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| =4 Yehd

- 27 958 #5222 ¥F AMa 31% Iroks AF 25.9%,
A

o
™
15.5% =713 Aoz JeRd

(0i= JIE HTE S5E 2HIXEAH)

ool 22 2017 2018 2019 2020 Egﬂﬁ?;f 2| HEC20

k| 4,363.19 4,464.20 4,643.31 4,941.66 6.4% 100.0%
HHYE-A 1,982.29 2,010.16 2,052,70 2,208.64 7.6% 44.7T%
&8 7138 22 BO3TS 807.05 833564 905.36 B.6% 18.3%
& 45013 44915 454 89 473.70 4.1% 9.6%
IR 31405 31767 321,83 348,60 A.3% 7.1%
E ] 27443 282 54 29549 31093 5.2% 6.3%
M, HaE 139.93 153.75 146.85 17005 15.8% 34%
IENE-A 2,380.90 2,454.04 2,590.61 2.733.02 5.5% 55.3%
o AT 564 30 569.34 583,11 63971 9.7% 12.9%
THp 4 503 88 52443 598.07 500.44 1.3% 11.9%
g8 42258 43763 45499 454 86 0.0% 9.3%
L 194,62 195.27 214,09 20454 -45% 4.1%
SA WHE 16288 169.92 178.68 19881 11.3% 4.0%
H9E M 136.12 143,59 146,68 192.14 I.0% 39%
4% 9 149.54 150.51 165,06 16586 0.5% 34%
L=b {1 11679 117.79 114,76 13257 15.5% 2.7%
WE g 11203 113.98 11227 12527 11.6% 2.5%
HAROIE A E 18.16 31.58 22.90 2882 25.9% 0.6%
YIiE &8 558.08 582.80 579.22 47798 175% 100.0%

AR PR TR, TE A BT EEE / S FEASE 27 ANA B U2 BERE HoRE RP2E AR
B Y Bureau of Labor Statstes Condumes Expenditure 2020
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O AlZA=ZA7] & Statistaol] w2 20213 1909 AZF AF AW|ge
N2 E 352.9kg, TFEAE 194kg o2 ura}w

- 2020 siHE7|RE 9j4lo] =11 7MY W AlE &M FAE <

AR 2 F3 T EL AW O8] 242 0.5%, 0.7% 4

- AHAE 2 SR 1237kgO® AH|Fo| P B, 8 9 Jl2R
101.1kg, 247/ 73.1kg, <€ 2 A7 51.8kg -2 YEM

- 7FEAEe ARlEE At 9 AW 87.5kg, W Al S5lkg, 1HH2
17.7kg, &2~ 2 3215 13.9kg % 2 =4 JEd

p~

i

ol

(0= 1218 gzt AlF 2HIF)

Hchu|
B kg 2017 2018 2019 2020 2021 =g HIE(21)

(‘20/'21)
HH 556.2 550.7 547.8 549.9 546.9 -0.5% 100%
HHUNE-H 358.4 355.1 3533 354.6 3529 -0.5% 71.2%
FHE 1232 1227 1227 124.1 1237 -0.3% 18.4%
S5 7IER 97.8 988 100.3 100.8 1011 0.3% 15.0%
Pyt 776 75.8 74.3 738 73.1 -0.9% 10.8%
IR, HIR 56.5 54.5 528 52.6 51.8 -1.5% 7.7%
W, g 33 33 3.2 33 3.2 -3.0% 0.5%
SNy 127.0 130.2 1321 1293 1271 -1.7% 18.9%
TrEHE-H 197.8 195.6 194.5 195.3 194.0 -0.7% 28.8%
AL AR 89,7 ga.7 88,1 Ba.3 87.5 -0.9% 13.0%
wa A2 52.1 51.5 51.2 51.4 51.0 -0.8% 7.6%
HEY 18.3 18.0 17.8 17.9 17.7 -1.1% 2.6%
A BAE 14.3 14.1 140 14,0 13.9 0.7% 2.1%
=5 41 12.4 123 122 123 12.2 -0.6% 1.8%
45 9.1 8.2 9.4 9.6 9.9 3.1% 1.5%
FROE HE 1.9 1.8 18 1.8 18 0.0% 0.3%

EHE AR TEEHTE et HHAR T EEEA BE
B A Statista Consumer Markets Food, USDA Economic Research Service
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E AL AAS AoT 2AE

- 2021 39%°A4 1@ Alo] 13% 7S A2 FZZU-19 o]F Ao

zH<S S AAAYe ¥ HAFshs Aoz by

- ABEZ 18A~34M| 4%, BAM~9A] 62%2] BlE= Ho] 504 w]gkA
Al Fddol =4 yehd

-2 2021 34%ell A 20223 52% = STV Fo| VY E Ao=E
Uelton of A& 2022 53%= A oiv] 10%p 571

d

colEHEE B2l 61%, WSl 48%= Ad thHl 2}z 17%p, 14%p £
A Adel wol 7y
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dHE
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2018 2019 2020 2021 2022

“Mindiul Eating: | WM EES e 4G 7 ““Flexitarian; XA F2XIECHe R AaEE XY AR/
BO| HUlE AR HSg MEE
HEAE 49 e

23 MM FEST B50E SHEE B0l HOIRY /e

(Dietary Approaches to Stop Hypertension) / 4% Paleo: B #HAIDP AR XPHEAIBER W

ﬂ A |FIC 2022 Food and Health '-i.nr\-r:,'
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@ 7VEAF &Y TF
O IFICol| AZzAtell W=w &RAe 32%= 725 A5 Ak,
45%= 7HE Ttk AeE YEhd
- F4(34%)0] ARGBIBET o A5 T
- AAE S 2t 8% 2 ol &£5T5Ul%NA TlvE woks
- A TlE MRl 37%, slaul 31%, 39 24% o= UEhd
- AFEE 454 o)l A 41%= Wol Fulsta 654 o)delME
16%= 2A vl g
O 7led &< 7wd o B, 714, 1% #944, Ao, 2AE,
A AL eHE TasA A4
- AEB0%) HA(29%), 4541~654] ©]8H32%)o A= Bl 71 T adh
-71A9 FoAL AAQ23%), 79 50008 o]t 4£55(28%), I
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32%
w
4% 3%
BR HE EE HE U 7= S He e U 7| &g
@t 34% 45% 13% 4% 4%
e
oy x} 315 44% 18%: 4% 3%
ol 7% 46% 12% % 2%
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Seif-Heating Hot Pot

H &N Oats, Apple Cinnamon Breakfast Avocado Toast Frozen Breakfast Egg Bites | "\ obie B Spicy
M= Al RXBAR Sabra Organic Valley Haidilao
E#EH 62g/%3.50 T6g/%3.99 1149/%4.39 410g/$14,99
Pt wpE g MHON-GMO, 24 g;’:ﬁ"fﬂoﬂn
. EE 12, MRY = 10 aa e e ER
wo CESENRRL I g oot
Hel 2 7 -uesio e B8 R7Ie, el § ME R
- EolAzf HajMeix sox  Z7MH MU -
& 5 IRi, Amazon
() 558 Zre| oA AF
O w8ty ZE3 Fr|9 o]xFjl A FEo] AVE EL U=
- Z2U-19 o)M= BT ATES AAAT, AT 247 wxe
A 2EH 2= Q3 &vAEA O V& 2 A=
- 2% tlolo}lE = (Blue Diamond Almonds)= A sl GAEE o]&
oS A ALst= qéE%(XTREMES) olRE = Ul 3FFE =A%
- Y E2(Doritos)= 4% FHY 3D 2™ X|(3D Crunch) w5t
3 25HE BA va%& 9w} vt A2 AER
- uleure] Whge HUE AEA o FED FoRE 57
Z =9 A(Goldfish)= Z# 3 # E=3sHFrank's RedHot)d & 351
A3 AF oot HHe AHAE A Ao
-l 5= X E~(Cheetos)e] Zdo|™ SHFlamin® Hot) &3-S F7I5H
ZHolH sk ATE Adel oE =22 W”} =3 s A 1A%

Rhol wiRIE AL S 49 THRE 8FF A= v llA A vl
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- %1} IFNona Lim) A= g7} 7+ Ao Z utso] 580)H
olAIRF BHE 889 F& 8EE UE F U=
- Aol Bl aEHF Al ofo|tjo|x Al g AMIAES] HEAe =Y
- FU g &d HMHeat&Sip Cup) FZE olF F ukd = A= A
Ao R FE I
- ZYHYd ofAol AR AFES, ZIsd FHUIA ¥ W
(Non-Fried, HlfF®H)C2 751 EZ3 A4S AFsta vl
BE GAEE Adad ¢ e AF T TS AL A=
- FAY&olmd 2] HF(Cucina & Amore, Quick Cup)2 HEH A9
HH vt2 JHske &3] g d=r2y ki<
+ Feo}, = (Farro), SEESHY & FUREE 3 8FFY AF=0
ZAHYT, HAFe AuA(Ceviche), =25 3] AHHarissa), 21 =<]
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Doritos 3D Crunch

HEw Chill Cheese Nacho XTREMES Carclina Reaper  Miso Broth Soup Kitchen & Love-Quick Cup
HEA Frito-Lay Blue Diamond Almonds Maona Lim Cucina & Amaore
B/ 170g/53.99 170g/54.99 2839/55.99~87.49 225g/53.67("M%H
NON-GMO, 388 =8|,
b - 4 MOMN-GMO S B2, 81 MON-GMO, H|#, 3
- ChH oS ME o2 - {YE WE 2 B yEs
e -
- MUY SY AN 4T - 2j0|e 13 Dam 1S - RespAstez 00 BD AR UE
B3 43 ASL0 B B 280 48 - Wl &: ¥ =0F 0hE(Farro)
GRowwidex  aueceeidss o Esoaeod  ISaukiasr”
- AN WIEE g OlIME (MestAsip cupiol Eaey O o HIEHEL DWW BHR
i+ ojEE WH 7He
&+ IR, Amaron
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Suparfood Power Snacks NiMMY! Proteln Bar
M “Blueberry Hemp Conkles 'N Cream Plant Proteln Pancake & Watfle Mix
H A Mavitas Organics JiMMYBar Birch Benders
BRI 2270/36.20 SBgX12/527.99 340g/54.99
#7)m, NON-GMD, FEW B2,
g i, B e xR S0%+ @MY
- CRESOET) HE et o)
Ray ue
-ROE TR A W M OE - EMO|E 2-37: 1802
LR AT NS NANS. RNR g 19 nue, 207, - HUE PHe TR AE W
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Zajoiy M
P - a_ I ——
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ajajx) ey
il
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pE - -
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O "= AFAA] A7 A FFS T ke AMEo] AAF
ZA A= FEo] YEG

- USDAel| W= 2020 SA1E 4IRS F 28 A= 2 tie] 1.4% <7}

- Ao £A43 T-EE 719= A9 107] F Tll= A7 B35k A=
2015 RH IAM AF, fF715 To| #3538 Fde 2=

- GMO 2] 3#Fol tigk &ulAt=Ee 37 AAEA 77153 GMO =&
= EAS AF 7 Ad ¥l 22 14.5%, 7.5% S74s

A AFES 20159 RE AAF EA Ao FFI

3L
| =
9= To4dol AXIL A+

)
ofd

-|—l

L SNSE B AAES FRAE ASE AUS
- AE Aol RHY QRISE T AF HR(THZA, GMO
)8 AT AFH 24 o] FEAES FASHL Y
LXK
=

7}
EAl #d JI9E Top 101

HE 49 FINE 2017 2018 2019 2020
M &8 B.997 B Ta7r B 543 B.A4AT4 B 3IBS
a2 gH(EHU =, BT 6. 588 6,130 &.010 & 67H 5,373
L = E) 6. 150 5.T43 5578 6157 5876
HHE, 2Ry S 4 603 4. 810 4. 994 4 909 4. 685
GMO- 2] 3,735 4,054 4,330 4,238 4,857
sal FHEpaAne =35 5.059 4. 498 4,520 4 249 3,999
seaw, s 4 834 4. 2TT 4.317 3.999 3701
=S4 0jclof 4,006 3696 3,341 3,774 3,454
7= 3,005 3,091 2,928 2,884 3,302
BEIHE YR =2 2637 2. 710 27719 3.041 2,668
LI EE o) AHEE Ea TS 95,149 91.976 2. TR 94. 261 20,512

SEIE e WA AR FIRE AHEE e TE BN USDA, e e 3E N8
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L E Dongsul Nuscafe Trader Joe's Starbucks
U Te 12gX100/%19.59 16, 5gX28/415.60 12gX10/52.99 ISgRE/S10.99
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V. 0| S48 +3 88
1. 7S &g ¥ F=(20214 J7|E)
7 F8 7% A4 3% % 54
D 8 #%F A4 I
O "= 4F amfgAle 1= 3,639 28 wE= Ad tiv] 1.2% 571
- A vl ezl eQle] A2 92.8%, 7.2%2] RIS AFA]
- ezl A il 1.2% Soid 1= 26629 22 mEs
71 =3
- 2EplolA e AF #uje 9779 222 Hd vl 2% SV
A AAZAN oA 12.4%2] wF<s A<
(0= AS L0HAH HEE HEN)

8N
e 9 e 2017 2018 2019 2020 2021
"19/°20 ‘20721 "19/°21
) 11,263.7 11,577.8 12,2848 13,473.7 13,639.2 9.7% 1.2% 11.0%
29l Hof e 11,114.7 11,389.8 11,662.8 12,515.7 12,662.2 7.3% 1.2% B8.6%
PCH mof 2y 9,937.7 10,1773 10,420.6 11,184.6 11,2384 7.3% 0.5% 7.8%
v IH OF2 51976 52850 54318 59672 58523 9.9% -1.9% 7.7%
& 0| I Op 24 3.1799 32723 3.301.5 34339 3.5429 4.0% 3.2% 7.3%
SRt HEe 1,056.7 1,088 3 1,1222 1.191.2 1,225.2 B.1% 2.9% 9.2%
T2E 2589 2758 2960 3189 3334 7.7% 45% 12.6%
W oy 244 6 2559 269.1 2734 2846 1.6% 41% 5.8%
HEA mof g 1,177.0 1,2125 1,242.2 1,331.2 1,423.7 7.2% 6.9% 14.6%
=2}pl moy ud 149.0 188.0 622.0 958.0 977.0 54.0% 2.0% 57.1%
«EQ S EONE 28 LM Forecourt Retailer) S 210 TR U HAE 238 4
&5 Euromonitor International Retasling in the US

O A4 w5 AdErHrHA, stolriAl §)& 1x 1,238 &
&= @ vl 0.5% 57k 13
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- olo] slolHulA 315%, T4 AW 10.9% AW 3%, Wl
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gz Ay oyl 6.9% 2713
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@ #5494 573
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AHtL Y&

Fdo ok Fg2<A Ado] gst=ET S

O Z2HACPG 71959 DTCDirect To Customer) Z#EZE F=0]
M43 E T S

- e-Marketerdl] M2 w|= HA| DTC A|ZATFES 3259 8=
A thH] 20% 7}rko] AdAsk
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TR FAET ol vlm HAASAN 719 oF 13%E A

- A DTC BT oA AF BH=7F A6t HE&L 7.4%

. A, A= 1(Kellogg), HF FHPerdue Farm) 5 td AEZEQAES
A28 =78 AFJA, vEE HE, #7)F Fﬂv‘i— g F=
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2. 2z=22l R MA(20214 I|E)

7L E AEE '

O dtla fF& A2 A tivl 0.7% =o)F 18%F 2,11571 e H=7}
DL

- unAe 2% 7276702 AW hH] 04% 0 HE b FUH
EN

- Ffra el 1% 523871 /1Y Be HE £E /159

(2O HWIHAY HEE JT 5 23]

HACHH|
B 2017 2018 2019 2020 2021 SUE
(7204721}
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TICHA| wof &g 179,652 179,494 180,431 180,810 182,115 0.7%
T I Op24 27,877 27,542 27.473 27,394 27,276 -0.4%
#lo|Hotz 4,368 4,396 4,407 4,412 4,417 0.1%
TR HW- 115,369 114,824 114,868 114,451 115,238 0.7%
g 3,578 3,662 3,728 3,755 3,870 31%
MolE 28,460 29,070 29,955 30,798 31,314 1.7%
HEY wof &g 195,695 196,002 196,513 196,778 197,465 0.3%

ERL Al Eae 28 W Fomcowrt Retiler) 2 BElN £54& i HAF 202 45
£ X Euromonitor Interrationad Retailing in the US
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O HYYH JA= 2859 Eejeo == Ad thv] 4.1% %3
- AA WA Fujrt Auk49.3%)0) 717te Bu) B ES 2A %

- o]0} 28%E 19.8%, WMF 15.7%, F= AHlX 7.2%, =¥ 9 AlRR

2) TEHAE TF
O 2E AvdA= rtEV} 25.2%2 HAFEE AFE XA
- AZAE 81%, ¥ E<L(Albertsons)o] 4.8%, AE= dFo]=
(Ahold Delhaize) 3.8%, HEH 2 st ulAl 3.7% o2 YEd

(20214 AE 20N ER/E Top15]

=8 4B N(GBO)* HRE =9 HEW(GBO)" Hus

1 HOHE Walmart Inc 25.2% ’ ;';ia:ugfil :d%ﬁpgs Co Ltd 1.6%
2 2 Kroger Co B.1% oFe| ™ Meijer Inc 1.6%
3 PWHE & Albertsons Cos Inc 4.8% 10 ol a2¥ &= Wakefern Food Corp 1.4%
4 HEE WHOIZE Ahold Delhaize NV | 3.8% 1 EM0|C = Trader Joe's Co | 1.3%
5 8~ Publix Super Markets Inc 3.7% 12 oloE Amazon.com Inc 1.2%
] H-E-B (H.E. Butt Grocery Co) 2.4% E}H Target Corp 1.0%
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(o= 3y

20N St=4F Hil AF]

B.GA 08 R woy &8 U A+
Fry's food Stores 2870: BEEp AR (6), 22 (6), 5 A A B (5), R (4), BE(4), Y B ME(2),
L EEAN ZIEH1)
N TYES
Sprouts Farmers Market 2070 H =¥ HME(8),F4¢2)
Ki 107): (6], 42 (2), BE), 1
sass ng Soopers H: A2 (), (2), |E),S4%(1)
Eat Safeway 870 U B AR
Publi a71: (2], 1
dniar ublix MA: 2 AE§E) (2.5 4 2h1)
= Winn-Dixie 270 U B ARE)
) Krager 2T B2 AR (0), 206 B W2, ER(5). RS 4U2)
asasy Whole Foods Market 871 Y B Mg
— Jewel Osco A (2 B ME)
AL Meijar 97 W B WET,220), UK
Glant Food 87 H By MEE
mywolLo} st il o,
- 2} ) of 2
Weis Markets 3070 HRO0)SE(T)Y BY HE5)5 448,000 & h3)22(2)
Walmart 178 3 2 HE0)
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H-E-B 3270: & P ME(4)2206) 54 4 B 6), RS R0).2FH)
B Ap .
g Randalls 17: 2 2% JMEo)
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B %) L] o
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- Frad Mayer 3470 A AAR0LHRE),BE(S), S S5, DY WE),L20)
Mg Safeway S7: Y B AEE),LA2YR()
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i b sl R014).4 8 & 82,71 €Ha0)
Hoa Binh Supermarket ;:::} RT3 8 BH(25) WA R, 22R07)Y 2R (6), WA (4), THR 4 (20,7

et JEe s SY NEE Y oM T Y EAY Y E 24 BO BRE ; TAYE B0 SHE GE Oy, MAL QI 24 0 Be GRS
BT SR e BE  EATTL SEEE 20180, 2021-2022W, 2EHE 2020-20214
M EMBUNE Research
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388FF= Totd
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AP SO 2 YERd
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o] ) BEoA 28kl o] gEo] A FAHE
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Bureau of Labor Statistics <Consumer Expenditures2020><Consumer Price Index, May
2022><Consumer Price Index for All Urban Consumers, May 202>

Euromonitor International <Retailing in the US><Sauces, Dressings and Condiments in
the US><Organic Packaged Food in the US><Ready Meals in the US>

Good Food Institute<Plant-based foods>

HubSpot <2022 Social Media Trends>

IBISWorld <Online Grocery Sales Industry Report><Supermarkets - Grocery Stores in
the US Industry Report><Convenience Stores in the US Industry Report><XWarehouse
Clubs - Supercenters in the US Industry Report><Ethnic Supermarkets Industry
Report>

Influencer Marketing Hub <The State of Influencer Market 2022>

Information Resources Inc <CPG Market Review & Outlook><Spring Holidays 2022>
International Food Information Council <2022 Food and Health Survey
Report><Perceptions on Precessed : Consumer Sentiment and Purchasing Habits>
Social Media Examiner <2022 Social Media Marketing Industry Report>

The Food Industry Association <U.S. Grocery Shopper Trends 2022>

USDA <America’ s Diverse Family Farms 2021 Edition><Crop Production 2021><Crop
Production 2022><Crop value 2019-2022><Dairy Forecasts><Fruit and Tree Nuts
Outlook 2021><Fruit and Tree Nuts Outlook 2022><Hogs and Pigs 2021><Livestock,
Dairy, and Poultry Outlook: 2021><Milk cows and production by State and
region><Noncitrus Fruits and Nuts 2021><Noncitrus Fruits and Nuts
2022><Poultry-Production and Value 2021><U.S Red Meat and Poultry
Forecasts><Vegetables 2021><Wheat Outlook: July 2022>

[AAIOIE]

Acosta
<acosta.com/news/new-acosta-report-finds-multicultural-shoppers-have-a-growing-influe
nce-in-the-grocery-retail-space>

Albertsons <albertsons.com>

Alo <alodrink.com>

Amazon <amazon.com><amazon.com/afx/ingredients/recipe/search>

A-Sha <ashadrynoodle.com>

Betty Crocker <bettycrocker.com>

Bibigo <bibigousa.com>

Blue Diamond Almonds <bluediamond.com>

Bob’ s Red Mill Natural Foods <bobsredmill.com>

Bureau of Labor Statistics <bea.gov/news/glanc><
bls.gov/opub/ted/2022/consumer-prices-up-9-1-percent-over-the-year-ended-june-2022-
largest-increase-in-40-years.htm>
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<bea.gov/news/2022/gross-domestic-product-third-estimate-corporate-profits-and-gdp-in
dustry-fourth-quarter>

Central Market
<eventbrite.com/e/in-our-online-kitchen-with-eric-kim-food-that-tastes-like-home-ticket
s-337359600647>

Chain Store Age
{chainstoreage.com/instacart-introduces-new-dollar-store-hub-savings-options>

C+R Research <crresearch.com/blog/buy_now_pay_later_statistics>

Cucina&Amore <cucinaandamore.comy

DoorDash
<ir.doordash.com/news/news-details/2021/DoorDash-Introduces-Ultra-Fast-Grocery-Delive
ry-Providing-Busy-Consumers-with-a-Reliable-and-Convenient-Way-to-Restock-Instantl
y/default.aspx>

Doritos <doritos.com>

Duncan Hines <duncanhines.com>

EatingWell <eatingwell.com/search/?q=KOREAN+>

e-Marketer
<insiderintelligence.com/content/fiserv-affirm-team-up-feed-growing-bnpl-demand><insid
erintelligence.com/content/us-digital-grocery-forecast-2021>
<insiderintelligence.com/content/d2c-brands-2022><insiderintelligence.com/content/social-c
ommerce-surpasses-30-billion-us>

Food Logistics
<foodlogistics.com/warehousing/grocery-retail/article/22105982/iri-2022-outlook-cpg-growt
h-strategies-in-an-inflationary-environment>

Food Network
<foodnetwork.com/fn-dish/news/flamin-hot-mountain-dew-returns-2022-where-to-buy>
Friendly Grains <friendlygrains.com>

Fry’ s Food Stores <frysfood.com/o/store-services/frys-fresh-attractions>

Grocery DIVE
<grocerydive.com/news/asian-e-grocer-weee-charts-ongoing-expansion-with-35m-in-fun
ding/584136>

H-E-B <heb.com><heb.com/static-page/heb-virtual-classes>

Iberia <iberiafood.com>

Kitchn <thekitchn.com/grocery-shopping-trends-2022-23269579>

KPOP Foods <kpopfoods.com>

Kroger <kroger.com»>

Lundberg Family Farm <lundberg.com>

Marketing Brew
<marketingbrew.com/stories/2021/09/01/goldfish-mountain-dew-heres-many-snacks-gettin
g-spicy-twist>

Maruchan <maruchan.com>

McKinsey&Compnay
<mckinsey.com/business-functions/growth-marketing-and-sales/our-insights/how-us-consu
mers-are-feeling-shopping-and-spending-and-what-it-means-for-companies><mckinsey.c
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om/business-functions/growth-marketing-and-sales/our-insights/why-every-business-need
s-a-full-funnel-marketing-strategy><mckinsey.com/business-functions/growth-marketing-
and-sales/our-insights/how-us-consumers-are-feeling-shopping-and-spending-and-what-i
t-means-for-companies>

Nasoya <nasoya.com/products>

Nissin <nissinfoods.com>

Nonalim <nonalim.com>

OhSoTasty Soup <ohsotasty.com,

Olive My Pickle <olivemypickle.com»>

Quaker <quakeroats.com,

Pepsico <pantryshop.com><snacks.com>

Pinterest <help.pinterest.com/en/article/shopping-with-pinterest>

Publix Supermarket <publix.com><publix.com/recipes?linkorigin=footer>

Pymnts <pymnts.com/tag/buy-now-pay-later-tracker>

Rice Village Shops
<ricevillageshops.com/2022/05/11/central-market-celebrates-aapi-and-pride-months-with-
cooking-classes>

SaveMyCent <savemycent.com/how-many-people-use-coupons,
<savemycent.com/ecommerce-growth-statistics><savemycent.com/social-commerce-statist
ics><savemycent.com/online-shopping-statistics>

Seapoint Farms <seapointfarms.com>

Sea Tangle <kelpnoodles.com»

Shopify <shopify.com/blog/most-popular-social-media-platforms>

Sinto Gourmet <sintogourmet.com>

Sir Kensington’ s <sirkensingtons.com>

Statista <statista.com/statistics/784228/contactless-payment-market-size-in-the-us>
<statista.com/statistics/1198525/influencer-marketing-share-usa>
<statista.com/outlook/cmo/food/united-states>

Supermarket News
<supermarketnews.com/technology/kroger-instacart-team-virtual-convenience-store><sup
ermarketnews.com/online-retail/albertsons-tapped-debut-doordash-express-grocery-deliv
ery><supermarketnews.com/online-retail/us-online-grocery-sales-moderate-january><sup
ermarketnews.com/online-retail/online-channel-builds-share-us-grocery-market-2021><su
permarketnews.com/online-retail/us-e-grocery-sales-trend-down-again-may>

Tasty Bite <tastybite.com>

TechCrunch
<techcrunch.com/2021/11/11/instacart-rolls-out-reduced-and-free-delivery-option-in-sele
ct-markets-deals-tab-and-more>

The Harris Poll <theharrispoll.com/briefs/grocery-store-free-samples>

The Ramen Rater
<theramenrater.com/2020/10/05/3627-ottogi-mac-cheese-spaghetti-united-states>

The Verge
<theverge.com/2022/4/4/23006894/alphabet-wing-drone-delivery-dallas-kick-off>

Thrive Market <thrivemarket.com><thrivemarket.com/social/recycled-packaging>
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Trader Joe’ s <traderjoes.com»

Tsubi Miso Soup <tsubisoup.com

United States Census <census.gov/quickfacts/fact/table/US/PST045221>

USDA
<ers.usda.gov/topics/rural-economy-population><ers.usda.gov/topics/food-markets-prices/r
etailing-wholesaling/retail-trends><ers.usda.gov/topics/food-markets-prices/food-service-i
ndustry/market-segments><
ers.usda.gov/data-products/chart-gallery/gallery/chart-detail/?chartld=58270><ers.usda.gov/
data-products/chart-gallery/gallery/chart-detail/?chartld=58282><
ers.usda.gov/data-products/chart-gallery/gallery/chart-detail/?chartld=58276><
ers.usda.gov/topics/international-markets-u-s-trade/u-s-agricultural-trade/u-s-agricultural
-trade-at-a-glance>

U.S Drought Monitor <droughtmonitor.unl.edu/CurrentMap.aspx>

Valassis <valassis.com/marketing-solutions/online-advertising/digital-coupons>
<valassis.com/blog/what-shifting-consumer-loyalty-means-for-retailers>

Walmart <walmart.com>

Weee! <sayweee.comy

Wegmans <wegmans.com><wegmans.com/fall-recipes-meals/techniques>

Whole Foods Markets
<wholefoodsmarket.com/departments/unique-offerings/uptown-cooking-classes>
Wildbrine <wildbrine.com>

Yami <yamibuy.com>
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