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Analysis of Consumer’s survey

OHIHAE HSE 38
Product information
H39 LT
i or=el
Product Name Paprica / T "t
manufacturer
+ HI&Y Product name
Paprica / Ot=Z2|3}
AZE SAHHIS

Similar products on the

M ZAF manufacturer: China

market p
¢« OHE 2D EFOHOFZE 13,0007 |
OBIHIAE =& 0 2 SEX £+
Date of consumer’s survey and numbers of respondents
F=& D2t
2022.07.07
Date of survey
HE2 SEHAI >
* 209
Number of respondents
24 21
Analysis result
2HIXF & / Consumer type
oY Sl HEXA TR X
Gender Age Residence Job
male / female 20s / 30s / 40s + | 3t=27/ £=5SHIE/ J|Et ZE/0|1&
3/12 4/8/3 3/5/7 8/7




MIZ O} (1) / Product evaluation

d85 X 0N <
X 2
&4CH OJ[}I olch ORCH ORCH
s
Strongly Disagree Neutral Agree Strongly
disagree agree
O EZX 2 13.3% 20% 46.6% 6.6% 13.3%
@ XX ME 13.3% 13.3% 46.6% 6.6% 13.3%
@ EE CIXtel 6.6% 26.6% 46.6% 6.6% 13.3%
WIIN 88
Package @ HoH 6.6% 20% 53.3% 13.3% 6.6%
preference
® JIAIA 6.6% 20% 60% 6.6% 6.6%
® =2 = 13.3% 13.3% 60% 6.6% 6.6%
@ X EdE= 13.3% 13.3% 60% 6.6% 6.6%
@ Al2H olA 13.3% 20% 46.6% 13.3% 6.6%
AlAL & OlA
Impression @ F2A oA 13.3% 20% 40% 20% 6.6%
before eating ~
® B&= 13.3% 13.3% 40% 26.6% 6.6%
@ A 20% 0% 46.6% 26.6% 6.6%
@ A8 & 20l 13.3% 20% 33.3% 26.6% 6.6%
A&l = 8ot 1 39 Al & Z0| 13.3% 13.3% 40% 20% 13.3%
Evaluation after
eating @ ®etx Z() 13.3% 6.6% 53.3% 13.3% 13.3%
® S5 13.3% 13.3% 53.3% 13.3% 6.6%
® & o ¢ 6.6% 20% 53.3% 13.3% 6.6%
OR=15=3 0% 20% 46.6% 26.6% 6.6%
drory &ot @ 71 6.6% 13.3% 40% 33.3% 6.6 %
Naming
evaluation ® ozy 6.6% 20% 40% 20% 13.3%
@ Hdsx 6.6% 20% 40% 20% 13.3%
@ 82 0% 20% 46.6% 20% 13.3%
@ = 0% 20% 53.3% 13.3% 13.3%
@ o= 0% 20% 53.3% 13.3% 13.3%
84854 8ot @ 04 28 6.6% 20% 40% 20% 13.3%
Productivity
evaluation ® K=o H5E 13.3% 20% 46.6% 13.3% 6.6%
® olEHN 13.3% 13.3% 53.3% 13.3% 6.6%
@ QX&E 6.6% 20% 60% 6.6% 6.6%
S 8% 6.6% 20% 53.3% 13.3% 6.6%
Jt=A Bt Price evaluation 9.4% 17.4% 48% 16% 9.4%
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I (2) / Product evaluation

EHIBXB: g/ M & Hioj oA a9
(Package (Flavor/ (Food ot (Taste) (Naming) (Price) (Other)
. Scent) texture)
design)

OtE R0l

. 0% 13.3% 26.6% 33.3% 13.3% 6.6% 6.6%
Satisfying factor

=0IE R0l

E. . 6.6% 0% 6.6% 6.6% 6.6% 53.3% 20%
Unsatisfying factor
Hds HAHM / Preferred age range
20s 30s 40s +
Sal=qn

OO ORROERCRNORNGRNORRONNORRORRGRRORNORNG

Age range
6.6% | 0% | 0% |6.6% |6.6% | 133 | 133 133 ) 900 | 00 | 133 | 00 | 0% | 0% |6.6%
T2 20 HIE2I0]
o gre "uE0|L Sl =2 E=olety | =0 R0IM A

Olm % == 0| Z940) o3| EQACH AZ0ICH
reason & analysis s oEMT Satstn 29H0
d B2 20l EUCH | aorg] Zoich

&S JFAW / Preferred price range

A0
, $5( 53.3%) $19 (13.3%) $10 (33.3%)
Price range
olg 2 24 o moim e, B0 ES ERoICHL 0 =2 AlZo0| Il
reason & analysis Ol Jt=E E=l=0I tA2 §el=0|Ct. JF220| HIMCE.
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