oH2l PHHILES MIS OPUHIZE E4
Analysis of Consumer's survey

OBIHIAE HIS 32
Product information

H39
Product Name

LO=2 =20

MZEAH=ESH)

manufacturer

202 Mt

+ NIEY Product name :

d8HNS 8ls

ANZE FAHS

¢ HIZAF manufacturer :

d8HNS 8ls

Similar products on the
market

e HE =Dt TOHOLA
Selling price in the country :
($ or Euro etc.)

ddNS 8ls

OFUHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

=& I

Date of survey

2022¢ 33 182 ~ 33 312

4= S8L4 +

Number of respondents

20

=4 21

Analysis result

AHIXF K8 / Consumer type

g€

Gender

male / female

20s / 30s / 40s +

10 /10

10/7/3




M= O} (1) / Product evaluation

T ZXIQICH =X it ES0ICH =0 Ol J=CH
Strongy disagree Disagree Neutral Ages Strrondy agree
_ .
B et - - 4% / 20% 5% / 25% 1Y / 55%
Package preference
Al ™ OlA
}‘!ﬁ @ . - 2% / 10% 5% / 25% 79 / 35% 6% / 30%
Impression before eating
Al S
}"7 e . - 19 / 5% 19 / 5% 8% / 40% 109 / 50%
Evaluation after eating
|_ a
1!0|a . . - 19 / 5% 6% / 30% 5% / 25% 8% / 40%
Naming evaluation
ASH "It
. . - 19 / 5% 3% / 15% 49 / 20% 129 / 60%
Productivity evaluation
Jt= Eot
. ) - 2% / 10% 6% / 30% 74 / 35% 5% / 25%
Price evaluation
HZ Tl (2) / Product evaluation
HHlalfél /M a8 1101 t= |
ClAtol ydroral oA ol
Fl Food 8t (Tast . .
(Package (Flavor/ (Foo (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)
arE 209l
e - 19 / 5% 8Y / 40% (149 / 70% | 2% / 10% 19 / 5% 2% / 10%
Satisfying factor
20 0l
. - 29 /10% | 29 / 10% = 6% / 30% | 5% / 25% | 4Y / 20%
Unsatisfying factor
SaAE L HdX FSEEE4A / Supplement and comprehensive analysis
HE2 St ASH0 Oiol AYst SoAHQl BIIE 23, AME2 RS
St JFA SYX=E2 SoEol BT Al HEN E=EE g2 2oz 2. THet JtA0|
ot HIE A fIFE 1ot Blud =2 J12 €480 #0ot &0 JUAS
ZAl AN MES 2E Al MEO0 =22 92 HIIZ 0 AN &X S0 SHES
s =201 AlEN HIZ RS0 ol T F=HMole Bts. 0l A3 A0l
== OIAIEI0l SEEC O & Aoz BEE
&= JH & / Future plan
S =280t
Product g S S2A5tH SSS W A& S#HAF THA A GIE
promotion plan
diAlLl ES8kot
recipe SEYUHS EIf ZTHO ZZ2IHAE0Z EZUotE DM =
application plan




