁ%;(fgim” ors) 381,150.1 | 397.220.4 | 4025061 | 412.025.5 | 4258484 13.3
“oET A AR
(NoSiore Auialing) | 4107367 | 433,0069 | 4514248 | 4773158 | 5059138 15.8
— X A 2645016 | 2793267 | 298.780.6 | 326.162.1 | 3544142 11.1
(ADHAIE LI g 8.9% 9.2% 9.8% 10.5% 11.1% -
CENEESS) 15.6% 5.6% 7.0% 9.9% 8.7% -
B EW ine) 93,7678 | 1032233 | 1050645 | 106253.1 | 107,310.7 3.4
- (ﬁa’ﬁéshoppmg) 493742 | 473993 | 447923 | 423666 | 416311 1.3
- Mg 30531 | 3057.7| 2787.4| 25340| 25577 0.1
*MNE22: SZ2LIH, TRetailing in Taiwan; , 2020.03 * A& D& H2 HESH (ZHOHM SEE

25) Euromonitor, "Retailing in Taiwan,

26) Euromonitor, "Food and Drink E-Commerce in Taiwan

, 2020.03
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O 4+8 &AE 72

O (W& &A% Tﬂf”ﬂﬂ 7}% Fop 20199 divte] A5 A wlEHE oF 116%
e e|(3sl F 472ME AE A5FHY WEe] oF 51679 tivrEE (3} oF
21=d)= ZA UHZ"“/] 44.5%% AAstaL, B)H(©22.1%), T vAR11%),
23 vhA9.6%), <2 AAHLI%) o2 e

(|

<At &nf e 458 AF FRESH)D

(GH|: BHOF CHOF 24 (TWD million), %)
= 2015 20164 20174 20184 20194 E2RE
ASaE AN SN 1,039,204.5 | 1,075,177.4 | 1,071,840.2 | 1,118,928.4 | 1,160,830.0 100
AlS2 B A AIZE 1,017,068.4 | 1,050,396.7 | 1,045,512.6 | 1,091,062.0 | 1,130,4832 97.4
- M8 AE3E 494,153.6 | 498,700.7 | 490,365.4 | 506,634.7 | 516,666.1 | 44.5
- HolE 209,439.0 | 2196356 | 2272264 | 2439524 | 256,623.2 i 22.1
- #IHO3N 198,513.5 | 219,402.1 216,599.5 | 228,510.0 2447342 ¢ 211
- g 10O 113,999.7 111,719.7 110,401.4 111,041.8 111,530.4 9.6
- A4 9%62.6 938.5 919.8 923.1 929.4 0.1
AlS2 SET AHA 22,136.1 24,780.7 26,327.6 27,866.4 30,346.8 2.6
- &8X AAHA 12,732.9 15,273.7 17,088.5 19,293.9 21,985.4 1.9
(ADHAIZ LY EE8) 1.2% 1.4% 1.6% 1.7% 1.9% =
(MECHHl &0t8) 6.4% 20.0% 11.9% 12.9% 14.0% =
-E4H 3,710.6 3,736.6 3,773.9 3,644.5 3,516.9 0.3
- A& THoj 2,872.9 2,959.1 2,949.0 2,685.6 2,593.0 0.2
- AlSE XHED| 2,819.7 2,811.3 2,516.2 2,242 .4 2,251.5 0.2
*» 2R KR 2LIE, TRetailing in Taiwan, , 2020.03
* AZ OHE A2 SN (SHHA X&), et 2 H#DE HE 228
O 280 S35 AR
O (WA %) 20199 7|+ oIt 22U AAFFES oF 3,544¢ divt# (g3} <oF
Zd)olH, olF Ags ZHEH Y vEde HAd gin] 14% S7Fs oF 2209
g2 (33} oF 8,963 )= AA| 22kl AF wlE&H 9 6.2% NFE
O (AW wiF A" MG &nxte] 28] &3 A5 712 ity 2242
A A A Aes ewdl AR 9N =e ARNE AASL S
20169 7 2 Fo2 4FW ol F 723 HFAE ololtn Y& FEEY
El= 20243 71A Oﬂﬁﬂ?‘é%g %= AdAstal oF 3379 oiwt €7 (33} <F

<R 229l A% FE R A seue A% FE

(S gHab et 24 (TWD million), %)
-2 20154 20164 2017¢ 20184 20194
SH 222! AlE (HEH 264,541.6 | 279,326.7 | 298,780.6 | 326,162.1 354,414.2
- AISE 22121 AIE Di=EH 12,732.9 15,273.7 17,088.5 19,293.9 21,985.4
(212!l AE W HIB) 4.8% 5.5% 5.7% 5.9% 6.2%
(MEAHHl &s0t=2) 6.4% 20.0% 11.9% 12.9% 14.0%
*» 2 RZ2UIE, TFood and Drink E-Commerce in Taiwan; , 2020.03
* AR s 72 HEN (THIHAH EX8)
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¢
a
!
=
fu
b
=
X
1o

aH &% 93 2 YT RO TYw
- =RV WY o] ATl teh A4 D WEAEe] A AU
A2e 78 FROR WoE BF L A% A9 4AY FeAA Axd
TEE 9% A4 B2 94 2 WF BRE Wl wgsin glow,
AN BRFAA BUiHE A HFS O O H1 g M L 9F

AF Bl AR AANY ARe GAEAR FE BT S
AA A 54kEo)

O AAF 288l #u] ALolE #= 4A F7}

- TEE, LEAG 2 EALY 289 & EYE
H| go] Z71go] uel zHale] 28l &3 AEE =
E3] ng 2 AIAE ALF JHH A & FJAor =
A EE FH3te= JAVE S/t FAY

O EHIY A AR F44730

- 20lE E9| Y Fslol wiel muld AAGAY AR

- S2ZRYEY w2d 20199 gk 2uled Azl A B (mobile e-commerce) A%
TRE Ad the] 4.5% Z71sF oF 25959 oivtge](3hst oF 11x9)olH, 20243
7hA] wid 11%9] g Holw ¢F 44419 tivt2a (ks oF 18x=¢) 1R
Aoz AAed Roz Mgt

- A& AJA-HL AA H(app)S A AA L 7 AH2E AFF

- RT Mart) 4827 22kl mjZo A B HEsA AEFS Fud & A=E
P 53 2~ L A E(scan and pay)7ls2 Ala, AA AA A|~EHQ PX payE
EAE 2ER1E Tl Ay wAZAAE o Fulr) 7hed Au2E AlEd

- ("o)H) AHdefrtE(Family Mart) B Al 2L @ 2(7-Eleven)oll A= A 2t

Be A8t TAFA AR Alg 2 AA AN Mvl= 5 AT

~

[¢)

27) Euromonitor,E-Commerce in Taiwan, , 2020.03.25

28) Ken Research, 'Taiwan E-Commerce Market is Driven by Rising Smartphone Penetration, Surge in Purchasing Power
and Growth Amongst Youth Population; , 2020.03.12

29) SEFMERIAEHA, | (B RLIEXBERVEHRBEMEESRE, , 2020.05.17

30) Euromonitor, " Mobile E-=Commerce in Taiwan, , 2020.03
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O oY WEe) Y B AW WFED

- (lgAZer B Asjctel Fa £A7F WEHIYE AeH BHow Wy
Axeprh 95 EF AA BF Axd FEol nuzoln weiy AU

W% A7k EESE ] 347 W) ulde] nHsHI 9e
- @A ) S AN ulae eeel AR Ul 99 AHe 98 Ha TuE

FE glo] PR WMEAHAE EU% RS Auls A A Hely FHol

O 719 29 g2
- 2EZERl AvAAE 2T £BE AHE, Ll dAE HE A0HG

JEUAS P21 exgel AL &3 24 2 AnfY(omni-channel

retailing)e] FEHWE. ol AXNEE olm B U WG wge AP T
= 7hg EEHoT WE PPOE A4HT e

* L IHE A0 (omni-channel retailing) :
AZOIL MEIAS EHMEID ROHE & QU

T < G

(TR T L E T
SRIE

<QIZHOl HE> <PChome24h0il &!’é*% 22t HE>

* 22 22 XE ,PChome24h22to! 4 ZE S (www.pchomeec.tw/sites/koreaginsengcorp)

O w3uidl H #HolH AMA AL A58 AR FAHY B2 W&l 2439
- J,]oll)\u].E(pX Mart) Aﬂaol ]_tlﬂ__
Aol wg e oY £F 3

Eleven) ¥ 71Z3(Carrefoun)s 8 %

7-
§ 55 S me FAA AA 4FL TG 5
A B, Fa HBEHS 20 &% FEEL P Aestel LvlgelAno
AgA AL £ BAL AFH) A3 & - oxel AN AE AFHT YS

« CHEH IHYe|DtE= 202049 JIE 23,6000 OHE 2, 2020 LMK 220~2300H2) Al57 OHE F=It H &34

31) Euromonitor, " Retailing in Taiwan, , 2020.03
32) Euromonitor, 'Top 100 Retailers in Asia 2020, , 2020
33) Euromonitor, "Food and Drink E-Commerce in Taiwan, , 2020.03
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http://www.pchomeec.tw/sites/koreaginsengcorp

3 4549 54
[ F8 o]& &R°|AF30
O U EJIAHRAE(TWNICZF 124 o]d vEE 15148 o= AAIg
“20199 Tivk By RuA” o mEm AA o 66.2%7F 289 FulE o4
st, AP+ 2,661thTE 22 (33} <Fl1THY) A Este Ao E Uehd. 24~384
A ZolA &2l o ol &Ec] 7HE EoH, iy 28l 7o AE Bl &
o 39-504 AHFNN T B HoR Yehd
- (0 vl o] &) A 2 Tl o] &EL 66.2%°]H, 24~384] A= TH
B3%l A 71 =2 o] &ES B, 39~544(71.3%), 12~2341(69.4%), 554
o] %4(@7.2%) =<l A2 HAHE
- (2 T F2 14F) HRNEPC home)d] 20199 AFHEIAM| W
25~44A o4 o] F&Eo] MA FZo 60%E AT
- (2 Tl AFE B 2l Fool] & Z i 2,6610H ] (3sF oF117Ee)
A zdhe= Aoz AR 39-544 IFoNA €+ 3,156 tivtE (33}l of 13
BHDE AEste] €8 28l 7l AF vgo] M %o, 24-384)
AP ol A 2,909t (33t o 127k4d), 554 o4 A TielME 2,539
e (&t oF 10%H4)), 12~234]1 A tielA = 1,331 tiutgeiGutdE A&
e 2o 2 JEhd

B 2o01s j 2019

SR : NTS

1zunrﬂ 12~23M 24-38M] 39-544] 554 o4 uunu 12234 24-38M| 39-54M 554 oY

<|ZHP_F HEE 2ctel 0 0I=2E <EHP_F Hdg 2kl 70 XS HIE>

==& Taiwan Network Information Center, Taiwan Internet Report 2019

34) Retail News Asia, " Family Mart Taiwan Plans rolling out 200 new stores; , 2020.04.08
35) Taiwan Network Information Center, 'Taiwan Internet Report 2019, , 2020
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59) momo.com Inc., "momo 2019 Annual Report_Product development trends; , 2020.02
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Qg A= 20154 20164 201749 | 2018H(A) | 2019 (B) | SZ=(B/A)
g A 255,895 295,683 325,825 312,067 309,699 AN0.8%
S22 204,370 228,280 262,277 241,986 258,388 6.8%
FAM2 6,598 6,309 6,212 6,009 6,060 0.8%
A= 44 927 61,094 57,336 64,072 45,251 N29.4%
*EX: KATI sAEZ4+58E (www.kati.net)
O ¥ Ut 2 49 5
- 20199 of Uivk = AIEFEoe A, vl 2, A dlE, A9 2AIF Fol As
- (A1 1489 HE) AA = 8 E tASIAA wlFE, 43, HlF T A FAHE
TF=o] S7HE vl 20199 A Alol= ALE VIR FEo] UM
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=A 8= | zsw | == +E = T
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3 olat= 18,446 ] 21,283 g 26,610
4 e 20,796 e 20,192 ctH 19,924
5 g 20,166 zZd 30,305 olat= 19,919
6 HIUXZHS 16,777 Bl = 11,293 [/ 16,046
7 i = 11,802 HIIZHMSB 16,746| HIIZHM S 13,344
8 HIAZ! 9,046 HI A3l 9,227 kIt 12,464
9 o & 8,678 N 2,760 HI A 8,510
10 2 Xl 4,440 AN 5,099 kbl = 7,740
* B KATI sAS4+s82 (www.kati.net)
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<20194 &YW E F2 5SS RE HLEYE 3H L HIS>6D

== s 2ctol F+IH 03 HOy | H3AEEE JIE}
E& AE 335,489.3 | 14,325.9 | 130,711.7 | 100,464.8 | 45,865.4 | 44,121.5
HIZ(%) 100% 4.3% 39% 29.9% 13.7% 0.1%
HE X2|AE 55,238.6 723.3| 17,7711 | 36,357.4 336.3 50.5
HIE(%) 100% 1.3% 32.1% 65.8% 0.6% 0.0
A 31,940.4 904.9 | 11,913.8| 10,252.9 7,058.8 1,810.0
HIE(%) 100% 2.8% 37.3% 32.1% 22.1% 0.1%
o, AR Y 8] | 30,138.3 1,792.2 | 19,149.8| 3,936.5 1,838.0 | 3,421.8
HIZ(%) 100% 5.9% 63.6% 13.1% 6.1% 0.1%
B =% L ollkt=E | 16,633.8| 2,628.2| 9,154.6 1,133.0 1,133.0| 2,585.0
HIE(%) 100% 15.8% 55% 3.4% 6.8% 0.2%
A B AE | 11,852.9 447.4 | 09,4458 737.5 1,034.9 187.3
HIE(%) 100% 3.8% 79.7% 6.2% 8.7% 0.0
MNESR 9,218.4 433.5| 6,523.6 113.5 1,794.9 352.9
HIZ(%) 100% 4.7% 70.8% 1.2% 19.5% 0.0
OLEIE Mg 3,788.2 134.9| 2,753.6 503.1 128.0 268.6
HIZ(%) 100% 3.6% 72.7% 13.3% 3.4% 0.1%
s e 2 A 1,654.4 62.3 1,087.4 105.5 148.6 250.6
HIZ(%) 100% 3.8% 65.7% 6.4% 9% 0.2%
£ (Hek 2IE) 584.5 15.8 363.5 172.0 5.9 27.3
x20184  HIS(%) 100% 2.7% 62.2% 29.4% 1% 4.7%
FA (WO 2IE) 203.4 2.7 82.9 84.3 31.1 2.4
HIZ(%) 100% 1.3% 40.8% 41.4% 15.3% 1.2%
EALS = (B 2IE) 172.5 1.7 84.0 78.0 7.5 1.3
HIE(%) 100% 1.0% 48.7% 45.2% 4.3% 0.0

61) Ewomonitor, "Packaged Food in Taiwan, 2019.11, "Ready Medls in Taiwan, 2019.11. "Savoury Snacks in Taiwan, 2019.08, " "Rice, Pasta and Noodes
iny 2019.11.  "Processed Meat and Seafood in Taiwan, 2019.11, "Sauces, Dressings and Condiments in Taiwan, 2019.11. "Edidle Qils in Taiwan, 2019.11,
Breakfast Ceredls in Taiwan, 2019.11. "Processed Fruit and Vegetables in Taiwan, 2019.11, 'Bottled Water in Taiwan, 2019.12, Soft Drinks in Taiwan,
2019.12,  "Juice in Taiwan, 2019.12,
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