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Analysis of Consumer's survey
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Product information

S
Product Name

BOH 010 EJI

HMZEAH(=ELH)

manufacturer

FHEOWINE Zad &

ANE SARIE
Similar products on the
market

¢+ MIE&Z Product name :
BenOcol No Sugar Strawberry

klikdokter

NOtrive

¢ MIZAF manufacturer :

+« OHE =D EHOHO+A
Selling price in the country :
($ or Euro etc.)

Strawberry

USDO.5

XA
>4

Nutrive Benecol

£

OHIHAE =& S0 2 SEL =

Date of consumer’s survey and numbers of respondents

038 122(&) ~ 038 20€(2)

60

=4 21

Analysis result
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/ Consumer type

== A HFXS =
Gender Age Residence Occupation
male / female 20s / 30s / 40s + Kalimantan St =2,
12 / 48 36 /23 /1 Pontianak &0, A X

_’I_




KIZ =IO (1) / Product evaluation

&ol 2K =Y\l B=0ICH = OH 0
Strongly disagree Disagree Neutral Agree Strongly agree
W3IX 84S = 62 / 10% 3% /5% | 14" / 23.3% | 23% / 33.3% | 14% / 23.3%
Package preference
Ao 281 (1)
sto 28 1 (2) 19/ 16% | 5% /03% | 212 /35% | 209 /33.3% | 138 / 21.6%
Al & old 5%/ 0.3% | 4% /6.6% | 152 / 25% | 223 / 36.6% | 14% / 23.3%
Impression before eating
Ad 28 2 (1)
sic =28t 2 (2) 2% / 3.3% 10% / 16.6% | 17¥ / 20.3% 189 / 30% 139 / 21.6%
A& = ok 2% / 3.3% 9% / 15% | 13% / 21.6% | 23% / 38.3% | 13% / 21.6%
Evaluation after eating
Ao 28 3 (1)
sto =8 3 (2) 3% /5% | 112/ 10.3% | 162 / 26.6% | 18% /30% | 122 / 20%
40| 2 J
ﬂ. e s l-. 4% / 6.6% 6% / 10% 179 / 20.3% | 20 / 33.3% | 13¥ / 21.6%
Naming evaluation
ASH Tt 39 / 5% 79 / 11.6% 20% / 33.3% 179 / 28.3% 13% / 21.6%
Productivity evaluation
e 28 3 (1) 59 /8.3% | 159 /25% | 143 /23.3% | 14% / 23.3% | 12% / 20%
ol 28 3 (2)
JtA Eot
. . 79 / 11.6% 159 / 25% 13% / 21.6% 128 / 20% 13% / 21.6%
Price evaluation
HIE It (2) / Product evaluation
71 SF/LH A &2
CI kel ol or=A 2|
} (Flavor/ (Food ot (Taste) e . .
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
BFE 0ol 519H 489 499Y 469 509 389 409
Satisfying factor 85% 85% 81.6% 76.6% 83.3% 63.3% 66.6%
0= Ol 9Y 129 114 149 109 229 209
Unsatisfying factor 15% 15% 18.3% 23.3% 16.6% 36.6% 33.3%
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&= H & / Future plan
HNE st HZ XM 32(10F &I 20 M2 Z& 2H HIIE
Product =lote 22 J|2XNO2 e
promotion plan Ol st S 2= Jl=st POP MZEsS Soll AHIA 24 75
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