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Analysis of Consumer’s survey
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Product information
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Product Name

oHO I8 AOA

MZEAH=ESH)

manufacturer

O

ANE SAHIE
Similar products on the
market

+ NIEY Product name :

B O 58 /15 OB+

¢ HIZAF manufacturer :
Ooonie BOars

¢+ OHE =Dt EOHILZE
Selling price in the country :
(10.95T/23649)
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Date of consumer’s survey and numbers of respondents

=3 o

Number of respondents

Date of survey 2022.1.15
42 SEA = 200

=4 21
Analysis result

2HI X} |8 / Consumer type

o4 Hd =X &
Gender Age Residence ob
male / female 20s/30s/40s RS/ =gy




HZ T} (1) / Product evaluation

8l e
2% Q%X HE o
S CH ot oI CH f\‘gu J=0
. gree Strongly
Strongly Disagree Neutral aqree
disagree
D ZR 2P 0%9/0% 0%9/0% 39/15% | 1499/70% | 3%/15%
@ Zx WR 0%/0% 0%/0% 3%/15% | 139/65% | 4%/20%
BN o=z oxe| oz/o% 09/0% | 821/40% | 8/40% | 4%3/20%
Package o] A o4 /00 o4 /5o o4 /1Eo o4 /GR0 o4 /150
oretoronce | @ ®og 0%/0% 124/5% 399/15% | 1399/65% | 32/15%
® JIAIA 0%/0% 0%/0% 794/35% | 1224/60% 124/5%
%fg’% 0%/0% 194/5% 499/20% | 15%/75% 0%/0%
@ X =S | 0%/0% 294/10% 884/40% | 102/50% 0%/0%
Alé! E-l plws] At (mE] [o) [m: 0, [m: 0, O 0, O 0,
e D AR QA | 12/5% 0%/0% 794/35% 794/35% 5%4/25%
'mgg‘?gféon @ =2® ola | 02/0% 0%/0% 399/15% | 159/75% | 22/10%
eating @ s2% 0%9/0% 0%/0% 3%/15% | 119/55% | 6%/30%
® Al 0%/0% 0%/0% 5%/25% | 139/65% | 2%/10%
Al e vas s 021/0% 024/0% | 294/10% | 1594/75% | 32/15%
3} ©AE = 0%/0% 1%/5% 599/25% | 119/55% | 32/15%
. =0|
Evaluation
after eating | @ == =20/ |  0%/0% 0%9/0% 3%9/15% | 16%/80% 124/5%
® 242 0%9/0% 124/5% 0%9/0% 169/80% | 321/15%
® 4 % T | 02/0% °9%/10% 59%4/25% | 1294/60% 124/5%
ulojel o ® 2s 294/10% 294/10% 624/30% | 102/50% 0%/0%
o [=]
Naming @ J|o 124/5% 3%/15% 3%/15% | 12%4/60% 124/5%
evaluation
@ oEA 0%/0% 3%/15% 5%1/25% | 112/55% 12/5%
@ 855 099/0% 124/5% 62/30% | 12%9/60% 124/5%
® 525 0%/0% 124/5% 5%1/25% | 13%/65% 124/5%
@ das 0%/0% 124/5% 5%/25% | 1299/60% | 2%/10%
@ o=g 0%4/0% 0%4/0% 69/30% | 1299/60% | 22/10%
AESH HI| _
Productivity @ 0§ o 0H/0% 0H/0% 5% /25% 132 /65% 2%/10%
evaluation | ©® X=a 02/0% | 29/10% | 62/30% | 119/55% | 12/5%
® slEX 0%/0% °9%/10% 799/35% 9% /45% 09%/10%
@ oIxE 0%/0% 3%/15% 594/25% 8%/40% 45/20%
© S0 0%/0% 3%/15% | 5%/25% | 9%/45% | 32/15%
JtA E Il Price o4 /09 o4 /Ko o 9 o 9 o 9
ovaluation 0%/0% 12/5% 5%/25% | 119/55% | 32/15%




HIZ O} (2) / Product evaluation

EHI?(B: g/eM e Hioj oA a9
- (Flavor/ (Food ot (Taste) = ._'
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
0rE R0l
- 62/30% | 2Y/10% | 5%H/25% | 5%/25% | 0H/0% | 2H/10% |0%/0%
Satisfying factor
=0=E 09l
- 2H/10% | 0B/0% | 2H/10% | 4%H/20% | 8H/40% | 4Y/20% |0%/0%
Unsatisfying factor
&85 AHMO / Preferred age range
20s 30s 40s +
of &
A Do e e ® @ ® ®| ®|®
Age range
0F/ |19/ |2H/|3H/|0H/|0H/(1F/|5H/|6%H/|0H/|0H/ |1/ 1H/|0H/|0H/
0% [17%|33% |50% | 0% | 0% | 8% |42% |50%| 0% | 0% |50% |50%| 0% | 0%
Ol ¥ & e AHIAEO| Ao Z S| HE seHd] J+-=20|
reason & analysis Z0tot= M3 20l U2 €U HIMCEH WS €0

&S JIAW / Preferred price range

JH=

Price range 57C ©]sH35%) 57C(45%) 6.97C(20%)
0lg &« =24
= =" IR0 M2 £2 | 220 U O [ JFE0] HUYSICHD A2t

reason & analysis
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