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[224Ql A% # EHF - 24T 71F]
291+ "AL|E b N SR (L WaE

1 amazon.com 2,450.0 6E54% 8.52 36.49%
2 walmart.com 410.3 4F36% 5.01 51.42%
3 target.com 182.2 4F03= 5.09 48.01%
4 costco.com 83.0 418X 5.25 39.06%
5 samsclub.com 389 3E49% 494 44.48%
6 kroger.com 37.6 AZ07E 4.95 37.64%
7 instacart.com 27.6 TE36% 8.38 46.59%
8 publix.com 16.2 TENE 8.47 30.97%
9 safeway.com 14.7 3859% 553 38.57%
10 heb.com 131 5E11E 6.23 49.62%
1" aldi.us 9.7 3E24x 4.31 50.32%
12 | bjs.com 8.2 4F03E 5.32 37.86%
13 lidl.com 8.2 2816 3.2 41.69%
14 hy-vee.com 76 4E10% 5.02 41.68%
15 stopandshop.com 5.4 4F44E 4.04 41.95%
16 shoprite.com 4.9 633X 8.23 26.64%
17 albertsons.com 4.7 3E25E 493 37.99%
18 wholefoodsmarket.com 4.6 2857 .77 40.86%
19 wegmans.com 35 3E3E 5.35 39.10%
20 harristeeter.com 3.2 3E30E 5.81 46.37%

shipt.com 2.5 TE28% 8.21 39.35%

7|E}
freshdirect.com 1.2 623X 8.86 36.28%

wfle EMT ZTMED Y U2 E RHE EE I MOIES YT AR 3/

EH4 Similarweb (20214 48 19 7|15)
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[o}n}& AF W 2EAZ Tops]

Amazon Best Sellers

Ousr mosx papubar products hased on ssbes. Updated howrby.

Best Sellers in Packaged Noodle Soups

?1& (Packaged Noodles Soups) HZ=A 8% 7t Y 2lRe 1Y AR

1 HEHRSUYED) oY 140gX57} 949 45 6,646 9 4.3/7}4dH| 43

2 Chunky Soup, Classic Chicken Noodle Campbell's 432gx87l 1253 45 3,783  9F 4.2/7}444| 4.0

3 BN AgExTIo 54 86gX1271 1098 45 1,464 9t 3.9/7}49H] 4.3
4  EERSU A= M 140gX 187} 3897 45 5865 Ot 4.3/714H| 4.1
5 NE2EEHRSHUER) Y 130gx27 695 45 5154 9 4.0/7144H] 4.0

EX Amazon, 202182 SE 209~212 7|F, 0|F HEANY QUS + US

[o}ntE 2~ F Wl ~EA2 Tops]

Amazon Best Sellers

Qur most popular products based on wiles. Updated hourly,

Best Sellers in Snack Foods

AU (Best Sellers in Snack Foods) H=A &g 7t gy gRe 17 oz
1 Birthday Cake Quest Nutrition ~ 60gX127if 2099 45 45356 St 3.6/7HdH| 33/4€ 3.9
2 Frito-Lay Party Mix, Variety Pack ~Frito-Lay 28gX407] 1798 45 57,599 G 4.2/7MgH] 4.4/8% 43

3 Goldfish Classic Mix Crackers Pepperidge Farm  28gX307 998 5.0 35443 SHa7/7b3Yl 45/8F 47

4 Pure Protein Bars Pure Protein 50gX127F 1179 45 28707 S4.0/7MdH| 42/4% 42

5 Fruit on the Go(Apple) GoGosqueeZ  94miX207] 2300 50 23852 OtA7/7MgH| 47/8% 47

EH Amazon, 202149 5E 202~-211Z 7|F, 0|2 BEME U + US
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Amazon Best Sellers

Owr mast poguilar products based on sales. Updatad hourly.

Best Sellers in Sauces

25 (Best Seller in Sauces) H|Z= A} 22 74 €y ans o7 okEe
1 TRUFF Hot Sauce TRUFF 170g 17.98 45 14752 Gt38/CIEE 38/HESE 4.1
: | g;g;':;;;;:;’““‘ Aminos Soy 5““’” BetterBody Foods 500mi 997 45 5002 9t 43/7HH| 43/CH8E 39
3 =% 100% ¥0| EfY¥x DFF YEd 5009 7.59 4.5 7,393 9t 4.4/7}'dH| 4.2/CHBE 4.2
4 Chick fil A Sauce(Original) Chick fil 473ml 1199 5 334 Shs5.0/7HdH| 46
5 Sichuan Chili Crisp Fly By Jing 177ml 17.98 4 990 SH4.0/HME 4.6/8F 43

#X Amazon, 20214 58 208 ~219 7|E, O|F HEMY UF = WS

o FA" YA S5 A2 ZE WE ZxHCELSIUS Grapefruit
Melon Green Tea) 2%, E2H Uz LEZ AHgol=
(Monster Energy Ultra Sunrise)7} 3915 2R3k 78& 7A9E= 4919
5910 &

_7’]_



[o}r}E &5 F wl=EAZ Tops]

Amazon Best Sellers

Our most populir prodiicrs biased on sales. Uptated hourly

Best Sellers in Beverages
(v ] | - | (* ] (s )
|
—-.'...'_ i Il
¢ ti== % 9
S5y
3 ‘lglaﬁi 9 9
h‘_-

Sparkhing fcy, filack Chorry Sparkling Watey, CELSILIS Grapatrpt Maton Groun Taa hoa Monetar Enargy Ltra Sianw, Sugar Froa [ Shop, Monung fland, 100% Colombian, — Tha Onginal Booat Shop Dally Dolighes Gift

AT, Tl S Lirbonated FILII.P.'E‘: Dirkr, im0 Susgane, Toe Eneriy Drink !Ell‘- {hunee (Pack of 120 it F i 'rj.'wli'.'"p Pk o B-Lap, Ui K-Lum Pods, Viety,
il gy 24500 iy 26200 h i
§169 « 580,00 11908 - 15050 F1E99 - 110068
B &5 (Best Sellers in Beverages) HZEA % Y EH s 17 &L
1 Black Cherry Sparkling Water Sparkling lce 503miX12 1056 45 63963 S 45/71dH| 4544k 45
2 CELSIUS Grapefruit Melon Green Tea CELSIUS 35miX12 2094 45 24368 S44/718H] 41
3 Monster Energy Ultra Sunrise Monster Energy JomiX12 1999 5 36201 3t46/7hdH] 43

4 Donut Shop, Morning Blend Victor Allen's Coffee ~ 427] 1892 45 95226 OF4.2/71dH| 44/81H %43

The Original Donut ~ K-Cup Pods
Shop 6/t

EH Amazon, 20214 58 20Y-N1Y 7|E 0| Z HENE U 4 U

1776 5 42,132 SH45/714dH| 45/MME45

wn

Daily Delights Gift Set
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Acosta <Mobile-ization of Grocery Shopping><Four segments of shoppers emerged
during the pandemic>

Brickmeetsclick <Total U.S. Online Grocery Sales for March 2021>

<{Total U.S. Online Grocery Sales for April 2021><U.S. e-Grocery Dashboard April
2021>

Coresight Research <US-Survey-Online-Grocery-Shopping Aug 2020><US Online
Grocery Survey 2021>

Deloitte <2021 retail industry outlook>

e-Marketer <US Retail and Ecommerce Snapshot>

Euromonitor International <Food and Drink E-Commerce in the US>

Field Agent <Digital Grocery 2021>

Imperfect Foods <Impact Report 2020>

International Food Information Council <COVID-19 Questions September 2020>
<COVID-19 Questions December 2020><Year in Review Survey December 2020>
<COVID-19 Questions March 2021><COVID-19 Questions February 2021>
McKinsey <Ten charts show how us shopping behavior is changing><Consumer
sentiment in the US during the coronavirus crisis>

Mercatus <eGrocery’ s New Reality><Grocery Digital Maturity Benchmark 2020>
<eCommerce and Curbside Pickup>

PewResearchCenter <Mobile Technology and Home Broadband 2021><Social Media Use
in 2021><Internet and Home Broadband Usage in the United States 2021>
{Mobile Fact Sheet 2021>

PYMNTS.com <Omnichannel Grocery Report 2020>

TABS Analytics <8th Annual Food and Beverage Consumables>

Valassis <consumer-intel-report 2020>

Walmart <standards for suppliers-english>

FaAAEAATE <HAE FHF A A L AW
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Ahold Delhaize
<aholddelhaize.com/media/10540/ahold-delhaize-annual-report-2020.pdf ><retailbusinessser
vices.com/vendors><rangeme.com/aholddeldelhaizeusbrands>

Amazon <affiliate-program.amazon.com><youtube.com/user/amazon>
<affiliate-program.amazon.com/influencers><sell.amazon.com»
<amazon.com/Best-Sellers-Grocery-Gourmet-Food/zgbs/grocery/ref=zg_bs_nav_0>
<sellercentral.amazon.com/gp/help/external><services.amazon.co.kr/us-marketplace/pricing
html><amazon.com/b?ie=UTF8&node=17428419011>
<annualreports.com/HostedData/AnnualReports/PDF/NASDAQ_AMZN_2020.pdf>
Amarumayu <amarumayu.com,

Beyond Meat <shop.beyondmeat.com>

Business of apps <businessofapps.com/data/instacart-statistics>

Business Insider <businessinsider.com/mobile-commerce-shopping-trends-stats>
Digitalcommerce360
<digitalcommerce360.com/2021/02/15/ecommerce-during-coronavirus-pandemic-in-charts>
<digitalcommerce360.com/article/us-ecommerce-sales>
<digitalcommerce360.com/2021/03/26/2021-ecommerce-is-beginning-to-heat-up-and-will-
get-hotter><digitalcommerce360.com/article/e-commerce-sales-retail-sales-ten-year-revi
ew><digitalcommerce360.com/2021/02/11/snap-online-shopping-a-transformational-opport
unity-for-independent-grocers><digitalcommerce360.com/article/omnichannel-retail-strate
gies><digitalcommerce360.com/article/amazon-prime-membershipy
<digitalcommerce360.com/2021/03/11/amazon-quietly-builds-a-grocery-chain-during-pand
emic><digitalcommerce360.com/2020/11/03/impact-ecommerce-brief -curb-appeal-the-rise
-of -curbside-and-omnichannel-and-why-it-is-here-to-stay>
<digitalcommerce360.com/2020/09/22/online-grocery-shopping-soars-and-retail-chains-ha
ve-an-edge><digitalcommerce360.com/2021/05/28/how-us-online-grocery-sales-fared-in-2
020-and-early-2021><digitalcommerce360.com/article/online-food-report>

Eden Foods< store.edenfoods.com>

e-Marketer <emarketer.com/content/2021-online-grocery-sales-will-surpass-100-billion>
<emarketer.com/content/us-click-collect-2020><emarketer.com/content/major-retailers-1o
ok-ramp-up-fulfillment-delivery-efforts>{emarketer.com/content/us-mobile-time-spent-2

020><emarketer.com/content/online-grocery-sales-will-increase-by-nearly-53-this-year>
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<emarketer.com/content/leaked-memo-reveals-walmart-quickly-losing-online-grocery-ma
rket-share-competitors><emarketer.com/content/podcast-whats-next-shopping-buy-now-
pay-later-surging-amazon-national-grocery-chain»
<emarketer.com/content/more-digital-trends-2021-future-of -grocery-digital>
<emarketer.com/content/us-ecommerce-by-category-2021>

Farmstead <farmsteadapp.com>

Federal Trade Commission
<ftc.gov/news-events/press-releases/2019/02/ftcs-bureau-competition-launches-task-forc
e-monitor-technology><ftc.gov/about-ftc/bureaus-offices/bureau-competition/inside-bure
au-competition/technology-enforcement-division>

Food Navigatior
<foodnavigator.com/Article/2021/02/25/Nestle-continues-e-commerce-expansion-with-Sim
plyCook-acquisition-Direct-to-consumer-will-continue-to-grow-in-the-future>

Freight Waves <freightwaves.com/news/is-instacart-headed-to-be-americas-top-grocer>
FreshDirect <freshdirect.com><youtube.com/c/freshdirect/videos>
<instagram.com/freshdirect/?hl=en>

Geek Wire
<geekwire.com/2021/california-legal-rulings-may-big-impact-amazons-liability-third-party
-products-sells>

Giant Food <giantfood.com>

Global Web Index

<blog.gwi.com/chart-of -the-week/online-grocery-trends-amid-covid-19><blog.gwi.com/ma
rketing/new-era-online-shopping>

Grocery Dive
<grocerydive.com/news/albertsons-supercharging-e-commerce-with-new-pickup-kiosks/5
92942><grocerydive.com/news/snap-online-availability-is-about-to-explode-but-grocers-s
ay-they-still-fa/594664><grocerydive.com/news/ahold-delhaize-buys-majority-stake-in-fre
shdirect/589346>

Impossible Foods <impossiblefoods.com>

Instacart <instacart.com/help/section/360009947632/360047289812><instacart.com/store>
<news.instacart.com/beyond-the-cart-a-year-of -essential-insights-b6ac201228e6>

JD Supra <jdsupra.com/legalnews/senate-passes-online-country-of-origin-2537825>

Jeollanamdo
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<amazon.com/stores/JEOLLANAMDO/page/49B53751-C25F-4E86-95CF-8F81C46DOFD5?ref
_=ast_bIn<youtube.com/watch?v=GijQLIXRkzE&t=640s>
<jeonnamusa.comy<youtube.com/watch?v=etzpWeudg2A>
<amazon.com/live/broadcast/dc660133-6ecl-4a38-94f2-e9dd88840f dc?ref=social&tag
=sbsat02-20&linkCode=ilv><instagram.com/jeonnam_la>

Kroger
<ir.kroger.com/CorporateProfile/press-releases/press-release/2021/Kroger-and-Drone-Exp
ress-Partner-to-Provide-Grocery-Delivery-by-Drone/default.aspx>
<kroger.com/i/ways-to-shop/ship><kroger.com/hc/help/fags/ways-to-shop/ship>
<thekrogerco.com/vendors-suppliers><brandfolder.com/kroger/kroger-delivery>
<ir.kroger.com/CorporateProfile/financial-performance/reports-statements><Kroger.com><
youtube.com/c/KrogerCo/videos>

Loving Foods <lovingfoods.co.uk>

Martins <martinsfoods.com,

Mediakix <mediakix.com/blog/target-marketing-on-instagram-case-study>»

Mercato <mercato.com/store-results>

Modern Retail
<modernretail.co/retailers/a-true-influencer-program-inside-walmarts-growing-army-of-e
mployee-tiktokers><modernretail.co/startups/six-months-in-targets-third-party-marketpla
ce-has-added-few-new-sellers>

National Retail Federation
<nrf.com/resources/top-retailers/top-100-retailers/top-100-retailers-2020-list>

Perficient <perficient.com/insights/research-hub/mobile-vs-desktop-usage>

Plogmag Agency <facebook.com/Unhas-Asian-Snack-Box-110073904255383>

Power reviews
<powerreviews.com/blog/how-consumers-are-shopping-for-groceries-online><{powerrevie
ws.com/insights/modern-grocery-shopper>

<blog.gwi.com/chart-of -the-week/online-grocery-trends-amid-covid-19>

Progressive Grocer <progressivegrocer.com/sales-surge-ahold-delhaize-q4>
<progressivegrocer.com/mercato-adds-analytics-tools-e-commerce-solution>
PYMNTS.com
<pymnts.com/news/retail/2021/grocers-turn-to-private-labels-to-drive-sales-boost-margin

s><pymnts.com/earnings/2021/ahold-delhaize-looks-to-click-and-collect-endless-aisle-for-
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digital-growth><pymnts.com/news/retail/2021/amazon-walmart-and-coming-food-fight-in-
us-grocery-game><pymnts.com/grocery-shopping>
<pymnts.com/news/retail/2021/leaked-walmart-memo-shows-grocery-lead-slipping>
<{pymnts.com/news/retail/2021/amazon-walmart-growth-rates-subscriber-wars-in-home>
<{pymnts.com/news/retail/2021/instacarts-snap-integration-expands-egrocery-options-for-f
ood-stamp-recipients><pymnts.com/news/retail/2021/amazon-walmart-growth-rates-subsc
riber-wars-in-home-groceries>

Qrapha <qrapha.com,

RAD <radintelligence.com/how-walmarts-influence-expands-to-the-social-media-world>
Seller Ratings <sellerratings.com/amazon/usa/unhas-asian-snack-box>

Shopify <shopify.com>

Shorty Awards <shortyawards.com/12th/kroger-x-tik-tok-transformurdorm-2>

Shipt <shipt.com>

Similarweb <similarweb.com/top-websites/category/food-and-drink/groceries>

Stop&Shop <stopandshop.com>

SupermarketNews <supermarketnews.com/online-retail/instacart-kicks-priority-delivery>
<supermarketnews.com/online-retail/amazon-phase-out-prime-now-banner-same-day-del
ivery><supermarketnews.com/online-retail/kroger-launch-digital-marketplace-fall>
<supermarketnews.com/online-retail/online-grocery-more-double-market-share-2025>
<supermarketnews.com/online-retail/study-walmart-surpasses-amazon-online-grocery-sha
re><supermarketnews.com/consumer-trends/us-grocery-shoppers-head-back-stores-covid
-19-vaccinations-rise><supermarketnews.com/retail-financial/kroger-lead-fresh-accelerat
e-digital-2021><supermarketnews.com/online-retail/kroger-breaks-top-10-us-e-commerce
-companiesy<supermarketnews.com/online-retail/target-offers-same-day-delivery-and-pi
ckup-adult-beverages><supermarketnews.com/issues-trends/fmi-questions-online-country
-origin-requirements-new-senate-bill>

Supply Chain Quarterly
<supplychainquarterly.com/articles/3580-cold-chain-technology-verifies-food-safety-as-o
nline-grocery-and-meal-kits-experience-record-growth>

Target
{investors.target.com/annual-reports><corporate.target.com/about/products-services/suppli
ers><youtube.com/user/Target><target.com/c/target-plus/-/N-0mjxk>

The Manifest <themanifest.com/logistics/supply-chain/grocery-store-trends>
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The Ramen Rater
<theramenrater.com/2020/10/12/meet-the-manufacturer-interview-with-myojo-usa>

The United States Department Justice
<justice.gov/opa/pr/justice-department-unveils-proposed-section-230-legislation>

Thrive Market <thrivemarket.com>

Tinuiti
<tinuiti.com/blog/ecommerce/top-online-marketplaces><tinuiti.com/blog/paid-social/facebo
ok-shops>

Walmart <corporate.walmart.com/suppliers/requirements><marketplace.walmart.com>
<walmart.com/cp/tasty/1544579><facebook.com/walmart/live_videos><{walmart.com,
<cookshop.eko.com><corporate.walmart.com/media-library/document/2020-walmart-annual
-report/_proxyDocument?id=00000171-a3ea-dfc0-af71-b3fea8490000>
<youtube.com/user/Walmart>

Winsight Grocery Business
<winsightgrocerybusiness.com/cpg/us-grocery-spending-grew-14-during-covid-report>
Yazing <blog.yazing.com/yazing-help/how-influencers-use-yazing-to-make-money>
<yazing.com/brand-ambassador-programs/freshdirect-influencer>

Zesty Fusion <facebook.com/Zestyfusions>
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