o] A}

2021. 7

aT Z3X|At



L 22 54F A% A%
L 232 s4F AZsF

TF 280l AR BEA e 4
U, 280l =AZE AR HSF 9 Z3F L. 7
oF 22391 AA e AR ZFF coeeiiiiiiiii 9
2. 2992 AANAY 5 L v vy i 11

L 22 75 A N8
7h 28]l FRE AN EY - 13
T = 14
2. 78 2T ZHF %
b FQ 280l ZEIE 16
U 28 28k0l ZHE QA HFH e 29
3. 2Tl A% mHAR dR
7]_. 1:];(]1%___;1_ u]_y-]]}%] .......................................... 26
U 2822 FHE 3 BFAE] s 30
o T2 @ 7FA GO BFAE]L e 39

M. &8¢l 4&H] EFE

L &H 9 R &4

Th ZBIAE S8 34

U, o FE BA e 35

T}, Q810 ZB] EFIE «oeeeenennenentatanaeaaeannn 38
2. &2 BAHE AF ol EE

7 ., ZAE Tl T e 46

U SF2AF QA B 48

O I 51

7F 2kl AR RQY AH e 53

L, 28301 AR AF AFF] s e 54
2 5% #9ES 2 A% A

Th 3 G B o 57

1,]_- FQ *19:1"'/]‘?_] L= ‘J_ﬁ]xl_ ?_]Ei_r\:jl_ ........................ 59

TF S 7]l ZZ AT «oeert i 61



20F
[. 28l 4% ANEEF
O (NAAR) =2 =2 AL ZAolA 23l AN JAE
ARAT, ezelel 4% ME, AA AA WS, )T B,
o2 AAAY A% HAe oY #
Lgel Aleg AAL '199d giv] 79% =7}3F
o540 2 A 221 A2 6.9% 1A
9 44, OAg A3 ol 27k A4
iﬂ}?_ —‘%%’i;‘— =9 S vo2 AsF 2T AR BRA
O (BFEH) TAZE i BAl, F7PHEAATE §le AaFgdeli,
SR AAAY BAL At Fa 29

=7 AHl= B
5]

O (AAZE) 20
°F 349 iiﬂfﬂ(%ﬂ ot

O FLEQE) FTIEM B AYAN AL FEata gom,
c}%g 311 ATERL chohE, AvA, UE <
) TFEMB] AAAD Aol 11.8% A, A=,

94, JJrZHJ 47 5 FEFASY Haes 0.2%= v
)
S

®
=
s o
EL:..

=

2. 78 2o EYE ¥ 2 I Py
O e VW BB AR EE g AU As,
FEUA 7 292 g AF F 2okl Bl AR AF A

3. &gkl AR HAR A

O (UAY wAE) FF-okF 5 A4 AW HHF ARl
Ao, Aol 1k B &

O (&HAZ o) mHE) T
Sls) Aue] B8} App A, 020 WAL St

O (Z2EA % 714 ¥ uAR) 713 BUE uplY o
ERGL Fol7] §i3) FHS/HTA TE AF L FH 1A

O

FAE 9% WA AE £F9AEAE AF VAR

_2_



M. &8l 4H EdHE
1. &¥#A 78 2 Ed=
O (F84nA) 2820 Fvj
2679+, +8 AH|FS 7
O (Fujgjd) ¥dH5H+ 1-23],
- AEF Tl A A=V =
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9 gxE =A, 2FD
A @ 199 71F AEM o] &A of 5997
AA Q9] 91.7%7F AU S A&

- (AE) YA Ao o]g nEe 7 9

02 §%

3.2%} 90.5%5 g3 <]

o] &9l

- (A%8E) 10~-544 AT AHY o] &EL 100%°l 717he wd

55~64 A A& =)A= 95. 9%, ol AEZoA= 62.2%2
o] &ES Holi o FH& o] EO| HAUHOE EF
<Hd 2 HE0l 2 10AM 0l =2 HFXAQ 24 0|E8>

(2 - &Y, %)
= o= | HIZE
=29 5,988.0 9.7 91.7%
10Kl — 14Al 292.2 | 100.0 100.0%
15M1 — 24Al 675.4 | 99.9 09.9%
25H1 — 34Al 940.3 | 100.0 100.0%
oy | 35MH - 44A | 1,030.9 99.8 90.8%
45K — 54A | 1,103.7 99.3 99.3%
55N — 64AHl | 1,158.8 95.9 95.9%
65H1 O] & 786.7 | 62.2 62.2%
M g4 2,881.9 93.2 93.2%
o4 3,106.0 90.5 90.5%

* EX . EBXASHE, "Usage of Information Technology and the Internet by Hong Kong Residents, 2000 to 2019, , 2020.10

O ZnEeEFE

AHgAE oF 6008 Ho

91.5%° E& HgEs KA

(AE) A8 A ol& HE&S 7+ 92.7%%F 90.5%°]H,
o
339 o] &E0] =
1) E2TASAE, T"Usage of Information Technology and the Internet by Hong Kong Residents, 2000 to 2019, ,
2020.10
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(AEE) 15~644 dHAAE 96.5%~99.9% = Ha

e o, 654 o] dAEFe 18 HgE2 57.2%<1H wHaf
‘1990l 65.1%= FAEHS 2mEES HgEo] WEA F7}
S gE A0 vepd
<Y & HE0 OE 10M 0la 82 HFEIS ANEE E=8>
(&= @ AH, %)
= O8N | HIE
2 5,973.6 | 91.5 91.5%
10Al — 14Al 237.4 | 81.3 81.3%
15H — 24Al 673.1 | 99.6 90.6%
25H — 34Al 940.0 | 99.9 99.9%
HE | 35M - 44M1 | 1,029.9 | 99.7 99.7%
45H1 — 54M | 1,103.3 | 99.3 99.3%
55H1 — 64AMl | 1,165.8 | 96.5 96.5%
65A Ol & 824.0 | 65.1 65.1%
Ay =4 2,866.7 | 92.7 92.7%
(GRS 3,106.9 | 90.5 90.5%

* EX : EBXASHSE, "Usage of Information Technology and the Internet by Hong Kong Residents, 2000 to 2019, , 2020.10

[0 &3 AAAHE-Commerce) AAE3F23)

O TF9 AR ALY AAES 1990Wt) THHELE AlZtE. 27|&
TR SAAT, A= AFTE 9D AZE FAA FFE
H£3 O ofAo} Z7lEel vlg] X HAAHA

O & AA FAH AFEHE Adsle +2 &<

- O TF AHASS u§ HeFos w28l 5 o] &3t
AA A zdle) gtz gfon, @ 2zl wiR HIZAd o
Hojy 2249 &3] daAdsE w7x £33 Q) AFF9HF
A, F7HAA gl 2 dARE sjA vt daEdlon, @
=5 Avlxrt ddstA| ol wjE 7|xto] dx w]go] HA
ol 3t o] FE A FAY Aol Fof Fabd o] TRl

2) HKTDC, "Hong Kong’s E-commerce Ecology: The Local Market; , 2017.04.07
3) HKTDC, "Hong Kong’s E-commerce Ecology: The Value Chain, , 2017.05.12
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O ZEht A2 BF AA AYF FAE olorka zu) Bt
vpolu2glel = BTeta AR FAD AFe FEI 43
Mol 2wl S mele AAl ng o),
b Qzel wig AlzE AA, ekl

T
L gl &
A 9 33
)

=
T T
| 571 T FF AAGANW A o] 7o E

O 22 AF 729
O 20204 &F AA & AR mEd Faod= Estar, A
FAAANEE Ad diE 27% B
- 239 AA a9 AE Ede Z2YHI9E QAS BFA
q

Aot £2mA7] A so2 Ad v 22.3% e’k 3,758

- urd 2@l AR Ede fYsA Ad el o 27%

F7FE 4939 BF 2@ o 729 7| E3HA 8 d whel 71

3T o =
O FERUHE £3 A4 4AY Agel $F 54 AYT 13%
Agstel 2025 9040 FF D@ o 13z W AFS ALY
<EZ W A0 ME Z X A AE HE 72 >
(&tel @ ger 2322 (HKD))
-+ & 20164 20174 20184 20194 20204
A A0 HEX 482,714.2 | 501,191.2 | 535,138.2 | 483,270.3 | 375,848.4

o HMI AN AIZE
(Store—based retailing)

o SHIT AIHAIZE
(Non-Store retailing)

456,587.3 | 470,579.9 | 499,290.9 | 440,865.4 | 323,254.8

26,126.9 30,611.2 35,847.3 42,404.9 52,5693.6

- 84 4Hd ANE 22,689.7 27,329.8 32,313.1 38,821.6 49,315.0
(AOHAIE W BRE) 4.7% 5.5% 6.1% 8.1% 13.3 %
(8Eidl &ot8) 22.7% 20.5% 18.2% 20.1% 27.0 %

- MI A0 AlEE
M2l et AL AOHAIE

— o1 L

3,437.2 3,281.4 3,534.2 3,583.3 3,278.6

* EX © R22LIH, "Retailing in Hong Kong, China, , 2021.02

4) K2 2LIE, "Retailing in Hong Kong, China, , 2021.02
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(&2l @ B0t =32 (HKD), %)

20164 20174 2018¢ 20194 2020¢

200 SEd = - = = =
=% Hi2 | D= HiZ | K=Y HiE | = HiE | K=Y  HIE
AZZ A0 =N 108429 . 100 | 110,121 100 | 114388 100 | 118829 100 | 132414 = 100
- FHO 52,450 | 48.4 | 52,345 475 | 54,083 | 47.3 | 56,599 47.6 | 66,824 | 50.5
- dSA0HE 39,701 | 36.6 | 40,924 3r.2 | 42611  37.3 | 43675 36.8 | 45966 | 34.7
- HoH 14,447 133 | 14658 133 | 15072 132 | 15655 132 | 15257 i 11.5

- X AHeH AIE @20 08| 1,265 11| 1642 14| 192 16| 3403 26
(MEtiHl =ot8) 14.9 - 375 - 29.7 - 15.8 - 79.0 -
- J|E 912 0.8 929 0.8 91 0.8 999 0.8 95 0.8

* £X 1 R22LIH, "Retailing in Hong Kong, China, , 2021.02

O A% 4AH AgelA 4g8 dlgo] FAste vFL 6.9%
O =EU9E #3vlA WES AAShL, =HHY AHgAZke] Z7)
ShHA AeE AAGAD A BN A ) 79% B

34 SFEH (@3 oF 505499 TFE

=
O FEEYE+ 2025Q@7FA] AHHF 7% BAS AWshy oF 489
STEIHEE oF 7,128919) TTREE AAS Zow ZHutst

<EZ W 8K &l ME 72 & A2 Stdldel AIE 72 >

20164 20174 20184 20194 20204

SH &Aoo NS HENH 22,689.7 | 27,329.8 | 32,313.1 | 38,821.6 | 49,315.0
- &8s HX H4HH AME SN 920.0| 1,2653| 1,6416| 1,901.7| 3,403.2
(X &0 AIE W HIS) 4.1 4.6 5.1 4.9 6.9
(BE0Hl Bot8) 14.9 37.5 29.7 15.8 79.0

* 2X : S22LIE, "Food and Drink E-Commerce in Hong Kong, China, , 2021.02



2+ 11 wmiEeE - IERS -

THAKMBEE : RE8 - KR - RMRARL Order before 11am and get your items on the same day.
“Nat applicable to Outlying lslands, including
. Ma Wan, Ch hau and v

groceries

| DH2HaF S His 20 | | BHCIOIE 202 LK Y

O "AE A o8& &HA F7}

- Worldpay R Ao w2 20208 =ntd 5 gAE A@E
o] &3 AA FHE& TF POS(Point of Sale) @Al 22%E =}H]
glom, 202330l 6%7HA S7HE Ao R 53k AA ol

Aas) A A AAH AR sAX ez A8 A

OB

Z0 |

O D2C(Direct to Consumer) 2] A =7} 34
- 7% S =ola, 1A AR gH, Av|Re; AH

a
T A7) Wl A 2] £HES +Fte HF BATT)

N

S7Fetal A=
- ZrkEEE AA 28l adES 53 dF #d9 Auss
Ay, Y<eNestle) = 24 280 4£3EL $93ta YA

= o Ful AAANA FE HjE ARl

I

5) Euromonitor, "Food and Drink E-Commerce in Hong Kong, China, , 2021.02
6) osome, "Hong Kong Statistics for Aspiring E-commerce Entrepreneurs in 2021, , 2021.02.26
7) inside Retail, "Hong Kong e-commerce market tipped to reach $25 billion by 2023, , 2020.06.25
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O F8 f#F&md, =d AY &%

- A7 (Wellcome), +714HPARKNSHOP) & &2 )&

A AN BA B 0A fA BFo] BUY

" oF %S
.]

Folu,

% e AA v wiEe] 1% vt

A8 Thede = Brksted AAl 2kl 9§
A

(e
;3
AME M-Sl Za R B oHlE FAH Wiy A2H 7E

Sl 45 £AY

<=2 #K0H3Se 240 HE 8IS >

(SH9| @ BHOF =2 2{(HKD))
2018\ 20194 2020
#HOE | my  =el0 22100 | ®A O 220 229 | ®J 0 =210 | =2k
WES e EHE | = e EHE | = HE  EHE
ll AH
a2 15,5882 185  0.12% | 161500 213  0.13% | 19613.2 271 0.14%
(Wellcome)
bt RIE 518 0.44% | 125348 608 0.49% | 153254 786 0.51%
(PW—OD) 5 . . . (o] N A . . (o] y . . . (o]
* 2 : S22UIH, TSupermarkets in Hong Kong, China; , 2021.02
a e f

Introducing the New Market Place by Jasons App = M
. B

ivered Order before 2 pm and receive
Fresh Food delivel Ky)rem e e i

to your doorstep.

I "‘1"

. eadl A% Bd AA TP

O A& A" A-L3t
O T Z7]Y=(Companies Registry)o 5=

Aol2g AT F S

8) Hong Kong Legislative Council, "E-consumer protection(ISE08/19-20), , 2020.06.11
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O 4RAE B34 Ad AP =Xy HBHssr] s [HFFd9
Zd|(Trade Descriptions Ordinance (Cap.362))] 2 T[4 Hu %

(Sale of Goods Ordinance (Cap. 26))] & A&
- (AFE A9 29 AF Ao #3F HE

o Borel 2 S =

)

o= 39, HF Fa
B HE A= W&

- (BE B 2¥) Bu) & FETe vEe)e E@olojok sl

o=@ Fxo] AFaloraln, A EE AE AR s ok 3

N

-
A
@)

J 1™

\:1

O 28 AF B A dF F52 goldl=E I 319
O AF 4 FRestricted Food) #&d HH

o]
=

- [ 3= X 71" ¥ (Public Health and Municipal Services Ordinance(Cap 132)) ]
213 G TFA (Food Business Regulation(Cap. 132X) ] & & WHol wha}
Ag 2 FRestricted Food)& #Amfist= AFdHe 85 [HF
7 ABAN(BYIREEER)] EFE $US Polof &
O Ag 24]F(Restricted Food) 8 2E
- Wol| B7]A g-2(non-bottled) %E’., - 2 FSE, UE
g3 R/(frozen confections), AT 74, 5&9* HChinese herb),
FHGE), 25, 3, A FHE He F e =, A dEHE
9e 5 Qe %% Fol, AR, U4

* www.fehd.gov.hk/english/licensing/Guide_on_Types_of_Licences_Required.html &1

Wi

rlr

9) Hong Kong Centre for Food Safety, "Online Sale of Food, , 2017.07.06
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I. 2210 R3AE &
L 22l 58 M8
7F FF 28}l EFRFE AREFE
[0 “ZFFEHPEHKTVmalD” o] FE3t= AA AN A%
O A F A 4AH A= T =2t &= AT
T FEREHKTVmalDe] FEsta lom, 318 2AFE2l ojntE
(Amazon), A|u}Al(ebay), El&=(Tmal) <. AR =(Ztore), B]E]4F
(Big Big Shop) & FHAAELS A4 A =

=32
< 23t
SR RES2Kirel Kirel (ms | © oy vy
m:’" i B e 55
—_ sete St e o
R
T BTy atnenisenn e 2en
i HTVe w“%
eXPress max
ﬁﬂﬂli Eﬂﬁ Eia“:)

@ @@oo =

AR —

R

—

O slel= o] AAsE A

HIZ (www.hktvmall.com) >

O 2000t Zwke ofuo](ebay)2t otrtE(Amazon)o] FE=Z<
AT

- 53] ¥ FAEAL A, =7 A2A 2 & Jd=d
S olg] "ol AFrelA FEdk S-S zhral o] A Al
bz EYS 5 vhoAlE, Ad 5 3, fFAR
w=oke] A 7t 2

O 4Fe] 35 AFEG 44 7 A5

O AFL 714 AAol Adsta Hi= FAZI vy v
HZol AA A WA THsd FES THAY, =T ol
A oA el HQd 7HFel FEHL Y-S

_13_



R o A=
olFe] 1o AREZEA T& AL AT HFS FA %—}%
SAEE AR H7E

O W& 7= W& AR Awre

- 2020 7|E AEFS 2T 249 SHEFE A S A=
SFEHEHKTVmal)e] 56.4¢ £FZ2 (sl oF 83769 E 19,
oln}E(Amazon), A vtA(GMarket), ElE(Tmal) 5 2 FEo] 1
HE ol&

- FZEUBHKTVmalDe] 20209 mEe A ohn) 110%Z7Ha

56.4° TILUR FF AR AU Al 1L8%sN I 53]

/\]E'_

oF 40399 E A A wj=

* EX:

(PARKnSHOP) & 3 (Wellcome)2] wj
(313} oF 15891¢)), 78.0HAT} :g_:”d-a-"(g]_ﬂ_ oF 1

22 (33} 409 olste] A&

Groceries

S22LIH,

) =&

<E&3ElHl= JtEY

cl &

Aty 154% S71sk 27.29 F S @
Bo] ¢F 47%E =}A| &+

HEH >

12.7

5.9

Beauty&Health

4.1

DHE 2+ 0.2%

- 14

2.1

44

Digital&Electronics  Houseware8Household
"Company Shares, Retail Value RSP excl Sales Tax

= o
Zde

Ohl

2.9
1.6

Mother&Baby

77t 19 5%
169 %)

1t

2 A4 Y



< B2 =R 2240 = gl s A2 >
(sl @ 8ot =392 (HKD))
2210 ATS(HMY) 2018 _20195 2020

& HIS | HEE US| HEE HIS

£ ZEIHI 2 (HKTVmall) (HK Tdevision Newok id) | 1,891.0 59| 2,779.0 7.2 | 56400 11.8
Ot0FE(Amazon) (Amazon.com Inc) 24033 74| 27565 71| 3294 6.7
X0k (GMarket) (eBay Inc) 5938 1.8 667.3 1.7 73491 15
ElI2(Tmall) (Alibaba Group Holding Ltd) 366.4 1.1 442.7 1.1 5412 1.1
819l &F (Television Broadcasts Limited) 870 03 1290 03 107.0 . 0.2
I} 2H & (PARKNSHOP) (AS Watson Group) 51.8 0.2 60.8 0.2 786 0.2
221 (Wellcome) (Cairy Fam Interetiordl Hodings Lto) 185 0.1 21.3 1 0.1 271 0.1
Shl 32,313.1 100 | 38,821.6 100 | 49,315.0 . 100

* EX: S22UE, "Company Shares, Retail Value RSP excl Sales Tax

O EdY Fmol BE A% FHe

- 21. 3~5€ FRFE 4 B WEX 2-FHH=HKTVmal)o|

T

4159+ Ho 2 7 w1 upZiAKPARKNSHOP) 1179F A &=(Ztore) 374,
L7 (Wellcome) 279, 88 AFBig Big Shop) 229, 24 (Suning)

200k, EZ 2] ~(HOME+) 169, F4(GEL) 9vt
A B4+ 3 (Citysuper) 75F 5 «£o 2 A H

, ©|=(AEON) 9%H,

CEZ AESE 220 S3E EfE & 2L =0 >

S0l 4TS e sz
EZEHIZ (HKTVmall) hitvmell.com 4,150 | =2ctel B8 4TS
TIRHAF (PARKNSHOP) parknshop.com 1,170 | XtAH 22to1 =
M (Ztore) zZtore.com 366 | 2cte! I L4dU=s
22 (Wellcome) wellcome.comhk 269 | KtAF 2etel 2
21914k (BigBig Shop)  www.bigbigshop.com 216 | =2ctol I ATS
A:l(suning) www.hksuning.com 201 | 2cte B& A=
EZ2A (HOME+) www.home—plus.hk 155 | 2cto!l F& Ad=
S (8h) mhijebn.com 94 | TtAL 2etel 2
Ol (AEON) www.aeoncity.com.hk 92 | TtAL 2etel 2
AEI#IH (city’super)  www.citysuper.com.hk 68 | XtAL 2etel =
* X : similarweb(pro.similarweb.com), 20213~58 ER J|&E

_‘|5_



2. 8 272 SYEFE I
7F 8 282 EFHE
[0 &FE¥]E(HKTVmall)lo

&

TV mall

www.hktvmall.com

O 714 8¢

- 20154 AE, 3T SA AR, £F HJo T 289 a3 E
- ZA wllE Al=E 2

-’20 7)1F AW F 2,013HEAFE £33

o%%%%

O HZ ol

- 173 020w % ‘jﬂfé} 219 71 9578 020 v =%

- Az g]do] 7k APtE A ARES 903 &9

- 20d 7€ AlE2dE tEYY, 3% B A8TIE S

- 20 10¥€ 9x4d A7 ‘HKTVpay’ =4

- 21d AW, C2CRY $HO 2 AFE AHl2~ Ff

-5 EF A AFE3 AA L ‘HKIV]=xzg 2’ &34
- 69 7IUEY 1 ‘T AY - wF 713 ‘o ZnE’ &9

e

10) HONG KONG TELEVISION NETWORK LIMITED, hktvmall annual report 2020
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[1 A =(Ztore)1D12)

+ %

ZTORE.com

O 71y .9

- 20159 AEE HE 272 E A9
O FHAF &+

- e BRI AE ALE A JPHAAE

- @I AFES HF AFE AT 4L Y AFE A7

Az ey A4

- 214 V)& B3 4 3002 AT B FAE &9

I OEXMNE O200HZ |

1) HAER, 'AMmAREHEE SEMAEL2HE, , 2019.04.29
12) Bank of China, "#$%&F% BoC Pay AW LEYMTFE '+% Ztore, IRHZMRE, , 2021.06.29
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[ )% 4KBig Big Shop)131415)

aunzE 25

<
Qe
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- A3 A, vE, T, 2X= JHAAE 5 Y A=

- AHEARl 3= JtF AE HF

O HZ ol

- " A4 9y KOLS 883 TV &9 ¥4 g 2 3)

(x1 @9 : Big Big Shopping Nite)
- 199 AEA°] HHG0/ w3 Y wid fEVN AA
s A8l Berte, AR 324 A 29

13 B+ v =9 58983 <23

| TVB “Big Big Shopping Nite” |

13) Television Broadcasts Limited, 2020 Annual Report
14) Television Broadcasts Limited, TVB’s Big Big Shop and Circle K form e-commerce partnership, 2019.03.19
15) HKO1, TVB (F&IBIFEISE) E182Big Big ShopHEMR @B B#FK, 2020.07.21
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16) hket, "BEEMEAPPDFHESI00 HEEFHRESIMEHE, , 2021.04.22
17) SCMP, 'Deliveroo expands grocery delivery business in Hong Kong, as it partners with supermarket chain ParknSho
p, , 2021.06.24
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18) Marketing, "Dairy Farm strengthens own-brand product lines, plans to fade away 'SureBuy' brand, , 2021.07.09
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19) SCMP, 'Deliveroo expands grocery delivery business in Hong Kong, as it partners with supermarket chain ParknShop, , 2021.06.24
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<EZEIHIZE(HKTVmall) & EII>
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HE L 20 5 0|HY o2 (3~4ZPY AQ)
UM MY YL« HE MR
MNE H32 H=2 - EZ AMYX SES
l - Hy & Bde 2 JE AEE
RIE= RPN
mms.hktv.com.hk/mms/#/main/newMerchant
HOM = L 20 Y4B SE 2 HNE
H A = * Hljrxti (SIAF Z2Z, 2D 0[0IX)
SE 2 M2 S o bl e o A T
| - HE HE(E2 2 =2 MEY, AHKE, HE
AR A S S D L A ZE, THE O S)
* 5Hl Y8 (HK$18,000/H)
oo pl HE NS o
o HKTVmallolA RIS 001N & FE, 02 g2c
o F2 WM A EE S HKIVmal SRHER 22
_‘h.w_ [ ‘ S (HKTVmalloll 5 B SHgh)
%s..é;,, AT~ HKTVmall SSHE—~ D2
(HI8) CLsh o128 2 HIE, Tl £42
o AL (o) 2w 2 BACZ B 2HNA EOH
,\ﬁ,*‘ = 242 ME = Fa (NE HE L3)
25 (A2T) By 20| 18~28%, Z20| 2} =
(8 Al) Business Partnership
‘} 29X (M3}) +852 3977 4391
u (OI0IY) merchant-recruit@hktv.com.hk

*Z&X : HKTVmall(mms.hktv.com.hk/mms/mer—recruit/index.html), 2021 5& J|&E
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= o 5 * (££A) Merchandizing Department
- (M3l) +852 3592 2648
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* EX : MZ(Ztore) LIS S8 XHMZAL 20214 58 JI&E
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A 22 (Wellcome) I} 24 &F(PARKNSHOP)
1. EHOIXIE S& S5 1. Bt (vendor) XSS

- SHOIXl &Y 'Contact Us’ - 22l S5 AIOIENA

- 38 J|gold ME gHd 2 HE 32 &4
ol i * 0| =4, datd S * 22101 S8 AMOIE
g; www.aswatson.com

Hg 9 2. 222l S8 - il MEXMA —
HIHAE HZE - gHEE —
Quality Assurance 9!

1. &l A2 1. X AL
- SN, F=A eI A2 L Heby - NEX SEF, gAY, HtH, I3,
zQ 2. AIOIE AE SHOIX, &&= JE RE HE S
= i - FAOIE =X, 8 YR, 2. MIZ BB
< SMEAX, Y HOIK X3+ S | - =2 AR, BYcy, HMEY,
NE TEZPQ, XA =2 2 S
Wellcome Customer Service A.S. Watson Retail (HK) Ltd
(M3} +852 2299 1133 (M3}) +852 2606 8833
olzt 5 (oM (THA) +852 2690 2836
wdservice@dairy—farm.com.hk (Z I 0] XI)www.aswatson.com/our—-su
ppliers/becoming—as—watson—suppliers
— (A& D12H A Met Z2E, Letdo =z THI 30~602 & HAtE
- (£22) a0l Tt 2, detXoz i Jt2ol 20~40%
- BN OZ g A0 MZ22 AZE X Al & HE2 H3=20=2
& Al AAEHIES BUolH 0l20E SRIsAl @F, SFEIDNHA 2 HEE
S=4HlZ(Distribution  Allowance, D.A), QIMIEIE 20l E(incentive
rebates), HL4=2l(back-end income)S2 HSOZ FII QA AEQ]
S g 2~ A

* X HE SHOIX

20) Jump Start, "How to get products into Hong Kong supermarkets; , 2014.09.1
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* & X : DATAREPORTAL, [Digital 2021: Hong Kong, , 2021.02.09.

21) Asia Pac, "Hong Kong Digital Marketing 2020, , 2020.06.05
22) HKTDC, "E-commerce: Digital Marketing and Data Analytics, ,2017,04.03
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26) Finance news asia, 'Citi Partners With Major Hong Kong E-Shopping Platform; , 2020.03.31
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(25.4%)

O (! i F5) =22 F2 7 F52 AZLE+FC9.1%),

o} 7(14.5%), AR AFAL7%), 213F10.6%) o= A

O (] v 33 2™ =LA(64.3%), == 915(54.6%), 2A £
AF= X HF0.7% o =92 4% &HAY 7gé
AA 8 AF A7t M 2 =T 24
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- FER=HKTVmalDe] 50%% A=<l 1¥9E A 12y
22l FRFE v R ofloke vEA Aol 2dst=
22kl =3 WMEgo] 2Fste 2Tl &g =0] opntE,
olHe], He 5 &9l SWEF mE HFEAA Feld= AA|E
Arzig 22 <€ AAT

- o] 2AE el Aese 2Ekl e e AFEG 455
533 AR 5 9= dA i 23] EP3Es AR
s Ae U4+ Ae
50% S S E|H|S(HKTVmall) | 10% O}0[5] E(iHerb)
19% o0 23 2212l &85 | 8% El = (Tmall)
17% EfQH[ 2 (Taobao) | 7% OFaFE (Amazon)
13% dehd 28 220 a8E | 5% O[H|| 0| (eBay)
10% NEZtore) | 8% MESIAL R 22tel ATE

Tl Al 7HA 7pgul w2
$YAe] 41%E LU A Felel A JFS xo

Yot ggdon, of Ayol Frt A& Ao AYY

30) KPMG, 'Retail’'s Realignment (Fifth edition survey), , 2021.6.9
31) KPMG, "Impact of COVID-19 on Hong Kong Consumers’ Behaviors; , 2020.11
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A FgAE, TUAA Fuls] - TEFYA Zuls] 7225239
- 33 BT §F &nlgo] 1909 72kg, 100kgo & Zn] o]

o

For, &% FFo] kol 1F AT I FuiHe] .
1}
Z

N Al AquaBlue(aquablue.hk) >

TN T SOACE ST ST IR

aHeaE-

28] &£3& FAolA e HY ¥ HjE$7 43 S5
ST AHAES B AH|zo tis] Zerds AETS At
AE Aoz ZAFEYEH0 53] w2 vijs L vjd gAY
N (41%), FAT Wi F2 AR 224%), T2 E19%) =
i #E ANAAE Adl 2o F71 v &S AES Y] =+

32) Euromonitor, "Food and Drink E-Commerce in Hong Kong, China, , 2021.02
33) SCMP,
34) SCMP, 'Hong Kong delivery platforms hit a sweet spot with ‘instant’ grocery services as coronavirus changes

"Hongkongers eat the equivalent of two hamburgers each every day — does the city consume too much beef?; , 2021.01.14

shopping habits; , 2021.05.01

35) SCMP

, "Hong Kong’s HKTVmall teams up with logistics firm Zeek for instant delivery of groceries amid coronavirus

pandemic, , 2021.05.12.

36) KPMG,

"Retail’s Realignment, , 2021.06.09
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TJoH A
el oHl E= S X 0 Te
O FHFAEE FHo| AEHA HF AAWL AL AX
AAYL woly] 98 OMEAE(T-11), F74HPARKnSHOP),
1)k ol 2~ A (Maks&Spencer), FE ¢}o] Z(FoodWise) 5 AF
A= HE T3 AAHE Zol= 3, QM A
_— o = -
dEss o 1S FuY
' [ ]
: HITV -~ foodpand J deliveroo
AU | @XPress ms: oodpanda
HKTV LA T Y A(HKTVmall) oCOlE/E U= Qoy=
SSEAHM | Hong Kong Television Network Limited | foodpanda Hong Kong deliveroo Hong Kong
EHOIXl | www.hktvmall.com www.foodpanda.hk deliveroo.hk
i F=2 & 1AI2F OlW B =2 & 252 0|} His =2 & 1AI2E OILH His
= F2 Sl et HK$10~20 i Helol W2k HK$5~20 i Helol el HK$5~20
FIZES | MEHAHO AF MEEAN Ol AlS MNESH Fz 85
s= MEENOl st= AE ciH, Melg, W= 25, M=, ciH, Melg, W= 85, M=,
F2BEZ | (MH AE HE ¥38) AUE 5 IIBAE AU2 S JIBAIE
MZAHA0 | S20I(HAH), FOA S20(HA), Fof S20(BHA)), "o
=2 M 7000 020 OHE T 20l =(FoodWise) HOIE M2 2eli=(7-Heven),
A= OIAEHZHAI(MR FRESH) o2 ADHE SEAOHAHI A (Verks8Spencer)
= U= AJE ===|(Oon Don Donki)
CHS AHOPRY [0HAf
e & | 202148 58 &3 IO S ASS A0YEH Ms | 202143 68 228 =2
EX SR Zeekdt HE *TC OIEXA EDE E2 IO mHa &N HS
37) SCMP, 'Deliveroo expands grocery delivery business in Hong Kong, as it partners with supermarket chain ParknShop, , 2021.06.24
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S

5uH
5]
FE o] uls He . o
a|

2Bt i ’“'“ oo FSONINE==1
(Home Delivery) (Self Plck up) (Locker Pick-up)

21l A A8 FEL UL 2 AEFS AR
Hi$eF= Hydo g A3 sy A0, BAA AES $331A|

38) STARLITY, 'The state of e-commerce in Hong Kong, 2019-2020, , 2020.10.02
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O 8 ZAA 49

O (=uld ZAA) o] gd3) 20200 =uld ZAA| An|x o] &A=
oF 3uint wo = 164 oo of 50%7F Ertd AAE AHEEE9
AE) =utd AA| HS&S 25~344 AHZFNA 78.8%= 7+
Fow, 35~44X1(73.4%), 15~2441(62.7%), 45~544(58.3%), 55~64A]
(35.4%), 654 ©]4(9.4%) o2 Lg}el &£ o] &Ae} FASH

~

TEE BY
) FAH 4499 ol&nlE&e 27 49.3%, 49.5%4

- (
- (AAEEs A7) AAEE A74064.4%)7F vl AAEE A (24.1%)
Bt muld AAE o wol o] &3

, A s 20 ME 2HY ZH AMHIA Ol HISE >

(&l : B, %)
o 2Hte Z2H ABlA OIEXE
o oln4 | =g HIS
15K — 24K | 401.3| 13.1| 62.7 62.7%
25H1 — 34A 730.5 23.8| 78.8 78.8%
o124 35H1 - 44A 753.0 246 | 73.4 73.4%
45K — 54K | 625.6| 20.4| 583 58.3%
55K — 64Kl | 429.5| 14.0| 35.4 25.4%
65K OlAt 123.6 4.0| 9.4 [98%
| 28 14419 | 471 493 49.3%
o 1621.6 | 52.9| 495 49.5%
ARSI | 23265 | 75.9| 64.4 64.4%
Sy | DRERIESER | 787.0 | 24.1| 28.6 |2ms
g | Y 236.9 7.7 56.2 56.2%
_ | - =% 320.0 | 10.4| 415 81.5%
T - 28R 173.0 5.6 | 12.9 |[12:8%
- J|Et 7.1 0.2 | 15.6 | 15.6%
B 3,063.5 | 100.0 | 49.4 49.4%

* EX : E2 SHZE, Information technology usage and penetration, 2020, , 2021.04

O
01
om
X
02t

&, TInformation technology usage and penetration, , 2021.04, 20204 J|&
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(o] &R 200 7IE A AN ol&H Fo AAl e
AE7EEMA0%), HAE A7 36%), AZolA(15%), & =2 (6%)

2oE AN AEIE AEE B

Apply Citi HKTVmall Card
Me

WeChat Pay

Alipay HK WeChat Pay Payl

R gsa FPs HLTV mall
VISA > g -
Credit Cards LS i VISA Purchase o/o OFF
s ~ Apply now>
8 Oc’t-c\)’gd% C Pay BoC Pay
Octopus %Pﬂv Boc Pay
W& ZH=E SZEIBISXMEIIIE AIEIHE

(A E7E) A FARNA P Bol AgHE AA FHom
1909 4871 262708 HAs i Aoz tehy

(UA- A 219 FFoIA g Bol AgHE UL AA
AMuBl 2= de]Ho] 75%, ¥ o] E(73%), FPS(62%), ¥ °]m1|(60%),
A o)U8%) o2 UEhd TIAY AZke AA Tl W
Ae) o) HIEL Foli AR 4AY AL AAA s
Fo aclolm, A2 FFAFA UAY AL B £E

deste A BA Ao FF Aol 7

5 Lam, "
% 73% A =22 SY2(HKMA)O|
e oo Werst HE IR MHIA
48% = i
[ PayMe o2 8 0l M
SAIE DHIY ZH AHIA
25%
e
feo nireice sUe
9% 11% _ e = o=
HoIZ S8t 22 FE ©
Bl 2R MHIA
@ & Pay a E2 Alipay” @ @P&yl\:’le P pPayPal Tog.,
Agdojo]l  oiEmo] £|xHm|o| 2ra|m o] FPS = o|o] Ho|= EHoH 1

*ZX : KPMG, Retail’s Realignment (Fifth edition survey), 2021.6.9.

40) KPMG,

"Retail’s Realignment (Fifth edition survey), , 2021.6.9.
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<FR AME MX MAHeH His A L ZHEH BHE>41)
tis& i o2t S ey Z2H 2"
EZEIHI S (HKTVmall)
1) ZA Al HK$80 29~7L 1) CPOHY, HIE OHY & D = Al & ZH
HK$200014 04 22 @ &I} A28 =Y (@ &XF AHeH ZH
(@ HHSXI HHS Al HKS80, ORI EINNES AEZIIE, SLI=HIOl, H
HK$500014 20H R= 0101, HOIZ, SEMAI}
(VIP Bl2iol 22 ek US) c
gl18lAF (bigbig shop)
@ T Al HK$30 4U~7 @ HE HHOHE(Circle K, | O TH Al &ZF 21
HK$200014H 20H R= (¥91e) 3300H OHZ) = @ &I AHeH ZH
@ BHSK Ui Al HK$60, @ HHEXI B AZIIE, KL= HOI,
HK$450014 20 2= H0[O], IZHHIO], el
0]
M= (Ztore)
@O ZH Al B2 DZA: 47 @ ME & =y A9t RUIKH0], H
@ X AISE! HiIS HK$15 @ s 1 @ &I AlZE T 0I0], FPS, <=2E&EIHAI}
HK$150 OlAh 200 R= @ HHEXI B S, 72 H0|, HOZ,
) WX HHZS Al 204 22 |HIO]
=00 (T2 HK$20/50
HK$499014 0N 22
OFEHI0lA (Market Place)
1) A Al HK$30 1~2& @ W& = AEIE
HK$2000|4 f2&o @ BHEX Ui (DR2LH9Z &M HIHH
@ HHSXI HHS Al HK$30, ZHIS D)
HK$500014 22 HiS
Ib2H&F (PARKNSHOP)
@ HK$15001&F 204 Al gg—2gd [ WE =Y NESIE,
22 @ ST b SLISHol,
@ BHSK Ui Al HK$50, 22 |HIO]
HK$600014 20 2=

41) Money Hero,

THKTVmallZE =% ? ILEFEEB T AERS. ERRERFESR, . 2021.06.07
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F& F A <2l(Cold Chain) AH2E AZLst= EF A7)
SHA o, 53] A4 WA AEFLS R m=E= H|80]
AA v HMO%eE 2HA|5l7] witol At o= g 4F tib

o) Fo] o} wulsh BA %

O 22 AF # 752 S7t
O '19¢ dinl 20 2l AF B RE AA AF FRrelA
vEA F7HeH, 53] ofFduE A d(688.0%), H =¢
2} F(449.0%), 2] &7(156.3%) o2 & F9o Fr7lee Y

<zZ 208 S=E =229 AS iHE BHst >

-

350 372 368

234

154
112
a3 47 54
31 19 35 . 25 1 1129 6 3 4 3 20 3 4 1
- - = p— —

7
3 482 BN B o 44

al~

=g HER fAE B8R =M 228 ZHHZE = | hAlE
AE TpAEL eiMs AE S8 DM Mz A=

*
T
S

X ==2LIE

0 SEAE, 95, 24, &32ek 85 )29 5% olae alel w)
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<2020¢ =2 SSE & ol 72 >

CHo 1 WO 23 22{(HKD))

=5 A | AHOR Qe ez
ZE AR 380612 | ©22637.9| 3,493.3| 7.6242| 3,0985  1,207.3
HIS(%) 100% 59.5% 9.2% 20.0% 8.1% 3.2%
A ENC TG 6.574.8 | 4,909.6 135.7 972.1 207.5 349.9
HIS(%) 100% 74.7% 2.1% 14.8% 3.1% 5.3%
DIAIE |3 3,779.2 | 2,825.1 423.9 300.7 186.2 43.3
HIS(%) 100% 74.8% 11.2% 8.0% 4.9% 1.1%
I3 85 ¢ e 2,351.8 | 1,648.5 0 524.3 144.1 34.9
HIS(%) 100% 70.1% 0% 22.3% 3.1% 1.5%
A 2,005.7 737.9 533.5 420.3 159.7 154.3
HIE(%) 100% 36.8% 26.6% 21.0% 7.9% 7.7%
22 @ X0 1,447.8 959.5 10.8 396.5 34.4 46.6
HIS(%) 100% 66.3% 0.7% 27.4% 2.4% 3.2%
2B KA 1,433.6 470.5 722.6 166.9 19.8 53.8
HIS (%) 100% 32.8% 50.4% 11.6% 1.4% 3.8%
ABR 1,104.7 959.3 2.7 75.4 38.6 28.7
HIZ(%) 100% 86.8% 0.2% 6.8% 3.6% 2.6%
EHSE 799.4 482.2 189.3 87.6 33.2 7.1
HIS (%) 100% 60.3% 23.7% 11.0% 4.1% 0.9%
I3 Y ¥ WA 565.2 411.9 0 142.3 6.6 4.4
HIS(%) 100% 72.9% 0% 25.2% 1.1% 0.8%
oIR8 M2l 496.2 432.7 16.3 10.3 17.2 19.7
HIS(%) 100% 87.2% 3.3% % 3.4% 4.0%
M4 309.1 191.7 70.8 34.0 9.1 3.5
HIS(%) 100% 62.0% 22.9% 11.0% 3% 1.1%
o4 2= 104.0 51.4 27.6 14.0 0 11.0
HIS(%) 100% 49.4% 26.5% 13.5% 0% 10.6%
DY0l ALE 2,416.3 243.9 - - | 1.800.4 372.0
HIS(%) 100% 10.1% - - 745% 15.4
M AtZ 2,274.9 317.7 - -| 1.589.3 368.3
HIS(%) 100% 14% - -|  69.8% 16.2

* 2 ¢ R22UH

ISoft Drinks in Hong Kong, 2020.12,

"Packaged Food in Hong Kong, 2020.12  "Bottled Water in Hong Kong, 202012,
Kongy 2020.11, "Processed Meat and Seafood in Hong Kong; 2020.12,
'Rice, Pasta and Noodes in Hong Kong; 2020.12,

Hong Kong, 2020.11, "Savoury Snacks in Hong Kong, 2021.06, "Beer in Hong Kong, 2021.05,
2020.12, "Edible Qils in Hong Kong, 2020.11
2021.04, "Cat Food in Hong Kong, China; 2021.04,

* 020 Atz JIEFAOHE -
* i AtE JIEFAOHE -

ghed

o] IT
=2 828

s= 38

(68.4%),
(62.7%), ==

(5.9%),
(6.9%), &3t

F&(0.2%)
(0.2%)

=0l

LI |

"Ready Medls in Hong
"Processed Fruit and Vegetables in Hong Kong, 2020.12,
'Sauces, Dressings and Condiments in
"Breakfast Cereds in Hong Kong,
"Drinking Milk Products in Hong Kong, 2020.09, "Dog Food in Hong Kong, China,
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TF HAY 2820 £ £33 E=QU FTFEHEHKTVmal) Y
AE J|E0 2 A E 2T 94d A AUfstaA T
O 8# 79 AFo] = 2lF Ful, AA 2 F SKUS 6% =}A|
- 2O A ERQ20.4%), +5(17.2), HR&IF2EH14.5), ¥ Y&
212(11.D) 5 344 47H FHelagl o] YA HlEo] AAY 63.2%
- AN BabE QEe 01%= u vugh 9F B AAEE
W), a7, H—’F, #A 5 vlaz Zr|ngo] JHsd 5
O 4¥7IHE &83F 7k HHY 8 VIR W, XX 5 WdE
A EFI AR, ¥§F & 2ZTUMF&RE AF JYFH v Fo]
=on, gH, JA7F, 559 Ve =
O FfFolFL TFENEBANA Brlsts AF F 5F AFF
71 AXqE 5, 1H 5 oAk HE8020%)0] =& FHE g
< E2EHIE AE JtHDElE 24 HIS >
o= = | St ItEI 2l Uy
= SKU & HI8 |SKU % HIg gt=dt HIE
s2 23,044  16.1% | 1,488 17.2% 6.5%
AURCIHE 20,267 14.1% | 1,764  20.4% 8.7%
X0l& 16,308 11.4% 738 8.5% 4. 5%
HE WS A 15,632 10.9% 960 11.1% 6.1%
== 15,405 10.7% 310 3.6% 2.0%
HESKUIAE} 13,640 9.5% 1,257 14.5% 9.2%
SX2/HAIE 7,709 5.4% 331 3.8% 4.3%
sy NS 7,425 52% 329 3.8% 4. 4%
AT JIZ2&EE AE 5,102 3.6% 616 7.1% 12.1%
BtHS= AS 5,076 3.5% 140 1.6% 2.8%
SIs&ALAE 4,807 3.4% 262 3.0% 5.5%
OFE! AlAIR&E 2884 2.0% 14 0.2% 0.5%
MEAIES 2339 1.6% 84 1.0% 3.6%
YU-FHAR 1,082 1.4% 8 0.1% 0.4%
A S0HAIZ 1,786 1.2% 358 4.1% 20.0%
= 143,406 100.0% | 8,659 100.0% 6.0%
* X  E2EIHIZ JIE aT E2 XA XAl ZAF (20214 68 J1=)
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