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U HER TE HE 47

— H|O|E{ £%! 7 |YE : sHEZ(Seaweed)

- HlO[H =& - 0= 22l £48=

06

= 719 E (F2/F90) LS 71/ E (F2/H0]) Ll
(o] Y= Seaweed 1836 HESEF  Dried Seaweed 275
FAPNE Seaweed Snack| 1070 |oiZR FH0|Z Seaweed Flake =~ 214
=oH= 4 Nori / Laver 953 oy Wakame 200
HER MR Seaweed Salad 349 | MERAZY | SSd  193
CAIDH Kombu / Kelp 303 ;g‘ﬁi[ ?ﬁ?;ﬁgﬁg 122
H|A Vegan 469 HEX FH7t Preservative 233
oy Mineral 408 g4 Fiber 179
42 HIEF2I Vitamin 366 N ES RSl Vegetarian 169
e ke Gluten Free 324 s Calcium 167
[eX=1=1 lodine 246 A Protein 159
I Individual Pack = 169 SotAE Plastic 44
o MU=0| 758t Resealable Bag' 135 2 0z/2 ounce = 2 0z/2 ounce 38
4 0z/4 ounce = 4 o0z/4 ounce 73 AR Plastic Pack 32
50z/5ounce = 50z/5 ounce 50 10z/1 ounce | 10z/1 ounce 31
*l=s Organic 695 HEAFSH Crispy 390
MAO Natural 528 o= Korea 324
=HEH o= Japan 494 +HEE Superfood 321
1=3 Premium 418 XHAAE Sun Dried 159
rapatel) Healthy 411 X|&7tsst Sustainable 109

A= @ Amazon, eBay

AT UNERTEMN

Korea Agro-Fisheries & Food Trade Corporation



AHIEHE 07
CONSUMPTION TRENDS

0= 2212 = MIE 24 O ol ==

FRNE 49 =T ME dE2 18 8|AH
HHE Mt =(Jeollanamdo) HaEc LMAEA(Ocean's Balance)
=5 HEF MyHE =5 A= 0|Y
2 8g*7H =2 29g
4 13.4922 e 10.92E2
O§7|X] 19 HEEZE

=== CH&(Daechun) HH#E 22| A8HI(Holistic Bin)

=5 4 =5 CtA[OF E2[0]2

= 4g*20H S 508

714 14.9922 714 142422

Xt& : Amazon, eBay
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Z(Laver / Nori),

ZALH(Seaweed Snack)

- GlOJE| 49 : 0|2 22101 TS

s 7|19 E (F2/H0]) HIE 7Y E (F2/H0]) L
o = Seaweed 843 CtA|DO} Kelp / Kombu 216
A Nori / Laver 502 o9 Wakame 77
FQME | AxH=2 | Dried Seaweed | 236 EE RS gﬁi\xesi ;x;% (/i 50
gay | Seaweed Snack /|5y = Hijiki 19
MALHA Seasnax 25 73 HE Kirkland 12
40 Gimme 24 Ch7td Dagagam 6
xouaC OfL{Z=A Annie Chun's 22 MIK[O] d 6
LA Daechun 20 Mol Jayone 4
A Kimnori 19 ek Surasang 4
RS Yuho 12 Et7t0f| 0] Taokaenoi 2
SotAE Plastic Pack 724 HE|H Multipack 17
INE R Individual Pack 67 50g 50g 16
47| X| 100g 100g 41 104 10 pack 12
K| Pouch 32 30g 30g 8
HI'Z® Wrapped 24 124 12 pack 7
AAC, Natural 479 HIEFEI Vitamin 351
/s Organic 469 Non-GMO Non-Gmo 299
N oj L[ 2 Mineral 397 ot= Korea 289
ZHEA ;
H| 24 Vegan 393 QL lodine 245
FakALl) Healthy 361 =SRHIZ Gluten free 233
Z2|0/g Premium 351 iAok Crispy 163

A= : Amazon, eBay
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{ VALUE
PACK
-

THE ORIGINAL « L'ORIGINAL

E‘;EESHEX

Strangely Addictive!~

=
ORGANIC Rossted seaweed snac « @
Ggones g pese mlnmus

== Z0|(gimMe) == MAHA(SeaSnax)
= 7 == 7
=TT [=] =TT [
g 5g*20% g 5g*12H
71 16.1423 74 16.60E
I§7|X] 69 HE|™ ZHFES 8% Non-GMO

== Uer2|(Kimnori)
H= Z1 =
—Tr [ T
g3 4g*o4m 2% 4586
7t 15.19<2 74 27.99<%

At=Z : Amazon, eBay
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* Sales Representative

(Eaton Street Seafood Market A<)
+ Sales Manager (Walmart &%)
* Product Manager (Azuma Foods £

%)

Q. 2 0j=2| HEF 2= HEHTP?

A. ofAo} #HEEF QAHL IRFL ulZ
NRNA AR F2S 6] AzRlen s
AEZ Q7|7 E=olAWA FHRrF{F AX
TFEAEY] 8% 2FH Z7Rslal Qi) oA
A o] AAHR= ASIANE, TR AHRE2
gho|ZAerdo] HoBlHA s AlE] et
o] AR|AL Sl

Azw s AZo] WAL ob Ax
auAEe] Sa7t e B oA, o
Wgso] am A% AHEAEe] dhet WAl
07k Z7RIAL Qi FAl0l7] WEe] SR

AR Arto| ojALE T,

ZA: Azuma Foods
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* Marketing Manager (H Mart %)
* Administrative

(KP Asian Market &%)

 Manager (Seoul Asian Market A=)
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U] ;11 I ‘Ll-‘g : :" _E'I_IL—
SHAE=E RO IO-I H._I\'I
=g719] MALHA ofj=ze Ta
(SeaSnax) (EdenFoods) (Muso)
B G ES= RES
g=x | ¥ g=x | 204 | g=x | T4
w2 MEHE 20114 HEAE 1968 =l 19564
2y 0|2 2y 0|2 e u=
- QEajol ofy - omajol ofy
T o2Tel Y - zmoop . G
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USHE |- 2a0my . 220 o . 2201 o
S - do i
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« XtAl Z2H0|X] (O]=) . SNS ZHE (Z2Y) (E24/0173/¢2)
= HxHu — Mo|AE
EEME || s za= @) = élolEf . SNS BHE (Z2Y)
- EfH P - H0|AS
T - OIAE}TH =
—— [m=] - OEH
~ . - Organic
For kids, For hearts, — NON-GMO - 97| 9=
- For kids at heart. - Z=HDg| - E%;IHTO
HE - NON-GMO i R
— S=HO AT/ 22 FA7t
sEET |- goa=d - - olz¥a 2X|
- T Mo
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OHIFE=(EdenFoods)= AME[E 4= U= KHHHAL
% SEAZEEH MM2E X x
MSot= 0= OJAIZE 3=

OfHIF =S| ZE A2 AIB International 2| £| 12

MA LA O]
MHX[ M= M2 E TA
(Seavegi Seaweed Salad Mix)
7.99%2/25¢g

¢ e
se.ve s

Seaweea Saiad Mix

(*) ZAMAIE 1 2022 118 14

15

AT OS2 FSE. oiE 718 diEF
HE2 HelAZEA, 22120 kHE

Z20(E, OFE,

(@)

|00 UEIRMCH, O|= KPAL
SHO|X], HO|AS, EQIH &2 SNS EHES
Soff ZHE TS OHREE ME =E A
Organic, Non-GMO, 2FEITz| =

LATH|YEE SHEOCZ &6l Q)
FAMuso)= AAFIE 7HeE R7|s
KIGAIE 52 Tifish= Q71K RS MESH=

= /|, Oof2f2ii BEe|ASEHA, 22401

ol
= )
= =Z0fE, Of0RE, OJH[0jol YHSIH MESS
TSt AUS. SHE 7|2 AtAL 2IX| ZH[O]X]
A HO|AS, RFE, QAETH S SNS
EHES SC HE =SE g8 TR U2
DAL Q715 01, A2 |3t SRS TR
N2 2Tl 7I9ES FHNOR BRl0]
MEg 2Hdl=AC= =01E
FA9
ADZZE QX SE|FH
(Sprinkling Yuzu Furikake)
7.9952/70g
O HIFEEQ]

2A QM4 £ 22
(Dulse Organic Whole Leaf)
7.99221/40g

Q) sivans
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O|= o5& =222l 217 IMIE Top 3
() EARNIE 1 202241 118 14

S0FE(Walmart) 28 HE 42 370 HIE 2AE(HE =9 7I1F)
=2 M= o|o]x| HEY =1 1= e N 74/ 8
DRIED; SEAWEED SALAD
1 U E2p0|E NYE M E 2l- 1 sz 149922/
(Dried Seaweed Salad) (Wel-Pac) . 20g
9 SKP | ERI0[=EMRI= - stz 9.99€%/
(Hijiki Dried Seaweed) (Wel-Pac) - 56.7g
; &y 7 b S2t0|= Mil= o - 899221/
w (Mekabu Dried Seaweed) (Wel-Pac) 56.7g
OFOr=(Amazon) & HME 4%l 370 ME 2AE(F7| =¥ 7I1=&
=2 H|= o|Ojx]| HEY =1 = e N /2
1 M| H|X|ES MHE 220 AZ - 11.76€8/
(Sea Vegetable Salad) (Clear Spring) Fia 25g
DEOHE Sk 149922/
o] B 990
2 = (Dahaesan ot= E_H
(Assorted Seaweed Salad) 8g*7H
Seafood)
3 M E E2te] M= 7td|0faf stz 6.9552/
(Seaweed Flower Salad) (Kaneyama) - 20g
Q@) suovs T UsUNZREBM




HEEZE

PRODUCTTRENDS

Ol= oi=F 22t 27IXIZ Top 3

O[t[0](eBay) & M= A2 370 HIE HAE(FEH =2 7|&)
=4 H|E o|O|X]| HEY HE ALK A/ 8%
1 MPIE M= 2107l o 4552/
(Seaweed Salad) (Riken) 40g
o OO MO A -
2 M| HIX|ES M= A ol 40,5921/
Sea Vegetables Salad 100
(Sea Vegetables Salad) (ICS Selection) g
019 2|Al MQE-ALZ
a1 2107l 21.0<3/
3 (Increasing (Riken) U= 28
Seaweed-Sanriku) g

Q) sivsvs AT UAstinEsssy

Agro-Faheries & Food Trade Corporation



18

HZEEHC
PRODUCT TRENDS
0|2 siXF QO FQH|E
(*) ZAMAIA 1 20228 118 14Y
EZE0(Whole Foods Market) 28 M=
bl = o|Oj x| H=3 HIZ=AL LK 213E=
MH|X| M= MHE oA AL 5,
1 (Seavegi Seaweed (S}.*e[;s;;() o= 7'929 SE =/
Salad Mix) g
=k
2 1=3|(Nori) olE(Eden) U i
58
oHEE =
HA|E S8 5.49%2/
3 - (Emerald S
(Pacific Kombu) Cove) 50g
ofl2{2k(Erewhon) &1 M=
=l H=4 HIZ=AL HAX] 74 =s
M EZ|IE 32
1 EYOME NRIE nER = 9.99%3/
(Sun-dried Kombu (Mitoku) == 50g
Traditional Seaweed)
Ang3ad TE
2 2| NRE Z=2|7H A S 7.99€2(/
(Sprinkling Green (Muso) == 70g
Nori Seaweed Furikake)
HLIE M=
- QMA WHHA
ADEZ FE[FH ) o 8.492]/
3 (Bonito Seaweed (BC;clgﬁES I= 48g
Sprinkle Furikake)

AT HAERT A
Agro-Faheries & Food Trade Corporation
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HE|AETA(Bristol Farms) 1™ M=

=t HIE o|O] x| HZEY HIZ=AL LK 7t /2=
HA QI1Y & d|IT il N
(Dulse Organic o o= 7.99=1/
(Eden) 40g
Whole Leaf)
8 ADZZE QX 5|7} 24 ol 7.99g2/
G50 (Sprinkling Yuzu Furikake) (Muso) == 70g
@
=2 H
T, 2tH | =2 | 6995
(Pacific Wakame) Cuve) e 50g
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HIH|Z NQE & LH|0O|E
(Bibigo Seaweed Chip Potato)
3.49E2{/40g

s (75 B

RaEg: bRy e

(*) ZAAIA 20224 119 14Y

TSI
s b dotA|OF 224

djH| 2 (Surasang Seasoned Kelp
Varech de saison)
2.992¢2{/56g
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OIAEITZ 59| SNS Afiig 28ol0] MZS
Sus E3 RIS E8 Al BEM, 2015 5
o) P

LLSIX|AUHA(Woodridge Snacks)= O|=

AU HIEEMZ Cefot 7 As HE A

RESIX|AHAL]
SERX|AHA HIB2}

MQIE EIA AB|2EK}
(Woodridge Snacks Tempura
Seaweed Chips Sriracha)
2.8822{/40g
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g Srirecha
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I I- 0 -“= BHA
0= 52 2221 217 |MIE Top 3
(*) ZAMAIE 1 2022 118 14
Ot0F=(Amazon) €M HIE 4¢ 370 HIE E|IAE(R7| =% 7IF)
=4 H|= o[O] x| H=H IR LK A/
1 olo| HiFEZ-22| X[ 2 EtR7 0] 0| B 23.87221/
(Hi Tempura—Original) (Tao Kae Noi) 40g*6s
MGIE JRIATA Q= MO
PESRAESOEENML | ) mole ma 47,5622/
2 (Seaweed Crisps— i o= e
(Seapoint farms) 35g*12=
Almond sesame)
LAt weE
; EllE8a - ATIIO|A| Z3|0|t] ALHA - 11.9952/
(Tempura Spicy Flavor) (Nora Seaweed 15g*3&
Snacks)
S0FE(Walmart) 28 HE 42 370 HIE 2 AE(Q17| =8 7I&
=2 H|I= o|Ofx]| HZEH gie K] 1A/
N 1 44953/
1 = DAZIoZ ohE ZIEZt =2 of
et MRE
5 EllEE 3| ATIHO|A| Z3|0|H ALA o 50.96Ef21/
(Tempura Spicy Flavor) (Nora Seaweed 45g*1282
Snacks)
oven a.\fm‘s.»,z.-,sﬂ... M - EAHA—O I:A D
RCRISEED RSk E‘ i WEQIE A 728/
3 (Seaweed Crisps- . 0= .
(Seapoint farms) 35g*12=2
Almond sesame)
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Oj= AEZF 22121 217[MI= Top 3
I2H(Kroger) &8 HE &% 370 ME 2AEFEH =9 7IF)
=2 H=3 HHE K] 212
M= FHK|
1 MQE ZA-@2 K| MIALHA _— 39.19€f2/
(Choperz Crunchy (Seasnax) . 30*8=2
Seaweed chips—Original)
FHX F24K|
2 MP{E EA-HHH|F MIALHA sz 40192/
(Choperz Crunchy (Seasnax) - 30*8E
Seaweed chips—Barbecue)
T, AmE FHK|
| &= M|E EA-0{LIA MALHA . 459921/
3 ] o=
\ ) (Choperz Crunchy (Seasnax) 30*8=
ﬁ Seaweed chips—Onion)
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02 22t 9Tajel ZRHE
(*) ZAMAIA 1 2022 118 14Y
or2|Zt0}(Arirang Market) &8 HE
o=t H|= o|Ofx]| H=3 H|Z=AL X HEES
Ut 222k
1 (Yangban Korean = e 2,992/
Traditional Bugak e = 50g
Seaweed Chips)
MCtA|OF 224 cra-
2 (Seasoned Kelp Varech APRIZ 2L o= 2'9596E i/
de saison) g
HES Hah SAHL cra
3 (Seasoned Seaweed Zon o= 1'93952 i/
with Pollack Roe) s
E:{;SB ZEHKZI HAITIE =2
4 (Mushroom Roasted X ot= 50
Seaweed Snack) ke 8
HIH| 0 PHAJZHE ZIXHEt
(Bibigo Seaweed Flakes e 1 3.9923/
> with Korean-style MIHIOIXIZRIS 2= 50g
Soy Sauce Powder)
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0j2 257t @majol ZQHE
OflO|X|OtE(H Mart) &I M=
meli HEZH H|Z=AL L] /e
2187} . " 6.9921/
OL=2 X}SHY ot

1 (Dried Laver Bugak) o= Rkekdt 2= 60g
HIH| 2 SiEF & ZH0|E 349543/

2 (Bibigo Seaweed A0 | 8| R ot : 4OE

Chip Potato) &

HIH[Z AU 22|X]'3 oo

3 (Bibigo Seaweed KO | M| R o= 2'42902 i/

Crisps Original) 8
HIH[Z? ZALH HHH[F O 2,495/

4 (Bibigo Seaweed M|H[O] M| M= ot= 20g

Crisps BBQ)
S0tE(Walmart) 28 M=
= H|= o[o] x| H=4 H|Z=A HAX] 712 (2=
; SESX|AHA HIfZ}

MRIE A A[2EA} SEAX|AKHA 2 8843/

1 (Woodridge Snacks (Woodridge Ei= ’ 402

Tempura Seaweed Chips Snacks) s

Sriracha)
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* Purchasing Agent (Mega Mart 2%)
O

- Grocery Manager (H Mart &%)
* Wholesale Manager (Omona &%)

Q. Of=
|

T 77 oV mm < W g o
cl Nﬁ%% H B E =
< N EeTar
H o W X o oy O ™ &
A SR -
iy o) W %rﬂ T X E“ U,* o
B W L
1l o r R ) =1 O.*

N E @]l ﬁd__ % <o F O
I 5 X oe ol <= B Xk
&l ol ¥ B mw ) ol mp
¥ 17 Ex =3 uﬂt K iz ok
hy $EF 2 Zng
e il = 7
E =A< od  2REIE
e ._hﬂ m o 5 = @l X = o X I
“ IF 1o ,omﬂ WE m oR S D B <
| a0 R PR R T
o <
—_ P — |
N~ R _._.4 T o) = OO -
h & o % TGS 5
e L 2
WL 5 o o Ko ® £
o o o o E.._ ) ©
M ,mm s O ,Ah ce foi ,_Eo W
g < A XS .
5 Mo o T B e w,_.m =
W foooh BT e @
T = = = K R T g B
ST NI
~ Fe) ([
R mwﬁo:ﬁoﬁi
fis ZIpuazzd
— =l (e] ,_In_pl ﬂA|
AR . S0 g T
% 9 oo W 2 S ol
B o 7 GRS B I
N 2@ e I
M o BN % Mmour of Ap
Mo R o e o W R
<<

Korea Agro-Faheries & Food Trade Corporation

arl Yas+UuERseM




KSEHC
DISTRIBUTION TRENDS

27

Distribution Trends
0% S48 $EEAC
Oi= £41=2 KSR

0= ¢ =ihE RS2 X|S0i YIX[et Tj0| 2S5 2|0|A0FU(Pike Place
Market) SO| /UM, O|= FR fAEZC 2=

0= MM 2ME QRES I S8, N8, 55, 08 T 91 R 7+ I A (McCORMICK&SCHMICK'S),
UOH, 57 S ME HY 2| ZMIFE=(Legal Sea Foods) S0| US
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202150l= Aot AY 25 JEME
BR=H, E0l B2 dAESS0| O 22
SEA M Sl ~itE SFOAM Lot 2=ME
2. 0= 2HMS0A 89| 0|2 &

LoTl M & =2 7HE0IM =2lE ok

= B0l o= A2,
0= 42 A2 S5 XG0 ojst Ma= sks 3 | S0t X4 702
QK[St SEIAMAIE Fulton Fish Market), A 7|CHEB)

3) =X YE(Euromonitor), Fresh Food in the US, 2021
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DISTRIBUTION TRENDS
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4) 22X YE(Euromonitor), E-Commerce in the US Country Report, 2022
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TRADE BARRIERS
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VROR 7 4 Aol vl AFIEREONG]  ulOR A4 S 53 A B ASHoF
A%, 718, T4 0 R P AL 52 Sh RS gl A0 Fl, ST ol
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